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Cigaret Study 
Finds Nicotine 
Content Growing 


Mr. Vernon, N. Y., Jan. 20— 
Consumers Union, which has built 
a unique franchise in the product- 
testing field, has for the second 
time trained its test tubes on the 
cigaret industry—and has come up 
with the sensational finding that 
nearly all U. S. cigaret brands have 
actually increased their nicotine 
content during the two-year period 
which has seen the birth of the 
“eancer scare.” 

As reported in the February is- 
sue of “Consumer Reports,” the 
latest Consumers Union cigaret 
analysis tested 37 brands of cig- 
arets for tar and nicotine content; 
two years earlier, a similar test 
was made for 27 brands. 

Of the 20 brands included in 
both series of tests, Consumers 
Union found that only two brands 
—John Alden and Sano regulars 
—produced the same amount of 
nicotine in 1955 as in 1953. All the 
others were found to be higher in 
nicotine content now than two 
years ago. 


= For example, the nicotine yield 
from a Camel cigaret was found to 
have increased from 1.9 to 3.3 mil- 
ligrams; the regular-size Old 
Golds, Lucky Strikes, Philip Mor- 
ris and Chesterfields also rosé in 
nicotine content, it was reported, 
though not as sharply as Camels. 

Kents, which two years ago were 
ranked next to John Aldens in 
freedom from nicotine, were found 
this time to have “little edge in 
this respect over most of the other 


(Continued on Page 104) 


to 102 agencies today the U. S. 


Army Again Stages 
Competition for Its 
Recruiting Account 


WASHINGTON, Jan. 20—In letters 


Army recruiting service announced | 
that it will stage an open competi- 
tion before letting its advertising 
contract for the fiscal year starting 
July 1. 

Each agency was provided with 
a detailed question form, and a 
sample contract. Agencies were in- 
vited to attend a briefing here Feb. 
8. Letters went automatically to all 
agencies billing over $5,000,000. 

The account has been with Dan- 
cer-Fitzgerald-Sample since Octo- 
ber, 1952. At renewal time last 
July the recruiting service said it 
was continuing with D-F-S for 
another year, but would invite 
competitive presentations before 
deciding on an agency for 1955-56. 


s While the contract amounted to 
$500,000 when it was renewed last 
July, the recruiting service subse- 
quently received additional funds 
which are expected to run the total 
expenditures to about $1,000,000 


(Continued on Page 8) 


oe La Voici! 
CUNIVERSELLE - 


C'est la. par excellence. le véhi- 
cule avec lequel la Truck & 
Coach Division de la General 
Motors a su donner des ailes a 
l'imagination. Ce véhicule extra- 
ordinaire aux * “set re nsace, 


aans les VOuutu .~ sourisme les 
plus modernes. Ne manquez sur- 
tout pas d’aller Padmirer dans le 
hall cété Sud du Waldorf-Astoria, 
du 20 au 25 Janvier. . 


OO LA LA!—General Motors brought 


out its linguistics people for this 
ad in The New Yorker for Jan. 22, 


promoting its L’Universelle, being 


shown at its “fameux Motorama.” 
(See story on Page 101.) 


Anti-Trust Trial of ‘Kansas City Star’ Opens 
with Testimony from Former Ad Salesmen 


Kansas City, Mo., Jan. 18—Ad- 
vertisers and former ad solicitors 
of the Kansas City Star were gov- 
ernment, witnesses this week in 
the anti-trust trial of the news- 
paper which started yesterday be- 
fore Federal Judge Richard M. 
Duncan. 

The Star and Emil A. Sees, ad- 
vertising director, are defendants 
charged, in a two-count indict- 


ment, with attémpt to monopolize 


Conover-Mast Files Answer to Patent 


New YorK, Jan. 20—Conover- 
Mast Publications today filed in 
Chicago its answer in the $500,000 
lawsuit brought by Domestic En- 
gineering Co., Chicago, publisher 
of Institutions, charging unfair 
competition and alleging that the 
Conover-Mast publication, Institu- 
tional Feeding & Housing, had in- 
fringed Institutions’ trademark 
and copied its style and format 
(AA, Dec. 20). 

In a statement released here to- 
day by Harvey Conover, president 
of Conover-Mast, he explains that, 
in its answer to the suit, Conover- 
Mast insists that the word “insti- 
tution” or variations of it were 
used in the title of magazines and 
other publications serving the 
broad field of multiple feeding and 
housing (hotels, clubs, restaurants, 
industrial plants, YMCAs, etc.) 
long before the beginning of In- 
stitutions in November, 1937. C-M 
also states that the term was in 
common use by manufacturers 
(canners and others) to designate 
merchandise used in this broad 
field “before the first issue of In- 
stitutions came off the press.” 


= C-M declares that Institutions 
knew of such prior uses and that 
its application for a trademark 


Infringement Suit by ‘Institutions’ 


“falsely stated and represented 
that no person or corporation 
other than Institutions was en- 
titled to use the word ‘institution’ 
in the same form.” Therefore, the 
release says, “it is claimed that the 
trademark was obtained fraudu- 
lently,” and “is invalid and should 
be cancelled.” 

It is claimed that “institution” 
is a common, descriptive noun and 
that it and its variations are the 
only terms by which publishers 
can “properly and adequately 
describe publications dealing with 
the institutional market.” 

C-M contends that the lawsuit 
was brought “in bad faith, in an 
attempt to monopolize the institu- 
tional publishing field, and to 
force C-M to abandon publication 
of a long-needed competing mag- 
azine.” 


= The publisher of Institutional 
Feeding & Housing further states 
that “the need for a competing 
magazine is demonstrated by the 
fact that while Institutions was the 
sole publication in the field, its 
circulation, as shown in Standard 
Rate & Data Service, was reduced 
from 64,655 in 1942 to 43,655 in 
1954, a reduction of more than 
(Continued on Page 101) 


and with the monopolization of 
dissemination of news and adver- 
tising in the Greater Kansas City 
area. The alleged offenses are 
misdemeanors. 

Testimony is being heard by a 
12-man jury and two alternates. 
Attorneys estimate the litigation 
will require several months. 

Earl A. Jinkinson, special as- 
sistant to the Attorney General, 
made a 50-minute opening state- 
ment, discussing alleged discrimi- 
natory practices used by the Star 
against advertisers to force them 
to advertise. 


= “We will introduce evidence,” 
said Mr. Jinkinson, “showing that 
the all-important weapon of po- 
sition was frequently used by the 
Star to coerce the advertiser to 
advertise exclusively in the Star 
and Times, We will further intro- 
(Continued on Page 104) 


Newspapers Sound Aggressive Note 


in Print-Broadcast 


Cecil & Presbrey 
Head Writes ‘Fini’ 
to Agency‘s Career 


NEw York, Jan. 18—The “final 
reckoning” in the affair of Cecil 
& Presbrey, an agency which once 
billed over $22,000,000 and which 
dissolved on Dec. 31, was offered 
today by Tom Maloney, president 
of C&P. 

“Approximately $100,000 was 
paid to employes as severance 
pay,” he told AA in a letter. 
“Stockholders are being reim- 
bursed for their holdings in a man- 
ner that seems most satisfactory 
to all of them. 

“The board of directors [Samuel 
Dalsimer, Mr. Maloney, E. B. 
Noakes, Jack D. Tarcher and D. C. 
Thomas], whose stock holdings 
controlled the company, and who 
put considerable cash into the bus- 
iness in the last three years, are 
being reimbursed dollar for dollar. 


a “Older stockholders are receiy- 
ing a substantial profit over their 
original payments for the stock. 
The estate of James M. Cecil, larg- 
est stockholder in the company, 
also benefited substantially in the 
stock retirement. 

“We are all proud of the way in 
which the affairs of the corpora- 
tion were concluded. Our clients 
were serviced through the end of 
the year. Accounts were taken care 
of in all details... 

“The great majority of Cecil & 
Presbrey’s employes have been 
placed in jobs equal to or better 
than those they left. Many accom- 
panied accounts to various agen- 
cies; many secured jobs of greater 
responsibility. .. 

“Since the liquidation has been 
carried out in this manner and 
since the advertising profession is 
daily a more volatile one, we 
thought you would like to let the 
trade know how Cecil & Presbrey 
—an old and honored name—re- 
linquished its place in advertis- 
ing’s future, but not its past.” 


Last Minute News Flashes 


Sued by Agency, Former Employes File Denial 


New York, Jan. 2i—The 12 defendants named in the $800,000 dam- 
age suit filed by H. L. Mihic & Co. against former employes, H. C. Bo- 
hack & Co. and three Bohack executives filed their answer today in 
New York supreme court. The individuals entered general denials, con- 
ceding only that they worked for the organizations named in the com- 
plaint. The Bohack answer asked for dismissal of the complaint and 
for costs and also entered a four-point charge against the Mihic agency. 
The cross-complaint alleges the agency’s charges for work and mate- 
rials were higher than those agreed upon in a contract between Mihic 
and Bohack. It also asserts that Mihic falsely claimed the charges were 
those of the agreement and that Bohack paid the charges. 


Young Quits Esty for Orange Juice Post 


New York, Jan. 21—Robert W. Young Jr. has resigned as Colgate 
account executive at William Esty Co. to become v.p. in charge of ad- 
vertising of Golden Gift Inc., Deland, Fla., fresh orange juice packer. 
Mr. Young, a part owner of Golden Gift, will be in charge of the com- 


pany’s New York office. 


Lawrance Leaves F&S&R, Joins Gaynor as V.P. 


New York, Jan. 21—Douglas A. Lawrance, formerly group super- 
visor on the Westinghouse account for Fuller & Smith & Ross, has 


joined Gaynor & Co. as a v.p. 


(Additional News Flashes on Page 105) 


Revenue Fight 


NAEA Conventioneers 
Told R.O.P. Is Good, 
But Should Improve 


Cureacoy, Jan. 19—Newspapers 
are growing more aggressive in 
combatting their radio-tv compe- 
tition. 

Two years ago the threat of 
television was a major topic at the 
Newspaper Advertising Executives 
Assn. convention. Last year the 
spirit was one of “we can lick them 
if we work.” 

This year’s meeting, which con- 
cluded its four-day run today, was 
loaded with reports of practical 
devices to counter the broadcast 
salesmen, 

There also were strong indica- 
tions that many newspapers will 
push development of their r.o.p. 
color facilities to counter magazine 
color appeal and the less clearly 
defined appeal of television, and to 
increase newspapers’ hold on 
regional advertisers. 

Dent Hassinger, manager of the 
Bureau of Advertising’s western 
division, related the progress of 
BofA’s anti-broadcast project, the 
“working women” campaign. 


s A presentation based on U. S. 
Census Bureau data, the campaign 
emphasizes that one out of three 
women works outside her home. 
This total—housewives with jobs, 
widows and divorcees, unmarried 
workers—does not listen to day- 
time radio or tv and is selective in 
nighttime listening, the BofA ar- 
gues. However, it adds, they do 
read newspapers. 

Mr. Hassinger cited a number 
of success stories in which national 
advertisers have been jarred from 
their established reasoning that 
daytime broadcasts are the best 
way to reach women. He indicated 
that the BofA story—also being 
spread by American Assn. of 
Newspaper’ Representatives—is 
especially effective when aimed at 
manufacturers of foods designed 
for quick and easy preparation. 

Joyce Swan, Minneapolis Star 
and Tribune general manager and 
BofA board chairman, said that 
tv “is not the dire threat to news- 
paper advertising that it was 
thought to be.” Harold S. Barnes, 
BofA director, John C. Ottinger 
Jr., assistant director, and other 
speakers said the bureau’s ’55 goal 
is a 10% increase in general lin- 
age. 


= Richard Trowbridge, Milwaukee 
Journal appliance and automotive 
advertising sales coordinator, told 
how a seven-day monitoring of 
Milwaukee radio and tv programs 
disclosed large numbers of Jour- 
nal advertisers and prospects that 
were spending ad money in the 
broadcast media. 

The survey disclosed that in one 
week local advertisers spent an 
estimated $284,000 in radio and tv, 
he said. The findings enabled 
Journal space salesmen to find out 
which of their accounts were 
spending ad money elsewhere, es- 
timate the competitive volume. 
In some cases it disclosed local 
sponsors that were not on Journal 

(Continued on Page 22) 
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Allen of F&S&R 
Cites Worth of 
Business Papers 


New York, Jan. 18—Business 
papers, advertisers and agencies 
are mutually dependent; criticism 
of one by the others may be de- 
structive of all, according to Rob- 
ert E. Allen, president of Fuller & 
Smith & Ross. 

In a speech tc the Dotted Line 
Club here yesterday, the agency 
head listed four commonly heard 
complaints about business paper 
advertising practices and displayed 
documentary proof intended to re- 
fute each of them: 


e 1. Business papers are accused 
of being “the small potatoes in the 
advertising barrel” because of 
their relatively low rates. Mr. 
Allen pointed out that agencies 
last year earned $56,000,000 in 
commissions from the total of 
$395,000,000 worth of space pur- 
chased in the business press. This 
figure, he said, placed the business 
press third highest among the nine 
most widely used media. 


e 2. The advertiser and the agen- 
cy, it is said, de not understand or 
appreciate the value of the busi- 
ness press, but merely tolerate 
it as a “necessary evil.” To refute 
this contention, the F&S&R presi- 
dent noted that business papers 
scored a 675% gain in dollar vol- 
ume from advertising between 1940 
and 1954, while all other media 
gained only 362%. 


e 3. Business paper advertising, so 
runs the third complaint, is a lim- 
ited field, requiring much less un- 
derstanding and knowledge of 
marketing than does consumer ad- 
vertising. Yet, Mr. Allen pointed 
out, on the basis of natienal in- 
come and expenditure statistics, a 
dollar spent in consumer adver- 
tising taps only $33 worth of busi- 
ness, as against $386 in the indus- 
trial and merchandising fields. 


e 4. Because it is commonly said 
that “no money can be made from 
business paper advertising,” agen- 
cies are said to lack interest in it. 
Mr. Allen noted that the three 
agencies which consistently head 
the list of space users in the trade 
press are J. Walter Thompson, 
BBDO, and F&S&R, all large or- 
ganizations. 

He pointed out further that if 
it were not possible to make mon- 
ey on business paper accounts, 
agencies would either refuse to 
handle this kind of business or 
would be forced into bankruptcy. 

Mr. Allen paid tribute to Asso- 
ciated Business Publications, of 
which the Dotted Line Club is the 
space representatives’ affiliate, for 
having taken the lead in recom- 
mending the use of standardized 
rate cards and other forms and 
procedures in the business paper 
field. 


Basford Opens PR Office 


G. M. Basford Co., New York| 
industrial agency, will open a pub-| 
licity office in its Cleveland branch | 


Feb. 1. George Elwers, a member 
of the New York staff, will head 
the new operation. Roger Wolbarst, 
formerly with the public relations 
staff of Yale & Towne Mfg. Co., 
New York, has joined the agency’s 
New York publicity office. 


Waldron Joins National Ad 


Thomas C. Waldron has been 
appointed a national account exec- 
utive of National Advertising Co., 
Waukesha, Wis., a subsidiary of 
Minnesota Mining & Mfg. Co. Mr. 
Waldron was president of Staten 
Island Outdoor Inc., Staten Is- 
land, until the company was sold 


last August. 


TESTING TV COMMERCIALS—Here are 
Thompson Co. in its tv studio which is hooked up to the main of- 
fice by closed circuit. In the picture on the left, a model tests paper 


napkins in an apple-dipping test, 


a Pond’s Dry Skin 


New York, Jan. 18—For the 
past year, J. Walter Thompson 
Co. has been operating its own tv 
studio, using a closed circuit to 
test tv commercial techniques and 
artists. Today JWT showed a 
group of reporters how it works, 
and what it’s designed to accom- 
plish. 


Fashion Academy, 
FTC Reach Consent 


WASHINGTON, Jan. 20—The Fed- 
eral Trade Commission today offi- 
cially accepted an agreement 
which prevents Fashion Academy 
from representing that its “Gold 
Medal” awards are awarded on a 
competitive basis. 

Hearings on a complaint which 
FTC had issued against Fashion 
Academy were ended last fall, aft- 
er Ann H. Hartman, its owner, in- 
dicated she was ready to enter into 
a settlement agreement. 

The proposed settlement was ap- 
proved by FTC hearing examiner 
Earl J. Kolb in December (AA, 
Dec. 20, ’54). 


= Under the settlement Fashion 
Academy must not represent that 
contests are conducted by impar- 
tial and qualified persons to deter- 
mine relative quality of competing 
products, or that the “Gold Medal” 
award is received by the winner of 
such a contest. 

By accepting a “consent order,” 
Ann Hartman neither admits nor 
denies any violation of law. 

FTC dismissed the complaint 
issued against Alexander H. Co- 
hen, public relations counsel asso- 
ciated with Fashion Academy. 


HARRY C. PICK has been appointed 
media director of Dancer-Fitzger- 
ald-Sample, Chicago. He formerly 
was supervisor of printed media 
of Russel M. Seeds Co., Chicago, 
‘and before that was media direc- 
tor of Cruttenden & Eger Associ- 
ates. 


two tests being run by J. Walter 


one of 25 experiments to develop 


a dramatic way of showing Scott’s wet strength (the apple test 
won and was used). In the other picture a model is made up for 


Cream commereial. 


JWT Unveils lis Own Closed-Circuit 
TV Studio for Testing Commercials 


The closed circuit connects the 
company’s main office at 420 
Lexington Ave. and the studio on 
the eighth floor of 480 Lexington, 
two blocks up the street. 

The agency uses the channel 
and the workshop for a variety 
of tests and demonstrations. From 
it have come tv commercials for 
Pond’s, Eastman Kodak, Lever 
Bros., Scott Paper Co., R. T. 
French and P. Ballantine. It 
Saves money, the agency says, 
and it thinks it also results in 
more effective advertising. 


= Wallace W. Elton, v.p. and art 
director of the agency, summed up 
briefly why the “workshop” was 
developed. In print media, he 
said, techniques had been found 
to convey the thinking of the 
agency to the client fairly easily 
and inexpensively: sketches, lay- 
outs, roughs, comprehensives, and 
typed copy scripts were enough 
for an experienced advertising 
man to get a pretty good idea of 
what the finished work would be 
like. In tv, the problem was dif- 
ferent, and about the only ap- 
proach to it was the storyboard, 
which—it was felt—was not alto- 
gether satisfactory. 

The workshop would let the 

(Continued on Page 18) 


Bakers of America 
Promotes Breakfast 
with Trade Campaign 


CHICAGO, Jan. 19—Eight business 
publications will be used in a 
campaign by the Bakers of Amer- 
ica Program, American Bakers 
Assn. to establish the notion that 
“A Good Breakfast Starts the Day 
Right.” The breakfast promotion 
| will be celebrated in February and 
| March. 

January issues of Supermarket 


Merchandising and Food Topics 
‘and February issues of Nargus 
|Bulletin, Progressive Grocer, Su- 
/permarket News, Restaurant Man- 
|agement, American Restaurant and 
|Fountain & Fast Food will carry 
|the ads, prepared by Foote, Cone 
|& Belding. 
| The ad lists 19 food groups which 
lare cooperating in the campaign, 
starring five from which food re- 
tailers may obtain point of sale 
material. Bakers of America Pro- 
gram reports that consumer adver- 
tising by some of these organiza- 
tions also will bolster the Good 
Breakfast drive. 

The bakers group also has pre- 
pared an assortment of posters, 
counter pieces and dealer imprint 


materials with breakfast recipes. 


Men‘s Wear Industry 
Will Dress Up Sales 
With $500,000 Push 


New York, Jan. 19—The men’s 
wear industry has drafted plans 
for its first promotional campaign, 
with a goal of $500,000 set for the 
drive’s bankroll. 

A campaign to make men more 
fashion-conscious has been talked 
about for years, but this is the 
first time it has got beyond the ar- 
gumentative stage. 

News of the proposed drive be- 
came known here this week at the 
semi-annual convention of the In- 
ternational Assn. of Clothing De- 
signers. 

All segments of the industry— 
manufacturers, retailers and trade 
unions—are being solicited for 
funds. The designers agreed to 
contribute $500 apiece. 

So far, $10,000 has been raised. 
The sponsors of the campaign ex- 
pect to have $75,000 by July 1, at 
which time a preliminary drive 
will be launched. 

Long-range plans call for the 
spending of $400,000 in advertis- 
ing and $100,000 in publicity and 
p.r. Prospective agencies for the 
account are now being approached. 


s Isidore Grossman, president of 
the New York Clothing Manufac- 
turers Exchange, told the design- 
ers’ convention that the share of 
the consumer’s dollar going to 
men’s wear has dropped from 
11.9% in 1929 to 8.4% last year. 
He warned that the decline will 
continue unless clothing manufac- 
turers try new ideas. 

Mr. Grossman said the men’s 
wear industry should follow the 
example of other industries and 
introduce new lines every year. 
He advised manufacturers to make 
and sell a multitude of models in- 
stead of promoting the use of a 
single suit for many different oc- 
casions. 

Ephraim Witty, president of 
Witty Bros., backed the idea of an 
industry-wide campaign to make 
men more conscious of their dress. 
He pointed out that the industry 
is now operating at only 70% of 
capacity. 


Murphy Heads TvB Group 

John T. Murphy, v.p. in charge 
of the Crosley tv stations, has been 
named northeast chairman of the 
membership committee for the 
Television Bureau of Advertising, 
New York. He replaces Kenneth 
Carter of WAAM, Baltimore, who 
was temporary chairman. 


Bristol-Myers Elects Frost 

The products division of Bristol- 
Myers Co., New York, has elected 
Donald S. Frost, formerly director 
of advertising, v.p. in charge of 
advertising for the division. Pre- 
viously with Compton Advertising, 
Mr. Frost rejoined Bristol-Myers 
last year. 


Steady Volume 
of Financial Ads 
Forecast in ‘55 


NEw York, Jan. 19—Although at 
least one big brokerage house is 
toning down its 1955 advertising in 
keeping with today’s hypersensi- 
tive stock market, the pace of fi- 
nancial advertising as a whole ap- 
pears to be holding steady or 
quickening in the new year. 

And Merrill Lynch, Pierce, Fen- 
ner & Beane, though it is softening 
the sell in its ads, expects to invest 
about the same amount in adver- 
tising as it did last year. 

Financial advertising and pro- 
motion by stock brokers, credit 
houses and banks in 1954 is esti- 
mated by Wall Street statisticians 
to have been close to $200,000,000. 
Of this amount, they estimate, 
about $70,000,000 were spent by 
commercial banks, $45,000,000 by 
savings banks, $5,000,000 by stock 
brokers, and about $80,000,000 by 
credit and loan companies and in- 
dustrial corporations for special 
financial notices. 

Financial ad agencies here ex- 
pect the first half of ’55 to be as 
good or better than last year’s first 
six months. 


= The New York Stock Exchange 
is increasing its advertising. 

Ruddick C. Lawrence, v.p., told 
AA that “the stock exchange is in- 
terested in broadening the market, 
but on an educational basis.” Not 
only will the exchange continue to 
use 543 newspapers, but it will use 
a spread—and probably two or 
three additional pages this spring 
and summer—in Life. The how, 
why and when of making sound 
investments will be stressed in all 
copy. 

The exchange also is encour- 
aging members to continue pro- 
moting the Monthly Investment 
Plan which was launched a year 
ago (AA, Jan. 25, 54). This pay- 
as-you-go idea, originally designed 
to interest small investors, Mr. 
Lawrence said, has resulted in 
nearly 30,000 new accounts being 
opened with stock exchange mem- 
bers. It has also meant the invest- 
ment of about $12,000,000 in secu- 
rities by people who, for the most 
part, were not investors before. 


s If current monthly investment 
accounts are completed on the 
basis on which they were started 
—that is, by investors making 
monthly purchases of securities 
over the next few years—a total 
of $70,000,000 will have been in- 
vested in American industry by 
the largest number of new in- 
vestors ever recorded. 

Of the 30,000 members of the 


(Continued on Page 90) 


A GOOD BREAKFAST PROMOTION 


Here's proof! Read whot progressive Detroit 
supermarts did with last year's promotion! 


BUILDS GOOD BUSINESS! 


Here's help! Plan your 1955 Good Breakfast 
Promotion with the aid of these suggestions! 


A GOOD BREAKFAST 


sterts the doy 


POP UP FOR BREAKFAST—This ad for Bakers of America is running in 
eight grocery, restaurant and food publications. In addition to pro- 
moting the good breakfast theme, it lists 19 cooperating organiza- 
tions, starring five which are making available point of sale mate- 
rial on breakfasts. Foote, Cone & Belding prepared the ad. 
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Advertising Age, January 24,. 1955 


Staudt Is Feted by 
Milwaukee Group of 
Industrial Ad Men 


MILWAUKEE, Jan. 18—More than 
250 officers, directors and mem- 
bers of the National Industrial 
Advertisers Assn. met here Thurs- 
day evening to honor George 
Staudt, advertising manager of 
Harnischfeger Corp., for his work 
as chairman of the board of NIAA 
during the past year. 

The meeting was the largest of 
the year for the Milwaukee In- 
dustrial Marketing Assn., the local 
NIAA chapter. 

Henry Harnischfeger, v.p. of his 
company, expressed appreciation 
for Mr. Staudt’s services to the 
company and for his recommenda- 
tions “which have contributed not 
only toward improved copy in ad- 
vertisements but also toward new 
applications for our products and 
the finding of new markets.” 

J. A. Duvall, advertising man- 
ager, A.O. Smith Corp., and presi- 
dent of the Milwaukee Industrial 
Marketing Assn., presented Mr. 
Staudt with a mammoth scroll 
offering good wishes and carrying 
the signatures of the guests, in- 
cluding advertising executives, 
agency heads and publishers from 
many parts of the nation. 


= John Freeman, president of 
NIAA, congratulated Mr. Staudt 
for launching the association on its 
first year of a broad “new look” 
reorganization program—‘“a year 
of change and excitement.” The 
meeting was the highlight of two 
days of conferences for the board 
and executive committee of NIAA. 

Featured speaker at the meeting 
was Pierre Martineau, director 
of research, the Chicago Tribune. 
He warned admen that the tech- 
nique of advertising the customer 
benefits of the product isn’t ne- 
cessarily, in itself, the sure way to 
success. 

“Advertising has to create an 
impression by an indirect ap- 
proach,” he said. He cited success- 
ful snob appeals of top price auto- 
mobile manufacturers, who make 
no mention of the many wonderful 
product features they have. They 
merely create an impression of 
elegance, he said, and convey the 
idea that anybody who is anybody 
owns this car. 

But, he cautioned, public im- 
pressions are continually changing, 
and the advertiser must be alert to 
the changes or lose sales through 
faulty advertising. 


Bernays Tells Small 
Agencies to Seek 
Public Recognition 


New York, Jan. 21—Edward L. 
Bernays, public relations counsel, 
said tonight that small and me- 
dium-size advertising agencies 
play a vital role in the economy 
and he suggested that they do 
something about getting public 
recognition. 

In a speech prepared for deliv- 
ery at the fourth annual dinner 
of the League of Advertising 
Agencies, Mr. Bernays deplored 
the assumption that “bigness by 
itself is a virtue.” 

Mr. Bernays said the smaller 
agencies—those billing less than 
$5,000,000 a year—offer personal 
' service “which large agencies 
sometimes fail to give if the cli- 
ent is small or economically un- 
important.” 


= The public relations consultant 
singled out a Young & Rubicam 
house ad for direct criticism. The 
ad is the one that shows a man 
sprouting 23 heads, with the copy 
pointing out while only one man 
is responsible for a Y&R account, 
he has many heads to help him. 
“The suggestion in this adver- 
tisement is clearly the kind of 
(Continued on Page 102) 


Freeman Staudt 


Duvall 


HANDWRITTEN TESTIMONY—George Staudt, advertising manager, Har- 
nischfeger Corp., Milwaukee, is presented with a scroll commemo- 
rating his work as board chairman, National Industrial Advertisers 
Assn., by John Freeman, NIAA president, and J. A. Duvall, ad man- 
ager, A. O. Smith Corp., and president, Milwaukee Industrial Mar- 


keting 


Assn. 


Sunkist Drive 
Features Seven 
Uses for Lemons 


Los ANGELES, Jan. 18—Sunkist 
Growers has set a budget of $1,- 
311,380 to promote its current crop 
of lemons. Space in 15 general 
magazines will be used, in the 
broadest campaign Sunkist has yet 
used. 

The campaign actually will con- 
sist of seven different promotions, 
some running concurrently with 
others. On the basis of magazine 
schedules, at least three promotions 
will be running in each month—in 
some months, five. 

The seven promotions include 
fresh lemons used in hot tea, in 
iced tea, in “low salt” diets, as 
table seasoning, in lemonade, as a 
laxative, and with other foods. The 
emphasis on specific uses is based 
on experience which shows they 
bring the greatest sales results. 


s Lemons with hot tea will be fea- 
tured in four-color half pages in 
Look in January and February, 
and in The Saturday Evening Post 
in January and March. Lemons 
with iced tea will be pushed in 
the same publications in June, July 
and August, with both carrying 
half pages in each of these months. 

Four-color pages will boost fresh 
lemonade in Modern Romances, 
Parents’ Magazine, True Confes- 
sions, True Story and Woman’s 
Home Companion. Parents’ will 
carry the first insertion in May; 
all the publications will carry 
space in each of the June, July 

(Continued on Page 90) 


American Motors Is 
Reshaping Its Ads, 
PR, Says Romney 


NEW YorK, Jan. 19—American 
Motors Corp. is reshaping its ad- 
vertising to tell more effectively 
the product story of the company, 
George W. Romney, its president, 
told a meeting of the local chapter 
of the Public Relations Society of 
America here today. 

“I am convinced,” he said, “that 
the best ads are those which put 
forth consumer benefit news in 
their headlines and follow up with 
copy that tells the consumer the 
facts about the product.” 

The importance of communica- 
tions in modern industrial society 
was stressed by the head of the 
company that makes Hudson and 
Nash cars and Kelvinators (and 
which, he said, is “the largest 
plastics manufacturer in the 
Ui i}. 


es Mr. Romney revealed that one 
of his first acts, upon assuming the 
presidency three months ago, was 
to create the position of director of 
communications for the company. 

“Communications,” he noted, 
“can get basic hourly employes to 
know enough about company prob- 
lems to act in their own interests. 
They can be made to be as enthu- 
siastic about the position of their 
company in the auto league as an 
entire community is about the 
position of its baseball team in the 
American League.” 

Mr. Romney urged industrial 
organizations to join with estab- 
lished community groups in pro- 
grams aimed at improving the 
welfare of their respective com- 
munities. 


Near Smith 


Foley Malen 


LOCAL COLOR—Everybody congratulated everybody after the first 
live color telecast locally produced and sponsored in the Upper Mid- 


west, on WCCO-TV, Minneapolis. 


The handshaking group consists 


of John Near, advertising manager, Russell-Miller Milling Co.; Stu- 

art Smith, sales manager, Waterman-Waterbury Co.; Gordon Malen, 

First National Bank of Minneapolis, and John Foley, Olmsted & 
Foley Advertising Agency, which handles all three accounts. 


President's Budget Proposes Big 
Boosts for Fact-Gathering Services 


WASHINGTON, Jan. 17—The fed- 
eral budget forwarded to Congress 
by President Eisenhower today 
provides for a coordinated program 
to give business and government a 
more balanced program of current 


‘Industrial Adman’ 
Citation Awarded to 
Non-Adman Paepcke 


Cuicaco, Jan. 20—Walter P. 
Paepcke, who has broken several 
advertising traditions in his time, 
has broken another. He has been 
named “Industrial Advertising 
Man of the Year” without ever 
having been an advertising man. 

Mr. Paepcke, chairman of the 
board of Container Corp. of Amer- 
ica, was given the title by Indus- 
trial Marketing, which broke a 17- 
year precedent of giving the honor 
annually to an adman. This year, 
the marketing magazine singled 
out Mr. Paepcke “for conceiving 
one of the most unusual industrial 
advertising campaigns ever run 
and for having the courage to ap- 
prove the expenditures for it.” 

Announcing the citation in its 
January issue, the magazine gave 
special mention to the current 
Container Corp. series, “Great 
Ideas of Western Man,” in which 
leading “gallery artists” illustrate 
quotations from great philosophers 
and political figures—and in 
which no mention is made of the 
company’s products. 


s Industrial Marketing noted that 
this series has drawn both crit- 
icism and praise from advertising 
men, some of whom attacked the 
investment of advertising money 
in ads that do not directly sell the 
product or company. 
Nevertheless, it» declared, the 
Container ads have performed an 
unusual public service by calling 
public attention to our liberties in 
a year when they were threatened 
by “demagogues, faddists and 


charlatans.” In so doing they have | se Si ~ ee 


built public recognition and ac- 


statistics for planning purposes. 

For the first time in the history 
of federal budget making, the 
President grouped government sta- 
tistical operations together, by 
subject, rather than agency. He 
pointed up “gaps” in the existing 
program, and mapped improve- 
ments, which add $4,800,000 to ex- 
penditures for similar purposes 
next year. 

His tabulation showed that a 
total of $27,400,000 will be.spent 
in the current fiscal year by 10 dif- 
ferent agencies which produce 
business information and vital sta- 
tistics. The $4,800,000 increase is 
distributed among the agencies, 
with special attention to those 
producing data on production and 
distribution, and construction and 
housing. 


s “A sound and balanced statisti- 
cal system is a necessary basis for 
sound administrative policies,” he 
observed. “The needs of business, 
agriculture, labor and government 
for accurate and prompt knowl- 
edge of the ebbs and flows in all 
major areas in our economic life 
require improvement and strength- 
ening of our basic system of sta- 
tistical intelligence.” 

The special analysis of statistical 
activity is in line with a suggestion 
developed last spring, when a sub- 
committee of the joint committee 
on the economic report cériducted 
hearings to determine whether ex- 
isting government statistical pro- 
grams were “in balance.” Commit- 
tee members expressed the belief 
that Congress would have more 
confidence in statistical programs 
if they felt the budget requests of 

(Continued on Page ®&) 
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ceptance for both company and | Seis ; 


product, it asserted. 
“We're glad there’s at least one 


man in business who feels com- 2 
pelled to spend his money on re-|; 
iterating the Truths,” the magazine | & 


said of Mr. Paepcke. 


Leo Burnett Pays 
Alltime High in 
Profit Sharing 


Cuicaco, Jan. 18—Leo Burnett 
Co. in 1954 paid $425,000 into 
its profit sharing trust for its em- 
ployes, the largest yearly amount 
it has ever contributed. 

About two-thirds of the em- 
ployes in its three offices (Chica- 
go, New York and Hollywood) will 
benefit from this payment. The re- 
maining one-third are new em- 
ployes who have not yet qualified 
for the trust plan. Burnett reports 
it now employs 568 men and wom- 
en in its three offices. 


= The amount of profit sharing 
paid into the trust fund derives 
from the agency’s operations in 
1954 and represents a share of the 
agency’s total earnings. 

Over the past five years annual 
benefits accruing to eligible em- 
ployes have averaged nearly 22% 
of the base salaries upon which 
the benefits were calculated. 

The agency established its prof- 
it sharing trust in 1943, and was 
among the first in the agency field 
to set up such a plan. 

Total assets in the fund are now 
in excess of $2,200,000. 


PIE & THE SkY—This ad announced 

the consumer portion of the Gold 

Medal flour 75th anniversary pro- 

motion put on for General Mills by 

Dancer-Fitzgerald-Sample, New 
York. 


General Mills Lofts 
Balloons, Prizes in 
Push for Gold Medal 


MINNEAPOLIS, Jan. 18—General 
Milis launched 75 “flying flour 
sack” balloons and offered more 
than $50,000 in merchandising pro- 
motion prizes last week to mark 
the diamond jubilee of its Gold 
Medal flour (AA, Jan. 3). ‘ 

Four-color pages in 69 daily 
newspapers and 49 Sunday comics 
sections, as well as magazine dis- 
plays and radio and tv time an- 
nounced the big sales promotion. 

The Gold Medal Diamond Jubi- 
lee Sweepstakes will offer a $25,- 
000 cash first prize, with weekly 
prizes of one diamond ring worth 
$1,000 and ten $250 rings awarded 
in each of the six weeks. The only 
entry requirement is a coupon car- 

(Continued on Page 18) 
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John de Bevec Named 
JWT Media Director 


CuicaGo, Jan. 20—John de 
Bevec, 39, has been appointed 
media director of J. Walter 
Thompson Co., succeeding George 
Pearson, who retires this month 
after 46 years with the agency 
(AA, Jan. 17). 

Mr. de Bevec joined JWT as as- 
sociate media director in 1952. He 
previously had been with Ward 


Wheelock Co., Tatham-Laird and 
Batten, Barton, Durstine & Osborn. 


SAAA Sets Contab Feb. 10-12 
The Southwestern Assn. of Ad- 
vertising Agencies will hold its 
annual convention Feb. 10 to 12 
in the Skirvin Hotel, Oklahoma 


City. Monty Mann, Lowe Runkle, 


Co., is convention chairman. 


Newspaper Boosts Callahan 
John R. Callahan, local adver- 
tising manager of the Hartford 


Times, has been promoted to ad- | 
vertising director of the Gannett 
Newspaper Group daily, succeed- | 
ing Joseph F. Weyand, who has 
retired. Elliott J. Barnett, formerly 
assistant local ad manager, suc- 
ceeds Mr. Callahan. 


Names Latremore a V. P. 

Nelson C. Latremore has been 
appointed v.p. in charge of adver- 
tising of Judson Dunaway Corp., 
Dover, N. H. He has been ad man- 
ager for the past five years. 


DAILY . 


(Monday Sisnadll Friday) 


SUNDAY 


197,213" 
219,427 


President 


* See ABC Publisher's Statement 
for Period Ending September 30, 1954 


THE HOUSTON CHRONICLE 


JESSE H. JONES, Publisher 
JOHN T. JONES, Jr., 


R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, National Advertising Mgr. 


THE BRANHAM COMPANY —National Representatives 


Advertising Age, January 24, 1955 


There’s more nicotine in cigarets. 
That’s what Consumers Union 
reports as a result of recent re- 
search. The nicotine content has 
increased since the “cancer 
scare,” according to CU ..Page 1 

Institutions is not a “private” word 
is the gist of what Conover-Mast 
says in its answer to Institutions’ 
suit for infringement of its pat- 
ented title 


Nine former space salesmen of the 
Kansas City Star helped open the 
government’s anti-trust trial 
against the newspaper with their 
testimony on the Star’s ad poli- 
cies 

Business papers are a more impor- 
tant medium than commonly 
thought, according to Robert E. 
Allen, head of Fuller & Smith & 
Ross. He refutes four common 
OE. & 68d dapas 00.6 6 Page 2 


A private tv studio? This week J. 
Walter Thompson Co. revealed it 
has been operating its own 
closed circuit tv in order to test 
commercials and camera ef- 
fects 

Financial advertising promises to 
hold its own or even increase its 
pace in 1955. Financial advertis- 
ing is estimated to have run close 
to $200,000,000 in ’54 ....Page 2 

Seven different promotions, some 
running concurrently, will pro- 
mote lemons during 1955. Sun- 
kist Growers will spend about 
$1,311,380 to promote the citrus 
fruit in ’55 

Profit sharing reached a new high 
at Leo Burnett Co. in 1954. The 
agency paid $425,000 into its em- 
ployes profit sharing trust, the 
largest sum it has so far con- 
tributed 


Advertising Market Place . .106 
Along Media Path .......... 66 
Coming Conventions ........ 57 
Creative Man’s Corner ...... 94 
| Department Store Sales ...... 22 
| Editorials ................... 12 
|Employe Relations .......... 98 
_ Farm Publications Linage ... .76 
a 46 


Looking at Radio & Television 94 


Those ain't fiying saucers. They’re 
the 75 “flying flour sack” bal- 
loons General Mills launched to 
promote Gold Medal’s diamond 
jubilee 

Tobacco makers are cutting bacx 
on their tv advertising invesi- 
ments as talent costs go up and 
as they expand the number of 
stations they line up for their 
top shows 


Ads on the sides of buses and 
other public transportation ve- 
hicles are fast growing in popu- 
larity, with transportation ad- 
vertising companies established 
in 75 cities 

Rum sales jumped 9.3% in the last 
half of ’54 over ’53, despite a 
seven-week New York dock 
strike. A vigorous ad campaign 
launched last May gets much of 
the credit 

Housewifely intuition about how 
the family income should be paid 
out has abolished the formal 
family budget, according to a 
market research survey. Page 46 

Name licensing with a new twist 
is introduced by Delira Corp. Li- 
censees buy minimum amounts 
of point of purchase and pre- 
mium material rather than pay 
5% of their sales ...... Page 46b 

Increased appliance sales are pre- 
dicted by Electrical Merchandis- 
ing, which sees increases of be- 
tween 1.04% and 21.53% over 
54 sales for all except air con- 
ditioners, washers 

Television, long anathema to bank 
advertisers, is now becoming 
popular in financial circles. Out 
of 15,000 banks in the U.S. 
some 350 are now using tv 
SN ak ce ¥ ewes heves os Page 56 
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Looking at Retail Ads ....... 98 
Magazine Limage ............ 59 
Merchandising Ideas ........ 68 
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On the Merchandising Front . .96 
Photographic Review ........ 84 
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This Week in Washington . 
Voice of the Advertiser 


*If you’d like to put your 
name on this tag—and 
this tag on your product 

—see the man from 


appliance salesman never 
stops selling for you! 


McCalls 
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America’s Largest 


This Week Family Magazine 


MAGAZINE : REACHING 11,000,000 : 
_ HOUSEHOLDS EVERY SUNDAY 


— ee 


Memo to Advertisers: 


: YOU DON'T STAND MUCH CHANCE 
: WITH THE GHOST OF A READER! 


We would be the last to go tsk-tsk at the mention of 
imagination in the advertising business. 


However, we question the theory of adding ex readers 
= plus present readers plus future readers and coming up 
al with a total just labeled "readership." 


And we hear such ghostly statistics are actually being 
quoted here and about. It goes something like this: "Our 
circulation," says the man with the wand, "stays about 

the same in actual numbers every issue. But old readers 
drop off, new readers are added until, eventually, 

we ‘reach’ umpty million." 


That kind of figuring may fit a spirit medium but most 
—- advertisers are looking for an advertising medium! 


THIS WEEK Magazine has 11 million living, breathing 
families on its Sunday circulation list. It has pretty 
much the same people next Sunday and the next and the next. 


That is a lot of live prospects. Better still, they 
Stay alive, keep on being circulation long enough for an 
advertiser to campaign ‘em into being living customers, 


We don't want to carp, but speaking of carp reminds us 

of fishing. Did you ever sit waiting for a bite and have 
some passing native say, "You shoulda been here last week," 
or, "There'll be a lot more next week"? If you're fishing 
for customers, the best answer we know to such last-week, 
next-week stuff is THIS WEEK! 


| THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT, 


The Baltimore Sunday Sun The Indianapolis Star The Pittsburgh Press 

The Birmingham News The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The Memphis Commercial Appeal Richmond Times-Dispatch 


Chicago Daily News Miami Daily News Rochester Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
4 Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News ‘ 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 

| The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 

y The Phoenix Arizona Republic *The Wichita Sunday Eagle 


*Starts February 6, 1955 


be ee ey we, - f - eat, Z Z . 4% " A : 2 x t ; pe Shes ‘4 x 
r % ¥ — e YY . P 7 a Ve: p 23 lee tee . re 4, Ly 
Bn sgast ote ye a Ag SNS Oe oe eR Py as oat Pes ia - ae ew 2% Dia, CF aC eS ak tle: Se PAN je sen tt Et Soe : isis aaa mere fe 
MES Bila) ok es gb A ee, OF Ue RAE Ue Bo SAT an Sie oe tg) arabe Brier ape es f St < 31. ' beh Ss, a ane ale ae | ae is Bie <n. rapes : : pane AS eh i toi 
ae he ape Li Fe 6 to Fe a Pa He hi eos PE ay aes ge ee Pye he oe he eb 
ge ee , amas i Fotos the ey ee ee ny Se A EES Sy a F Wee 278 = Me ihe i % a " . ary 5 PI ae 
a8 adem % 2 ep! ei te Bee OD Sees ola Sat 4 Ye : f 4 yea ok 
cee SMAPS ED CMP ae oo Camere, ch ed pepe aeRO ONE a ee ee gS Fg wed tee os ¥ i), Bae ke Saeece ie NT 
. sea , . Mae me ees. sae ie ~ wer i "1 ‘ Bip SRP > fer Y Ci x SNe a AT 5 g3 
biome Yale, in minitmrnnientaname ; rice > $ bbe rt ve aah » ae ee ; te Petit eg Oe, = BK 7 (OR ae Csi eae a ve ; 2 i Mei? A 1d Rea BUR gt tee a Mik oe Some as © EE eee pate AT ot AS ee 3 
‘ : : . < . 4 : ‘ Fe 5 : : ae : ) : ° ; + sr. ca Oy te Arc? em 
2) . 
$ 
: > 
+ PE es . Lee oe ee : : Se : a = iad 
: j ee 
a SELLE LE IMIR LO - oa Scatter t s 
ae Se ee ee Sees eS ees : Pg a SS ; Xe 
} 
‘\ 
dl 
: 
q 
q 
: 
| 
See es 
a 
\ ° 
c 
ee 
— 
. ee 
° 
’ . oY . 
= «2 — owes 
a ec 
* } ae is oe Mikki x 
[Ce 
i ‘ ‘ 
‘ " € 8 WAGATIN, bi sacs P hae 
r ogee * ™ . — H 
a ae Frees = 3 og 44 
ek pores j ie ae ? 3 * ¥ , 
’ jah eh, WS aca al : : sl ra $ 
3 — Soe Se 
a ae -_ Y ie 54 gaa 4 
ee es * . id. ae er tee ai 
a f. Pe Rese ee, , ree ie x 
; . Pes, ae Mo 4 Py 8 7 
; Y J be . h aE Ks 
¥ a yA J Aa ie $ 
“ tah ee ‘ ie Bhar ; 
ra \\ 4 f + ell j 
| ; \ | 
4 a y : , . | 
Pn a -e 
€ ; ee, : q } 
a . a 2 : 
. ‘ j 4 Ag i ’ — 4 
€ a re Be. — mm, 
: - ot ff 4 ia nim 
g o ww” + ate Tam wo ing 2 | 
¢ - \ bythe tae eae a H 
y (a2 te tm in y jie 
is 2+ <0. Cog J 
P g Sits PR F 
. es Pde ‘ 
« E 4 t in oe : te ed 
; », 3h7 : nw My he 5 . ; ti} 
* i, lem ; j . 
< ‘ Ge Br / ; - 
Og ee 
% ‘ ‘ 7 ae - ‘ ioe ; 
Aue 7 2 ie alle m wis ms = 
fl ei fa i 
‘ we 4 — Fé 
. ge J 
© “ 
vod “ % 
* a a : . 
j Ce, ’ Zz ; : 
| ity i , - 
ai ‘ : ; 
af ae 
= 
4 
a 
tl jh es , etn Pees Sede , x % . * : RE; - ; * 2 ’ 5 * _ = 
a ET a hi ee ee ~ ae Seer eoeigg i REI es Cee ee Pe > F Aik as eae We MO ci comnts UU ot a SR Oy ; nt Say Tw : Woe et SL gaat er: i are 4 ; 4 ines er ae ae ee s Fa 4 oa i yh, Fee J Soa ay saarehes Er ome 
< . * ‘ S ae % e Qa 5 sigh am i Sond na Oe et i ik ¥ S a eee ee i RR ra ee ne. Se 
, " 5 r Tate. ee Be ts EX z 2 04 5 “~~ ts P Shee Wars © ee Py ae BE Ey Bee + re. i y + ‘ a = és " eS ‘ ne. rit T- 
. t Vise ete Fhoe Sohy i, vw ee ee tae ee aE ta we ye 33 tt bs . =. Rar Sm ag Ae aig Fe. a Say iS ; os a eae : y i , ., Le i cae 5 es E 3 eee 
Sanaa naeaneaes ceneriann ied play a hf ya gp nlig oeag Bins Se al - SO eS Sr Sern v ane Lar. a che Se es Piahe eh Petar an ee ea ratings OE a8 VE ce d Fig ee te Re an : ate ba. pts Ee Seedy sere les eke Wir a 
Y peak en _ . F ks . ier 3 —. md . Cae . ree sy ae 22 ER Ot EL “f PM = be * rare Se ae Pr nc aya z Kot ge ate “ CODES SORT Te ese Toe Sune. Sane me Pie ee ie AER We ere oe games ears 
i Po eS Fa oie ae ees ee ht ee Woe aan 5 Sto BS ‘Sys Keer: > iateicaets Ch fy RF eae Sew Se ae Or eh, te Bee i 4 PER ke bee. eA he DG OID! le ae FR NS RS A PEER IAN DS RIP ie lit UE Sato Ae Wace PB RY eink hades, oP BARS eee “gli SoH, 
Pe ht oe ay “ep ol, Ai a eR ee a il en Seg RT Oe eee hs RE ig per age ee SE OR SE. Site PR Sep.” UE CORRE ae Se GR Ne Se gS oat ee TY i = Wika he oa, Speegr ee NG Mer Ree Pee ae Sede tore be 05k eee Ere el da PSS a Re Pr SS 
Ms . te € i os hat ore P 5 f ; oa : — . bP tee ot Cie gt ee ie ay La Tce Bir thle tot My. . i ee ae ee 7 * Pee jae y rt gy re a, cA? ai 
# 3 wes . : <> de 3 C5 YA cll ieee con ae Pn ees ‘ Rg :k “ y Pini. ame D, ise : Y 4 4 ee ee aed —— a% tee ier 2 * eet fe BS é 
ser? oe BO me fla > ates % xy, Hog Sgt asa Nea SP on. - We ee sr three sree ‘ tee Ace® $ FE SPR ; Dee a? es ae aha es 5 nt ap cal » Sane % > bate Mey a ge im 3 TETAS c me 
Tete, ie é he eee ts i” eee er fe Pam ee aad Gate Bs aig oer Pa! bee, aT eee sg ae hee eee i yy Sen Cee, x 2 bee i i. 3 age «tS Lia ge Coe oe. ate eas ein ot 2 to ep i. > Le An 3 i ¢ a, i + a ae oy F: e2. i poe xe 
% Ae ea = ‘ one - z TR * bet eS pS P 1 ets. eee Big ets ns *. a 7 = are oe = me Se : hat gt 9 might ese ET EL i eee RS + cae. ae ; 4 Set yar ae ee ; 4 “ a ee OF ee I‘. 
- “ Ne r ten Ric a 5 é Sars aegee SE a rege ee Eair hth Ge oes . ¥F “ é ee ‘ = , Bh Soe u s > : Rpm _ za oe : % .. Ear tate ie cock ; att ante x ‘ ; 
A mig toaee ~ Somber uh a pv he apcins ir 3a ak cunty 4 Ser enon mene. meets ee a iam ten ie a pte ps ores ne «+ a Url F nicl a We = te BT: ELTA A BE A SCE Reo ee, ea a aad ok ae ia « ? ee: oS eae ae FF ergata ai me a é 


= Sie RNS aS 
“pial vere * Mb. Se 


_ We have said it for a whole year now... : 
and. we believe it can’t be said too often. 


to increase Sales and decrease costs 


advertise more in the biggest and 
best medium. . . 


NEWSPAPERS 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


ee 


T. R. cooperates with 
_~ your 
frade paper Advertising 
and increases the effectiveness 
of your entire 


advertising program 


When trade paper advertisements arouse as the clock is consulted for the time of 


buying interest rarely is there immediately day. Hence, your advertising representation 
a sale. The chances are that the prospective in T.R. participates in the interest created 
buyer wants a complete picture of all other —_ by trade paper advertising as well as the 
sources for investigation and selection. En- vastly greater number of inquiries T. R. 


cyclopedic T.R. is consulted, as habitually _ secures entirely on its own. 


It will pay you to find out why 10,801 Advertisers are using... 


© IMUMAS @ 
= REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 


(Continued from Page 3) 
individual agencies were part of an 
over-all plan. 

Among the major areas discussed 
in the President’s statistics-gather- 
ing report were these: 


s Employment and _ unemploy- 
ment, wages and industrial in- 
juries: current expenditures $4,- 
900,000. Expenditures would be in- 
creased to $6,800,000 to strengthen 
Census and Bureau of Labor Sta- 
tistics reports on employment and 
labor turnover. 

Prices and price indexes: cur- 
rent expenditures of $1,700,000 
would increase to $2,000,000, to 
enable Agricultural Marketing 
Service to study the present pat- 
tern of farmer expenditures. Gov- 
ernment’s purpose is to learn 
whether the index of prices paid 
by farmers should be revised, but 
the study is expected to yield ex- 
penditure information on _ rural 
living habits which will be useful 
for marketers. 

Construction and housing: ex- 
penditures in this area increase 
from $500,000 to $1,500,000, to 
enable Business and Defense Serv- 
ices Administration and the Bur- 
eau of Labor Statistics to improve 
their reports on new construction 
expenditures for alterations and 
repair and the characteristics of 
new housing now being built. 


# An additional $500,000 is pro- 
posed for an “intercensal” survey 
of housing to update housing in- 
formation, which was collected 
most recently in 1950. 

Production and distribution: in- 
creased from $15,700,000 to $16,- 
600,000. Expansions are chiefly in 
the Bureau of the Census, which 
will improve its monthly and 
quarterly data on distribution and 
manufacturing and its’ foreign 
trade figures. Census will also con- 
duct an annual sample survey of 
retail trade and manufacturing. 

Population and vital statistics: 
up $100,C00 from this year’s $1,- 
500,000, to speed tabulation of 
birth and other vital statistics by 
the National Office of Vital Statis- 
tics. 

National income and analysis of 
business trends—state and local 
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President's Budget Proposes Big 
Boosts for Fact-Gathering Services 


governments: increased from $3,- 
100,000 to $3,500,000. Expands 
quarter income reporis of Federal 
Trade Commission and Securities 
Exchange Commission to cover 
mining and trade. Develops new 
reports on state and local govern- 
ments, which spend some $30 bil- 
lion annually. 


® Electronic equipment develop- 
ment: a $200,000 expenditure for 
research on new machinery, which 
will be used to speed tabulation of 
1958 censuses of business and man- 
ufactures and 1960 censuses of 
population, housing and agricul- 
ture. 

In addition to $32,200,000 which 
the government plans to spend on 
current economic information in 
the next fiscal year, the Census 
Bureau will be spending an addi- 
tional $11,200,000 to complete the 
tabulation and publication of cen- 
suses of agriculture, business and 
manufactures, now under way, and 
to take the proposed “intercensal” 
survey of housing. In the current 
fiscal year, the Census Bureau is 
spending $24,400,000 to take the 
censuses of agriculture, business 
and manufactures. 


Printing Week 
Celebrations Held 
in U.S., Canada 


Cuicaco, Jan. 19—Printers and 
publishers throughout the U. S., 
Canada, Hawaii and Puerto Rico 
celebrated International Printing 
Week Jan. 16-22. In at least 150 
cities a variety of programs were 
held to honor the industry and ac- 
quaint the public with the accom- 
plishments of the printing indus- 
try. 

Many local printing companies 
bought radio and tv time and 
newspaper space in cooperation 
with the international event. In 
many cities, the printers and pub- 
lishers opened their shops for pub- 
lic tours. 

The International Graphic Arts 
Education Assn. has tied in with 
Graphic Arts Industry Inc. to pro- 
mote the industry in school pro- 
grams. 


+ aa * 


Look for the dependable NAVL 
Oval under ““Movers’”’ in the 
yellow pages of your telephone 
directory. ; 


Call or Write for 
<=) this Helpful 


—T 


man will do 


DEPT. AA 


Ask for a 
'WIFE-APPROVED" MOVE 
. « « « Move by ee . . 


When you transfer an employee—take a tip from 
America’s industrial leaders and specify a ‘‘Wife- 
Approved” move by North American Van Lines. Your 
better work on his new job if ‘the little 
woman’s’’ precious possessions arrive safely, on time. 
For expert packing — for careful handling and prompt 
delivery — always call your North American agent! 


North American Van Lines, Inc. 
-255 + FORT WAYNE 1, INDIANA 
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A new kind of programming, a new kind of listening, a new 
and exciting success with audiences and advertisers is yours 


on NBC RADIO. 
| POSITIVE PROGRAMMING 


To its roster of great personalities heard daily, NBC RADIO 
adds one of America’s ten most influential people, Dr. Norman 
Vincent Peale—available for the first time to advertisers. 


DR. PEALE IS HEARD EACH WEEKDAY MORNING 10:05-10:15 EsT. 


Dr. Peale is a man who has already won an audience of over 
30,000,000 homes through his regular Look Magazine ar- 

| ticles, his syndicated newspaper column, his speeches and his 
books. His latest, THE POWER OF POSITIVE THINKING, is fast 
becoming the most important book of our generation—it has 
been #1 on best seller lists for more than two years. 


Programming of important personalities who have huge 

followings has proven its appeal in Mary Margaret McBride’s 

daily chats. Sold out for weekday segments, it was extended 

‘ to weekends by popular demand of listeners and advertisers. 

Dr. Peale immediately follows Miss McBride: together they 

: provide a programming order unmatched in day-time 
listening impact. 


POSITIVE LISTENING 


Dr. Peale each day answers questions from listeners on 
problems of personal, everyday life, acting as guide and 


counselor. Out of his rich experience and wisdom he brings 
inspiration to lift the heart and practical, useful steps to help 
in working out problems. 3 | 


POSITIVE BUYING 


The Norman Vincent Peale program can be of immense value 
to acceptable advertisers. Dr. Peale is a nationally-known 
figure of impressive stature and personal following. His pro- 
gram in NBC Radio’s effective new format is available for 
sponsorship one to five days a week at amazingly low cost. 


Here is a truly outstanding advertising opportunity...of that 


you can be positive. Get all the facts from your NBC Radio 
Network representative today. 
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Statler Account Moved 


Effective Feb. 1, advertising of 
all Statler Hotels will be coor- 
dinated with Hilton Hotels cam- 
paigns through Needham & Groh- 
mann, New York. Young & Rubi- 
cam was the previous Statler 
agency. 


McGraw-Hill Boosts Bourne 


Knox Bourne, district manager 
for Construction Methods & 
Equipment in the Chicago area 
since 1950, will become manager 
of the Southern Pacific division of 
the Pacific district for McGraw- 
Hill Publishing Co. April 1. 


|| CATCH! 


There are 30 million Country and 
Western music 


Ya million will read the first issue of... 
Country and Western JAMBOREE! 
7 the new ne —— 


magazine by 
the publishers of DOWN BEAT 
_ 2001 Calumet Ave., Chicago 16, Ill. 


Send today 
For Facts and Rate Card! 5 


enthusiasts ... 


a maher publication 


Four A’‘s Hatches 


Broadcast-Agency 
Code After 4 Years 


New York, Jan. 21—American 
Assn. of Advertising Agencies has 
drafted a code to govern admen’s 
dealings with broadcasters. 

The Four A’s emphasizes that 
the list of standards has been un- 
der development about four years 
and has not been brought out to 
correct any particular situation. 

This is what the Four A’s pro- 
poses admen keep in mind when 
dickering with radio and tv rep- 
resentatives: 


e 1. Agency people should “en- 
courage” broadcasters to publish 
any special rates as soon as the 
rates are quoted. This is taken to 
mean that an agency should track 
down reliable reports of off-card 
rates and demand the same treat- 
ment for its clients. 


e 2. Agencies may accept standard 


merchandising cooperation, 
shouldn’t demand unreasonable or 
excessive free services. 


e 3. Agency men should not try 
to influence broadcasters’ judg- 
ment of whether publicity is news- 
worthy by promises of advertising 
or other pressure and should not 
try to pass off commercial mate- 
rial as “public service” programs. 


e 4. The Four A’s advises cau- 
tious handling of commercials and 
avoiding those in poor taste, too re- 
petitious, too long and those which 
interrupt programs at inappro- 
priate times. The Four A’s also 
thinks agencies should be con- 
cerned with “the public interest.” 


‘This Week’ Boosts Walsh 


Harry J. Walsh, eastern adver- 
tising manager of This Week 
|Magazine since 1952, has been 
named assistant advertising direc- 
tor. Walter S. Ferrigan, previously 
a New York sales representative, 
has been named to succeed Mr. 
Walsh as eastern manager. 


Who buys the Ayer Directory ? sivrises + advertising aencies 


No other single volume gives 
you all this information 


New data « New maps « Indexed and 


cross-indexed to give you the facts fast 


You'll find the names and addresses, subscrip- 
tion prices, editors, publishers and other data 
for 21,000 newspapers and periodicals in the U.S. 
and its possessions. Also in Canada, Bermuda, 
Cuba and the Philippines. 


You'll find the exact location, by county, of all 
U.S. weekly newspapers. Up-to-date maps of 
each state, territory and Canadian province ap- 
pear with editorial matter. 


You'll find full listings for scientific and profes- 
sional publications. Data by states on population 
shifts, motor vehicle registrations, families with 
radios and television sets, life insurance sales, 
number of farms in each state. 


You'll find banking information, number of tele- 
phones and other vital facts for all U.S. and 
Canadian cities of 25,000 population or more. 
And the latest agricultural, industrial, geographic 
and transportation information for over 9000 U.S. 
and Canadian cities and towns. 


The 1955 Ayer Directory can save you hundreds 


of steps, hours of research and quantities of cor- 
respondence. Only a limited number of copies 
are printed. Order yours today. 


Banks + Brokers 


¢ Business Firms 


Publishers + Libraries + Market Analysts 
Public Relations Counselors 
Shouldn't you have one at your finger tips? 


1955 AYER DIRECTORY 


The standard work for 87 years 


Orders ($30 postpaid within the U.S.) 
should be sent to the publisher, 

N. W. Ayer & Son, Inc., Dept. A, 

W. Washington Square, Phila. 6, Pa. 


but 


Advertising Age, January 24, 1955 


Army Again Stages 
Competition for Its 


Recruiting Account 


(Continued from Page 1) 


for the current 12-month period. 

In addition to the Army account, 
the D-F-S contract also covers a 
program for army reserves which 
amounts to an estimated $250,000 
this year. 

Until last July, the recruiting 
contract covered Air Force as well 
as Army recruiting. With the 
development of a separate Air 
Force recruiting service this year, 
the Air Force selected Ruthrauff 
& Ryan, New York, for its account. 
Valued at $1,200,000, this account 
is not involved in the impending 
competition. 


= Though it has had a stormy 
past, the recruiting account has 
been “stabilized” in recent years. 
Originally it was offered in open 
competition annually, but on the 
basis of recommendations by a 
study group consisting of promi- 
nent advertising people the con- 
tract, since 1952, has been let on 
an annual basis with the implied 
promise of at least one renewal. 

Under congressional instructions, 
the recruiting campaigns are “‘tar- 
geted” to specialized types of per- 
sonnel. The agency places adver- 
tising in specialized publications 
and produces tv films, movies, 
posters, booklets and other point of 
sale material, and some outdoor 
display. 


AIR FORCE RESERVE 
OPENS AGENCY BIDS 


MITCHELL FIELD, L. I., Jan. 20— 
The Continental Air Command 
(CONAC) here is taking agency 
bids on a $272,500 account for the 
Air Force reserve. 

Lt. Col. Ernie Smith, acting 
chief of information for CONAC, 
told AA the projected campaign 
will have a two-fold purpose: (1) 
to make the general public more 
conscious of the air reserve; (2) 
to activate inactive reservists. 

The campaign will be the first 
national drive ever undertaken for 
the air reserve. CONAC officials 
have dubbed it a “motivation pro- 
gram.” 

Representatives of some 40 ad- 
vertising agencies attended a brief- 
ing session here last week. They 
were told about the proposed cam- 
paign and were invited to submit 
written presentations by Feb. 2. 


= Lt. Col. Smith explained that 
the presentations are supposed to 
contain factual data about the 
agency—amount of billings, num- 
ber of employes, etc.—and a state- 
ment on why the agency thinks it- 
self qualified to handle the ac- 
count. He said the agency men were 
warned not to send along any 
proofs or bulky art material. 

The presentations will be 
screened by a board of colonels 
and the choice will be narrowed 
down to four agencies. These will 
then be invited to appear before a 
general officers’ board to make 
specific presentations on the ac- 
count. These final presentations 
will run an hour and a half or two 
hours. 

Lt. Col. Smith said CONAC 
hopes to get the campaign under 
way by March 1. He added that in 
addition to the $272,500 alloca- 
tion, CONAC has available other 
funds earmarked for film and ra- 
dio-television production. 

Continental Air Command ad- 
ministers the air national guard 
and air reserve training programs. 
It has four Air Force units oper- 
ating under it. 


Kling to ‘Telegraph-Herald’ 

Ralph A. Kling, formerly ad di- 
rector of the Gate City, Keokuk, 
Ia., has been appointed advertising 
director of the Dubuque Tele- 
graph-Herald. 
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“We can outwit — 
the brainwashers! 


How would you stand up under 
Communist torture and questioning? 
Do we ask too much of U.S. fighting 
men who are taken prisoner? Is there 
anything we can do to prevent a recur- 
rence of those phony “germ-warfare” 
confessions? Here is a hard-boiled 
admiral’s startling and controversial 
plan to stop the Reds before they start! 


hy Rear Admiral 


all-time 


ASS __ best seller 
Except for the Bible, his book has 
been our biggest — and most influen- 
tial — seller. It has sold over 100 mil- 
lion copies, yet he got only $1000. 
Henry F. and Katharine Pringle tell the 
little-known story of the Ohio preacher 
who wrote McGuffey’s Reader. 


SGN (\) 


Big dig in 
Manhattan 


Problem: To blast 2 acres 
of rock, 42 feet deep, out 
of mid-Manhattan with- 
out stopping traffic, in- 
juring anyone or crack- 
ing a window. That was 
their walking-on-eggs 
job; here’s how they 
did it! (Article by 
Richard Thruelsen.) 


The Saturday ony 
January 22. 1955 + 15¢ 


D.V. GALLERY, 


When Uncle Charles found 
Carver’s body, I knew I was in 
for it! I'd run away with Car- 
ver’s wife. He’d wanted to kill 
me. But the police believed I'd 
killed him, and only a fantastic 
alibi stood between me and the 
gallows! (Edge-of-your-chair 
serial by Max Murray.) 


LAND OF THE THREE- 
HOUR LUNCH HOUR 


What's it like to live—and work— 
in a city where it’s bad manners to 
be on time for an appointment, hold- 
ing down a job is considered ungen- 
teel and theater curtains go up at 
11 P.M.? Ernest O. Hauser shows 
you the sights on a tour of Franco’s 
siesta- (and fiesta-) loving capital. 


They went south, but don’t envy 
them. They're in 20-below cold—on 
a ship designed to make you seasick. 
Hugh Morrow takes you on The 
Perilous Cruise of the Atka — the 
Navy’s latest venture to the antarctic. 


S ‘ OW. This week 


// Reprinted from The New York Times Tuesday 


January 18, 1955 


they'll be packing them into 


New York's first big auto show 


of the year. For Detroit knows 


the best way to sell a new model 


is to get prospects to see it-in 


person. Next best is to have 


them see it in print-in the maga- 


zine America reads, respects 


\ 


and responds to: The Saturday 


Evening Post. That is why the 


Post is the 


iggest auto show, 


with more automotive advertis- 


A CURTIS MAGAZINE 


ing than any other magazine. It 


gets to the heart of America. 
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i from N_LY. to Chica 


TO HOLD ALL THE CARS OWNED 


Shortest Road Distance, N. Y. to Chicago: 
857 miles* 
Cars owned by Newsweek's million families: 
1,380,000 


As the automotive industry goes, so goes the 
nation’s economy—putting the Newsweek au- 
dience in a highly strategic position. For by 
automotive ownership and every other index 
of influence and affluence they are ‘‘ America’s 
most significant million.” 


95.8% own cars (U. S. average 65%) 
77.8% bought their car new 

Average family income — $11,896 

95.5% of Newsweek family heads are per- 


sons of consequence in business, industiy, 
the professions and government 


These are people of mature and searching men- 
tality who are attracted to Newsweek by its 
unique and vital editorial service —a service 
that sums up not only what has happened but 
tells why... and what is most likely to happen 
in consequence. 


*Source: AAA 
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The Still Too-Hectic Life 


ADVERTISING AGE’s annual report on the age at death of those mem- 
bers of the advertising fraternity whose obituaries are carried in 
these columns, which appeared in AA last week, contained some 
mildly encouraging information. The average age at death of admen 
last year was 61.5, compared with 58.9 during the year 1953, and 61.3 
during 1952. 

On the basis of these figures, there is some room for cheer. But 
not very much. While variations are to be expected from year to 
year, the three-year record cited here is nothing for any advertising 
man to get wildly excited about. Admen are still dying at much too 
young an age. 

Back in 1951, the American Medical Assn. reports on the basis of 
a study of federal statistics, the average age at death of males over 
20 was 65.1 years. And, if the trend toward longevity has continued, 
the similar figure for 1954 was probably 65.2 or 65.3. 

Using this figure as a basis for comparison, it is painfully clear 
that advertising men are still dying almost four years before their 
time. On the average, it would appear from these figures, they are 
surrendering something like six per cent of their “normal” life span 
for the privilege of working in the vineyards of advertising. 

This is definitely too high a price to pay for an occupational disease, 
and no one in the advertising business should be satisfied with the 
mortality statistics of the business until they clearly indicate that 
advertising people suffer no penalty at all for being in this business. 

Of course, as we have pointed out before, there are some jokers in 
these statistics. For one thing, the business attracts a type of mercur- 
ial individual who has a tendency to “live fast,” in the sense that he 
is highly geared emotionally, and is not likely to ride along easily 
with the vicissitudes of day-to-day living. Also, men tend to rise to 
prominence in the advertising business at an earlier age than in 
many other businesses, and hence AA’s obituary columns occasionally 
report the deaths of youngsters who, in some other business, might 
not have achieved enough stature to warrant noting of their passing 
in the journals of their business. 

Despite these qualifications, it is clear that the advertising business 
is still much too wearing. The purely “physical” strains are non- 
existent, but the mental and emotional stresses take certain toll, 
and must be reduced. 


How to Handle Staff Cuts 


We're delighted to bow in the direction of Fred Bowes Jr. of 
Pitney-Bowes, and in the general direction of the company itself, 
for another bit of excellent public and employe relations which can 
stand a little copying. 

Pitney-Bowes found it necessary to cut its production staff by 45 
people, as a result of winding up a defense contract. Instead of mere- 
ly handing the 45 pink slips, it did two very sensible and heart- 
warming things. 

First, it notified all 869 employes in its manufacturing division by 
means of a letter from W. H. Wheeler Jr., president, which went up 
on company bulletin boards—and it notifed them in advance of the 
lay-offs. The letter stated exactly what was going to happen and why 
it was going to happen, and concluded by asking employes to let the 
personnel department know of any job opportunities which might 
interest those being let out. 

Then the company took good-sized display space in newspapers in 
Stamford, Bridgeport, Port Chester, Greenwich, Norwalk, Darien 
and New Canaan to advertise for jobs for these 45 people, with the 
personnel department engaging to supply full information and ar- 
range interviews. 

We need more thoughtful approaches like this. 


eT BP es ell . 
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“| accidentally dropped a letter from home in the ‘outgoing file.’ It’s running as 
a Kellogg spread.” 


What They're Saying 


Mounting Distribution Costs 
Are a Serious Problem 

There are several reasons why 
many business executives are as 
yet not fully aware that distribu- 
tion costs are an _ increasingly 
serious problem. 

Consumers have been willing to 
pay prices which cover all costs 
and yield satisfactory profit mar- 
gins. Radically new labor-saving 
devices in production and expand- 
ing volume have helped to keep 
costs and selling prices from rising 
as much as wages. Very frequently 
the successive wage increases ob- 
tained by plant employes during 
the past decade were automatically 
given to distributive employes on 
a blanket basis without much re- 
gard to the efficiencies of the in- 
dividuals receiving them. It was 
taken for granted that the higher 
level of distributive expenses 
would be offset by the expanded 
physical and inflated dollar vol- 
ume. The result has been that 
marketing and selling expense ra- 
tios to dollar sales volume have 
not seemed out of line, and com- 
paratively little attention has been 
given to the cost and effectiveness 
of all sorts of distributive prac- 
tices. 

But the situation is changing 
rapidly. Marketing and selling ex- 
pense ratios have been rising in 
many companies. Volume is de- 
clining in some industries, and 
there is the widespread necessity 
to meet competition by expanding 
and training the marketing staff as 
well as by stepping up expendi- 
tures for advertising, promotion, 
delivery, and technical services 
to buyers. A recent survey of com- 
pany plans, made by this writer, 
indicated that increases were 
planned by 53% in the sales force, 
by 37% in advertising expense, 
by 56% in marketing research 
expenses, while none planned re- 
ductions in any of them. The aver- 
age expected increases in 12 
months were: sales force, 10%; ad- 


vertising expense, 9%; and mar- 


keting research, 20%. Distributive 
expenses are moving far out of 
line with any previous experi- 
ence, before or since World 
War II, will get higher yet, and 
will certainly attract manage- 
ment’s critical attention especially 


when earnings fail to cover them. 


—Dr. Donald R. G. Cowan, professor 
of marketing, University of Michigan, 
speaking at the forum and workshop 
for sales executives, Marquette Uni- 
versity, Milwaukee. 


Garners the Farmers 

One of the best public relations 
stunts heard of this month is that 
of NARGUS member Stanley Gen- 
etti of Hazleton, Pa. He turned a 
part of his very large parking lot 
into a “Farmers’ Market,” because 
he’d rather have the farmers as 
his friends and customers than 
have them located in rénted stalls 


a mile away. 
—NARGUS' Reports to Retailers 
“Nargus Bulletin,’’ published by the 
National Assn. of Retail Grocers. 


Prescription for Congressmen 
As they gather for the new ses- 
sion, we recommend to members 
of Congress—so prone to baldness 
and lost tempers—a noted remedy, 
Jabakusum Taila, marketed by 
C. K. Sen & Co. of Calcutta. Their 
advertisements announce that it: 
GROWS LOVELY HAIR 


KEEPS THE BRAIN COOL 


“Personal and Otherwise,” in the 
January issue of Harper’s Magazine. 


Check on Hollywood 


All taken into consideration, 
probably the reason people started 
going back to movies is that they 
wanted to see what was going on in 
present-day Hollywood. On the 
late tv shows, they have been see- 
ing what was going on for the last 


30 years. 
—Editorial in the Evening 
Winsted, Conn. 


Pre-School Training 

The advertising executive’s little 
boy complains that some of the de- 
siderata he had finalized on the 
agenda for presentation to Santa 


Claus failed to concretize. 
—Editorial page, Republican, Water- 
bury, Conn. 


Citizen, 


Advertising Age, January 24, 1955 


| Rough Proofs 


Dr. Steuart Britt says economics 
text books don’t include adequate 
discussion of advertising. 

That’s why every “economic 
man” looks so unlike your Joe 
Doakes. 


a 

A copy chief looking for a new 
connection offers “Head for Sale.” 

But in this advertising hurly- 
burly it should be accompanied by 
and protected with an unusually 
tough hide. 

7 

“Please write your qualifications 
and reasons for wanting to join 
our organization,” says Schwim- 
mer & Scott in its bid for an ac- 
count man. 

One might be, “I hear you al- 
ways meet your obligations.” 

a 

“Agencies,” says Art Tatham, 
“staff their media departments 
with hard working, intelligent 
people who are misplaced book- 
keepers.” 

And that’s why account execu- 
tives are born. 

* 

BBDO, which gave up the Zenith 
hearing aid account and took on 
the receiver division, isn’t con- 
vinced that it’s necessarily better 
to give than to receive. 

. 

“Average adman lived to ripe 
old age of 61.5 in ’54,” reports the 
world’s greatest advertising jour- 
nal. 

But unfortunately they were still 
retired before reaching retirement 
age. 

a 

Leo Cherne says improvement in 
business this year will be only 
moderate, because executives are 
too lazy. 

It’s the hungry salesman who 
gets the order. 

o 

“Remove price mention from all 
national appliance ad copy,” the 
dealers’ association demands. 

That’ll fix those discount fellers. 

. 

The carpet industry theme song 
for this year is, “Home means 
more with a carpet on the floor.” 

And if there’s a baby or a 
puppy in the house, it may mean 
considerably more. 

= 

Ford and Chevrolet are both 
the automobile leaders for ’54, 
Ford in sales and Chevvy in pro- 
duction. 

Does that mean that Chevvy got 
’em out of the factory and Ford 
put ’em on the road? 

a 

Ken Beirn says that one of the 
three great developments in ad- 
vertising was when JWT intro- 
duced sex into copy via “The skin 
you love to touch.” 

And then all those young bond 
salesmen decided to go into ad- 
vertising. 

- 

“Congress is cool to Ike’s bid 
for postal rate hike,” the story 
says. 

Along with the publishers, di- 
rect mailers and sales promotion 
people. 

. 

George Pearson, JWT’s dean of 
media buyers, is retiring after 46 
years and half a billion dollars’ 
worth of advertising purchases. 

His showers of orders had the 
quality of mercy, dropping as the 
gentle rain from heaven upon the 
reps beneath. 

Cory Cus 


poy es fare si ae S Rela ia ie frat Rg te oF Oop rete Bek . ae ; pt Page ri haem RAL a we Rae , inne ass ; : 
re egghe! | a aeee Pas See tam Ae eS ate || ws Co eS Soret aah ies Panes eet ESP pee, LA ea eal Pant abd Lee rie Be bone AS age a A WO tye SES se ee ‘ mm lpn Naif yg ro agi A ei ss a ; Sete 
ae Se - d oe cia 8 Pate) eee Ried hte Lok tie 2 UGE ¥ te Fae ery ia ae AP po Se ees ees SS Oa ee Fae See ae \ ge Mar eke 8 se 5 OS ip eg a8 | ee Fh ag RG putamen WN ok ORL GS itt eS See SEK i f inset 2 t 
4 > iy, 4 2 ie ee ODS ys > Se) tee, ¥ ee ye a ee | 8 ee aa ate oS pe, 3 Vee rhs q ie (iN, Fe ee we OTT Seige ‘ ? . 4S es lenge mee ies = Garey as rr ee, i geret oie 
3% ei of, SHER te Saree 3 F be NE eS ee ee teh By ee we ee * Sg get " bs de i eee A ae PLE, ae ate ie a wen ig rq eet, ae ee ii pees ‘S5%, SES eS ke ey. 88h: ert Res ark .o Fit p28 ke ~ yh 
Sa . cx f ne / D ete ? “4 A J oF Ener 7 f - aie a a = Alf eee = eked gl xf - B iS t i Pe BW 
e : ry ep s US | : ‘ 2 fia nae se Pac z x aye oe | q ah ey do = abe SH th g a fer ; + 
aoa) Uae eek a Thy tou : tp! cope) £ Rep % ij ag amen Oe ae al yy % es cond y SS pe ta Ue oe ng a be es ss eS et ae Mr nn Ba 
ne ere Sete teres Pog Mant » OF Ee ars oS ay oa yy as bps i ie ae Wig toe: j Y Co ae hots a aes ed a eek lM a Rear Re eet ee ee I RS Wee RL tor am 
= : i a <> ee Se ot ee \ ¢ ee Ries eet Kage aa etd tet bP RE Wee Cae eh. . , * Wie ee ee. Fe ec ast 7% * i pis |g sR 05 Y " waht 4 rae 2 ns se 
pe a) MMi Vga Ye sae ie nt Pe Sarna” oA t See oe yas SS Cer nie Ne CoRy So BE eat we Ue Sa StU ett en. WOE VERDC A BW ameaehciey ae aie. POM A oni end ee a Re BG TS Sbeaeirdsy Fe BOR RS eid sant of aor 
ESS i haat ee eee Rae yee PST te te ie apt) cee NI ate Pee SRAM Bee TS has teas Pei RE" ade AN a RRS See REE ce he Sah ey nant SPA a ft Se Sigs tee Beecmt  S Saar a Baek Sop cine eg Mate ray 3 3 Pee aw a ear : 
wes * s =~ ‘ e q : . : oa . - . r 7, ., ye wa 
Red by _— Rude 
Spe 
| = ee 
j 
j 
| 
| 
, is ; My ; 3 Pe 1 Sle 
Rea an : . “ae | sgh oF 
eee ee es : deh thea > mee c ae 
| ee ae ee ae “ig boise | Sue: | 4 S 
Pee oe, a i a ; SRR Wh 2 ea ee ge ame tea 
- bios ei He Pe ae ty ee aes j pr en ae ae 
Meet sk: E : OS ee ‘ es 
hese ere ee RS oy ae a ee 
j es Raat ss Sa 2 ae a . 2 ae 
| ee a — = . : = ain 7 Bae S. Sage? 
Sey * tn eS aa ee: el = en Baty, Sis MRE SRS 
ABA oe Be ce es pestis ht 935. ES : Oe 4 
| PO. aes iy Ree ree] Eto Tees Oe = eee |. See 
| oy 8 a ‘ - a emia, eR Oe ee 
pe ee & aR ns ee : RS ai sc Re: PD 
| Be. % ve oF Swe Seton e ee OS: . Ye ee ae 
Se ie.) Se & ¥ cece s Sa eee aS ee 
| 3 Gee Be 9. Be. xy ree F i x & é re igs a toe ee Pore ae 
| Bee Ss the hy § i. te ete ee ee ees "4 
| #8 aks es | A ee Moe Soe é Tae i ceria gre ats rag 
| te ate ea car ae ay ‘hae Se Pike ee Ps: 
ot te. 72, moe... 8 Ss cS tees? ~ 
ee - 5 ES i ie oe imag. gar: 
} Meroe ts lg ey i 4 2 & a 
} Re. ee & — 3 be = : —, 
| corte, ‘ : Be a oe, . a o- Ba ey 3 Oe 2 
| ssid tpernenttiiaininialshitapeanibihinaimateerenmnmainiinitisiinis, %, a Re ce : ee Pe 9 . a 
ee x : ae ay q 8 a ee a ig 
= ‘ 3 3 a: it vi ye E 
Pee pe} | = a 
Ee ae ee i foe é) ; i : iia 4 ss ai 
eseal i) i Be : oe 3 a ia" 5 eae 
os <et  e Be RS ‘ Base » ec.) ae 1 Ones <i 
LOS SSS el aa ; a Bs |) een i RS oo 
». $2 : i } pee Pecete iy dae ee + Sea. “Fier ar 
ge <8 rs se Sete ‘ oe ee Pate eee ee Lines or: oe eS Same i 
ae te : ES Bee a : as b Se og NE oie SEO 5 ce ge S| ll ee Se 
& oe A a c : % ee ee a Oa eat a Bo tae 
i eet ig et 7 4 ee j a Kees tt Se ts, eRe a cae } 
F Fe Se 4 te : 3 -= Ss SS opens Oe GRO Cane ee aed se 
eo oa » ey ee : ius a — % 
~ * F ogabed Saas 3 7 ~ 68 4 ta Re —— . -_aaagpee Se 
, age BAS SN a Seated ae cS ee 
See g | epi ies Se ~ S ——- 
“4 4 3 7 3 7 3 = ¥ a 
pe Red hides ve 5 does . . eee } 
Mees °o ie | _ | 
” “a ‘ : > ‘ — 
. °K 4 | 
> = 3 4 ae 4 . - o 
4" sr” > > S > “ a , 4 | 
= we 3 2 fe 4 a po 
i 7 : 7 ; ae Pe | 
: ? ‘ a &s : ‘ y. , a 
ie: ee { 1 : : - — _ 7 ae 
i eee er, 3 - oe OE. 4 4 Es 
} ne 7” tt = wit eal : a Tee ts 
k ee eee ee mer =| lA Se rae: a oe 
' TESS SO GO ean re ‘ 2: 2 . my Raa fee. 
® ae erage es & ae RN ee ag 
: 4 oh ae — > a ‘ ONS ees St ORCS | 
i eee ae Lae e.* as os i ae 7 a a cia etn RE } 
%: 5 Ria oie aa * is ee 3) Se Ahete fe “s . RIO oop 
‘. ee ey _ ae a R See a ae 
(Cea ee oe ee \ EE the ee “ , 
————E ae ke. Re ae. sae ee # ae. oD: Gam NR eR 
ese iC gee . eae) es a 
& % Spee ae RS SE Oe tie. Si eae WMS ge ea 
>: eee See a Mee ge ES See! on Cae Pa es ee sn aes 
| A eR ewe ie eae BTS SP a ea ce re ae 
: Boas os Oe ee aie aoe gaa BA + aa ed ae eg, 
f Seeger pice tee ee ee re ; 3 ee, om oe . 
eR SD Ali Shan oo a OS ee SS ee 
1G eens Fai ees ee ee ee he a tet Rada 
{ Pe Sts > Fe cea | UE RSS S/R SS ec a Re eine 
; Spats oa cat eS Se eee, ere =a wa PE in PR eee : - , 
aA er: eae? or : RRR eg Nes ae. aaa , 
| et ae ae ee ee a Bi ai ta eae an ees = | 
| Ser ie ea alee " Nias: ae ce eee. ht Ute ties Bae. sae Rs oe & of | 
| ’ a i ae a ee ae ee i ae ea set ree ee bas Let atl — 
a ae tae i: Siem: ots tamer 5 tent smerrigs slap caldera ike 2 ei 
at i ee ae ee ae oe ae ee 
| “s ps ee arama cs NCE. | aaa Sagi MRE Sac), aa Mi mei. SL . 
ae ee ‘ae e yi : Ee ram SS SN ae seca bus sh, ae s,s 
i ae. ee: eee pees oe i- aati gael: Ret ery Rae ee ee 
| a. a a ee ede 
H a, Cae >...” ahem ROR Cae aS fs. . ec: ee Mie eee, Be eee ¥ 
| | fe a et eae Ree es eee ee eee ‘<n ae ae Fay tae Tok 
a ne A" 2 ae ities SOONERS NMI OS Seal A co aoa ae oe ; 
| H , 
{ 1 J 
| 
| ee 
=i 
—. uw om mo ei eT ; iy 
4 
Ea ay 
¥ 7 
' 
\ t 
A : 
ee se 
ee 
| 4 
 - 
f 
' 
& 
he Bo 
eB { 
an q 
; : 
ss ee a | 
se ae 
© 
g 
a 
ie se 
=o | 
oN 
x ee 
, 
ms J 
o, ee 
oe 
Re HE : 
4 | 
} 
ge ee ,. 
PO | 
| 
i ' 
5 
+ 7 y 
ay 
: i 
i= | 
s { 
. 
oh mz j 
a a 
SG % 
. } ; 
4 " at: 
Be 
Ee 
< ' 
bs } 
Fe t 
Be 
| 
Lyf 4 
mee 2 | 
Pe | 
} ' ' i ‘% 
ca j i f 
% 2 
’ aes ‘ : 
z x | ‘<a 
ie wet 
after te 3 . es . 
: _ es * be ‘ 3 } © be . ._ ™ + m 7 fe ‘ ’ - . 4 ay, ee 
fe Baas ae aie: Pees RD ee ey My yen aE as Iw PO am aA fh TO Si mele Croat Nee ere ‘té e ag: Ga RA ein ei ain? ea Lae Nil ees ara yee Siberia 3 lets ee i ha Wipe ge ; 4 sees es Se hae es Mart $ eho. JR ESE het fot 
ee rae Te al . a Cy, te =< = t s P PEs ord ‘ 3 ara 7.4: " wet Pg 3, tee me 2 i a i _ Rates Moa ¥ pe Pot res a Ee eae i eee ee ab 3. Se Ray Nit cel eet ae APES itech , 
" r aS ee 4 vans t gt arity > i cod “ak baer’ PoP es Set ; i x . p : 5 ha P 4 c » i, a ae Be) z 3 tare ¢ 4 phere 5 4 j tee ects 
ae rk, Son es Ro ome ass ae ; GAM ee OR Mee phe Pacey eS Spt eM OP Oe ot spel eet eth Mi ee le a Oe gee OAM fog, EY RNS. wee Re geal EL de be Ce ee ne OR AO ae en eka ee wee ae Tie Sa hee \ fe , . pie ad Sir). | ak eee 
Sey dad Sn Satta Oa Pi aE CP, AR YR Rid Ee Acie Wiel Ke SO MRM EIR a Bacon Ae ca ERE Sich SB VS coc SS RES TL GRY ia RD #O ee Rian A's ah LORIE tite, Nic ts ae Rane cede PANE, yc er Oe, Oe AE DR era ees Ty eee Ti EN tema Vie TPT ie eon 
ar PRS HESS OLY ELE TTI ANS IRE TY St BE IY AEN 2 NEI OB SESS WT RI OA MID Bs CRS a Oe Ree IA AT Ta Pb oe TO te REY BN SERIA og. TID RATT YE MAMET mae Yor, eg aT ee SA EA IA ONAN Ma UD 6 ERE eM Whe. 2 Ue Gist TENE RPO oe Tee emine: bre Bae osc ieeiin moon ee ae ae te a ie ae a one 
. Bag seek x, See a Baa EFI eS eh OE Po Eee sme 2 a icant ENS . Fe Scale Gis gates - SAD ieee rent ctr ag af St Lea ST gat get at Les Os BR eae cot eS “= PA a Oe ei eats. Feo eae Oh Se ae - Ware Wi AR: CER tes He ‘ re ae SE EE 
ng oe OR ee LE ey ete TF At Ret EEE Yes) Sg Se I Sleds PG see Reig fas Or allies RS «ae aleeiah gE tes Peewee ae Me EO TE te MLD ot Wa aloe Te eee We te ee A ee a Yeap A NES tia Sr NE im es ead, Epes Bet eg Ge a Aaa FP i a Co ae a RR ; ome WOR fe 
a hate Ra REE tye ne Lice z SEA Re eps ey ets, ye it eae zee aA re. Eis “mm ee aa fe ala ego Tit sh - os bata Se pee eee TE IRE of rie PO Ee & i Bias pelle cat oe 2 sh Sra “So that Sir Sore he ra eat it te nee 4 EA Ae Bi gy Rar nme Sa I OS oe uh ae £2 cae es gt ee 
4 CE AG ak eee gee Pes Pi cs epigee [Brat a ce POS Se ER a et OLD. rt LEB ns a4 eee an Ro a) Gage kes ae Biss hy eR pe ey ie pe: gee me LS. ae GS pay ROG 5 MP ER ETE POY LIP ie AIT Me TRE SO gE Na Se ER ot Otay Tn ee ene Lage? oor Yaa F 
ns CM Pat ee co ge Ye ROS Fee RE Se ge UN TE ica MON EOE Dols LG, Oe OW ee SAME Bie Norn Cn EOE? ep AO Bape ms Vig el We gle ee EON. Pe oy NC De ROE ER ee OE aoe OE BT PE, eee ok WELTON EN Bie Ae pected s 
e. Se OR SM sel rR SSP, Sey seh a fa Ma tien AL UES Pc aby PR By thar, Gr Me thy ASN ey tke ibaa et AAs ae fo eee ey Ee eR ok ie Me Pa ee Me ee ee Ld le a a ag et en Bw LS Ny Nd Re eR go Eg OR TaN cry ae Pye ns Frat te eet. tiie Col ee ge 
é Stk ae Nees aA ay Ce mC EE CS oe ee ee eS | cath ns Tas ee aae WS Sea ghee path” Bop gm ee Pen EE BO pe mae OY © ceca ENED) ge eee rr ig oS We ea ee ork ete RES Clay A ae RC ace SOO Poe MAE ge hoe RN an GA ale, RMD OE ot RRP ORNS Lev EP EAS OP 
LOS. oe ; Ee ae iret tes ie poe Mls Bg eRe a Sie at em A ats OY ae eS =% n Ra eae te Fee ed ered ne Gee ok We OR as Send, Mem Bak, eee een Peete teanes § pA ee pe wee by AAR ea eee ers ome al Me ALT Sy NR ERNE aes br Oe Ving tematic ee an ee eS 
ir aoe ata wats : : SN Sen < T ee * fate ; a NED eas Lon > Ved Bae Boe Watt en a ee p Ty ck ees » PTC haat 2 IRs SER ena ga ide bee Seat ees ose 3 peak Sy Ag PEAS SEL ani. Ne Payee eset, 
Bas Dp Cee ah er te es a nar es Semen eid es ae an She sg ante erga Te mg a ale, atte ee ee: gl Pel a ee a ee eee Oke, eee wee OSA) Se ee en AT BC Es Tee's BIE MR Wn SOR 4 Sal BRS) ES METI cee, Oe a TPES, FP he BEES NS Pe EE iN pete ecegseerent 2 I AEE ee ET ep aed GPa PERN ha. ore Ue cee Bag cm cag, Dose 


The Philadelphia Inqui 
At Your Service 


} 


$ * 
ce to the community! 4 
eaders con- wA 


. 
f 
THE INQUIRER is the heart and voice of its 
stantly doing the things that help make their life more inter- yea & 
esting, more enjoyable. These include: ee i ¢ 
* philadelphia Forum Book & Author Luncheons y of 2 
All-Star Concert Series Science Fair 
P en Music Festival e 
Inquirer Charities 
. Delaware Valley Supplements I vo a WdCe 
‘ ‘ Annual Marbles Tournament Juvenile Delinquency Campaign mone. IR ER e 
Police & Firemen’s Hero Special Trophies and Medals ety -~ €Xtrag 
Awards for Outstanding Athletes Sands », 4Vities © wy 
D m 
z -Yourselg Ove b 
era § Sh 
4 TV-Anto i. 
; f eekly oe Sho 
eat i 
i | “+ a Shen f “ Shows 
/| Mi imei ee 
j ridan Ra 
\ IRST AND dio Sho 
EX 
Me N PHiLap 


tI" ; so 
in National Advertising 


It all ad 
ds up... > Ii 
- in Retail Advertising 
in Classi as 
ssified Advertising Plain the hat ae 
Savaey — of Pennsylvania, is val 
Market, ‘ ie aware America® Se 


Industrial Area. 


1954... TH 
EK 21st CONSECUTIVE YEAR OF TOT 
ADVERTISING LEADERSHIP 4s 


Che Philadelphia Pnguirer 


The Voi 
oice of Delaware Valley, U.S.A 


Exclusive Ad 
vertisi 
oi se hg Representatives: sontati 
ROBERT T 
. DEVLIN 
342 Madison Av. - ARO 
nm Ave. ~ " 
WARD J. LY! 
20 N Wack a ORG s r 
4 er Drive > ‘ see 
EO 
ceonat = SAN FRANCIS 24 
~ oh ag FITZPATRICK pre 
155 Mont = ATIC AS 
gomery St por soc 
: TRICK ASS 
3460 Wilshi ee 
ire Boulevard 


Murray Hill 
2-5838 
Andover 3-6 
-6270 
Woodward 5-7260 
Garfield 1-7 
-7946 
Dunkirk 
5-3557 


a ledge De pc Peete te AE AER pint, Ge EY Pen ORE PL EME AL SER Led | Ser ge ay epee eae Ry See ee Oe eee pe ae ro [Kies merece 
2 2 & a mie ; fa ae (eats cele at PP RES eee ce: ng aera ate oe, hye Rima eS 5 Bieta cd ae a ad ie Mg ae Cie: hay: fee ee at SPORE ROE er a age. Cee ae a7 syne a nes So “ pa rs aoa 
Ra dee hae WE coca ite eh Tih ducer RAM Bree Cty Be ge i era ke ie ie, Vp aia dk Slee neta peek hey tkd, Ova : oA sai spe OE FERRARIS Lait : Pe ae yi) aad, Pie aes ate bE cae: SoM LER PD a Pt beet at £2) arp Rae gore) nee. Bin eseny | Pee ee 
. ean ae Jetty Lipari: pris piece tag g37 Pend 5 lee he Ty ithe a ook as Yow > he ipo te A sae ee” z : Ae wage eee =) * ’ at re »! ll f ieee eo tee ' re * ieee : rn a ie e ha oe: . ote werd Ay aid i 
- : ee i be aA irae? - Sees x ; ‘ ae Ba® AP Se Rap OP Se Re coe git i? hice Se a an Sis oa areca aes Bi igh Mi anaie tah wg Sao sae a Ate Sy Soe re ce a a ae NS) at teed nae SMS Sahl a" tye na? Fo Saint. re Pee 
4 
are 
a & 
iN 7 
oS. a 
ity BS, 
ne 
a 4 
| ay 
7 a 
’ ~ f 
4 . . 
ie 2 5 Was ; 1}: As : 
is t = © A 
<\ 0 ay 3 
BP 
27 sl fs b 4 
7 se g b :. 
= TN ¢ 
— y) \\. "4 
0 th e Ss : 
ady ° . 
mplete Crtiseys [—~— FF 
! St : 1 : 4 
° ation, fae INterese | ~ ” Pro- OEY 
- é > a 
Year, they includes: FEE : 
Crocery R ; uded: [ARE 
Dry ” Ooute Lists 
Autor ott? Lists . 3 
Bi °MOtive Facts \ : 
i \ ee 
P quor Facts u é 
roduct XN \ : 
“ a urve « “as 
Cust . Ys 7 Fag) ig 
& oOMized ” M y/, x» mS 
. Sales Data arketing Wy XL. 2 
us 
A i +, 
es DAlLy RO ee 
| * «K & & Oo a P FULL CoLop a 
{ . c C* oe 
Boe < i 5% 
& - 
4 
5 tg 
t < - 
| a 
| e: 
| # 
* 
ct 
oa : 
| a. 
Beare: 
A ee nat | a PO ahs Ue a, int ee ae Jol). eR Pmt aimee anaes St Sone Ls De ae ig Le beet ire tet bid ae) Eo A % oa ‘ ’ : : ‘ 
: frie EE eta aateg ts SRS no ne al we gee ye er ee cir ae TS Oo a Ne ates RIL Te hag ates Ca ffi, ESSE S Bere A, AS 7 9 be aie eg ee as a, Se ag hae + Ee pee TF 5 fie BP Poe eee Mey oe 
Ah tees gaan enn ee er i TART pce eee RO Seis 5 ves ng BT eee 5 ry SS Pet oe Paes, ey ka se eee vies et ze RGN, ae OO es le TU Deeg eh aia RON able PRS +7 be - gen . z Capglthog K ASS BSE Oe sh tae 
a FE PS SRE IS NM A OI te By Rate | Po pie So we a pee Re aL alee tierra Ngee te Sinretig SUES ol Sir acest Tatas SM el ee a eae a : | Fie Se ae Ps 
ee arp a ee ca > tot Y iain ty ees Ee Gl ak ON en meeMin SAHRA AS a fugll Bes De 1 oh A PONY mie ee erat gem reg a aid. gM ego Tete SeN Ss Shy SEES es BAAR Uti ow eSE: BAe Oy tS ete cee segs 
Te ea MR coal ok wee. BS AES, Re ok Sh oe aria Mo Sete PA ae Gk Slee ee ce oe a eee EL SE Se pil ts a er ees Seely £5 ee Se Ce te has at oe Ube B Sea ok ee, eee PE AOS » Meera Be este EE iW 50! ae ae ae ai Sic OAL ORS a0 bee eects ES as, a ip. JESS 
TOTS eal Fenced em ae mE 3 eo ge a ae hee SEER Se OR Ree Ghote My ee Senet MRL pre Re ahh Oe Re Coty Be hese oe Peek hed NaN iy Seema eae Ghai” Rat Maes gers Nl oa Qi > See ae te 
SF Ay BO PEMRDISIE OT RE AE ca re bare EA RBI ION NOTIN CD ta ORE AS RRC Mack PORE LE Gis ee LE EES Ne eG EER GET gee APSR Vy a MN Tce RUIN geo sca ee poled BM wat ey Cues GaP” Ce Re Bly ROE art A arn MC ch ON ee rie Pel Se OCA asp i! ree le ae 
OS: EER RRR IES Serene ca eee MAE Ly Ee Se ee EE Ee aOR ae FOE mle Cee mr eek ese Mal Gi ar camememertaie ei rE ee RUIN, 2 URE Ole © tRNA Stearn ge ilehgs Pa EGE aay cere ane Rare nee A My ae os SON es Rech ag Bey? Smale Sas ed ae a oe ee ER OR aes oe Be 2 a I aS 


|! Wt}; iia {tit i Hat it ® 
er Ht . 
i He bt " ei sae RSH b -» cor>D | 
; } 1 : wht fa: t t : 
idly ai alll wiles th Here? 5 2 3 - = 
ar «t ae | ¥ it +1 —_—_—— q 
PH Hi {t Ha H il a hit i Lie 1] yy “ 3 ~ 2 £ . 
J A fil Pa ub Tile ata: i a. . & > 
i jilarteoty iit nytt STH RE it OsSsceu ; 
Hi HT li t Le ht bi ails A j a D . 
bie HTT fi ilies 1) ftesey ytef & o 3 vn 5 
rg bacyy Seagauee paper ny a) [ _ 
2 ree ‘i ges 22285 
o eS i i HA ale i au yy ii fey | Fe “ 3 > ¢ a 
cam Ye ‘ii itr nit iit vilay Fl Mink! a zs 
fifi it it ihe h i ‘ tet dita mE 4 lb | @e26 2 
é>. Sta mae Teed LST wo Oa Sot 
earz-f= . # ; Sy ah 
eae = — i 4, tet ait at fai - aie < Es % 4 ahaa ne? 
[a a i Ere hs ia rill a 7 , 
: $ iE ioeq: ta° a itt, 444i f # 
— —— Nag at sleiditat Ai i § 
fe . i | ‘ xe “bs Sie 
d —dte ; gi¥ ‘ 5 


— 


2 
te 
Hurles ~er+ devating the military T49 would provide airtime. sith 
peeeertal comtentoutpet engine at hight development come ened tome 


AERONAUTICAL ENGINEERING 


— et ee et pe ee ee 


Wright Pushes ‘Su 


ant 
ks TD TURRETS eet = Fe. 1 ee 


Biggest Aviation \ews 


‘nt rt, eae, Sree 


‘Sateen ae 


The 


Haverty Bldg. Boston 16, Mass., 350 Pork Squore Bldg. Chicago 11, Jll., 520 N. Michigan Ave. Cleveland 15, Ohio, 1510 Hanna Bldg. Dallas 1, Texas, Firs! 


McGraw-Hill Publishing Company, inc., 330 West 42nd Street, New York 36, N. Y.: Other Advertising Sales Offices: Atlanta 3, Ga., 801 Rhodes- 


¥ » cal - z an. . 4 ~~ - r ‘ ne 
ne © be Rae a? ae 4 ie Sie ‘ ' ms ae Ne ole 4 ae * oR Sy ‘ 1% = : eee Bd: ic . = Ce 4 R re = , Mab ay 
acs Pein ae oR ate oe eee PB on ae SAS Sig ee in Biles BP —- ~ athe ae eps CL fale eed = 5 AS WPS Dh BN eign A Get he | Sela ase Se get, 'e ey y’ . Ay 5 a, 4: fe ue i & Boos te Se Be Sy RE gts IL es er; i foe aS Hee, ye hse 
eth es eau Ae Re ORY enbsten these 3 ox aA | SA gen “PI hoe a fy De TAs Role OME TPA ad eae ok Pay the Sel ale eae eee os Be esd ‘ Te eR OS eS, Saray we OMS? Seo esi RS Tt ae par Nei or Sa ee be a ae he eM Ai i aC Sellirhe Paes aia ae i Bie 
eae ae Sa! ae Wee i Meets eh gu eS wee a es ut A MRI nee Eee Go apf Se ph Lk <5 ES RE ET ce SD p ar Ere ea tt Ode. tes eee Ai ft eh ig To hey oe fe - th ere Mi | | Pyasd BE Ware poe ee ayy ee or ROL ay EeaeSa wees At ay 
se ike . % Sees Le ee ant i Dey ee < 5 <4 5 = ms Pies ont ‘ fas 2 ie E J EEN a # 4 * oe te vn Bae, * 5 
% . Die Se Se tam 1 are? fn ns oe hs moa’ =k ee ¥ A ig | iy r : 9 SB AS one i z pens * SPU ts Rae el NO a Mer ee a he Lh “che CHa ES e's Pie ss 
dis kag * ee Ta see oe a i , r Yar RRS * 7 ee . - ed re, : eS pal SR Fata eS Ss y ‘oa *s A ? ae Se gy ne : - gg vee Bees ar §, C abe Ch 
Bs Dnt es Pee dw Le Fi Bi) “te Ane Piet: Aa aras fe a ae Cae Reaaae ott 4 Mew RA bt EAST Py eae a RUAN. Pa ck Sta ts PAT ne ve bye Cty 5 a aie ae , a KS pees eats kee - iy Vs bas. tb BS es Ast, hay eas 
iP udiurers : Saar a Nae i RES Sans nee aw ape pee Fee F Sere) kN See ppg te Meee Souths Rates ® 2 Ip i Ses ae SPS ham Mi tone hace A Ph si. eet Peveiapcr gk Ai Sie wi Wy, Wie PRS 2 tT eo ORY ot ae Ye Riera SI YSU AP AR eee 
WD ase) wo? he pate ee cai ek cae he ere Eas Sole ml on ie. Sac ae | Ma eee ag ape ge So Rage c ateee shy sO we eR EE Oe es saae oy 2 Bore Weane Seeaty oe EE A Sta ol PRON tae oh ‘ “4 ee Bee Pe ee 3 iF nies Rr Meng hy tar Pare ee - 
Phe TR pte es ree te Fee cot s Reis NEN 5 Ne SM Satan be al Sok Mian AN 9 3 nal Figalg APR Met a atk PE J ANS eh ee rip ees eae ES oS BY ie See ie cent Mba Vee Ri Netege > Dial ON >be asa oe pe rere eae ier aia ae ee a eee fe Hikite ‘ 5 
4 d . 3 % 2 pe " rt % or. as . , x ‘ * 2 e - - ie 7 a - 
* wee 3 ‘ ‘ ; ¥ : ° ? we Tee 
: 3 : eB 
Wigs, 
‘ 
: 
q ' 
eo 
* 
' 
i 
; 
’ 
‘ f 
eae cata ame ys ok ee 2 e. ig Ne ema seis ‘. oer me er _— . . - 2 poladels OTR He " ae i cia aa 7 one aan tas _ ‘ 
Be eR BEE Eg RR ae 3 Me is UR chs RS OS RN ARE Sie AS). oy NS Ra ir eRe aM ie” 3c > en oe eae eR ee eee is Pe Re a ke ee ee ae ee ee eee ee Se ee f 
i 
= x u 
we . i 
4 Be ‘3 be oe 
‘ es ! 
eo x ae eee is 
: . Ee 
ce . : : oe es . 4 
‘ 5 sap cg 
a ers aS wees as 2 ‘ 
re = a 
be ‘ ‘ a & ee i? Ea. < Ae BEES = 
. Ee a g - Rete 8 es ee : 
> * at eBaRote ee : . 
| Se8: . 
4 2 * $8 ort 2 SNe aaa 
‘ : . : < ‘ “4 sc: cet 1 
; Ns « Kod 7 ae 2 Y Re Te, { 
i . ‘* ~ * S SS  . Soke Bee a eG } 
% : 4 4 & —— & at Bare: ae ate 
‘ *4 Sh: SESSA eh Roe t Gn Nat 
is See ac ne ea iter . i ee = ae ee Soe 
; : as . oe SS: Fd Soe STS Cee eee F ae 
be ‘ — ss :i 
Bo : os * ee 4 Ticesmatiamaaaes ? | 
a : a : ey ea a Sheena ps ; 
4 ~ os : ; - “ao ee, | 
dae , eee ay = mart ERE EE j 
& ff, , : Fin Gey ¢ ad | 
es. # 4 ee 3 = a . . ee 
‘ es ae Shy 5 ae 
3 < 2 “3 & . . Pee 
. oS. fam ae ee SS aee 
z , a % a % aiid Pa : 
a . & & 2 Se ey : 
4 Sf &£ AS 3s te 
Ba i gor Sy * * es Bat ee we 
ag ‘ i Ss aa 4 i — is See 
as : é eS ‘ . oN : es Ye a ay Thiam ps 8 
as aS Sica Sa Soa eee ae oad ie , anal 4 
ee . ae ; Bt se ; —— x _ igaat . 
ae x oak S ™ on oe 
ag asia’ 3 “ . oe i ia 
Ss . . He ee + ae : 
. ik ee 2 ei Se i 
: : $ : * 
£ sa bir ae 8 ss . tw 
‘ ws : :  . . a } 
; denen a SP a : oe 3 j 
Eo | Vy : 
* : + a 
% s ~ ¥ hw 
a “ . : rs 
* ; < re a ee 
ae s } Coes) | | 5 
aa se ent oil | a 
| | 4 hd Ei a pe 
>. j . ~ ‘ 
i ; ah 
2 | “ tee ee ae atd : Kags 
os a The heed totepey nem in She oak a * 
* : ahmed he Ren TE Meeks a the Comme and Demo * 
ea < + ORO © geet aoe Clete @ 
Me oh ot eee 2 changageie wren fs bgp 
: a paris mmm Cage ao Oe am rng Ors : 
: = ee 
¢ i e 3 Theis pemadent ond hewmen 4 kl h qeraene a 
iS teed ot Corte Wh agit Comp kt © hacer eat : 
t Sere Bere et eh ee Ohare cere 
copes Weak komen dee og ome 
‘ es om mbna the teehin 4 wung swat ahead 
c : : A 
; : - | 
BS i ~~] i t 
“wm 
: ! 1 
- @ ox ‘ 
Co 
% % } pe a aS ; 
s ; : ; ey 
“3 ae 3 ! 
be ~ e j ‘ 
a a : t free 
; ¥ ys has: 
™ 2 2Re 
‘ i S ws é ets a 
be ( - cat Ty . +. * = 7 
ps é ; ee en 
ee 3 PE 8 TES Os EE eee Oe 
, 4 : a 
: . a 
s 
; . ; A en . we ” " ; 
Ps e - bia tt % Dee 
6 * PN ee Sees, 
Be ‘ S cues cen Sho ee ae 
ae i a WEE Res a 
pe = becca coen ay 
ee . eo . = © 
* eds te ae 5 
ae ion é 
<3 : ‘agg 
bes ‘ : : pier, 5 
x : oe 
es oo ie ges 
ae Cae Ee ee oe 
es a 2 ty baal ah ea + 
: ‘ 
2 
i. 
we “ d 
4 ; : 
Pes : 
<% i ; 
St 
gil 4 
ee? ¢ 
a” % 
Ze oi RR a ee 
ae - 4 i ee 
‘2 as 
2 os 
the OE i EE OR EE OOS ali EB i PS ele ey ae hn eames PRN eS ge APE aN ey ee ee PO EE NA 2 
“¥ 4 
J . 
— 
‘ arte ~ ; : . 4 Oe oy oe he. 4 ee, a ee i y X ‘ - 4 < ji Ca oy 
Re OE Sa ae ee Race cont - eae er oe: coe ek ee a aa ee eee re al it Ake nas: Ae Ero ghar : : ey, Sane,” SEG ae ee wea $ Rie eee eres PP 
ae 2% m ers. 2 4 a . ut Sep ieee c Z g aca. e 2 Be 4 pores. Sy” iY ‘ ale ak oe Te z “ é a 
. age SOE SR 2 ee Soe an teil See tone a, ae a Teg Wt ss ag DD aR De hee Se TN Ria ef ae Ag I ot Fe SF aid ne eee pee tM OR aN mk oe, om ae tig? 
ll aha PL a EES Baie eee Ce AOS = Oe ce 8 Pee ee ee ee eT ee RE PES Sa 5 SP OLA ROAR BF Pept 2 +s ay dele SR? es te ee ee fia Leon 
Pee hoe a 4 Dusk eee ae rata Rath tl Re i aif hl A Ss tones arg mtg oF 4 hk ag ag oh — wees See een ee x ‘eth ea AS LIES 
4 ; a. eh eh, I LT ee OLE: er toad “ORs Ey ee ry Sete dere sie , ig. Ba m2. ee Ny ee Saal AAA ee $ ee eee Cay 3 ge. ee ‘ ? % J 
nin’ seria 8, |) Seg Ge 2s See RD Png CRAP RL UE pr me I TE SSL are Od Ld ike ae vad ie ta i ee! Pe Eee eel WE ae rea the bet AOC aaee OF. * SEH dg So aria a alae he Rin wd EN - To a3 Y 3 
Ser a pit ietlay es lea Gam ian ecient ae SoM Patras Metaaei e Shareie od heme OL Oea Aes tate gM Se ot he eter ae aN ell CY SSR KL te FH ie I ae a ot Satan ee ASE ee a” mh. tee pha re Se ae 
ye 2 hip ist Sc prerd LORS ae neh eat WEES tek eR by AB ee te tia Four a ee RINE, VA he AEs he Uh ae OER Th page ae Bev eh Wate aa Cet Yeo Mee peers Sees “ SAR aes tte I) 
oe de er yi: wey ite 7 *% oy Re FES 2s Se Pi Ia) r oat, Nr tor mers te we ee ek) e aa PE im Fe eo ae a weed oe Se tog 5a" 4 5! . hart 
PAM ce CA RAD Ee prep creel ie bs as alti dah tS Seen wees te be Eas Bey aM ok bat? Dial a Yn ENE S an te ee EL RY vy SRM pP, Sia tak a | eg Lae? dian wale oes ; Eine 
are SES eS Mei ie eli de Seeley Soe aes eS Ay Nh leet ae got see Be ea re (® Nils: Va Oe he pes perce FE ee ERA eh Pale ke Tene PU ae oe Pwie - phi Oe May 
a Ths ae aan 3 : Begin 5 ty taal fel a! oT tie eT pa a RS ree ah agate 2 Te ade ee ode eee dite Be Se ate ee Be cat ae ta 1 ar 
ou $ be ap iy © eeepc Le ut me ytd foe Seen te eee | J F . he hrs mee. — Sx i we we ea * te Seer ee sh a ale eee ae My nate - bx 
LPF ON. OT A EE. ES ST A Le TT Ne eC it SS Oe Ne ee a a. TE SN SE EE I ee 0 te ie ee ne oe ee eR ee eh, ie a Se ee 


‘alg I RIG 


ee, 


Bs 


, iii dale teat . SB en ci sat 
eee ne ge ee 


IRVING STONE, AVIATION WEEK Senior 
Engineering Editor, holds a Mechanical En- * 
gineering degree from Polytechnic Institute of 
Brooklyn, and the degree of Doctor of Juris- 
prudence from New York University. Mr. Stone 
was Supervisor of Training Literature at Air 
Force Technical School, Chanute Field, III. 
in 1941-42. He served as Chief of Instruc- 
tional Materials at Air Force Technical School, 
Seymour Johnson Field, N.C., 1942-44. As 
Assistant Chief Instructor at the same field in 1943-44, Mr. Stone supervised | 
2,500 civilian and enlisted instructors and some 25,000 student mechanics. 
Mr. Stone was Administrator, Department of Plans and Training, Air Force 
Engineering Cadet Course, Yale University, 1944. He joined the staff of 
AVIATION magazine, AVIATION WEEK’s predecessor, in 1944, and later served 
as Engineering Editor of AIR TRANSPORT. Mr. Stone is a member of the 
Institute of the Aeronautical Sciences and Aviation Writers Association. 
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AVIATION WEEK’s engineering articles are the product of the largest 
staff of graduate engineering editors serving any aviation publication. —~ ; 
That is why more management and engineering people prefer* )) : 4 
AVIATION WEEK by a wide margin than any other aeronautical 
magazine. This story by Irving Stone, Senior Engineering Editor, written - : 
from an exclusive interview, serves as another illustration of AVIATION aa oe || 
WEEK’s on-the-spot coverage of important technical developments. S. KD. 
In this fast-moving aviation business, engineers and management men 4 ' | 
want to get their engineering information delivered to them while itis = 5 = | 
still news, not months later. They need this information to make daily - ) " | 
decisions affecting the defense of the nation and the well-being and eC 4) i} 
progress of the country’s largest single business — aviation. These men a te 4 
have learned long ago that it is only through the fast publishing schedule | 
of AVIATION WEEK that these important requirements can be met. 7 
“Based on independent reader preference studies. Be: 
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like a pipe 
goes with 


slippers... best way to relax: 


order both at once 
from BaC...get 


unexcelled quality ! 


Electros and Typography 
are perfect companions at 


BERTSCH «a COOPER 


TYPOGRAPHY 
THAT SELLS 


BERTSCH & COOPER, 547 S. Clark St., Chicago « HArrison 7-5920 
CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE # FOUNDRY TYPE 
EXPERT HAND SETTING e ELECTROS e TRU-TONE® PLASTIC PLATES e NEWSPAPER MAT 
SERVICE e TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 


unmatched service... 


Paper Manufacturer 
Promotes Execs, Sets 
$2,000,000 Ad Drive 


New YorK, Jan. 18—Hudson 
Pulp & Paper Corp. last week ap- 
pointed a new president, elevated 
two other key executives, intro- 
duced several new products and 
announced a broad marketing, ad- 
vertising and production program 
(including brand-centered pack- 
aging), aimed at doubling consum- 
er products sales in the next two 
years. 

Introduction of the new products 
will be supported by “the heaviest 
radio, television and newspaper 
advertising campaign ever put be- 
hind a single brand name in the 
consumer paper field.” The budget 
is expected to exceed $2,000,000, 
of which about $1,500,000 will be 
spent in the metropolitan New 
York area, AA was told. 

William Mazer has been ap- 
pointed president, succeeding his 


'brother, Jacob Mazer, now chair- 
man of the board. The latter posi- 


PHILADELPHIA 


PDs 


NEW YORK: William A. Maher 
415 Lexington Ave., Murray Hill 2-9197 


— Biome 2 ee 


CHICAGO: J. J. Twomey 
333 N. Michigan Ave., Andover 3-5270 


If incessant gales of advertising from down 
our way have blown dust in your eyes, we 
pass the eyewash along with the top of 
the morning. 


Just in case you've been had, there are 
three (3) papers in Billy Penn’s Greene 
Towne. Paper B (Bulletin), Paper C (In- 
quirer) and our bright evening tabloid, 
the PHILADELPHIA DAILY NEWS. 


We're in our 30th year, Gentle Space 
Buyer, and kindly chisel these words on 
the nearest marble slab: in Philadelphia, 
only the DAILY NEWS is racking up con- 
sistent advertising and circulation gains. 


Why? Look in the Philadelphia news- 
papers for your answer. Look at all three. 
You'll see why more and more Philadel- 
phians are reaching out for the paper that 
gives them more . . . more sparkle, more 
features, more life. The DAILY NEWS glis- 
tens with features, from Earl Wilson to 
Bishop Sheen. The DAILY News, friends, 
is bought to be read, not wrapped around 
a day-old pumpernickel. 


Next time you're in our town, look at all 
three. The bright paper is the DAILY NEWS. 
That's why it has scored circulation gains 
for 35 consecutive months. And that’s why 
it pays off like magic for advertisers. 


DAILY,ANEWS 


Hitch your wagon to a rising star! 


P.S. Only the paiLy News is gaining in Philadelphia! 
Total Daily Advertising linage, 1954:* 


DAILY NEWS 391,509 GAIN 
Bulletin 128,682 Loss 
Inquirer 1633527 Loss * Media Records Inc. 


DETROIT: Charles J. Sheppard 


1061 Perobscot Bldg., Woodward 2-3080 
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tion has been open since the death 
of Hudson’s founder, Abraham 
Mazer, two years ago. 

Irwin A. Zuckerman has been 
promoted from sales manager to 
v.p. in charge of the consumer 
products division, and Raymond S. 
Hatch has been elevated from di- 
rector of research to v.p. in charge 
of research. 


s Most important of the four new 
products, according to the com- 
pany, is its new high-quality two- 
ply toilet tissue, which is being in- 
troduced this month east of the 
Rockies. 

Ads will emphasize that Hudson 
tissue is treated to make it “bac- 
teriostatic.” (Reportedly it pre- 
vents the development of contam- 
inative bacteria). The tissue comes 
in four colors. 

Hudson salesmen are introduc- 
ing a new line of white and colored 
paper roll towels—‘the first in- 
troduction of colored roll towels 
by a major producer.” Other new 
products aré Hudson hankies, a 
facial tissue folded in the form of 
a handkerchief when packaged, 
and a new line of colored “satin 
finish” table napkins. 

In addition to a New York area 
mailing of 1,000.000 free samples, 
plus coupons, advertising support 
will focus on Hudson’s participa- 
tions and spots on NBC Radio and 
tv and heavy newspaper schedules 
including color pages in Sunday 
supplements. The broadcast roster 
includes Herb Sheldon, Josephine 
McCarthy and “Tonight” on tv 
and, on radio, Herb Sheldon, Ken- 
neth Banghart, Jim Coy and Allyn 
Edwards. 

Hudson is changing the words 
of its popular jingle to emphasize 
“Hudson paper products,” instead 
of Hudson paper napkins, as in 
the past. 

Biow-Beirn-Toigo is agency for 
the consumer products. 


‘Small Homes Guide’ 
Will Offer Free TV 
Home Fix-Up Films 


Cuicaco, Jan. 19—As a circula- 
tion boosting device, Small Homes 
Guide and Home Modernizing, 
overlapping semi-annual publica- 
tions of Small Homes Guide Inc., 
Chicago, are planning to make a 
series of five-minute films to be 
offered free to tv stations. The 
films, to be made in connection 
with editorial projects, will all be 
based on the home modernizing, 
refurbishing and building motifs. 

To handle the new promotion, 
the publisher has appointed Ed C. 
Reynolds, special events director, 
radio station WAIT, Chicago, as 
its radio-tv editor. 

Mr. Reynolds, in his WAIT po- 
sition, has handled a_ sustaining 
radio show, ‘‘Quiz House,” in col- 
laboration with the publisher; the 
show has been so successful in 
stimulating readership that the 
publisher decided to branch out 
into tv. “Quiz House” each week 
presents two editors from Small 
Homes Guide or Home Moderniz- 
ing, plus two guests from segments 
of the housing industry. 

The company regards the pro- 
jected tv series as analogous to 
the “March of Time” dramatiza- 
tions used by Time Inc. 


Ideal Republishes ‘Peek’ 

Peek, humor magazine which 
parodies other magazines (includ- 
ing their ads), has been repub- 
lished on a one-shot basis by 
Ideal Publishing Corp., New York. 
The magazine, which sells for 25¢, 
last appeared in 1948. 


Kudner Shifts Richards 

Steve Richards, public relations 
representative on the Buick ac- 
count for Kudner Agency, Flint, 


| Mich.., has been appointed super- 


visor of Buick publicity for Kud- 
ner on the West Coast, with of- 
fices in Los Angeles. 
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The official scores for 1954 are in. 
More than ever before, advertisers 
everywhere have come to know the 
unmatched power of FARM JOURNAL! 


NATIONALS 


FARM JOURNAL 
Country Gentleman 


REGIONALS 


Capper’s Farmer . 
Farm & Ranch . 


Graham Patterson 
Publisher 


Progressive Farmer . 
Successful Farming . 


Advertising investments in the six leading farm mag- 
azines — January through December 1954 — P.I.B. 


. $9,760,683 
. $7,112,883 


. $6,006,202 
. » « « $4,418,845 
. $2,552,343 
. $1,943,776 


FARM JOURNAL 


America’s largest, most successful farm magazine 


Richard J. Babcock 
President 
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National Tea Names Angle 

National Tea Co., Chicago, has 
appointed John W. Angle assis- 
tant manager of public relations. 
Mr. Angle formerly was a mem- 
per of the public relations de- 
B partment of Crane Co., Chicago. 


os” 


How to Sellthe 
Fishing Tackle and 
Outdoor Sports Market. 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


Tishing Tackle 
Wilmette, |ilinois TRADE NEWS 


| | talent, 


JWT Unveils Its Own Closed-Circuit 
TV Studio for Testing Commercials 


(Continued from Page 2) 
client and agency preview com- 
mercials as if they were in the 
home of the viewer, they can see 
commercials before the high pro- 
duction costs are entailed, and 
they can audition commercial 
run pilot films, and 
generally preview the whole sell- 
ing effort. 


s He listed briefly some of the 
uses to which the workshop has 
been put: (1) casting—the chil- 
dren used in Ward’s bread com- 
mercials, and the girls used in 
Pond’s Angel Face spots were 
selected on the basis of their ap- 
pearance in the study; (2) props— 


it is possible to test backgrounds 
and accessories under electronic 
circumstances, so that any mis- 
takes can be ironed out in ad- 
vance; (3) visual effects—anima- 
tion, stop-motion, package somer- 
saults and spinning, can all be 
tried experimentally; (4) packag- 
ing—size and color can be tried 
for tv effect; (5) lighting—and 
how to use it on waxed papers, 
silverware or suds from a deter- 
gent; (6) camera angles—Scott 
commercials are shot in a mirror, 
because it was discovered that 
they could be photographed more 
easily that way than directly; (7) 
appearance of a product—how to 
make the embossing of silver 


stand out, or to make orange juice 
most attractive; (8) techniques— 
voice in or over; and (9) a living 
storyboard, which gives the client 
a much better idea of what is be- 
ing offered him than a series of 
sketches. 


= Mr. Elton repeatedly empha- 
sized that the costs of production 
were trimmed by the use of the 
studio. 

Bart McHugh, v.p. and member 
of the agency’s tv department, 
made the point that a bad voice 
or a bad casting job can ruin a 
commercial, and vitiate the suc- 
cess of a good tv show. ‘Paper 
just can’t tell you,” Mr. McHugh 
said. “You have to see and hear 
— 

He showed a number of test 
runs of JWT commercials and 
the finished products. 

At the moment, the _ studio 
transmits only b&w over a coaxial 


greater 
Nashville 
watches 
channel 


The station for 62 Tennessee and Kentucky counties 


—a billion dollar market reached by Nashville’s 


highest towered, maximum powered station 


100,000 WATTS 
CBS BASIC AFFILIATE 


NASHVILLE, TENNESSEE 


For availabilities, check our national reps, The Katz Agency 


Advertising Age, January 24, 1955 


cable. In about six to eight 
months, the agency may be using 
color, Mr. McHugh said. He 
showed some examples of color 
taken for Eastman Kodak’s “Nor- 
by,” emphasizing that they were 
primarily test shots for color bal- 
ance, and to see if any color prob- 
lems were raised (like the color 
reflection from a light fabric in 
the plastic case of a Brownie 
Hawkeye camera). In answer to 
a question, Mr. McHugh said the 
studio is not being used for enter- 
tainment talent testing or for pro- 
gramming. Its present use is 
limited to commercials. 

The Thompson men were un- 
derstandably enthusiastic about 
the workshop, but they’re not 
saying how much it cost to de- 
velop or to maintain. “You'll see 
more of these,” one predicted, 
adding that “every major agency 
will have to have one.” 


THANK GOODNESS—This early Gold 
Medal ad dates to the days when 
the flour was sold by Washburn 
Crosby, a predecessor company to 
General Mills. 


General Mills Lofts 
Balloons, Prizes in 
Push for Gold Medal 


(Continued from Page 3) 
ried in the ads, in which recipe 
ingredients must be matched with 
pictures of four kinds of baked 
goods. 

A second contest offers $25,000 
in prizes to grocers for writing a 
caption for the cartoon which is 
packed in Diamond Jubilee cases 
and bales of Gold Medal. 


= In addition to the newspaper 
schedule, the consumer contest will 
be plugged in Ebony, Life, Look 
and The Saturday Evening Post, 
on the Robert Q. Lewis, Bob Cros- 
by, “Lone Rangers,” “Willie” and 
“Valiant Lady” tv programs, and 
the “Whispering Streets” and 
“Time for Betty Crocker” radio 


shows. Dancer-Fitzgerald-Sample 
is the agency. 
The mass balloon launching, 


which included solo launchings in 
47 other cities, also had a prize 
angle. The balloons carried cash 
certificates which General Mills 
will redeem for churches, clubs or 
charities selected by the finders. 

Gold Medal flour was named in 
1880, when Washburn Crosby Co.’s 
Superlative flour was awarded 
‘first prize and the gold medal at 
ithe 1880 Millers International ex- 
|hibition in Cincinnati. Washburn 
Crosby was one of the companies 


that formed General Mills in 1928. 


} 

“American Aviation’ Joins NBP 
American Aviation, Washing- 

ton, has become the 17lst pub- 

lisher member of National Busi- 

-ness Publications. 


_WBRC Names Baxter S. M. 
Lionel Baxter, formerly general 
manager of WSFA, Montgomery, 
|Ala., has been named sales man- 
|ager of WBRC, Birmingham. 
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TOP TEN MAGAZINES IN ADVERTISING GAINS ~—1954 


ADVERTISING PAGE 
RANK MAGAZINE GAIN— 1954 vs 1953 
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Ist | NEW YORKER 
- 2nd —-U.S.NEWS & WORLD REPORT. 


SUNSET 

FORBES 

HARPER’S MAGAZINE 
FAMILY CIRCLE 
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For full information on how 

““U.S.NEWS & WORLD REPORT” can help you 
realize your 1955 sales objectives, 

call or write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 
Other advertising offices in Boston, 
Philadelphia, Cleveland, Detroit, 

Chicago, St. Louis, San Francisco, 

Los Angeles and Washington. 
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Diamond Burke 


NEWSPAPER MEN AND ADMEN—A cocktail party for advertisers and agency men was the 
scene of informal conferences between Newspaper Advertising Executives Assn. 
convention delegates and their customers. Shown comparing notes at the reception, 
which preceded the NAEA banquet, are these newspaper men and guests, Richard E. 
Diamond, Staten Island Advance; Charles E. Burke, v.p., Moloney, Regan & Schmitt; 


Carter Gilliatt 


Newspapers Sound Aggressive Note 


in Print-Broadcast 


(Continued from Page 1) 
call schedules. 

Another counterattack was de- 
scribed by Charles J. Feldman, ad- 
vertising director of the Des 
Moines Register & Tribune. The 
promotion piece, an ll-page re- 
plate of a midweek edition of the 
newspaper with the addition of 
special house ads (AA, Aug 23, 
54) based its version of the print 
vs. broadcast battle on the state- 
ment that “you’d have to have 
nine pairs of ears and three sets 
of eyes to keep up with radio and 
tv in Des Moines.” 

The campaign, said Mr. Feld- 
man, was effective in swaying local 
advertisers and has been picked up 
by newspapers in other cities. 


= Words of cheer and of warning 
were given the newspaper men by 
advertisers in a session on I.0o.p. 
color. J. A. Mactier, president of 
Nebraska Consolidated Mills Co., 
Omaha, credited r.o.p. color pages 
for Duncan Hines cake mix with 
increasing the miller’s sales from 
$19,000,000 in 1948 to $50,000,000 
last year. 

But he said he still has these 
problems with newspapers: 

1. Reproduction is steadily get- 
ting better, but there is room for 
improvement. He was especially 
critical of newspaper ad depart- 
ments that “guaranteed” good re- 
production, then brushed off com- 
plaints when the ads came out off- 
register. 

2. Very few newspapers with 
color facilities can guarantee when 
an ad will run; many say an ad 
will run on Thursdays (the big 
food day), but hedge the commit- 
ments with “ifs.” 

3. Production costs and rates 
are often excessive. Some morning 
and evening newspapers want two 
sets of mats. Forced combination 
dailies should permit the ad to run 
on different days in a six-day 
period. In one city the cost per 
1,000 circulation in color is $7.36, 
while 100 miles away the rate is 
$14.17. 

4. More papers should offer color. 

Despite his troubles, Mr. Mactier 
added that Duncan Hines mixes 
will use more r.o.p. color than ever 
before. 


s Richard Widden, product man- 
ager of General Foods Corp.’s Post 
Cereals division, lauded Metro- 
politan Group for its preparation 
of a film, “Our Girl Susie,” ex- 
plaining the whole Post Cereals 
advertising plan, including the 
non-print portion. 

James R. Brumby, general man- 


Revenue Fight 


smaller dailies—to experiment 
with color. He advocated its first 
use in editorial columns to boost 
readership and advertiser interest 
“without experimenting with ad- 
vertisers’ money.” He offered to 
hold a three-day workshop on 
color in Miami to show the news- 
paper executives how good color 
facilities can be built up at low 
cost. 

Growth and the value of r.o.p. 
color were stressed by A. G. Ens- 
rud, J. Walter Thompson Co., Chi- 
cago, media executive. 

He said there is virtually uni- 
versal agreement that r.o.p. color 
is effective in conveying sales 
messages. “Advertisers love it,’’ he 
added. “The generally favorable 
results are almost taken for 
granted, assuming, of course, that 
the color has been intelligently 
used.” 

However, he warned that color 
availability on specific days is 
becoming a major problem of ad- 
vertisers and agencies. 


s “Some publishers do everything 
possible to give a buyer what he 
feels is necessary to best serve the 
advertiser,” he said. “Quite a few 
believe that color advertising is 
just as effective on any day of the 
week. Maybe this is true in some 
instances, but color ads are highly 
merchandised and to be of any 
real value must appear on a defin- 
ite date. This is particularly true 
of food advertising. I believe all 
factors will agree that the avail- 
ability situation could be better.” 

Philip M. Talbott, president of 
the National Retail Dry Goods 
Assn., in a luncheon address, 
called upon newspapers to shun 
discount houses and to help train 
students in a retail ad career. 

He pointed out that “our stores 
spend 56% of our budgets in your 
newspapers; hence it is quite ob- 
vious that we need you, and you 
need us.” He advocated policing of 
retail advertising, support of “time 
honored methods of distribution” 
and strengthening of downtown 
shopping areas because they are 
“the civic, the educational, the fi- 
nancial and the shopping centers” 
of major importance to cities. 


= He urged newspaper publishers 
to cooperate with store owners im 
training students, because “the 
schools of the nation are not turn- 
ing them out as fast as we need 
them.” He said there appears to be 
“an endless need for new adver- 
tising people who know layout, 
art and production.” 


ager of the Miami News, called for 
more newspapers—especially the 


Mr. Talbott is executive vice- 
president of Woodward & Lothrop, 


Watson Cordingley 


leading department store of Wash- 
ington, D. C. 

A 13-week training program for 
newspaper space salesmen was 
outlined by Van L. Phillips, Phil- 
lips Associates, Chicago sales con- 
sultant, who said, “From our find- 
ings we were convinced that most 
newspapers could increase their 
new business by at least 25% if 
their space salesmen acquired pro- 
fessional skills in salesmanship.” 

Elected to 1955 terms at the con- 
vention were: 

Wilson W. Condict, advertising 
director of the St. Louis Globe- 
Democrat, president, succeeding 
Donald M. Bernard, advertising 
director of the Washington Post & 
Times-Herald. 

Karl T. Finn, Cincinnati Times- 
Star advertising director, 1st v.p., 
succeeding Mr. Condict. 

G P. Swanson, Spokane Chron- 
icle and Spokesman-Review ad- 
vertising director, succeeds Mr. 
Finn as 2nd v.p. 

Robert C. Pace, of Danville, IIl., 
was re-appointed secretary-treas- 
urer. 

Newly elected directors are John 
W. Moffett, Minneapolis Star and 
Tribune advertising director; L. A. 
Look, Sentinel, Grand Junction, 
Colo., and George Lemons Jr., 
News and Record, Greensboro, N. 
C. Russell W. Young, Seattle 
Times, was re-elected to the board. 


NAEA CITES MOLONEY 
FOR 47 YEARS’ WORK 


Cuicaco, Jan. 18—Herbert W. 
Moloney, president of Moloney, 
Regan & Schmitt, was cited today 
by the Newspaper Advertising Ex- 
ecutives Assn. for his 47 years’ 
service aS a newspaper represen- 
tative and for his activities as 
president of 
American Assn. , 5 


of Newspaper | 
Representatives. 
The citation, a 
gold card signi- 
fying honorary 
life membership 


-_ 
= 
in NAEA, was 
P 


_ 
ae 


- 


presented by 
Laurence T. 
Knott, NAEA 
past president. 

Mr. Moloney 
began his business career as a 12- 
year-old office boy for Paul Block 
& Associates, predecessor of Mo- 
loney, Regan & Schmitt. He and 
others acquired the newspaper 
representative company in 1946. 

He was a leader in the move to 
expand the size and activities of 
the American Newspaper Pub- 
lishers Assn.’s Bureau of Adver- 
tising when newspapers had been 
hard hit by radio competition and 
the depression. He also is credited 
with originating the “collective 
sell” idea that newspaper repre- 
sentatives should sell all news- 
papers, not just their own, to en- 
hance the medium. 


Herbert Moloney 


Sparks Smallpage Corboy Tomei 


4 


Amon G. Carter Jr., president of the Ft. Worth Star-Telegram; Neal Gilliatt, Mc-| 
Cann-Erickson, Chicago; Stuart D. Watson, advertising director of S. C. Johnson &| 
Son; W. A. Cordingley, Minneapolis Star & Tribune; Henry L. Sparks, Young & Ru-| 
bicam; Reginald B. Smallpage, Kemsley Newspapers, London, England, and Edward 
Corboy and Felix Tomei, both of the Chicago Tribune. fi 


Department Store Sales... 


Gains Continue in Second Week of ‘55 | 


WASHINGTON, Jan. 20—Depart- 
ment store sales continued to show 
high gains in the second week of 
1955 following the good start made 
in the first week. 

According to the Federal Re- 
serve Board, sales in the U. S. as a 
whole for the week ended Jan. 15 
were 16% higher than in the com- 
parable week of 1954. For the 
comparable four weeks ending Jan. 
15, sales were 12% ahead of 1954. 

The greatest sales gain was re- 
corded in the Richmond district, 
where sales for the week ended 
Jan. 15 were 29% ahead of those 
in the same period of ’54. Smallest 
sales gains (13%) were reported 
in the districts of Minneapolis and 
San Francisco. 

Sales gains were registered in 
all the other Federal Reserve 
Board districts as follows: Boston, 
26%; New York, 14%; Philadel- 
phia, 25%; Cleveland, 14%; At- 
lanta, 18%; Chicago, 16%; St. 
Louis, 15%; Kansas City, 17%; and 
Dallas, 20%. 


% Change from ’54 


Week ended 
Federal Reserve Jan. Jan. 
District, Area, and City 1 8 
UNITED STATES .................. —1 +13 
Boston District .................... —4 +11 
Metropolitan Areas 
MEIN Ui cciiessptesbdicdinasestentoetend —2 +11 
Downtown Boston ......... — 3 + 7 
Suburban Boston .......... + 4 +21 
ea + 5 +25 
EN . cbiidudsteindcixeecsosctins ate +20 
Lowell-Lawrence _............. +1 +9 
Cities 
SIE Saoccdsuisecsessustesene —14 +11 
RIED. igticincuitindessceinbhocee — 3 +13 
New York District ............ r— 4 + 5 
Metropolitan Areas 
Buffalo r— 8 + 6 
New York-N. E. New 
PIII, sdasatetivabednicrnitqnansanesonnes + 4 
Newark — § 
New York + 2 
Rochester +12 
Syracuse +19 
Philadelphia District ........ r— 4 + 9 
Metropolitan Areas 
a Ore —15 + 3 
III asccroenseAucietaniintectiusiai r— 1 +32 
SE r+ 2 +19 
PPORERONORIIINED on. csnesceccicrseoceseh r—7 +7 
ET. sieiniseeivactienniihenccnndlal —1 +18 
oe TE r+39 0 
Wilkes-Barre—Hazleton r+ 7 +15 
Cleveland District .............. r— 4 +17 
Metropolitan Areas 
SEE, Jelantiertnreenncscndnsencen —l1 +10 
IIIT cicotrcsvessventunninencons —17 + 5 
IE ccscrnseccscssdnembinns —16 +4 
TE I SS —2 +12 
I ciicsésnnssteceeelaiianimineses —13 +14 
MIN, sen cstituiccsvsencenoidlgiaiiiltenediias —1 +13 
City 
PEE, .cccccsctibetnaiiitoimesavein +26 +45 
Richmond District .............. r— 5 +12 
Metropolitan Areas 
RSS See r— 8 +13 
Downtown Washington r— 6 +9 
Baltimore . ........cec.cecssoossceessss — 5 +7 
NINN ticctaieusanereiineonees r— 5 +16 
Atlanta District .................. r+21 +12 
Metropolitan Areas 
Birmingham . ‘ + 6 
Jacksonville +9 
ee +26 
Atlanta .... +15 
Augusta +11 


Department Store 
Sales Barometer 


Change From 1954 


ae 


Week Ended 
Jan. 15, 1955 


Jan. 1, 1954 to 
Jan. 1, 1955 


—1%lll 


BRU SIETOIIND  ccciscccsciasccresseie +9 +9 

SUGIINED censsrsscsccsorensiigusisontia r+ 4 — 8 
City 

| Se ee — 2 oe 
Chicago District .................. r—12 +11 
Metropolitan Areas 

SIE ' cossiicsontneteytisniencstietess —13 +13 

pp | | ee + 6 +9 

SIE <" picintsintenassocasterevessecins — 8 +9 

IE eects iii senacasCconcaviy —11 + 1 
St. Louis District ................ — 3 +11 
Metropolitan Areas 

fee —11 +9 

IID Sispittinnrsccnivensgtaciaee 0 +13 

SG IIIS: ‘Sdiwainiecedueevstcsenscunieoes + 3 + 8 

SS —12 +24 
Minneapolis District .......... +1 + 5 
Metropolitan Areas 

Minneapolis-St. Paul ..... + 2 + 5 

Minneapolis City .......... +1 + 6 

> ft. . ee + 2 +4 
Cities 

Duluth-Superior _............... —10 + 2 
Kansas City District ........ 0 +17 
Metropolitan Areas 

IE - sctccncerssverestbincincentaatones +21 

Se +19 

, fe +32 

St. Joseph 1 — S35 
Albuquerque ....................... +19 o 

Oklahoma City ................. —2 +33 

REID. ceiscastaisthaatadnbeapsenneosennscee — § +22 
City 

BE, Te | csenciseciercsnssocnsine 0 +12 9 
Dallas District ..............0.. +4 r+18 
Metropolitan Areas 

SID. aehsWibicenaeepesiecivvesnecentencose +7 +21 

BE PUNE -Satdiiasdessdicsitandcestescente + 4 +11 

UG PINE  scsccnssnescsnsssscessocee +7 +15 
Houston +1 +13 
San Francisco District .. + 5 r+45 


Metropolitan Areas } 
BNE MIND = secccthstwessinsssents +9 +14 J 
Downtown Los Angeles + 7 +27 
Westside Los Angeles. +19 +11 
TIED secocsevinsenianecsinenss — 5 +10 


San Francisco-Oakland . — 5 +12 
San Francisco City ...... — 3 +12 
Cakland City .......00.00..... — 8 +13 
EE —1 +22 
PII > Stotinctenituniniscetinesodecs +4 + 8 
Salt Lake City ............00... +15 +20 
GORMEIID cxiccsctssarrssrsterettbinintares +9 +25 
IIR ceccervecctevccccenstcocsinntsine +12 + 9 7 
Tacoma +18 +17 
r—Revised. 


**—Data not available. 


Hudnut Boosts Bryant 

Donald L. Bryant has been ap- 
pointed exec. v.p. of Hudnut Sales 
Co., New York, in charge of sales, 
advertising, merchandising, re- | 
search and development activities 
of the Richard Hudnut division. 
Mr. Bryant joined the company in 
1945 as ad manager, and was 
named a v.p. in 1947. 
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Arnold Newman 


Nobody remembers exactly when or why the operational command post in The New York 
Times news room got to be called the bull pen. There’s no bull about it. It is the final 
arbiter of what news goes into The New York Times each day, and how it will be “played.” 


Newspaper editors all over the country respect the bull pen’s authority. They pay it high 
professional tribute. They subscribe for a bulletin that flashes them each night a description 
of The New York Times front page. This shows how the bull pen assays the day’s news. 


Denizens of the bull pen include Theodore M. Bernstein, assistant managing editor; 
N b I] S Ernest von Hartz, news editor; and Lewis Jordan, assistant news editor. Among them 
oO u In they add up 77 years of newspaper experience, 54 on The New York Times. 
Ted Bernstein has spent the 29 years since he joined The Times in 1925 editing the news. 
He is recognized as one of the country’s sharpest news editors. His handling of 


the bull pen World War II news, while foreign editor, won wide acclaim, as did his editing of Winston 


Churchill’s war memoirs. 


= 
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Ernest von Hartz has been reporting and editing the news since 1926. He has worked for 
the Baltimore Sun and the Chicago Sun. His organization of The Times coverage of 
the 1952 presidential conventions in Chicago helped keep The Times ahead of all rivals. 


Lew Jordan started in 1934 as a reporter for the Detroit Free Press, joined The Times 
in 1940 as a copy editor. His organization of The Times coverage of the Japanese 
peace treaty conference in San Francisco helped The Times lead the field. 


Not only in the bull pen, but all over the world, you'll find that The New York Times staff 
is expert, competent, ahead of all others. Its reporters, correspondents and editors 

work as a team, producing daily a newspaper that is alive and vital, interesting and 
informing, different from any other. They put more into The Times. Readers get 

| more out of The Times. So do advertisers. 


The New ork Gimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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sales staff of Look. 


Walter Kooniz Joins ‘Look’ 

Walter Koontz, who has been 
with Seventeen for the past five 
years, has joined the advertising 


delivers your 


GUARANTEES TO af 
your #aEsENT " 
AND SAMPLING COSTS! 


Ad Council Opens 
‘Truth’ Drive for 
Radio Free Europe 


New York, Jan. 18—The annual 


= drive for public support of Radio 


| Free Europe opens this week, with 
|a special Crusade for Freedom 
campaign conducted by the Adver- 


a Ys tising Council. 


MEDICAL 
SAMPLING 
PROGRAM 


prod- 
uct into the hands of 
General Practitioners 
and Pediatricians. 


WA 5-9996 


| Americans are being asked to 
'give “truth dollars” to help fight 
communism behind the Iron Cur- 
tain. Radio Free Europe is a citi- 
zen-sponsored organization con- 
ducted by Americans and demo- 
cratic exiles, who broadcast to 
their countrymen in Poland, 
Czechoslovakia, Hungary, Rumania 


| 


Word of the 1955 campaign, 
which will last six weeks, will be 
spread by advertisers and adver- 
tising media. A variety of special 
materials and suggestions have 
been distributed by the Ad Coun- 
cil. Ad materials were prepared by 
Leo Burnett & Co. 


s Support is expected from the 
following quarters: 

Newspapers—More than 5,000 
dailies and weeklies will get a kit 
of 13 ads ranging from 1,000 lines 
to one-inch. 

Radio—Local stations will re- 
ceive kits containing fact sheets 
and spot announcements. Network 
sponsors participating in the coun- 
cil’s program have been asked to 
start their Crusade for Freedom 


Television—Every station and; 


network will get one-minute and 


|20-second film spots, flip cards, | 


'work shows also are expected to 
‘mention the drive. A 15-minute 
film, produced by Kenyon & Eck- 
‘hardt, also is available to stations. 


Outdoor—Some 4,000 24-sheet 


January and February. 

Car Cards—The transportation 
industry is set to post nearly 90,- 
000 cards during the two months. 

House Magazines— Various ma- 
terials have been forwarded to 
3,500 house magazines. 

This drive is being conducted in 
cooperation with the American 
Heritage Foundation, which spon- 
sors the Crusade for Freedom pro- 


neg and scripts. Cooperating net- | 


posters are to be displayed during | 
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mena a Compare... 


youll awitch to 


Calvert 


E GPx) MEDICAL SAMPLING CORP. 


225 LAFAYETTE ST,, N.Y, 12, N.¥.' ‘and Bulgaria. plugs the week of Jan. 24. ject. 


LO-BALL—This Calvert ad appearing 
in Collier’s, Life and Look during 


Cae February carries on “smoother go- 
ing down” theme, featuring 
bearded model suggestive of 

: Schweppes’ Commander White- 

: head. 

#3 

: 4 Calvert Continues 

: to Push Lo-Ball Ad 

: * 

o 


Theme During 1955 


New York, Jan. 18—Calvert 
Distillers Co. will continue its 
“smoother going down” and Lo- 
Ball themes into 1955, E. E. Gut- 
tenberg, v.p. in charge of adver- 
tising and sales promotion, said 
last weekend. 

Beginning in January, ads in 
f Collier’s, Life and Look will fea- 
ture relaxed customers enjoying a 
Calvert Reserve Lo-Ball. The 
headline, “smoother going down,” 
will continue in its “familiar rain- 
bow curve.” 


This is WAVE-TV's coverage 
sulin ook Galt tae 
= Starting in February, space in 
50 newspapers will be used, plus 
car cards in more than 60 markets, 
and a number of lodge and outdoor 
magazines. 

Mr. Guttenberg said that Calvert 
has received orders for 4,000,000 
Lo-Ball glasses, and that coupons 
from ads continue to be received 
in addition to re-orders from orig- 
inal purchasers. Current advertis- 
ing will be backed by a heavy sales 
promotion campaign for maximum 
effectiveness at point of sale, Mr. 
Guttenberg said. 

Lennen & Newell is the agency. 


I; you're thinking about a way to reach 
the biggest TV AUDIENCE in Kentucky 
and Southern Indiana — 
ASK YOUR REGIONAL DISTRIBUTORS ! 


Kneisly Named to Head 
NBP Silver Quill Unit 


N. McK. Kneisly, president of 
Irving-Cloud Publishing Co., Chi- 
cago, has been named chairman of 
the dinner committee in connec- 
tion with National Business Pub- 
lications’ Silver Quill award to 
former President Herbert C. Hoov- 
er Jan. 29. 

His committee includes Ray- 
mond Coombes, v.p., Mechaniza- 
tion Inc., Washington; G. D. Crain 
Jr., president, Advertising Pub- 
lications Inc., Chicago; Robert E. 
Kenyon Jr., publisher, Printers’ 
Ink, New York; James H. Moore 
Jr., president, Moore Publishing 
Co., New York; Wayne W. Parrish, 
editor and publisher, American 
Aviation, Washington, and George 
B. Roscoe, editor, Qualified Con- 
tractor, Washington. 


Pick up the phone right now—talk with your distributor 
in Louisville 

—then in Evansville (101 air miles) 

—then in Lexington (78 air miles) 
Ask them all this question, “What Louisville TV station do 
your neighbors prefer?” 


Spend the few bucks now—save many on your results! 


WAVE-TV 


CHANNEL 


Chirurg Gets All of Gair 


With the addition of American 
Coating Mills, Chicago, as a client, 
James Thomas Chirurg Co., Bos- 
ton, New York and Philadelphia, 
now handles advertising for all 
divisions of Robert Gair Co., New 
York. Schoenfeld, Huber & Green, 
\Chicago, was formerly the agency 
for American Coating Mills. 


LOUISVILLE 


FIRST IN KENTUCKY 
Affiliated with NBC, ABC, DUMONT 


SPOT SALES 


National Representatives Sheppard Appoints Lewis 


Sheppard Baking Co., North 
Bergen, N. J., maker of Betty Jane 
cakes, has appointed Lewis Ad- 
_vertising Agency, Newark, to han- 
|dle its advertising. 
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For the past few months we have brought you an accounting of Dell . 
| Modern Group’s outstanding circulation successes. Individually, they n 
- have been reports of vital growth and healthy circulation heights. t 
| Now, at the beginning of a new year, we'd like you to have the overall g 
picture. It’s good! , 
tl 
tl 
Second half (estimated) — 2,838,899 : 
Third highest in history . 
3 * . 
ey Fourth quarter (estimated) — 2,842,648 
Second highest in history r 
* : 
October, November, December 
All second highest in history, ‘ 
exceeded only by 1945, the plush year. a 
i 
And early estimates for this January show it to be well ahead of last i 
year ... pointing the way for Dell in 1955. x 
| With Dell total circulation on each magazine holding steadily well : 
c above the guarantee, and with more than 77% of this circulation com- | 
ing from active, newsstand buying (the surest barometer of a wanted : 
1 magazine ), we’re in a comfortable state of solid circulation health. We’d ‘ 
like you to keep this in mind when you are thinking about magazine 8 
advertising schedules in 1955. | 
. a 
B Screen stories 
—— a 


DELL MODERN GROUP 


DELL PUBLISHING CO., INC., 261 FIFTH AVENUE, NEW YORK 16, N. Y. 


eS ;, iY ae re? Ae i? a te 
OA. (Oo AP Se Ae ef ae el 
: ry aia Pie bedet 
yd ASN ie he pst ih ibos See : 
aid Ly SPE” ie Cae er woe P ae 4 
‘ ht aes ana . ov #5 sie & 
ee: ——* ona ET = aps ® P : Bye . . : Te F , F teat ed P shag ; j GEERT 2h bye” 
. a . a 
} 
% 
] 
= 
" 
7 t 
Yr 
| 
tk 
bs Pp: 
q 
ae . hed z Fal se ae 
: . : s 6 a 
vn hil a 
Ses e F x eZ 3 
mS 2 a < oe. et Me 
(2 he ee 
pion Me Z i i 4 % i, 
ben ome 
' ss c= 2 
: iis, CAGED! 
Pen ‘ 
| ee 
; 
f 
’ 
f . 
2 te ee TER ; : u i é 3 ‘ i " “ s : Fe 
ig Si eee ‘ i ‘ * a1 ae tym +3 Gi 2 rAd g 5 RG i ae i Bass i fete Ware ye ve pr Ee 8 os oe Oe a ee 4 dl ha! m5 Ay ae te ae tele aN Sud | ee Cae i foe Sh eae Ge i y ek . Gah: OR ee ia Ses gf ry ~ ’ # 
: Ake Cte ot ig ek Ae mC Sue“ f > ak ee 5; ae Red acest are WER” PF Fac oy Me + sil Ly a ee eed te eae pie Seda hat a on Sibd WV ag OR Sige St cotean” Ry Pie metas tg * Tet ale > ses - gE a ee 
nS } ee, ace 77. : . y “ . 3 7 b See P » 4 i . Ng 
: 2 : i . be i ey ee a . ee : a ' ‘ A ; F “2 : 2 4 ; ae 
: f eae Re oe Pe 1 Rie SA gs ag tlh? se MeN BES eh? Fos ‘ ; $e ov Pa =e 5% ey Aa ct : Wer Mies pee Sa ae oy See ; : Enea s pO PS Sa ; en 
wr a Ba ye 0 Mls ok : SR? Brae baer te } ters Ah Senge OY eee Te; ala Moas ; ara. hae ok WX a Py ae 4 ina atc” "Se A Sen a) a Ob Lema aL rs tg? a Mire Boe? ee 2 a eee a r is Se. ee oh e2 ah ee 
RT ENC Ree i Lape — WAIT Y EIN 5 TP ee ta ee a eae TOE RP For NR Toe ee ge eee eee s roectriatnd S7R7 CAME MMETE HES Aces IFES KSC ae Eg aay athe Ae 4 : rear alin Mey . Tes 3 ar or enn cect ne ee Ge > Ee Se ae * > 
4 ‘ i A UA — = Z rare % ‘ . 4 oe R “= : : 
: Pike ok Pe ae et Me io Fe hgh Mckee a Sn ete 8 has AP ther ppg ta elias es a! tue Bae SE AN ee Cee Ae Ra Se ee! A eatom at ae Pa Re a! apy ake aya geile Vaart sa. Be Re a Te hd de ges ie ; a ae 7 hs Eh Ge 
a : in eT Ne % ve shy ote Me Res : : AP Mira Ee PNT ope Ne oe wae She hotels xt exe) 1 eee ets ee piel yg mou Se ght ES a pn Ty Lage: hey Re el : ee : au ve 
eae i ae es aS ee EA Rage am = fe tiie Bf Si ERA ALS CU BON Dg kg a Ee Hh, es ie ee pg le Ce Sh Sie Ae Be eit yagi ok rmrtine. Mis AR fin te Pe ane eta eo) ae te mR eM aaa te Rg eke Pa Suan A aih Pit Or ae a 7 sy areal wet ale mh cae 4 whee 
: ‘ ‘ & aoe eg roy : a ety fe a0 a ee OR Ey tg eee age | Se > ae ee kao “ ome. & Fig ag. Pat, «ONS a Seta ad Be Fe, WS PAN cc * © ere Bs? : ; , § 2 ae ‘ 1 ny BD Set ee Cite 3 ” 
ye : $ 4 hig Se 3 ae gets oe c er coe cs = mits Fi deol nes x Pee age ieee: F Bt Norges ath om <e rs 4 ole. ‘ 4 ye im : ay Fn . 
ye eee VS Ft dy tia ie Sipe ne cewen, aan tales ee Bee ei, Ph gd ee gy oe ee ES at | ae Sete oe Oe : an Cie a Peay & pe Be ie Pred OE ore Beg ne ae ob Sent ek J abv he og 9 Se coka¢ SA ft heehee oe ; ihe", 
eh Bary Sees Te COPD Et See WS A etn An ee Ee oe Baer NAR mn OO? pe andes Ait Sate, ipo eS Res Ri cee Poe Satay Ek} ave sc Fo EE kai Reema Mil? nae ir a iat Oe ands Pee Ae PL Saw he SM he Mt ely inet Gane a AEP a ye oi ee Pd nae eRe LE get Sc Ngee too ea Pe ta ee pee toe ige . eet 
2 : : , ee ‘San — ee SF tet : . rene he ; es. Bs wee * dite . Lge NN ora CAN Oy ie cere See 0 are ge oe ay ao a ake ELSES 2 ts t age Ee at Seah ex £ Le ; 
Bade OF a ee Loe Sa Ao ek Sees ee Seay tea ag ees, CPR ye SE CPoreR ra) Oph me a ee 5 Me eae ER de eer EE Tue ey = : é MEPS PEE a Sn RE MPC RESIN SIT BIT Pa Creat) CTBT OE EARS RT IS Sa eee. MOC RN, 4 : te ad ‘ Ppp ee " ; 
i et . a %: Se ss Bre to Re jars oat oe sr » tay aren ne, ; Fedo 3 PE Be be See (mas iy NE eas eo a ate a cats ee,g 70% pe Liser te ects . * = “sewed ae pt We 
me We a oe ‘ ar ¥ ‘ oh tae SN > ee ai ~ Fates o SOS Sie Gash os pea Fane bo cae re { YO A Cag: So aT SNe es sol he a oP a “5 Ry = eR aa - ee Waemte a * Ase eae % * 
A Pa ae we Sm Ce oe T Ya, ad >* +s 4 ee -2 “a 3 , ~- Tr. & en: ee a ne te ae te aindl ™” ~ _ —_ ee Eien ourun~as_letasee’ shee we ae) + Boe -- A ~ > oe [Sy -- of meh pon. a ee + Se oe a -— — ~ A eee Se ae ee ee ee ee eee: ee ee ee nb — ll a lia al = * = 


Major Cigaret Makers Will Reduce 
TV Ad Expenditures Somewhat in ‘55 


New YorK, Jan. 18—Tobacco 
manufacturers are cutting down 
their network television activity. 

In recent months the network 
tv retrenchment fever has struck 
several of the leading cigaret com- 
panies. In some cases shows have 
been dropped completely; in others 
alternate-week sponsors have been 
brought in to help carry the load. 

Though business is off slightly 
in the industry as a whole, these 
cutbacks, for the most part, will 
probably not mean less cigaret 
dollar volume in network tv this 
year. Television talent costs, par- 
ticularly for the hit shows, are still 
on the rise and most tobacco spon- 
sors are expanding the station 
lineups for the programs with good 
track records. The latter means 
bigger time expenditures, of! 
course. 

Most of the majors now seem tv 
be following the lead of American 
Tobacco Co., the biggest grosser 
in the industry. Some time ago 
American put its Lucky Strike 
and Pall Mall tv money in co- 
sponsorship. As this technique is 
now generally worked, an alter- 
nate-week advertiser gets a chance 
to talk to his show’s audience on 
his off-week in exchange for 
granting the same privilege to his 
co-sponsor. 


# Philip Morris gave up half of 
the high-rating “I Love Lucy” at 
the beginning of the year and 
would welcome an alternate spon- 
sor for “Public Defender,” the only 
other network telecast on the 
company’s budget. On radio “My 
Little Margie” (NBC) continues, 
supplemented by a new PM sales- 
man three nights a week, “Ten- 
nessee Ernie.” 

Starting March 10, PM will 
share its time on “Public Defend- 
er” with Revlon Products Corp., 
which had bid for the time last 
week. 

The budget for 1955 has not 
been prepared yet, but the chances 
are Philip Morris will spend about 
as much on advertising this year 
as it did last. The cork filter-tip 
Marlboro is being introduced na- 
tionally and will be in line for 
more advertising attention. Some 
of the money saved from the 
“Lucy” cutback will probably go 
into spot tv. Radio and newspapers 


DAVENPORT ! 
NEWSPAPERS | 
are FIRST in I 
advertising lineage : 


$443,975,000 
QUAD - CITY 
MARKET 


AND ALL IOWA 


MORNING DEMOCRAT, | 
Evening DAILY TIMES 

Sunday DEMOCRAT & TIMES 
Serving the Quad-Cities of Dav- | 
enport, Iowa; Rock Island, Mo- | 
line and East Moline, Illinois. | 
HEADQUARTERS: Davenport, | 
Iowa. 


WY 


Represented Nationally by | 
Jann & Kelley, Inc. | 


also may profit. 

R. J. Reynolds Tobacco Co. 
switched to an every-other-week 
schedule for Camel on “Topper” 
(CBS) as a part of the deal which 
got “I Love Lucy” a second spon- 
sor. P&G started as alternate back- 


er on both comedies this month. 


In addition, Camel has relin- half of 


20 these two brands will sponsor 
“Feather Your Nest” 


quished John Cameron Swayze’s|(NBC) three Thursdays out of 
‘four. William Esiy & Co. is the 


newscast (NBC) every Wednesday 
and three Mondays out of the 
month. Camel keeps the fourth 
Monday because the new sponsor, 
Plymouth, could not be adjacent 
to a Ford spectacular. 


= On the other hand, two other 
Reynolds’ brands, Cavalier and 
Winston, are getting additional 
network tv attention. Starting Jan. 


agency. 

Ted Bates & Co. put out some 
diplomatic feelers on behalf of 
Viceroy to see if there was an 
acceptable advertiser standing in 
the wings to alternate on “The 
Lineup” (CBS). However, this 
move is not imminent and may 
not happen unless Brown & Wil- 
liamson gets a chance to snap up 
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an alternate spot on an equally 
strong program. 


= P. Lorillard Co. gave up Old 
Gold’s alternate-week slot on 
“Chance of a Lifetime” (DuMont) 
last month. This leaves Old Gold, 
which is now in the process of 
promoting three types of Old 
Golds, with two weekly telecasts, 
“Two for the Money” (CBS) and 
“Queen for a Day” five times a 
week on Mutual. 

Another Lorillard product, Kent, 


WESTWARD HO! Pacific Coast 
Borax’s famous 20-mule team 
symbolizes big chemical push 
into Los Angeles County. 
Lures are oil, gas, minerals and 
markets . . . and that wonder- 
ful year-round outdoor climate. 


But Californians needn’t get 
cocky .. . lots of CPI firms are 
building in Florida, too. New 


plants are sprouting all over as 


process operators drive for a $70 
billion-a-year output by 1960. 


westward ho, no b 


- 


age ee “3 


NO BOARDWALK! It’s a sewage disposal plant, not a storm- 
tossed ocean. Question is what causes the excess foaming. 
Public Health Service researchers are eyeing synthetic deter- 
gents. Meanwhile, sales of low-foaming types are creeping up 
on sudsier competitors. And what a whooping potential to 
shoot at ... 54 synthetic detergent sales hit 2.2 billion pounds. 
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magnets that keep ’em coming? Sources of supply, labor, the 


markets . . . and plenty room for more in its 5 big boroughs. 
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GOTHAM’S GLITTER: Scramble’s on to entice more CPI firms 
elsewhere. But New York isn’t too worried with 1000 chemical 
establishments pooling a $20 billion assessed valuation. The 


world’s busiest seaport, largest U.S. industrial and consumer 
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cause “it turned out to be a very|company is spending heavily on 
expensive show for the kind of|the Old Gold filter introductory 
rating it got.’”’ No replacement has | campaign. 


show. 


a at eel 


is dropping “Father Knows Best” |creases, will cost about the same|caused it, off the schedule went) network tv yet. 
(CBS-TV) after a short run be-/as the three did. Meanwhile, the! three daytime shows—two of them! However, spot has 


27 


; the air. Already set are New York, 
profited where Chesterfield presents the 


simuleasts—and one  nighttime| somewhat. Chesterfield is on the Giants on radio and tv, and Bos- 


a week on WOR-TV, New York.' three sponsors on both media. 


been selected, though the company| Biggest slash in network tv | s Since the Godfrey cancellation,| The brand also carries a film five | 
has been considering returning to|spending in 1954 among tobacco | the company bought Stu Erwin|nights a week on KHJ-TV, Los 


i ae 


with expanded coverage and al-|Godfrey. Whether too little sales- 
: 3 lowance for program and time in-'manship or too much temperament 


spending very much less on net-j|after years as his biggest backer, | strong on CBS, radio and video, gram in 1954 and will reduce its 
work television. The two shows, | decided to call it quits with Arthur | ditto “Dragnet” on NBC, but those coverage in baseball still further | 
Godfrey-freed Chesterfield dol- this year. Chicago is out; Los 
lars have not gravitated back to Angeles and Philadelphia are up in 


| ’ 
a live telecast. mer was made by Liggett & Myers (ABC) for L&Ms and doubled the | Angeles. he Mealia Outdoor Expands 
Old Gold, which gave up| (Cunningham & Walsh). The cut|frequency of “Gunsmoke” (CBS) | 
| “Chance of a Lifetime,” is not|came in 1953 when Chesterfield,| Radio). Perry Como is still going| Francisco out of its baseball pro- 


O’Mealia Outdoor Advertising 
Corp., Jersey City, has acquired 
‘the O’Mealia Poster Advertising 
| Co., with facilities in the Paterson- 
Passaic, Morristown, and Boonton 
districts of New Jersey. George 
Wendle, former head of the out- 


Liggett & Myers dropped San | 


door department of Lawrence 
Fertig & Co., New York advertising 
agency, has been named to super- 
vise operations of O’Mealia Poster 
Advertising Co., and the Dover 
Advertising Co., subsidiaries of 
O’Mealia Outdoor Advertising 
Corp. He is a former general man- 
ager of United Advertising Corp., 


ff They’re off to a flying start this year in the Chemical Pithy, perspicuous and fast-reading, CHEMICAL WEEK = + Prise’ gern > ane ote 
Py Process Industries . . . with new plant site develop- persistently digs beyond the actions and events of the Paterson-Passaic district, and 
ment, more construction, wider markets through im- market and assays the business implications of the Michael Holmes continues as 
le proved products. It’s a restless, onrushing field of news for the chemical executive. And because it ae Of ee as ae 
; : . : ‘ . ranch. 
4 swift obsolescence and great, gulping demands for merges the interests of all CPI businessmen, they find 
¥ | equipment and materials . . . a vigorous pacemaker, it an invaluable guide at every planning level . . . in 2 4 
. stubbornly resisting industry’s capital spending research and development, in production and engi- 
: slack-off and continuing to pour billions into more neering .. . in administration and distribution, That’s More and more - 
: capacity for output. And in this never-static market, why CHEMICAL WEEK has just notched its fourth rec- 
| alert management watches CHEMICAL WEEK for the ord year, way out front of all process publications in Canadians 
} go-ahead signs that put new building and buying circulation and advertising gains . . . it’s manage- 
: plans in motion. ment’s own magazine! , 


A McGRAW-HILL PUBLICATION, McGRAW-HILL BUILDING, NEW YORK 36, 


ALERT MANAGEMENT: With equipment and materials demand more accelerated here than any place else in industry, CPI purchas- 
ing agents find CW a big help in plans and decision-making. Like Stepan Chemical’s A. C. Girard, for example, who says . . . : 
“CHemicaL Week is referred to constantly in discussions concerning various products and developments in the industry.” e And the reason is that Cana- 


‘ert management, and... Chemical Wee 


in the chemical process industries . . . it’s management’s own magazine 


are enjoying 


upper incomes 


dian big business is getting big- 
ger. Since 1940, the number of 
management men has almost 
doubled. These businessmen can 
afford the best—for themselves 
and their families. 


eg A Os pinata 


They are the consumers who 
count—the families who consist- 
ently vote TIME their first-choice 
magazine . . . their “shopping 
place” for goods to buy, for their 
businesses and their homes, 


To reach 

cs the growing heart 
on of the Canadian 
4 market 
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Now comes an entirely new concept in trade 
magazine publishing. The new MEN’S WEAR 
faces up realistically to the revolution in reading 
habits and has given itself a thorough face-lifting 
—with a sharply accelerated pace to match the 
swifter, more demanding tempo of the industry 

it serves. 


MORE OF EVERYTHING 


There’s more of all the news, ideas and 
information our readers need to conduct their 
businesses, be they retailers, manufacturers or 
mill men. The new MEN’S WEAR offers more 
market reports, more merchandise features, more 
fashion articles, literally more of everything! 


MORE READING FUN... 
LESS READING TIME 


We are frankly editing for enjoyment as well 

as information. Our guide: the proven techniques 
of the multi-million circulation consumer 
magazines. Photographs teil the story wherever 
possible. Articles are written in fast-moving 
journalese to convey the story simply and 
directly. Clean, logical layouts and sprightly 

new type faces propel the eye right along. 


MORE ISSUES, TOO 


Our publishing schedule is being stepped up from 
20 to 24 complete issues a year. And we’re 
putting more physical content into each issue: 
more pages, more photographs, more actual lines 
of type. Yet this compact new book is so much 
easier to assimilate. 

‘ Nothing but the best of writing, editing, 
photography, layout and design goes into the 
new MEN’S WEAR Magazine—and what comes 
out is today’s most interesting, most informative 

publication in its field. Look at a copy today! 


t Or * > ¥ orang = - " Fel ¥, ARs * _- 
Tae PBs erage ts pal eM De AS é SIDS. Wise -) Whe : & aye eae 3 / 
. ant # ; ‘ ‘ wees 2 FRCS Fy Len ; Kee a hp Aig . ey rey / bs be 
¥ ati . ene fas om ye io tet ee oer ‘ re a5 NG pry pain’ ¥ nf ; oe hae ey ye ? ! ; F ‘ cae ty ‘ Bas Mi Say’ » iy £y - 2 3 ear 
ar lees 3 OR aaa: 5 \ Dee oe eee fe Bigdh Stes otis tig 8a Tady, Sch gh Ce I Ss Pinks os payee : 2f idk oe rice sh es. Ue (Red Uaatu. | eeey iy < Fa Poles A ree 254 * it Sz es ae 4 ney A . 
A eee 2s Be a A ASS ae AEN LPs Ree beg tes by or deat eS pe RRS i 5 OS ag pave Nei a ly Mad 1) S| Ry Mae, ak RES SEN IY) ces EN RARE TP EON Be Sep tah : [= a Bes de trees ee Se & 
’ eee ¥ 7 de uae et ee f Ay ets "S OS, eg, anaes ie be p eehee 5.3 rae RS Saal é . NE a ci dial? sae ah, De = ie Wa AS omnis! we eed ee! Pa ea le oe na ino ip 7 Ws F if Wie! Sek a fae wiegy ar i 1g ny Sd nal ae ie ee if e 
rege ny , eRe < Ser tn A r ‘oo SS ay Aaa tg es ARS (ESRD? ages: fey ae o a tL te ees: re Sete Pine hg NN Mee ee ir ie Bsa a 9 pee 4 or a a rf PE, tee Pie i a oes SSS AS gd Pe a ee Sed eg: : 
Rat : IM 6 cal Sigh A SRG k .y OF et eae 3 icine Ppt aA ‘en et cit ha gf? is, Fee St tee te a ay area 3 ha 4 “ 05 MS se ad MES PEEISES GER ree Sei SS ON iapoual Sp RS hee ty aL Ge oo = 
Bil pe eh te Oe et ee ao A Rees a eoL aL eae te aay ig tialph 1, He rey es Hf reat bee mieaetiris 8 ‘ yet DPE Pe Re oe ores conere ye Sas Sp tal See : bites : 
Oh 3 ee ee TT Dae cea aaa eee ee ae at eh Aa gO) NA edt ee il eee yo Bh meats Ppt eens Wig S ke tog 2 ne i EE) ANS Fels eee af big: | cE See ees tele ole Re esice ee 2 
~ oie ae : ae ame Eee Sem OP oe ecm ee SAS I 4% ee : b pane <a a py Apeys Bie eae pe ae Soe Th ith ae i. CF Sia Raa ‘ teP LE Be Ahem WER. hy ee . is. nN ie hake tury Fuss ob oe ceo Bat sy ie rt 
i eo ay te Sosy Ye ey 1 fy Sea, os, Bl at AY, tit Ataed tae rhe Pet whos ir nes Rs WAS em GT ite aD Oe ee aS” oh . er i ae erg Sore aes eee ‘ nah, Matas oe A vf ae se Se gh ft) VRE ee 
x AS Bo Anos iP PPS oe aOR > tony . peg Pet roe iL tee Peer he ak ee aN ee A ee ee eel t ae MN & oe ae is he gar sere ea eee Knees Mt er aes by eee ge SS ree ee 
eo Sinan at , : “ Es: ae 3 vy : et i “Sg Be Ser aw eT ‘ ‘ ae d Seid eae » : RR TN 1 gk ORE tia a eee ee igre Nie eth A irkebineen sas ea pat PA as eee Nad a 
lai. ‘ ‘i ; ‘ : j . . oe J ‘ , a? ; 
t ae . * 
+ : . 
. 
: rtae 
oe Ss : . : 
8 ‘ ‘ : : 
; bees j oa x. ; , See | 
; ; ce. en Ne ee Pa te 
. be po ¢ ye 4 asa ; 
* ‘ ; 
ate Lee. Page ‘ ee Pigs: 
{3 : a a £ ‘ - ss Re eS 
: : ae $55 ‘ ee e PSS 
} } Rea oe “ < 
: 4 ee : % ea é Bs 
; : gate ¥ : : os 
; oe * 
2 ae Ge ; 
: 7 eae f 
os 
: me 8 
i Rag Secs 
{ Riger cee 
: Aihoe 5. ‘ * 
: RES eee ss : , 
: Re ee es 
; . i ‘ i 
: a oe * . to 
} pee . 3 oe * ‘ < 
M lente Ng > S oe ge cate * * a ) ‘ 
a ae +m *: aS te at Pek sed * ; A : " 3 
FF. : ee oe ae ‘ ee ey ° | 
- fe es ae s ; sabe Me eRe Seem CR 
- i sae a A tea age é Gong 
Se ee 
A a ae - Pree s2 eS f PP gers 
; ay, % 3 bo age Be oes so os 
iz s oS : 
Rs * : se ies. ea € + ee 4 ‘ ee ek : e 
, ese 5 ; 7 i Pee | eee . ae é a 
x tes - % e " . * " is %, % - “¢ a >. me 
’ , ! Sa tie Marae MM HE eS se Raia is tg aa he aa me eigen On airs Re ese 5 NOES ay a PEE Ge, ean Ta A. CM Re Rg ee kaka tae myc eeu OO 
7 i i a Re i hpi, Oe uc ie tag SE ck. eee eS teh Bee RRM are is RE catteane apes Es Sn wie Ser nth MRR a MRE 
i 
- 
i 
{ i Pee or, ca) eee ees 
\ Pra Sopot eae Fa Moen 
=i : - , 
/ Seto ae ee 
* eae a tN 
’ - 1 eee "> & oS emia 
4 TE is aE 
: Cage eo aes 
2 % 
Seller sic > 
. ieee an eae a 
’ ‘aguante ‘4 + ARE 
Lame! HM ~ 4 Pr ears Nad 
i i eis iia 
N tai “Tee 
a 2 Se * fe 
“aa ae Se eee: 
il , a 7 fe 
| ., 2 2 
i Be og: oe ee ee : y 
2 SR EE 
— °° Se ai 
| ier ee stk i Seen 
sae Spe, ict, eucnias 
| ae ie Rete ; eo eae 
F Nir est og . : i 
Bet i sho a nage x: Poy. Ce? creeper 
Beare, sa ; Pook ONS, cd A) > aig ees Ne 
ee Sel Sea aem 2 i it 
ears See 
q i F a Ae in mn ax 
x tee Fe ae es ig iS : ial. 
: aig a RU ey yar rae te a eee ee eee ig! aN 
eee ee aie oe ar ee Ph ek Pee eee 
sa * ee Sy nh sie : jee 
a “eee ea eey oe oe . 
rs Ph gate ih, Oe Tg Bats ae 2 oa = ect 
. eo Me ae 5 Ss Scant ieee to, 5 Out oe eee 
ais tee nt ee eae F i ah ae 
fons . ue Rage, SOO men, ROM ee oo) are asa | 
g ape tee a pei an tah eee ae, Hee ec) Dee Ac keke ROE er 
; MMR SS. i cue aaa: sane 
So) 2 Gaia reine eee 4 f = as Lh. We ar Sos ee se 
P ates Fh ATS 5 5 Poh = re ee ree ve ig high: 
; >. = ; ik a oF is eR «<M CY a Nis ae a 
: ee RE ey z rete Mak, ee aes. , 
he Re : Samm cs ous Renn omens or Sy ae em 
a ws : gee ae ee ae i Sate Be as Sar ct. ‘4 * 1 
ue ‘ Thar as Sum + ak BF ode ht cee ee oaks SA 
» abe. oe 4 r ; ere” 4 an A 3 i aes hoy seat ie sia 
i ee ii, cassia Mn <2, MEA 3 ee. ier Sy ie ies es a 
c ee a ee Se MR oa + ee es 2g nS ae Co a gy ac a Sha aaa $ 
dai je enh = 2 ‘Seer 42 Wetaeee see ootity + ste Sg ee : 
fe. ah ekaniets ’ sae ae 1 bc iss cam Seg oh piglen RB ic. 
» / Bite ty isk eee km ; aegis t FT mere SoM 2 ct eae era 
ae = ay a ai re ae ao: ; Ee ace a ps * 
cca Se Nici sc i gee MENTE .-'. aa 2 Oe ee 
eRe are ta, eae Tt op ee em este ee Ba ss ee eee ¢ ‘ . ay 
ceeds a Pati se ig [ae oe pi es erie ft ai ae hie eA Be re Sr eee: ee. 
4 * eater. <A eee oc oe Te So ee giere Sree ents ree 
' ls aR eee ice. A het aa ee BMG nS gs er ae Pn De ia 
BO os Rs cme: Se. “6 aed, a 
i a eee Cae ee ae 
4 Ure each mi) SRS i a a ee Raa eo * i 
H seh a eA ine auee crete ~ > nee GL > | Bie vet ' fe sah ea amet aa 
EE Pe, eer aE eas 2 ee 
nee eee Sia Fis Shae Ye eo fe 
; * reer od ie Neier ye camila S560 Es 
7 ; e Bshes aes Pipe i= ae ete Me 
dane ate, on aie PRE: 
aids : pa rhe, a oa 
4 Fr poss. 2 7 3 es - 
‘ 7 Pa omy be , * 
: en = “agama 
ior Mi meu Re ae . aa. | 
j e aeaeeane aye = 3 [8 ee. Ae ae 4 
au ; ; 73 eee, Ete Ne a 
ae ee i aia. et Sens sete cies 
Se pees eee oe eae oe ae <b Seg pete Fe he 
ce ae RRr iN Son rec a BS cs, 5 RRM meme erg 
gee tase Ve. ee a mre ieee ie, oe ee ey eee 
! 8) So tay es ee ae 
asi OB eS elt eg te ate I, aes. ° gem 8S or 
a es ei es Cae eas Re af See Be Se ero Soe eee 
4 heh, Sa ea Se, et yas a Lata me ee ne phe es 
: hy, ie etre eee ae ee a a | A eee : 
Pe ES See eee OS ys See eee ee cae eG 4 ie ieee Reet 1.52) een, 
: sg PT i Ge a ae ee Se) A ae rane ——_ 
Pag. eS ee eT ees Ss ict eh Saat OS is aay aaa Ries : 
a kare =“ ae ; oF iam aD eee’ aoa ecg cd ¢ yeas area A 3 . 
ies eee mee ee ee eee a Re one : — -_ 
hy: bear sol oe say ec Hy ® sites CL a we , ate 
Pe eae glee ce: Re RS Sees. _ PR ie aie a tee 
en Bost, tT aes es = em Bact oe os? 5 hee — aT Sane ha are tami 
. ; af on . Bue a So ee reeks ‘ : 
; ; ‘ae sit, Tale pe ss Ageia 
aaa tse ae i Sika por a 5 ae ‘lal % te bcc aieeall 
, *s ei Seta. 4) va Si. AIS 
a , bi The ie Ot eae ot = eee Ct es ieee ye : 
i} iaee . a gee we ets ee Saet i ao Sa Co se” a bat fas i 
{ oe i zs re ae Nee ey Tee ioe : 
ree a iy ret eerie: Lae Sree er: : 
2 — . ss aS ce ay! : 
: f ee Nessie Sotto iia Te rte. ora Ba eas = 4 
nea Es te eee ate aS eat : ‘ ce eeeny 
a . ‘ 4 aa Aa = q : jis t 
? i : ponte " . a me 8 ’ oS. oe : 
i ee ee on | SR es 2 ae ee ee 
j é Peay ji 5 Re een ap sani é F ee eee a a as 
7 i Bete us cae ~ ES eS ‘i : PPR ry ee erecta es BRA 23 | ae, See 
. i gon) Bea Se bn Pra 2 et Die ee ee ge ta ‘ Mile aes ot ap ie ea: . 
eer A . eee eee as Seb : Siete ee Se Be ag eas ah ON & Nyt : ears Sie 
‘ +. jas Bes ae ee ; a Eger , 2 Ag Ripe Sean Ne Rie Aa 8 
sw ha we = rem ae Tyee S 
ye 3 ees 2) Ps i aaa 
: by ot eh eo t : ‘ 
? ee: 5 ahs oF: é 
& ita ae ; : ms 
} iii es Ca a Cag eed Sl - * : - 
”% et? ae pes 4 oes ee Sag : eo Une i , 
| tog Cee Saye ee ; e ; eg, ot eg ~ eR } 
’ eae aes i ; sD. a eh : i 
a ¥. is o Tage, 6, “ ‘ 
} ig sae : le ey, 
7 a) ae es 2s 2 ‘ a tx ing ee a : A 
oe OR Ey : ine ees . ade Gee a a as pi hee 
aes re (aie jie Waele ; “ Yee Ge ; + eee 
y SR So AS ec, y ? : " W: : ; 
yy BA es jk : a <a ae ‘ — 
fi Sag ty % Rae La a et F Bi Ga eee : aa a sat 
@.: a4 7 - * x . ai eae 28 Rie es _ bd if ‘e 
Age “atc ee oe a iw ie : i f= hee 26 "i Ma ee aac Ap tag hey a 3 : 
x“ x BS gaia te Feb sh (oe R sean tree 1 > PRN IS cla, oa : ane Rete! : 
z % i haart ps 4 * Te gt es Syke Vel mit elean ae es Lae ee ie rid cet aS ae ae re 2 Keele, ¥ ot 
. ) ipl Nee ce eat. Wendt) tae ee ant. 6d oa ale SPO eee ier Elise rai © 2 o ces Oe ee Bete at as cee ae ‘ ner arte a 4 
3 : 4 ial 8: sista eRe SF cele age Oy tees eo ho Tuer ae ae eons eee a Ne Pode Esl pea % vat 
: if ; Wap re ra peaiea eens PS of RS eal ee eR iG Pe ey Lean ae ee ee 
ae see pe teri i i Pte: m4 ee 2 en i fs 
| 7 Br & ie ashe r ‘ am aaah Malla (hace Reliance ee ‘ ay ‘ i, es a + ee ae renew 2 ‘ 
= a ee sess Daa ini an Sa Saal De ras ty oe eS 
res i: Orta r ae a a et eae Se, aie eae ems) 0 Ss Feel yas = 
' es Jaa Seah: a e ae A ; - Pais 3 ike: tg aa oe Be Sas: gi es 
Pr. a Shae ee oy 2 ae = Cae el | RE ceca ingen et es tee cn eee 
ee ie ea rae ais ae Ene ae, 2. SNC ree mw ees ( ie ee OS pai, ie 
Se en ah wl eee wit ra Aaa tae a ee “ie Micon nam | me 
ig fe rae > ie if . Site SPT ae ee i Pe le : 
a au ee whe: ea he dr ap me ea TP ake Sit ei ae 
% s ee ae ee i ce aes ; , Sy +e nfiael Pe aeme lie OUR E ae : + 
= oye “a $95) wie any 9 a E 7 : ee mee : se 
a ee i ; 
i de * et: ° fie Re Bo aN ee 
fn . - ee a 
x e 
; \ yi ar is a ¥ 
‘ es es z ae, : 
ee l 5 = % “ 
: : fh "a Ti or ae ica bs pote tay 
OE. Cac ¢ a) a4 eee Paey 
x eet Bees is ’ ie fi 
‘ = cel aaa ae ; . % " a 
oa ete ne se hee . is é ; R i a 
: Seta feega 3 ne, * a ag 
ee P c fond pV = i > 
ae yeh : . , . i a : ‘aie 
J Bee ae - hi is | Pee be 
; ee eres 3 ip ai mt / bof e Pas sie) ail 2 ¥ 
Git i “oe ae Bae iag 2 5s ote re a ied : 2s rae. - eae i eee “Oa : “te « eae * ae . 4 4 EK ; i cae Le ent tens 
i mae eee RNR ie tree acy a ri aa ae 4 “be pa i, ae Sa Ae ie Be a ee Mies a Ae eae amen p . DEE, hy ee nate Nae tN aM ae 8 Ta 2 - ’ ver ‘es ee Ss ate ‘ 3 “ 
ee Bee as i bali aac opacities Jak ORE mmec eam ae in cake Peet a os. Ae Mars He a ap al aM eg, Ss : ie i eR ma do A aes ee eee Ae ot euarel: pial A as, ; : 
ta ee Rt /< cig 24 J ee j pts ai oe . , Fi a = taps te eae oe a: . oa a Bee bh i i ere a! " nS. =k Z ~ Pate a Sra oy oa ie i gis ae: = eis We ie Bieerae Slag oe ahaa na eae ‘ 
: : | i te ee a ae y 4 Lies : iy f ies) : a ap ae : a 
q Le ¢ ip B52 ae Se I Gp ose Ph: < se ae z 5 eg cares. : hal popes . Re nt e i nial he ta 5 ee ce —- « 
7 4 : . é 3 ts : 4 : a» tes 
a A ‘ F r e ‘ | 
Bren ared * 
Se Moats ’ 
GUERRA ESAS bees aa # : an Ay ’ : . . - 
sl es *% . st Negaag gs Aree iy . 2 BT, nel ee aa i Sc 3 ae Poe a i. “ pie al ra coe ae - ‘ < , . * ees, § i i . . > ¢ A * > ‘ * . * , Lab 
MS eagles Shun ee ee WT Ee a ee hi Es a : a TER, = aaah +0 Ture Ree wes a ee Peogat tee alien ot Patt GI thks Re Ne Se get ares Cais anon eae Ba ae 3g SME te FS te Se eee Gel ae eis i 
wiry, Sata a wi. Ae hy te hile tek BL ee ee fixe me HOT te : Fe a ge . A : eS nah es Be AA ey rns ef i =e ch th wen oie 0 Ewe Lo: aegis eS Py cat aad 
eis tw Oe 2 85) eee oe j She DP S 4 Cer sah aa PTL aes ¥ eee ? # 5 gt IN Ste Ae gah Bete iene 4 “we ho Sa ve . at ae oe : i I: P- Fig er . ak = + a x] od af id + hoy 8 Pay 
# fe aire er ie #1 Be Ts windew rica b SPER ee PRS A a LHS ta oe hal eee ews PAP i: ae RS 3) ba. Se ae Re ee HE es. £ ries i e . i . . ea ; ; Lite » $ 
Y RAT ESTES, ci RPO “OSS He — ePaper eRe ada Pon nr aan ~ nn mages + Hee ep he Be > sllathins a abs OE asain ieee tg PR Np Ray Wai ek le ben. Bie ey tir gt ee Gel gk ea Ce inal dat ieerniN gx eae ain ee ye er ae ’ ar ° ae 2 ~~ 
SS ’ 4 . f 4 a goth, Wig en) re te: rye on o nad eg * + OM TAs ee Says De FP Sg meme — THER FOL, Ee. SF 5; SPO OE ree mare eta ea espe ape - _ es — a3 serapa papas - toad Fe eT ot i Te dew eg as nF 7h 
r ; i ; “ae Pa: 4 , a rane — nt wo - ad 
EAL ee re ee ee A gs ae Ven be eet a ae CO tae, Bele Va hated oe ; ete AR aie eT erie te nee aot mal "eines. 4 - Fagin ; : hd oa A aN , Bs E> © oe Ks ? 
3 eds “bea beh Wis UP ate oe lon aia we Di *ae e ‘ i ecg gS eS. i ten Be SS we, ett aati ORF Yak 2 Se Wea Pet ek” ae eect lras } ST ae ey 2S Pg oe iy Sa Pe het ee oT ers ah ec ee - i iS ee ae es etre tet = i i ee ee si 2 
Shara Ye Bee ae oe We ec erig tet Ae ee on oe ; SSE Sy a eae Se eA A OE fk Oe SRE es ee aa ERT RRS hee Aa, TS vided on Ly eck ae) ep, te Se AP ea OO ee Be A oO ee, Re eee, De Weteee e oe oe <Page 
2 dart Pe PES MS Sort eee. Sr amee ee 2 ee Oe be etd cae Sh Bap 8 SS BI eS re PR rr bu kth teed. NR Sote Aes ie Pha CO BAe ig Wee hae Sh bcbg di ae Sal mae iy 2s eae he ce a ea RA nS ae ne dng, iad aaa ae A Se aa a MR a re AS a Me a Tar ek aoe “7 
want! aaa oe Seely PSS igbe BACT: ‘ = nig eRe oy Le Spe sh eee SN et) Ger ME ge Re paad "P SR as re ey ee ee ea, ee ae he Oh Rrra) Ee CE BORN hay BAAS A en ee fo itn Pim A, Be go te ae Oe. Brender Gh gegen, SAY tie Dona os er 
om He? Sy NE UB ae he tp we | eae ees CNA Ay hie ee ee reas hone “ ie 4 - oahige ae ee a ee RAE PESE. ie . @ Bie ae ew as ait gn a tees mat aie Saletan eee er ae we “34 3 as ares cg - “| 2 E PE ae Ge woes, Pics pote 3 he es ek eat AN ‘ 
Ya PS Mn as WPS Ih og Ne Oe he nr Se ane Meg Ie ee Rng: To Pale ha Pre Cs rey = Be hn a a Sian ee pe SS sah GF Bi Gee ee ee BEE cele 5 iat + katy le a ee ee ea ee eee es y < qa Be eee me RS) se ee fi 7 gg eh Ne bs $ ri a 
seb ed Pd ae a hy ons ae pin Le pee Sg, Sn ee ra og oe a pe ae Ray 0, old has. St ule ee na Rs Se ae | Mik eee ah yc a SO) he de a We aA 9c AS ig oh er in Miaieheh = SL, eg oS Py ig ay a Leeteet Sy es aoe cate ss lee Oe eee ee eee ee r 7 ae ae a ee er : 
aa te eee mke MEA a tae, Pag iach ee ie ed ON Ree ee GR IR red we ek ee ee ey at ee eeeres © ase TH Peep ee re OT Salt tie ke Sat grees iM nd Pagers ROTM Seg Milian De Tit oa ce eae ee ye, emt PT) eR Ne Soke pa tatie te Slt Yet We, Sar Fee ae EE Rs A “ 
cree, eke BF ine, Mian Seana get th ace ms eeeceernennek Rm Te fale hee Peanta tear’: sacmaomece ulema tae aan Sade ine SP EE re SRP Sealy ve gin chs Se ae ANE MRT) caer Tie es Rae eee EN. a St, Pee Sih oe CP taney Pry Baal hg ie) Se Nak ewe ee Te ek get OE eS See ements, ete 
OE a ae We at gD aetna at Lee ‘ ER Re: ata wee Aa an TLS per 3? Ee, Gers i oe ENS FES SEY aes ab ha. Sloth he tee Dae Rak ae TAY om Me eye sets ee ae SS nl 9 eee igs iee €~ ate ree 4 eae Bhar BR OF po cater bg i iSae  Oe > ’ S da 
Pe lie ia a rete : ee oP eee Feo ie RW oars Ake edad Gls Eh y. eee te Ply ees LS Be Aid Se, abaiel Vite Re ae AS oa SNSaE he pS ‘ ier Bae Cee ay cccmuete a PR at Ered eit " eo ee ed eR eg eA ak se ee oy 
elite ge Ae ee tie ee a ee SRS Se Pn ae eR eT NE NF ale re ee YLT) ae Pes) a beh Peet hap Pi niece ene Cee ae Tae) Be oe . > ae Ce ae Ae A ee Serer Meee SSE eg STR 5 co Rate aS le pe EN ig Seyi LY Ge Pie Re ok de 4 hy ap. ec ta a ee oy co age | , + 


30 


Use of ‘Traffic 
Spectaculars’ as 
Medium Is Growing 


New York, Jan. 19—Transport 
companies in 75 cities now are of- 
fering advertisers a new device in 
the form of large painted panels 
on the sides of public transit 
equipment. Additional cities are 
expected to install similar adver- 
tising outlets in the coming year. 

Called traffic-ads or traffic 
spectaculars, the vehicular spaces 
carry the advertiser’s message, 
which in most cases is painted di- 
rectly on the side surface. Illustra- 
tions are usually done by hand, 
although cecalcomanias have been 
used successfully in cases of mul- 
tiple units. 

The size of the painted areas 
has not been completely standard- 
ized. In some cities 18x3’ space is 
offered; in others, 20x4’. 

The traffic spectacular, accord- 
ing to National Assn. of Transpor- 
tation Advertising, is painted on 
the street side of those vehicles 
which are used over the longest 
part of 24 hours. This side accom- 
modates a larger panel than the 
curb side, where exit doors in- 
terrupt the design area. 

Because of exposure to the 
weather—and to the rotary brush 
cleaning used by most transit 
systems—synthetic enamels and 
outdoor brilliant colors are used 
to insure durability of the design. 
The cost averages about $50 a 
month. 


® The traffic spectacular is being 
used primarily by local or regional 
advertisers. Accounts include a 
wide variety, including men’s 
stores, laundries, cleaners, drug 
chains, dairies, furriers, furniture 
and department stores, radio and 
television stations. 

Further standardization of size, 
increased availability in additional 
markets and improved techniques 
for producing multiple designs are 
expected to increase interest, the 
association says. 


U. S. Steel Promotes Landen 


Edgar L. Landen has _ been 
named assistant commercial sales 
manager, U. S. Steel Homes, 
Chicago, a subsidiary of U. S. 
Steel Corp. He has been with the 
company since 1952, and most re- 
cently was manager of the district 
office at Columbus, O. 


A 50,000 Market 
Worth Aiming At 


& BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverU.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bidg. Mat.-Hdwr. 619 116 


*Benton Harbor only. 
What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
— is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 


For Double-Barrelled Results 
Advertise in two evening papers 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with no duplication 


MOVING SPECTACULAR—This ad for Squirt, occupying much of the side 

of a Milwaukee bus, is an example of the increasing use of trans- 

portation media as ad media. Sharp eyes also can catch a Miller 
Brewing Co. ad on the front of the vehicle. 


Brentano’s Changes 
Agencies for Third 


Time in Past Month 


New Yor«, Jan. 18—Brentano’s 
Inc. has appointed Needham & 
Grohmann to handle its advertis- 
ing, making it the third agency 
the bookstore chain has had in 
the past month. 

In making its latest move, Bren- 
tano’s will part company with 
Carl Fick, an adman who has 
been custodian of the account for 
six years in four different agen- 
cies. 

Mr. Fick left Colman, Prentis & 
Varley on Jan. 1 to join Lewin, 
Williams & Saylor, bringing along 
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Brentano’s and We Moderns Inc. 
(AA, Dec. 20). 

Now Brentano’s has moved out 
of Lewin, Williams, leaving Mr. 
Fick behind as a v.p. of the agen- 
cy. 

At Needham & Grohmann, Jack 
Keil will be the account executive. 
Ad plans are not set yet. 


Simplicity Picks Kimball 

Simplicity Pattern Co., New 
York, has appointed Maurice A. 
Kimball Co., Los Angeles and San 
Francisco, as its sales representa- 
tive in 11 western states. Simplic- 
ity Pattern Co. publishes Sim- 
plicity Pattern Book, Modern Miss 
Magazine and Simplicity’s Chil- 
dren, a pattern book. 
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All dressed up 


to sell... your product! 


WFEMY-TV, Channel 2, Greensboro, now occupies its 
new million dollar facility ... beaming tops in CBS 
shows, tops in local programming to some 2 million 
viewers in the prosperous Piedmont section of North 
Carolina and Virginia. WFMY-TV has had over five years 
experience telecasting to this great industrial area. 


Studio | — With over 2,600 square feet of floor space 
(42 ft. x 62 ft.), major productions can be handled with 
ease. There are four cameras, plus the most modern Kleig 
lighting available for commercial or dramatic productions. 
Seating arrangements can easily accommodate a studio 
audience of 300. 


and client rooms. 


production. A 


Studio 2—A modern, well equipped kitchen is the focal point 
of this acoustically perfect studio. In addition, there is 1,200 
square feet of studio space (30 ft. x 40 ft.) for smaller studio 
complete carpentry and paint 
available for production of necessary props and sets. 


One of the most modern telecasting structures in 
the country now houses WFMY-TV's transmitters and 
studios. To help you sell your product, there are 
39,000 square feet of production facilities. 


Ample space has been provided for conference 


Other sound proof rooms 


allow clients and visitors to view and preview 
films and live productions. 
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Ads Helped Rums 
of Puerto Rico 
Offset ‘54 Strike 


New YorRK, Jan. 18—Backed by 
a vigorous advertising campaign 
carried on since last May, Puerto 
Rico’s income from rum in the sec- 
ond half of 1954 jumped 9.3% 
ahead of the last six months of 
1953, despite a seven-week dock 
strike on the island in July. 

G. Allen Reeder, director of the 
Puerto Rican government’s rum 
division, attributes to the ad 
campaign the fact that Puerto Rico 
is now shipping 75% of all U. S. 
mainland rum imports. Ogilvy, 
Benson & Mather is the agency for 


Rums of Puerto Rico. 

Puerto Rican rum receipts in the 
first half of 54 were 7.5% below 
the same period of ’53. But the 
gain in the last half of the year 
pushed the over-all calendar year 
income 0.3% ahead of 1953. 

“The power of advertising,” Mr. 
Reeder said, “overcame a tremen- 
dous influx of lower-priced rum 
from other sources last August— 
apparently an effort to take ad- 
vantage of the Puerto Rican dock 
strike, when Puerto Rican rums 
had been virtually exhausted.” 


= At that time, it was feared that 
the advertising campaign for Rums 
of Puerto Rico would have to be 
suspended because of the labor 
situation, and a rum shortage ap- 


peared to be in the making (AA, 
July 12, ’54). 

The end of the strike, plus con- 
tinued advertising by Rums of 
Puerto Rico in 22 newspapers in 
18 market areas, plus outdoor 
posters and car cards, however, 
corrected the situation, Mr. Reeder 
declared. 

The 17 states with state liquor 
monopolies, he pointed out, pro- 
vide the only official figures on 
consumer liquor sales. January- 
through-October monopoly reports 
for 1954 and 1953, as compiled by 
Benjamin Corrado, liquor market- 
ing consultant and _ statistician, 
showed Puerto Rican rum sales up 
1.4%, as against sales of all 
whisky, down 4.8%. For October, 
the latest month available, Puerto 


Rican rum was up 3.3% and 
whisky down 7.1% compared with 
October, 1953. 


Glascock Named Copy Chief 


Mahlon A. Glascock has been 
appointed copy chief of J. Gordon 
Manchester Advertising, Washing- 
ton. Mr. Glascock was previously 
copy chief for three other agencies 
and sales director of the National 
Broadcasting Co. in Washington. 


Horton Joins Kenyon Co. 

James B. Horton, formerly with 
the national advertising staff of 
the Wall Street Journal, has joined 
the Robert T. Kenyon Co., New 
York, international publishers’ 
representative. 


film production. 


quality picture to the 


storage. The mammoth rear 


feet high. 


WEFEMY-TV's viewing audience. The Multiscanner has 
been adapted for color as well as black and white. 


Over 14,000 square feet are available for stor- 
age of props and sets, with lock bins for secure 


Studio 1, accommodating any wheeled vehicle 
up to and including a trailer-truck over 14 


a: Gee. aay 


Porro som ect ene eer cmagmmmmmurnt 


The finest control and transmitting equipment has been installed in the 
new WFMY-TY. Now on maximum 100,000 watts power, WFMY-TV's 
2-million viewers are assured of a brighter, clearer picture. 


This new Multiscanner puts realism and life into your 
Equally effective for film, slides or 
opaques, this custom made unit will bring a better 


million families of 


"2 


door leads into 
Basic Affiliate 


home of WFMY-TV. 


GREENSBORO, N. C. 


Represented by 


Harrington, Righter & Parsons, Inc. 


New York — Chicago — San Francisco 


Completely equipped and expertly lighted dressing rooms 
provide space for quick changes and storage of costumes. 


Now there’s a brighter, clearer sales picture for your product 
in the Prosperous Piedmont section of North Carolina and 
Virginia... 

Telecasting from its new million dollar facility, WF MY-TV 
completely covers this 46 county area of North Carolina and 
Virginia—a $2.3 billion market for you. 

With WFMY-TV beaming to 2 million potential customers, 
with full 100,000 watts power, you can expect a brighter sales 
picture for your product. 


Call or write your H-R-P man today for the story of this 
greatly expanded market. 
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way to tutu 7 


| Are you confused by endless 


| details in production? 

| Then let Pontiac set you right. 
Six unified services, photog- 
raphy, art, color process, 
photoengraving, electrotyping 
and ad setting—choose them 
all or/one. We can help you no 
matter which way you're 
going. Actually we've been 
doing it for busy production 
men for 40 years! Call or 
write us now! 


_PHOTOENGRAVINGS 


TYPOGRAPHY 


carn’ ——_CUNIFIED 
sort SERVICES 


Pontiac 
Engraving & 
Zlectrotype Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, Illinois 
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Sarr iit 


When you're right next to number “one,” you're of no 
small importance. That’s the way it is with South Bend — 
Indiana’s 2nd city in population, buying power, and sales 
—and Indiana’s 2nd most important market. It’s saturated 
by one newspaper, The South Bend Tribune. South Bend 
is a famous test market too. Find out for yourself — write 


for free market data book, “Test Town, U.S. A.” 
— Che 
Soulh #end 


fr 


~— Cribune | 


Franklin D. Schurz — Editor and Publisher 


7 Counties, 1/2 Million People 


STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


The South Bend, Ind. Market: 


Saas, Sogard Merge Agencies | 

Two Indianapolis agencies, G.| 
A. Saas & Co. and L. T. Sogard &| 
Co., have merged to form Saas &| 
Sogard Inc., with offices at 405-) 
409 Guaranty Bldg. George A. 
Saas is president of the new | 
agency, and Larry T. Sogard is | 
v.p. Mr. Saas was advertising and 
public relations director of the 
Citizens Gas & Coke Utility Co., 
Indianapolis, before forming the 
Saas agency in 1947, and Mr. 
Sogard was an officer and account 
executive of Keeling & Co., In- 


dianapolis agency, before he or-|' 


ganized Sogard & Co. in 1953. 


Young Foods Names Agency 

W. T. Young Foods Inc., Lexing- 
ton, Ky., manufacturer of Big Top 
peanut butter, has appointed Rut- 
ledge & Lilienteld, St. Louis, to 
handle its advertising. Regional 
tv and newspapers in the Middle 
West and South will be used. Eli 
Cohan Advertising Agency, Cin- 
cinnati, formerly handled the ac- 
count. 
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JAMES W. GERRARD has been named 
account supervisor of Darwin H. 
Clark Co., Los Angeles industrial 
agency. Formerly head of the ad 
and sales promotion department of 
the Beckman division of Beckman 
Instruments Inc., Fullerton, Cal., 
he is 1st v.p. of the Southern Cali- 
fornia chapter of National Indus- 
trial Advertisers Assn. 


Report Shows Most 
Telecasts Are Live, 
Most Gotham-Based 


‘NEw York, Jan. 19—The big 
switchover to film may, as long 
predicted, be on the way, but for 
the time being, most network tv 
fare is live. 

This is how the picture shapes 
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Y Best in the Growing West 


The Salt Lake Tribune 


Your Prospects are 


Ni 


sell for you, too. 


(MORNING & SUNDAY) 


One Unified Market with 11% Million Persons 


When you go prospecting for sales in the 
Uranium-rich Salt Lake Intermountain mar- 
ket, choose the only two papers that pack a 
real sales payload and can guide you right 
to the heart of the mother lode.* The Salt 
Lake Tribune and Deseret News and Tele- 
gram penetrate deeply into every community 
throughout this entire market of 1% million 
prosperous prospects... selling the wares of 
thousands of successful merchants. They will 


* 1 billion, eight hundred million dollars in 
Consumer spendable income...annually! 


DESERET NEWS w. 
Salt Lake Felegram eveninc; 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


up in the latest Ross Reports an- 


‘alysis for the week of Jan. 16-22. 
|The hourly figures are broken 


down according to the four net- 
works. The first figure under each 


| covers commercial shows; the sec- 


ond, sustaining telecasts. 


ABC-TV CBS-TV DuMont NBC-TV 
Live 15% 734 78% 534 13% 52 S12 20% 
Film 7 Well¥ Y% 1 7 
(Note—The CBS figure includes the Pacific 
network, which offers 10'/2 hours of live pro- 
gramming weekly.) 


Nor has the tide shifted yet in 
the perennial battle of East ver- 
sus West Coast for network orig- 
ination supremacy. New York is 
still an easy winner. This is what 
the Ross Reports box score shows: 


Live hours Film hours 
weekly weekly 
New York 131% 29/2 
Los Angeles 312 25 
Chicago 254 Vr 


(Note—the film figures for New York and Los 
Angeles include 25 hours of duplication. A show 
| like “I Love Lucy” is filmed in Hollywood and is 
| fed to half the country from New York and to 
| the rest from Los Angeles. Such a program is 
| counted as a film origination in both cities.) 


| In addition, there are a few live 

hours of entertainment weekly 
coming from Philadelphia (3%); 
| Washington (3%); Salt Lake City 
_ (2); Cincinnati (1); Columbia, Mo. 
(1); Miami (1); Syracuse (3%) 
‘and Baltimore (4%). 


mnt ‘Virginia Gardens’ 

Virginia Publishers Wing Inc., 
Richmond, has acquired Virginia 
Gardens, published in Richmond 
since 1934, and has renamed the 
|publication Southern Homes & 
Gardens, effective with the Feb- 
/ruary issue. Published bi-monthly, 
the present format of the publi- 
cation will be revised to feature 
articles for homemakers as well 
‘as garden news. 


‘Theodore Breskin Named V. P. 


Theodore B. Breskin, assistant 
v.p. of Breskin Publications, New 
York, publisher of Modern Plas- 
tics and Modern Packaging, has 
been named a v.p. of the company. 


Raytheon Promotes Walker 

_ Myles M. Walker has been pro- 
_moted from a marketing analyst 
to manager of marketing research 
by Raytheon Mfg. Co., Waltham, 
Mass, 
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(ADVERTISEMENT) 


NBC Film’s Stanton Predicts 1955 
Decisive Year For Syndicated TV 


1955 will be the most decisive 
year in the development of the 
television film syndication busi- 
ness, according to Carl M. Stanton, 
NBC vice president in charge of 
the Film Division. 

Interviewed shortly before the 
second anniversary of the Film Di- 
vision’s establishment as a major 
operating division of NBC (March 
3, 1953), Stanton noted that film 
syndication has grown faster dur- 
ing the past two years than it had 
during its entire previous history. 

“During this time,” Stanton said, 
“the TV film syndication business 
has grown up and—to a certain ex- 
tent—settled down. But there still 
remain important problems to be 
solved before the industry reaches 
a really respectable maturity. They 
will most likely be solved this 
year.” 


e Stanton cited the price war 
which is currently raging in the 
film syndication business as a ma- 
jor hurdle to be crossed. 

“The business can survive and 
prosper,” he said, “only if syndi- 
cators finance and expand their in- 
ventory on a realistic, regulated 
basis. A frantic effort to assemble 
quickly a dazzling array of proper- 
ties, on the other hand, can result 
only in price-cutting and short- 
term deals.” 


e Stanton voiced confidence in the 
eventual solution of this problem, 
however, pointing out that the NBC 
Film Division contributed substan- 
tially toward the solution of an- 
other problem which, two years 
ago, plagued the youthful film- 
syndication business: the re-run. 

“Two years ago, he said, “the 
concept of the re-run film show 
was attacked in certain quarters as 
an imposition upon the viewing 
public. The NBC Film Division 
stoutly maintained that the re-run 
makes possible the local showing— 
at a local cost—of programs of the 
highest quality. We maintained, 
furthermore, that enormous advan- 
tages accrue to the public, the tele- 
vision station and the advertiser 
through the re-running of good 
film series. 

“We maintained that the re-run 
is not only an economic necessity 
to the producer and distributor, but 
—because of the constantly ex- 
panding television audience—it 
also reaches a larger audience than 
did the first run. Because of the 
price structure, a re-run gives the 
advertiser a wonderfully low cost- 
per-thousand. 

“Re-run statistics have now been 
published. Our stand has been 
vindicated.” 


e Stanton noted that the growth 
and the expansion of the NBC Film 
Division has been typical of the 
film syndication business as a 
whole. 

“1955 will be even more impor- 
tant for the business than were 
1953 or 1954. From the pattern es- 
tablished over the past two years 
it can be predicted that new televi- 
sion stations, as they come on the 
air, will look to the syndicators for 
much of their local programming. 

“Regional and multiple-market 
advertisers will use the syndicated 
film in order to concentrate their 
advertising dollars where their 
sales are made. And national ad- 
vertisers will turn to the syndi- 
cated film in order to supplement 
their basic network television cov- 
erage.” 

More than 2,200 sales of NBC 
Film Division properties have been 
made over the past two years, 
Stanton said. Markets ranged in 
size from Grand Junction, Colo- 
rado (4,000 TV homes) to New 
York City (4,250,000 TV homes), 
where the Division has 8 programs 
on the air—more than any other 
single syndicator. 


CARL M. STANTON 
NBC VICE PRESIDENT 


New Building for 
NBC Film Exchange 


The NBC Film Exchange, which 
ships 1,600 prints a week to TV 
stations throughout the world, will 


constructed building in Englewood 


Division, announced today. 
Ground was broken this week 
about one mile north of the New 
Jersey end of the George Washing- 
ton Bridge on Route 9-W, for TV’s 


Stanton said, adding, “The steady 
increase in sales of NBC Film Di- 
vision programs has made this 
move possible. The new building, 
tailored especially to our needs, 
will make NBC the first network to 
house all of its New York film- 
exchange functions in one place. 
The exchange and storage under 
one roof will, by eliminating a big 
local transportation problem, great- 
ly enhance the efficiency of the 
Exchange’s operations.” 


shortly be housed in a specially |) = 


Cliffs, N. J., Carl M. Stanton, NBC | 
vice president in charge of the Film |! 


most modern film exchange, Mr.|* 


ARCHITECT'S SKETCH 


The new NBC Film Exchange 
will be a modern, one-story build- 
ing, constructed of brick and Briar 
Hill cut stone. It will be completely 
air-conditioned and fire proof, de- 
spite the fact that only safety film 
will be stored there. There will be 
ample parking facilities for the 32 
employees of the Exchange. 

According to Frank C. Lepore, 
NBC Film Division Manager of 


OF NEW BUILDING 


film and kinescope operations, the 
NBC Film Exchange services 360 
stations in the United States, its 
territories and foreign countries. 

“The 1,600 prints handled week- 
ly by the Exchange,” Lepore said, 
“include TV film programs syndi- 
cated by the NBC Film Division, 
NBC television network film pro- 
grams and kinescopes of ‘live’ net- 
work shows.” 


Look at 


“LEADERSHIP LIST” 


of syndicated TV shows 


... and more new shows coming 


to make 1955 our biggest year yet! 


For the best today, for the best tomorrow, in syndicated 
TV programming, keep your eye on NBC Film Division. 


NBC FILM 


SERVING ALL SPONSORS 


DIVISION 


...- SERVING ALL STATIONS 


NBC FILM DIVISION—30 Rockefeller Plaza, N. Y. 20 


Merchandise Mart, Chicago, Ill. « Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 
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“Homer Bell” 
Being Filmed 
In Famous Studio 


BROOKLYN—A little less than 
59 years ago, three men who had 
joined to form a company called 
Vitagraph, moved their primitive 
moving picture camera to a loca- 
tion in Flatbush and shot their first 
moving picture—one of the world’s 
first theatrical film productions. 

Today, on the very same site, the 
marvels of the electronic age are 
shooting 39 episodes of His Honor, 
Homer Bell, a TV film series 
starring Gene Lockhart, for distri- 
bution by the NBC Film Division. 

NBC’s utilization of the site, and 
of the modern studio that covers 
more than two blocks, restores to 
life one of the historic sites of the 
motion picture industry. Its last 
occupant, Warner Brothers, left the 
area in 1939. 

Mr. Lockhart now performs 
where the great actors and ac- 
tresses of another era made their 
marks in entertainment history— 
such stars as Fatty Arbuckle, John 
Bunny (whose homely face was in- 
sured for $100,000 against the risk 
that some accident might beautify 
it), Norma Talmadge, Maurice Cos- 
tello, Wally Reid, Adolph Menjou 
and Corinne Griffith. 

A half dozen elaborate sets have 

~been constructed for Judge Bell’s 
home (the first picture made by 
Vitagraph was shot at a total cost 
of $350.) Light is provided by 
5000-watt cone lights (Vitagraph 
depended on sunlight.) A silent, 
no-movement synchronized camera 
mounted on a crab-dolly shoots the 
series. (Vitagraph used a hand- 
cranked camera, when it could be 
made to work.) 

Much of the million-dollar pro- 
duction, His Honor, Homer Bell, 
is being shot on location in and 
around Brooklyn. Midwood High 
School will serve as the exterior 
of Judge Bell’s courthouse; and a 
building on the Brooklyn College 
campus is Town Hall. 

A handsome three-story gabled 
red-brick dwelling on a quiet resi- 
dential street will provide Judge 
Bell’s front door, gardens and 
lawn. 

His Honor, Homer Bell, is now 
close to completion. Perhaps it will 
be the first shot in a campaign to 
restore Brooklyn’s great days as 
the heart of the film-making in- 
dustry. 


x * 


@ Gene Lockart, who stars in His 
Honor, Homer Bell, is a member of 
ASCAP. He penned the words to one 
of the biggest all-time song hits, “The 
World is Waiting for the Sunrise”. 


x *k * 
Cherchez La Femme 


A frequently overlooked aspect 
of TV mystery and adventure pro- 
grams is the fact that more women 
than men are viewers. Here are 
some typical figures showing the 
audience make-up for Badge 714, 
the re-run of Dragnet. 


Viewers Chil- 
City PerSet Men Women dren 
Atlanta 23 33% 42% 25% 
Boston 2.9 24 32 44 
Chicago 2.8 32 36 32 
Los 
Angeles 2.6 32 31 37 


The figures give the reason be- 
hind sponsorships of this show by 
soaps, supermarkets, coffees, and 
various foods. Other NBC Film Di- 
vision adventure shows with ap- 
peal to women are Captured, Dan- 
gerous Assignment, Adventures of 
The Falcon and Inner Sanctum. All 
have been successful in moving 
vast quantities of merchandise 
with definite appeal to women. 


(ADVERTISEMENT) 


When a sponser buys His Honor, 
Homer Bell, he gets a total adver- 
tising package. In fact, the new 
NBC Film Division half hour film 
series, now available for syndica- 
tion, comes with two complete 
merchandising packeges:, one for 
promoting the show on the air, the 
other for promoting the sponsor’s 
product at the point-of-sale. 
Window streamers, satin ban- 
ners, hang tags, plastic lapel but- 
tons and announcement cards are 
available to sponsors for imprint- 
ing with their names and time and 
station information. NBC Film Di- 
vision has also added several new 
wrinkles with a customized free 
premium service for sponsors, with 
instruction sheets showing various 
ways in which printed material 


Berth: 


Complete Merchandising Package 
Backs “Homer Bell” Show 


can be used, and with plans for 
sponsor sales meetings. 

According to Jay Smolin, Man- 
ager of the Film Division Advertis- 
ing Department, “We are able, by 
syndicating point-of-sale._material, 
to offer the highest quality at the 
lowest possible cost. While all 
items may not be useful to all 
sponsors, there is something for 
every possible advertiser and the 
whole package has been designed 
for maximum use by the most 
logical sponsors of the show.” 

The on-the-air promotion in- 
cludes trailers, on-the-air copy, 
transcriptions, publicity releases, 
slides and telops, It’s as complete 
a package as can be found in all 
syndication. 


gare ec ee, Bee ee 


(ADVERTISEMENT) 


Brooklyn or ‘Spring City’? You Can't Tell The 
Difference Without a Score Card 


Brooklyn, New York, often con- 
sidered the city’ most likely to 
secede, is actually a friendly— 
sometimes bucolic—community. 

There, Galahad Productions is 
filming the NBC Film Division TV 
series, His Honor, Homer Bell. The 
locale is “Spring City”, a typical 
city of about 75,000. But the 
camera crew actually was located 
in Brooklyn, and made this home 
of the Dodgers look like a typical 
cross-section of America. Spring 
City is the home of Judge Homer 
Bell, played by Gene Lockhart. He 
lives in a house on a quiet street 
with broad lawns and ancient trees. 
He spends most of his working day 
in the town hall and the court- 


house. Among his neighbors is an 
aged dowager who refuses to leave 
her home because twenty years ago 
her husband went out to get a news- 
paper and, although he has not yet 
returned, she is afraid that if she 
moves he will never find his way 
home. 
e When Judge Bell is not involved 
in getting his clients out of minor 
scrapes, he spends considerable 
time with his fifteen-year-old tom- 
boy niece, Casey (for Cassandra), 
played by Mary Lee Dearring. 
They sometimes go to a little pond 
where Casey swims, or to the park 
for a nature study, or over to the 
diamond where the junior leaguers 
generously allow Casey to play 
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(ADVERTISEMENT) 


pall with them (since she has the 
highest batting average on the 
team). 

e All of these locations can be 
found in Brooklyn. The city, often 
erroneously associated with tene- 
ments, factories and waterfront 
wharves, comes alive in His 
Honor, Homer Bell as a charming 
home town. 


“Riley” Racks UP Sales 


SEATTLE, WASH.— The Life 
of Riley can sell anything from 
jewelry to pork loins, according to 
West-Pacific Agency Inc., of Seat- 
tle, and can sell them in staggering 
quantities. : 

George Glavin reports that his 
agency has lived the “Life of Riley” 
since the purchase of this NBC 
show. First sold to a local jeweler, 


results started at once and were 
fabulous, selling everything the 
jeweler had in stock, including 
golf clubs and TV sets. 

Next, a local grocery chain of 
thirty stores snapped it up. “The 
first program” Mr. Glavin recalls, 
“sold all the thirty stores out of 
‘Lady Elberta’ canned peaches, of- 
fered by the case only.” 

The Life of Riley ran Thurs- 
days, and sales were set for the 
following two days. During the run 
of the show, the stores held special 
sales that sold 

1 year’s normal supply of Dinty 

Moore’s beef stew (500 cases) 

50% additional turkey sales at 

Thanksgiving 

50,000 pounds of pork loins 

42,000 pounds of hamburger 


10,000 pounds of liver 


4,000 dozen cans of frozen straw- 
berries 
4,000 dozen packages of frozen 


peas 

Before the season was over, 
monthly sales were running 30% 
ahead of the previous year. 

“ ‘Riley’ now rates number one 
in the market,” Mr. Glavin said. 
“The word has spread and sup- 
pliers are standing in line.” 


Paragon Beats 
“You Are There” 


ARB’s recent first report on 
Springfield, Mo. (covering Octo- 
ber) shows Paragon Playhouse 
topping the network program, “You 
Are There”, 16.5 to 12.7. It’s note- 
worthy that “Paragon’s” preceding 
adjacency had a rating of only 5.1. 


(ADVERTISEMENT ) 


GENE LOCKHART 


Star of “His Honor, 


Gene Lockhart, star of His 
Honor, Homer Bell, has a favorite 
topic of conversation, and it’s not 
his career: it’s his granddaughter, 
Katherine Anne. Next, in order 
of importance, come his wife, 
Kathleen, and their daughter, June. 
Lockhart is, after all, secure in 
the knowledge that he has made 
his mark on showbusiness after 
more than 40 successful years in 
the field. 


e Actor, author, director, com- 
poser and teacher, Gene Lockhart 
has played a wide range of roles in 
musical comedies, dramas, radio, 
motion pictures and television. He 


You feel its heartwarming humanity and enjoy its 
happy twists of plot. And no one in all the world of 
the theatre so captures that “feel of America”, makes 
it live so lovably, so genially, so memorably as Gene 
Lockhart. 

Through 39 half hour episodes, he lives to the full 
the home and professional life of a fine engaging man. 
And he creates a warm response for your name and 
your product. 


NBC FILM DIVISION 


SERVING ALL SPONSORS... SERVING ALL STATIONS 
30 Rockefeller Plaza, N. Y. 20 


Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., Hollywood, Calif. 
in Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal 


Homer Bell” 


has directed, produced and written 

plays for stage and radio, and is 

responsible for the score of one 

musical and the lyrics and books 

of several others. Since 1933 he has 

played in some 70 movies. 

e Born in London, Ontario, Lock- 

hart was educated in Toronto. At 

the age of 15, as a singer and 

dancer, he toured the English 

provinces with his father, a singer, 

in a concert company which in- 

cluded Beatrice Lillie. 

Lockhart played his first Broad- 

way role in 1917, in “The Riviera 

Girl,” a musical, Three years later 
he wrote the book and lyrics for 
“Heigh Ho,” in which his well- 

known ballad, “The World is 
Waiting for the Sunrise” (with 

music by Ernest Seitz) was intro- 

duced. 

Lockhart’s first hit as a dramatic 
actor was in Lulu Vollmer’s “Sun 
Up,” which ran in New York from 
1923-25. 

In 1924 he married the English 
actress Kathleen Arthur, and since 
then the Lockharts have carried 
on the tradition of the family as a 
unit in the theatre. Their daughter, 
June, a former child actress, made, 
a sensational Broadway success in 
“For Love or Money,” in 1947. 

In 1933 Gene Lockhart’s out- 
standing performance in the The- 
atre Guild production of Eugene 
O’Neill’s “Ah, Wilderness” won 
him a motion picture contract, 
starting a long succession of dis- 
tinguished roles. Among the scores 
of films he has made are “Algiers,” 
“The House on 92nd St.,” “Hang- 
men Also Die” and many others. 

e Lockhart’s most recent legiti- 
mate role on Broadway was that 
of Willy Loman in the New York 
company of Arthur Miller’s prize- 
winning play, “Death of a Sales- 
man.” He has appeared in a num- 
ber of recent motion pictures, in- 
cluding “Face to Face,” “Androcles 
and the Lion,” “Climb the Highest 
Mountain,” “Kathleen,” and many 
others. Lockhart has had major 
roles in almost every dramatic 
program on television, including 
two appearances on “Robert Mont- 
gomery Presents,” with his daugh- 
ter, June. He recently returned 
from the Dallas State Fair where 
he played in “Hazel Flagg” with 
Don Ameche and Pat Crowley. 
Lockhart has written newspaper 
columns, and has taught opera 
stage technique at the Julliard 
School of Music. He is at present 
a member of the American Society 
of Composers, Authors and Pub- 
lishers. 

The Lockharts have a home at 
Lake Arrowhead, Calif. As a youth, 
Gene Lockhart was a champion 
swimmer and football player. To- 
day his recreations include swim- 
ming and golf. 


x** 


e Mary Lee Dearring, who plays the 
role of “Casey” in His Honor, Homer 
Bell, starring Gene Lockhart, was 
featured in the Broadway production 
“Anniversary Waltz”, but gave it up 


to become Judge Homer Bell’s niece. 
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(ADVERTISEMENT) 


Hopalong Cassidy Gets Top Ratings 


Late ratings released by ARB contain examples of Hopalong Cassidy’s 


remarkable ability to draw fabulous audiences—even when the films 
have been re-run several times and are up against top network time- 


period competition. 

In Boston and Columbus, the 
one-hour series is on fourth run 
and is in definitely adult time, 
7:30-8:30 p.m. Yet, in Boston, on 
Saturday night, it draws a 21.7, ac- 
cording to October ARB, outrating 
all time period competition—in- 
cluding “Two for the Money.” And, 
in Columbus, on Friday night, it 
draws a 17.4 (October ARB), out- 
rating the “Coke Time,” “News 
Caravan,” “Red Buttons” lineup 
and only losing by a nose to the 
“Doug Edwards,” “Perry Como,” 
“Mama” lineup. 

Probably the most extraordinary 
rating ever drawn by the series 
was in Spokane, in February of 
last year. There, Hoppy won a 63.8, 
topping such time period compe- 
tition as “Private Secretary” al- 
most 6 to 1. Only “I Love Lucy,” 
“I Married Joan,” “You Bet Your 
Life,” and “Dragnet” were seen in 
more homes. But, Hoppy, with an 
incredible 3.9 viewers-per-set fig- 
ure, was seen by the highest num- 
ber of individual viewers! 

The ARB surveys reveal that 

Hopalong Cassidy’s success arises 
from his strong appeal to both 
adults and children. In Spokane, 
for example, 60% of his audience 
was adult, while the figures are 
52% and 61% respectively, for 
Boston and Columbus. 
e For December 1954, ARB for 
New York shows that the Hoppy 
Hours have reached a new high 
between 4:00 and 5:00 p.m., week- 
days. With a 47% share, Hoppy 
outrates all time-period competi- 
tion, including Brighter Day, 
Hawkins Falls, Secret Storm, First 
Love, On Your Account, World of 
Mr. Sweeney, and Modern Ro- 
mances. 


200,000 See Hopalong Cassidy 
Parade in Wichita 


It is news when a city of 170,000 
turns up with more than 200,000 
to see a parade, and that is what 
happened in Wichita, Kansas, 
when Hopalong Cassidy rode his 
white horse, Topper, through the 
main streets. The 200,000 figure, 
estimated by newspapers and po- 
lice, represented people who had 
traveled as much as 250 miles for 
the event, as well as citizens from 
Wichita. The police said that 
Hoppy had outdrawn the Presi- 
dent, 2% to one. 


Visit Arranged by 
Hyde Park Dairy 


Hoppy was in town through the 
arrangements of Herbert Curnutt, 
executive vice-president of the 
Hyde Park Dairy in Wichita. When 
he signed last year to sponsor the 
program and to have Hopalong 
Cassidy endorse his milk, ice cream 
and cottage cheese products, he had 
no idea that a year later the entire 
town would turn out for a parade 
he personally sponsored. 

Working with other businessmen 
in town, Mr. Curnutt staged a pa- 
rade which was twenty blocks long 
and took an hour-and-a-half to 
pass the reviewing stand. When it 
was over it took two hours for the 
town to settle back to normal. And 
long afterwards hundreds of cars 
could be seen streaming out of 
town on the return trip to the 
small towns and farms on the 
Kansas flatlands. 

Mr. Curnutt, whose main in- 
terest in the appearance was 
frankly a commercial one, de- 


clined to name his exact sales in- 


creases since getting Hoppy to 
endorse his products, but he would 
say that his milk sales are up over 
one million quarts in the first year 
and the increases are getting 
stronger each month. His cottage 
cheese sales are up more than 40%, 
and as for ice cream, the nine 
Kroger stores sold 3,99742 gallons 
during the day of Hoppy’s visit. 


“Victory” Draws Larger 
Audiences in Syndication 
Than on Network 


Compare Victory At Sea’s first 
syndicated airing in eight ARB 
surveyed markets for which there 
are network-run ratings. In seven, 
the syndicated figures are higher; 
in the eighth, there is a tie; and, in 
every single one, the syndicated 
showing set new highs in number 
of homes reached. 


Average Ratings 
Network Run 


Market Tst Synd. Run 
Chicago 15.3 
Cleveland 15.5 
Detroit 16.7 
Houston-Galveston 29.9 
New York 13.7 
Philadelphia 17.5 
San Francisco 22.8 
Washington 20.1 


STILL TV'S a aer GU ow 


11.3 


Hoppy Sells Everything 


CHARLOTTE, N. C., Jan. 21— 
“Hopalong Cassidy can sell any- 
thing,” an advertising executive 
here has decided in the light of 
recent experience with the pro- 
gram. 

According to D. E. Jackson, part- 
ner in the agency of Cox, Chandlee 
& Jackson, the program has been 
used in five markets to sell milk, 
ice cream, waffle syrup, salad oil 
and hushpuppy mix. 


“Each one of our clients has re- 
ceived a substantial sales increase 
through the use of Hopalong Cas- 
sidy,” Mr, Jackson reported. 


Av. # of Homes Reached 
Ist. Synd. Run Network Run 


15.3 252,000 198,000 
10.2 130,000 72,000 
14.1 189,000 116,000 
23.0 82,000 55,000 
13.1 553,000 413,000 
14.9 314,000 173,000 
21.2 181,000 108,000 

110,000 48,000 


Hoppy and Three Fans 


Bill (Hopalong Cassidy) Boyd has been elected an honorary member 
of the board of trustees of the Veterans of Foreign Wars’ Home for 
Children of Diseased and Disabled Veterans here. His election marks 
the first time in the 30-year history of the Home that an honorary 
member has been named. 


IN MARKET AFTER MARKET! 


HOPALO 


rounds up the big share 


of local audiences! 
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HOW TO PUT TV FILMS TO WORK 


FOR LOCAL ADVERTISER 


With syndicated film shows, a local advertiser can sponsor a 
TV show of network caliber . . . and get added advertising 
value through promotion materials supplied by film producers. 


By Edgar G. (Ted) Sisson 
Director 
NBC Film Division 


With the high quality syndicated 
film shows available today, it is 
now possible for a local advertiser 
to sponsor a tv show of network 
caliber and still keep within a 
limited budget. A local bank or 
furniture store is able to compete 
for audiences on the same program 
level with the biggest national ad- 
vertisers, presenting high-budgeted 
programs on films prepared in the 
world’s best production centers. 

These programs are offered to 
local sponsors at prices commen- 
surate with the amount of return 
that a sponsor can expect from his 


area. In other words, the price is 
geared to the size of the market. 
In a small market an advertiser 
may be paying as little as $40 or 
$50 a week for a film series—a 
program which might have cost 
$25,000 per episode to produce. By 
buying such a program he is iden- 
tifying his garage or dairy or bank 
with high-grade showmanship. To 
a viewer in any one market, that 
show is as much his production as 
a network show is the production 
of its national sponsor, 

TV film programs offered for 
syndication are basically of two 


EDGAR G. (TED) SISSON 


types: Those produced exclusively 
for syndication and those which 
were formerly seen on a network 
and are later made available to 
local or regional sponsors, usually 
under a new title. 

Either of these types provides na- 
tional advertising quality to the 
local advertiser. Like the national 


advertiser, the local sponsor should 


Salt Lake 


Wherever Hoppy shows up on TV, big audiences 
gather and the sponsor’s sales shoot up. 

There’s a new audience growing up each year... 
millions more children reaching the age of adventure, 
of heroism, of Hopalong Cassidy. And the loyalty he 


Dallas-Ft. Worth 


ASSIDY 


Omaha 


inspires in his following is fabulous. 


That’s why Hoppy has always produced a plus 
audience. Along with his huge and devoted following 
of youngsters, a full 46% of his viewers are adults. 
This top-rating Western is an all-family hit that con- 
sistently draws big audiences. 

You can see it in the charts shown above. Even 
more so, you'll see it in the amazing influence this 


Minneapolis-St. Paul 


New York 


(ADVERTISEMENT) 


supplement the tv film program 
by making the best use of the 
advertising and promotion tools 
placed in his hands by the major 
film syndicators, Unfortunately, 
this is often overlooked. 

These tools, if used properly, can 
do much to build a local tv audi- 
ence before the program goes on 
the air. These tools are also de- 
signed to be used throughout the 
run of the series and can help in- 
crease the audience, as well as 
keep the public aware of the prod- 
ucts which are advertised on the 
program. 

The two main areas to be con- 
sidered in this supplemental effort 
are audience promotion and prod- 
uct promotion. The first breaks 
down into publicity, advertising, 
on-the-air and general exploita- 
tion. The second is done by mer- 
chandising. 

The following is an examination 
of each of the four areas of audi- 
ence promotion: 


1. Publicity . . . To assure the best 
publicity for syndicated film pro- 
grams, large syndicators supply 
complete publicity kits to the sta- 


beloved star wields in selling goods to your neighbors. 

His success stories are legion. They’re statistical 
fact. And they’re still coming in from market after 
market. Your market, too—if you put him on. Let’s 


set a date to talk about it. 


NBC FILM DIVISION 


SERVING ALL SPONSORS... SERVING ALL STATIONS 


NBC FILM DIVISION—30 Rockafeller Plaza, N. Y. 20, N. Y. 
Merchandise Mart, Chicago, Ili, * Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal 
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tion. As soon as a program is sold, 
these kits are sent out immediately. 
In the kit are production stories, 
feature stories, a complete set of 
publicity still photographs, ex- 
ploitation ideas and a one-page 
'story-line for each episode of the > 
series. (The press kit for Hopalong 
Cassidy, for example, consists of 73 
pages of carefully prepared news 
copy and 25 publicity still photos.) 


These stories are prepared by 
specialized writers and are de- 
signed so that a publicity man at 
a station has only to use each story, 
fill in the name of his station and 
the time and date of the show, and 
mail it to the local papers. Clipping 
services used by the NBC Film 
Division offer ample evidence that 
these stories are widely used in 
the press. 


The best way to handle the press 
kits is to separate the stories, date 
each one according to when it will 
be used and then file everything 
in the “come-up” file. It is then 
just a matter of taking the story 
| and photo out of the file each week 
and sending it to the papers. 


2. General Exploitation . . . This refers 
to those attention-getting ideas 
which are different from straight 
publicity . . . visual ideas which 
serve to create attention in them- 
selves and subsequently gather 
additional press mention and audi- 
ence for the program. 


Badge 714 (originally titled 
“Dragnet” during its network run) 
can be used here as an example 
of how a program can be exploited. 
Included in the press kit which is 
sent to each station carrying the 
show is a list of exploitation ideas. 
Some of the suggestions are: 


The cooperation of an alert citi- 
zenry is an important aid in the 
apprehension of criminals. Arrange 
a contest where a picture of one 
of your staff, in disguise, is shown 
on TV. A prize is offered to the first 
person who spots him on the street. 
Peg this contest to Badge 714. 


With the cooperation of your 
police department or local crime 
prevention league, arrange a prom- 
inent window display of crime ex- 
hibits. A collection of weapons 
taken from criminals, plus other 
authentic police equipment, might 
be included in the display. If a 
department store cooperates with 
you on this angle, a display of 
books on crime could be used in 
the layout. There would be a card 
plugging Badge 714. 

Arrange for the Chief of Police 
to present your station manager 
with a commendation in “apprecia- 
tion of the carrying of a program 
which so effectively points out that 
crime does not pay,” and which 
offers “such a realistic picture of 
the problems and situations which 
confront members of the police de- 
partment every day.” 

Many more exploitation sugges- 
tions are included in this kit. In 
addition to the ideas which are 
pegged to the entire Badge 714 
film series, there are several sec- 
tions of the press kit which offer 
ideas on particular shows. For in- 
stance, one episode is called “Rifle 
for Christmas.” It tells the story of 
a boy who found a rifle in a closet 
in his home which his parents in- 
tended to give him for Christmas. 
He sneaked it out of the house and 
accidentally killed his best friend. 
Stations are advised to tie in with 
their local safety council in pre- 
senting the forceful theme of this 
episode. 


The Victory at Sea press kit 
has 13 pages devoted to exploita- 
tion on the local level. It suggests 
ways to tie in with the Regular 
Navy, the Navy Reserve, and the 
Navy League. It also offers ideas 
which can be used without the 
assistance of any naval organiza- 
tion. For instance, a group of glossy 
prints can be secured from the 
publicity department of the NBC 
Film Division. It is suggested that 
these photos can be used for: 


(Continued on Page 41) 
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Charles McGraw | 
Stars in 
“Adventures of 
the Falcon” 


CHARLES McGRAW 


“You’re going to have to dig 
deep to find anything interesting 
about me,” Charles McGraw, star 
of the NBC Film Division’s Ad- 
ventures of the Falcon TV film 
series, said in a recent interview. 
“My job is acting, and so is my 
hobby, and when I’m not acting I 
like to watch my colleagues act.” 

Despite this disclaimer, McGraw 
—a rugged and wiry ex-fighter— 
has led an exciting and colorful 
life. He is, as a matter of fact, 
well suited to his role of hard- 
hitting undercover government 
agent engaged in hazardous mis- 
sions all over the world. 

Born in Des Moines, Iowa, Mc- 
Graw moved with his family to 
New York when he was five. At 
seventeen he used to hang around 
the Manhattan waterfront. Soon 
afterwards, he wormed his way 
into the employ of a shipping com- 
pany, and went to sea as a deck 
boy. Two years later he shipped 
aboard a freighter to India. He 
jumped ship at Calcutta and re- 
mained there for fourteen months, 
until the American Consulate 
found him and sent him back 
home. 

“Certainly, it was a great adven- 
ture for a boy,” McGraw says, “but 
here again, it wasn’t a wild desire 
to learn about life or see the world 
which made me go to sea. The 
truth is that those were the de- 
pression years and I had to find 
a job. It didn’t take much training 
to get a job as a deck boy.” 


McGraw Educated 
At U. of Akron 


McGraw returned to Akron, 
where his family was now living. 
To satisfy his parents, he spent a 
year at the University of Akron. 
The academic life, however, palled 
upon him and he decided to take 
a more positive approach toward 
his greatest interest: the stage. 
He appeared in a few little-theatre 
productions but found that he 
needed money if he were going to 
continue to harass producers for 
parts. 


Amateur and Pro Boxer 


He took up boxing, and fought 
amateur bouts against the same 
opponent three times a week in 
various clubs on the East Coast. 
“The same guy won every time,” 
McGraw says, “and fortunately I 
happened to be the guy. I’m sure 
glad that they put me up against a 
man who was a little less of a 
fighter than I was.” 

McGraw later went into profes- 
sional fighting and fought 20 bouts 
in the middleweight class on the 
East Coast. One of the fighters he 
met on the circuit was the late 
Canada Lee. In better years, when 
both men were earning a good liv- 
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ing at acting, McGraw appeared 
with Lee in the Broadway produc- 
tion of “Native Son.” McGraw’s 
first role on Broadway was as co- 
star with Leon Janney in “The 
Jazz Age.” Later, he replaced Gar- 
son Kanin in “Boy Meets Girl,” 
and then appeared in “Golden 
Boy.” It was while with the orig- 
inal cast of “Golden Boy” touring 
in London that he met his wife, 
the former Freda Choy. That was 
sixteen years ago, and they are 
still married. 

McGraw is sturdy. He stands 5 
feet 10% inches and weighs 170 
pounds, In his swimming trunks 
he still looks like a boxer. He keeps 
in trim with daily swims in his 
backyard pool. He shoots golf in 
the low eighties and plays a good 
game of badminton, which, he 
says, is a far more exhausting sport 
than the uninitiated would imagine. 
Another favorite sport is skinfish- 


ing, swimming under water and 
catching lobsters, crabs and slow- 
moving fish with bare hands. Prob- 
ably McGraw’s best-known film 
role was that of one of the two 
killers in Mark Hellinger’s produc- 
tion of Ernest Hemingway’s story, 
“The Killers.” Other well-known 
credits were his co-starring role 
with Dennis O’Keefe in “T-Men,” 
the lead in RKO’s “Roadblock,” 
and the lead role in “Loophole.” 
McGraw plays the role of Cdr. 
Wayne Lee in the recently released 
“The Bridges at Toko-Ri,” pro- 
duced by Paramount. 

McGraw lives with his wife and 
Jill, their twelve-year-old daugh- 
ter, in a two story house on the side 
of a hill in Studio City, near 
Hollywood. They have a toy French 
Poodle named Lili and a cat named 
You, Too. McGraw still holds his 
third mate’s card. 


(ADVERTISEMENT) 


TV Film Series Score 
Big For Local Brewers 


“One great show deserves an- 
other” has been a highly successful 
formula for Duquesne Brewing 
Co., Pittsburgh, and O’Keefe’s 
Brewing Co., Toronto. 

Using varying time availabilities 
in various markets, Duquesne led 
off with Douglas Fairbanks, Jr. 
Presents (now retitled Paragon 
Playhouse). This syndicated show 
scored so big a hit at low local 
rates that the company followed 
it up with 39 weeks of Inner Sanc- 
tum. 

Expressing the firm’s “hearty 
approval,” President John A. Fri- 


day, Jr. reports these flexible ve-- 


hicles as “tasteful entertainment 

- well written, cast and pro- 
duced.” 

O’Keefe’s success with Danger- 


ous Assignment and Inner Sanc- 
tum in several U.S. markets in- 
spired Ad Manager Joseph Watt 
to comment, “For regional TV pro- 
gramming, we consider films the 
most effective, economical buy.” 


Victory Strong with 
Women and Children 
As Well As Men 


Victory At Sea is one of the 
few shows that attract more men 
than women, according to ARB. 
Yet, it wins a large number of 
women and children, too. Actually, 
its audience is extraordinarily well- 
balanced —on the average, 39% 
men, 34% women, and 27% chil- 
dren. 
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(ADVERTISEMENT) 


Sales Up 20% For Sponsor of 
Dangerous Assignment 


Dallas ad man Jim Strong racked 
up one of the great local advertis- 
ang triumphs of 1953 and ’54 when 
he picked NBC Film Division’s 
Dangerous Assignment to launch 
his client, Cabell’s Dairy, on TV. 

Sales results were so good that 
they ran the show not only through 
its original 39 weeks, but through 
2 re-runs. And throughout the en- 
tire period, it was never topped 
in its time segment, according to 
Hooper Ratings and Conlan Sur- 
veys, Meanwhile, Cabell’s ice 
cream sales jumped 20%. It took 
top brand position in the markef. 
A Dallas Morning News survey 
credited Cabell’s with 30.4% of 
buyers’ preference. That’s equal to 
the next 4 brands combined. 

When Cabell’s introduced home 


delivery service to Dallas over the 
show, an operator kept on duty 
after the first two episodes recorded 
385 calls for business. 


e “We selected NBC Film Divi- 
sion’s Dangerous Assignment,” 
writes Susong in Billboard, “for a 
middle- to upper-income audience, 
for we were selling quality prod- 
ucts. We liked it because it was 
slickly produced, competently 
acted, and fast moving. Light 
enough to be classed as casual 
entertainment, it wouldn’t be likely 
to insult anyone’s intelligence.” 
Cabell’s successfully sold a wide- 
ly diversified line of products over 
Dangerous Assignment, including 
its standards: butter, milk and ice 
cream, plus specialties like fancy 
baby beef, turkeys, seasonal items 
like Christmas eggnog mixture. 
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Police Jargon on ‘Badge 714’ Film Series Is ‘Real 
Thing.’ Here Is a Glossary of Official Terminology 


The award-winning Badge 714 
series is prepared from actual case 
histories in the files of the Los 
Angeles Police Department and 
carries its authenticity down to the 
smallest detail. Special care is 
taken in the use of the law-en- 
forcement officers’ language. 

The dialogue which is used by 
Sgt. Joe Friday (Jack Webb) and 
his partner, Detective Frank Smith 
(Ben Alexander), contains many 
expressions and abbreviations that 
have attracted considerable inter- 
est among followers of the series. 

Here is a glossary of terms in 
Badge 714: 

DMV—Department of Motor Ve- 
hicles 

APB—AIll Points Bulletin 

wic—wWelfare & Institution Code 

MWA—Male, White, American 


211—Robbery—penal code section 
211 

484—Theft—penal code section 484 

484PS—Theft Purse—penal code 
section 484 

459—Burglary—penal code section 
459 

390—Drunk—penal code section 
390 

390W—Drunk woman—penal code 
section 390 

415—Disturbing the Peace—penal 
code section 415 

311—Lewd conduct—penal code 
section 311 

R and I—Record and Identification 

Hot Car—Stolen Car 

Strip Car—Parts taken 

Wheels—Automobile 

Make—lIdentification of suspect of 
car 

510 (also called mama sheet)—Au- 
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THESE BIG AUDIENCE-GETTERS 


MAKE SALES HISTORY 


-AT LOCAL RATES 


Here are the Big 4. They hit with terrific impact. They deliver your 
sales message the same way. 


Each delivers big local audiences. Types of product sold run the 
whole business gamut—from automobiles to zippers. 


They do it at an unusually low cost-per-thousand. For details about 
any of the Big 4 in syndicated half-hour programs, write, wire, call 


NBC FILM DIVISION 


SERVING ALL SPONSORS ... SERVING ALL STATIONS 
30 Rockefeller Plaza, New York 20,N. Y. © Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., 
Hollywood, Calif, © In Canada: RCA Victor, 225 Mutual St., Toronto * 1551 Bishop St., Montreal 


thorization form filled in by in- 
vestigating officers 

Package—Criminal record of de- 
fendant 

I Sheet—Identification sheet which 
gives suspect’s physical descrip- 
tion . . . as sears, tattoos, and 
finger prints 

FBI Kickback—In all arrest, finger- 
prints sent into Washington 
were checked to see if on record 
from other state. Info gathered 
together from other states in 
which suspect has been arrested, 
and sent back to inquirer 

TT—Teletype 

MO—Method of Operation 

ID Card—Identification of Police 
officers 

Mugg Shoits—Criminal photos taken 
at time of arrest 

Stakeout—Fixed post of either sur- 
veillance in anticipation of a 
crime, or anticipation of arrival 
of person who has committed a 
crime 

Latent Fingerprints—Bring up 
hidden fingerprints 

Crime Report—Complete report of 
a crime or info furnished by vic- 
tims or witnesses 

Paper Hanger—Check Forger 

Run a Make—To determine if a sus- 
pect has ever been arrested be- 
fore or is wanted 

Stats Office—Special Office; statis- 
ticians office compiles crime re- 
ports solved and unsolved crimes, 
assists officer on MO of like 
crime 

Repeater—Offended before 

32 S & W—32-calibre Smith and 
Wesson revolver 

Bunco—A crime where money or 
other valuables are taken from 
victim under misrepresentation 

Con Man—Confidence man refer- 
ring to bunco 

Run Down—Bringing up to date on 
crime 

Fagan—Deals with fence who di- 
rects kids to steal 

AID—Accident Investigation Divi- 
sion 

Hang-on Citation-—Parking citation, 
issued without signature of 
driver 

Code 3—Emergency call using siren 
and red light 

Vag Charge—Vagrancy—no visible 
means of support 

BIA—Bureau of Internal Affairs 

Precipitant Test—Test determining 
if human blood or not 

Hot Shot—Phone connected with 
communications where emer- 
gency call is relayed to proper 
office before put on air 

KMA 367—Radio identification 

P & F Ward—Police and Fire Ward 

Small Fry Pushers—Narcotic ped- 
dlers 

High Power Tank— Where prisoners 
under heavy bond are kept 

Caper—A crime and underworld 
expression 

Grifter—Con Man 

DR Number—Division record num- 
ber 

SD—Scientific investigation 

‘Soup job—Use nitroglycerine on 
safe 

Punch job—Punch dial out of safe 

Rip job-—Rip safe or peel 

Carry Away—Carry safe away be- 

| fore working on it 

| Dip—Pickpocket 

Steer—Steer victim to confidence 

| man 

Oddity File—Special file main- 

| tained on physical oddities 

| Prowler—Officer who makes 

| jail rounds checking 

Heavy Squad—Robbery Squad 

Heel and Toe job—Hitting a cash 
register 

Till Tapping—Hitting a cash regis- 
ter (same as Heel and Toe Job) 

Booster—Shiplifter 

|Muscle Happy—Guy who belongs 
to the gym team in prison 

Fish—New man in prison 

Joint—Prison 

| Big Time—Has served time in any 
state pen 

To Qualify—Police officers must 
qualify in shooting each month 

F car—Felony car 

K car—Night detective car 

R car—Radio car 

T car—Traffic car 
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Falcon Successfully Establishes Late 
Evening Syndicated Strip Pattern 


Outrates “Man Behind the Badge” and 
“Father Knows Best” in Process 


The Falcon in San Francisco 
running Monday through Friday 
at 11:00 p.m., is winning audiences 
93% higher than those obtained by 
the feature films formerly in the 
time slot. The feature films drew 
an average ARB of 4.2 in Septem- 
ber, while the Falcon drew 8.1 
in October. Time period competi- 
tion outrated by the Falcon se- 
ries includes “Man Behind the 
Badge” and “Father Knows Best.” 


Monday 
KRON: THE FALCON 7.0 
KPIX: Man Behind the Badge 3.5 
KGO: Feature Film 4 
Tuesday 
KRON: THE FALCON 7.0 
KPIX: Clancy’s Corner 1.1 
KGO: Feature Fim at 
Wednesday 
KRON: THE FALCON 6.7 
KPIX: Father Knows Best 43 
KGO: Feature Film 8 
Thursday 
KRON: THE FALCON 9.1 
KPIX: Theater Five 2.1 
KGO: Feature Film 1.1 
. Friday 
KRON: THE FALCON 10.9 


KPIX: Mystery Playhouse 1.6 


KGO: Wrestling 3.0 
Five Night Averages 

KRON: THE FALCON 8.1 

KPIX: 2.5 

KGO: 1.2 


The Falcon Proves Value of 
Precedent-Setting Program 
Concept on KRON-TV 
KRON-TV, San Francisco, is ex- 
tending its successful strip pro- 


‘gramming of syndicated films into 


the afternoon, The original concept 
of night-time strip programming, 
the idea of Norman Louvau, 
KRON-TV sales manager, was 
proven to be highly successful us- 
ing the NBC Film Division pro- 
gram, The Adventures of the Fal- 
con, as a guinea pig. In Novem- 
ber the Falcon, running Monday 
through Friday at 11:00 p.m., was 
winning audiences 129% higher 
than those obtained by the feature 
films formerly in the time slot. The 
ARB averages for the five-night 
period showed KRON-TV with a 
9.6, the second station with a 1.8, 
and the third with a .6. Among 
the competition was “Man Behind 
the Badge” and “Father Knows 
Best.” 

In extending the strip program- 
ming concept of syndicated films 
into daytime hours, Mr. Louvau said 
he believes that scheduling film 
mysteries in the afternoon will not 
only get him a bigger share of the 
existing daytime audience, but will 
draw an entirely new audience of 
housewives who heretofore have 
not been interested in the type of 
daytime fare available. 


“Victory” Production 
Victory At Sea was produced by 


‘a special NBC film unit. The 26 


half hours of film—with an original 
music score—is equivalent to a 
half-year’s production by a major 
Hollywood film studio. 


Thousands of feet of captured 
Japanese and German footage — 
much of it for security reasons 
never before released—make Vic- 
tory At Sea a startling experience. 
The attack on Pearl Harbor, for in- 
stance, is seen largely through the 
eyes of Japanese airmen who par- 
ticipated. 


The 60 million feet of film used 
as the source for the award-win- 
ing Victory At Sea series would 
run, without interruption, at 90 feet 
a minute, for approximately 462 
days—or well over a year. 

When NBC reporter George 
Hicks broke into a musical pro- 
gram to announce the invasion of 
Normandy on June 6, 1944, Roy 
Shield’s orchestra was broadcast- 
ing Richard Rodger’s “Blue Room.” 
When the historic event was recre- 
ated, the original men were once 
again involved: Hicks and compos- 
er Rodgers, who wrote the entire 
13-hour-long musical score for Vic- 
tory At Sea. 


The total amount of film actually 
used in the 26-part Victory At 
Sea series is 61,815 feet—or 
2,377% feet per half-hour episode. 
Starting with a basic source of 
60,000,000 feet available in the files 
of 10 different governments and 26 
different agencies, producer Henry 
Salomon had to set up an index 
system of 60,000 cards just to be 
able to figure out what he could 
effectively use. 

Victory At Sea made television 
history by being the first TV pro- 
gram to run simultaneously in four 
countries: the United States, Great 
Britain, Canada and Cuba. 

When NBC’s London Bureau 
Chief, Romney Wheeler, held a 
special preview showing of Vic- 
tory At Sea to launch the pro- 
gram of the British Broadcasting 
Corporation, his audience included 
not only the American Ambassador 
to the Court of St. James but also 
the second, third, fourth, and fifth 
Sea Lords from the British Ad- 
miralty. The First Sea Lord had 
to send his regrets—he was in 
Korea, 
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Henry Salomon, who has won 
many outstanding awards and vast 
critical acclaim for producing Vic- 
tory At Sea, had never before 
been involved in either films or 
television. He was a naval histori- 
an, who had in mind a project for 
putting a history of naval opera- 
tions on television. 

+ s 7 

When NBC first suggested to 
composer Richard Rodgers that he 
write the monumental, 13-hour- 
long musical score for Victory 
At Sea, “the job,” Rodgers said, 
“seemed staggering. I said no, and 
ran like a thief. But the object of 
the series was irresistible. So was 
the idea of having such a medium 
of expression, including the use of 
the NBC Symphony orchestra.” 

*€ * 7 


Sound effects in Victory At 
Sea are integral to the musical 
score, according to Robert Russell 
Bennett, who arranged the Richard 
Rodgers music and conducted the 
NBC Symphony Orchestra. 

“Airplanes,” Bennett has said, 
“always fly in F-minor.” 


Badge 714 “B” Series Makes 
Rating History 


ARB ratings for October-Novem- 
ber have come in on the second 
Badge 714 series from 17 mar- 
kets, They are even better than 
the first series figures, running an 
average of 14 percent higher per 
market. And, “Badge” reigns more 
supreme than ever over its time 
period competition. It trounces 40 
out of the 45 programs it opposes, 
including: 


Make Room For Daddy 
Fireside Theatre 

Meet Millie 

Life Begins At 80 
Television Playhouse 
Fred Waring 

The Name’s The Same 
Follow That Man 
Martha Raye 

Ethel & Albert 
Godfrey & Friends 
Trouble With Father 
NBC Kraft Theater 
Dear Phoebe 

Our Miss Brooks 
Amos ’n’ Andy 


HIGH RATING SHOWS 
YOU CAN SLOT 


THE VISITOR 


Some of the theatre’s greatest stars are assembled in 
these 44 high-interest half-hour shows. 

Originally a network hit, as “The Doctor,” this 
series was produced with the top writing talent from 


NOW 


New Opportunity For Sponsors! Choose either 
of these two half-hour shows and you deal yourself 
an amazingly low cost-per-thousand. They’re sure 
winners for daytime or night-time. 


New Opportunity For Stations! You can use 
these two shows as daytime or evening strips. You can 
safely run them back to back, even against strong 
network competition. Their excellent rating history 


Hollywood and New York. 


your sales story. 


ROLAND YOUNG 


assures you a low cost-per-thousand. 


THOMAS MITCHELL 


Here is great theatre that commands and holds 
attention. It will win the big share of the market for 
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(continueu ),um page 37) 
e Store window displays, with. 
program and station credits (espe- 
cially in bookstore windows, with 
displays of books dealing with the 
navy) in conjunction with holidays 
(i.e. Navy Day). 


e Displays on library bulletin 


boards. 


e Displays on veteran organiza- 
tions’ bulletin boards. 


e Displays on _ school bulletin 


boards. 


e Planting with newspapers, house 
organs, club papers, etc. 

Spotting on TV shows, perhaps 
with a Navy veteran, who partici- 
pated in the action shown, provid- 
ing a running commentary. 

There are many other ideas of- 
fered under the headings: Historic 
Naval Items, Navy Men Photo Dis- 
play, Model Ship Displays, Navy 
Wave Publicity, Oldest Navy Vet- 
eran, Items for Newspaper Col- 
umnists, Letters to Veteran Organ- 
izations, Navy Heroes on Shows, 


/requires more work than straight 


Dise Jockey Cooperation, Music 


Doing a good exploitation job) 


publicity, but is well worth the 
effort. A TV program, and therefore 
the commercial messages it carries, 
can be helped immensely by a 
smart promotion manager who sees 
that the program is highlighted in 
a variety of places. In many cases 
the TV stations are glad to add 
extra exploitation effort. 


3. On-The-Air Promotion . . . This is 
geared to the number of spot an- 
nouncements which a station man- 
ager gives to a sponsor. Spot an- 
nouncements are included in the 
promotion kit which is sent to the 
station when the show is pur- 
chased. The only thing that need 
be done here is to have the an- 
nouncement retyped—adding the 
time and day of broadcast and 
station call letters—and then give 
it to the announcer. Slides and 
visual material are also prepared 
by the syndicator for a station’s 
use. 


4. Advertising . . . In the promotion 


| Store Cooperation and many more. | kit there are ad mats of various 


sizes prepared for the station or 
sponsor. Use of these mats saves a 
great deal of money, as all of the 
artwork and preparation of the mat 
itself is done by the syndicator. 
Here again, the only thing that 
need be done by the advertising or 
promotion department of the sta- 
tion is the addition of the station 
call letters and time of the show. 
Often ads are bought cooperatively 
by station and advertiser. 

The other important facet of the 
campaign which a station or spon- 
sor should use along with syndi- 
cated tv film programs is product 
promotion. This comes under the 
heading of merchandising. 

Merchandising serves two func- 
tions: promotion for the show and 
promotion for the product. When 
merchandising materials are placed 
in prominent places they serve to 
announce to the passerby that a 
particular program is on the air 
and that it is sponsored by the 
company mentioned on the display 
pieces, In this sense, merchandis- 
ing comes under the head of audi- 
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ence promotion, a device to in- 
crease the number of viewers for | 
a program. | 

After a person has seen a show | 
and its commercials, merchandis- 
ing aids serve to remind him both 
of the program and the product 
advertised. It may awaken in him 
the memory that, at the time of 
the program, he was interested in 
the product advertised and had 
intended to purchase it when the 
time was convenient. In this in- 
stance, merchandising is a sales 
aid. It is an additional tool placed 
in the hands of the advertiser to 
help him build audience and sales 
by further identifying the program 
with the product. 

But can a sponsor in a local 
market -conduct such an operation 
on a comprehensive scale? Can an 
advertiser with a limited amount 
of money buy all the materials, 
the artwork that is necessary to 
have an effective merchandising 
program? Can he afford to buy the 
talent required for the preparation 
of attention-getting mailing pieces 
and storewide promotion ideas? 


- ce nd 
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DOUGLAS FAIRBANKS, JR. 


shows on the networks. 


PLAYHOUSE 


(formerly, “Douglas Fairbanks, Jr., Presents” ) 


39 intriguing dramas produced by Douglas Fair- 
banks, Jr., who stars in one out of four. Distinguished 
actor Walter Abel is your host in every show! 

In city after city, Paragon Playhouse has attracted 
big audiences, out-rating some of the most popular 


In over 100 markets, it has sold successfully a vast 
variety of sponsored products. 


NBC FILM DIVISION 


SERVING ALL SPONSORS . . . SERVING ALL STATIONS 
30 Rockefeller Plaza, N. Y. 20 

Merchendise Mart, Chicago, lil. * Sunset & Vine Sts., Hollywood, Calif. 

In Canada: RCA Victor, 225 Mutual St., Toronto; i551 Bishop St., Montreal 


WALTER ABEL 


For today’s sponsor, the answer 
can be an unqualified yes. With 
programs purchased from NBC 
Film Division, all the work is done 
for the sponsor. Mass production 
of merchandising aids makes it 
possible to sell them to the local 
sponsor at low cost, and the items 


available cover a wide range of 
|uses. In this way the local adver- 


tiser has at his disposal merchan- 
dising material of a quality used 
by national advertisers, where, if 
done at a local level, the cost would 
be prohibitive. 

Here are some of the items 
available on a typical tv film show 
and the ways that they can be 
used: 


@ Window Posters and Streamers . . . 
Just about every type of sponsor 
can use these pieces. Besides using 
them in windows, counters and dis- 
play cases, these items can be tied- 
in with actual product displays 
and used as overhead pieces. An 
appliance dealer can attach a 
streamer across the front of his 
most popular item, and posters can 
be effective on the sides of panel 
trucks, A wholesaler can reach a 
large audience if he can put up 
posters in his retail outlets. 


Merchants can tie-in the mate- 
rial with a program special or even 
use it to build a product or pro- 
gram contest. Since many stores 
have glass counter coverings where 
the customer receives his change, 
a streamer can be noticeable if 
slipped beneath this glass. 


If the client is a single retail 
outlet, he should display streamers 
and posters in his place of business 
so that every customer knows he 
sponsors a tv program and at what 
time. On the other hand, if he is 
a wholesaler, he must see to it that 
his product is in sight of potential 
buyers and that his merchandising 
material calls attention to his dis- 
play. 


@ Bumper Signs .. . Any client who 
uses trucks or cars in his business 
can take advantage of this item. 
They are most effective when at- 
tached to rear bumpers. Car deal- 
ers get good results when they 
attach bumper signs (on both 
bumpers) to stationary cars in dis- 
play windows. Bumper signs can 
also be used on vehicles to call 
attention to indoor displays. 


e Hang Tags .. . Salesmen, stock 
boys, delivery men and just about 
everyone connected with a client’s 
product who meets the buying pub- 
lic, can wear these tags. They 
arouse curiosity and many times 
provoke a verbal explanation of 
the show and product from the 
wearer. These tags can also be 
draped around various products 
in displays. 


@ Stickers . . . Sponsors can reach 
the housewives by pasting a sticker 
on their sales slips or the actual 
packages, Display cases, cash reg- 
isters, windows and doors are also 
good locations for stickers. 


@ Bottle-Toppers ... A few of these 
eye-catchers, placed on beverage 
bottles either on shelves or in dis- 
plays, will be sufficient to get at- 
tention. 


A local purchaser of a syndi- 
cated film program can give added 
impact to his series by using the 
merchandising materials offered 
him. He is sponsoring a show that 
has had a top network rating or he 
is offering the exclusive run in his 
area of a show that has been pro- 
duced up to the standards of net- 
work programming. He has a fine 
opportunity to identify his sales- 
room or product with first-class 
showmanship. 


The merchandising materials are 
offered to an advertiser on a strict 
cost basis, enabling him to pur- 
chase a comprehensive group of 
materials with eye-catching design 
for a small amount of money. The 
items offered by the major syndi- 
cators are on a par with those used 
by national advertisers. 
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(ADVERTISEMENT) 


HOW A BANK CAN GET INTO TV 


The Syndicated Film is an Effective 
and Economical Advertising and 
Public Relations Vehicle 


Television, once the nearly ex- 
clusive domain of the major 
national advertiser, has become 
available to every sponsor, large 
or small, who has goods or services 
to sell in a specific locality. The 
syndicated television film series— 
locally telecast and locally spon- 
sored—has provided network- 
quality television at local-level 
prices. Banks—both large and 
small—have been flocking to the 
syndicated TV film series in ever- 
increasing numbers, and the re- 
sults have been remarkable. 

Twice as many banks advertised 
on television in 1954 as did in the 
previous year, and the number of 
banks reporting the use of this 
medium is more than seven times 
greater than it was in 1950, ac- 
cording to a survey of the adver- 
tising plans of the 14,130 com- 
mercial banks in the nation for 
1954, made by the advertising de- 
partment of the American Bank- 
ers Association. 

Despite this increase in the use 
of television by the banks, the 
medium still ranks 10th and last 
of all advertising media used by 
banks. The 3,302 banks participat- 
ing in the survey rank radio fifth 
among all advertising media, with 
only a third of the total—1,130— 
reporting plans to use radio this 
year. Though 10th, TV is on the 
upgrade, with 180 banks saying 
they expect to use TV advertising 
in 1955. 


Scarcely Scratched Field 


Broadcasting-Telecasting maga- 
zine recently reported that “banks 
offer a scarcely scratched field for 
the enterprising radio or TV sales- 
man .... They comprise a mar- 
ket worth going after, for A.B.A. 
reported that 1954 bank advertis- 
ing of all forms aggregated some 
$68,000,000, a new high that topped 
the 1953 total by about $7,000,000.” 

While the increase in the num- 
ber of banks advertising on tele- 
vision is due in part to the vast 
growth in the number of TV sta- 
tions since the Federal Communi- 
cations Commission lifted the 
“freeze” on the building of new 
outlets, it is caused primarily by 
the recent availability of fine TV 
film series. 

Some of these programs, like the 
Falcon and Inner Sanctum were 
produced expressly for syndica- 
tion; ie., for local showing and 
local or regional sponsorship. 
Others, like the award-winning 
Victory at Sea series and Badge 
714 (formerly Dragnet) enjoyed 
successful first runs on the NBC- 
TV network and were subse- 
quently made available for syndi- 
cation by the NBC Film Division. 

That the banks across the coun- 
try have found the syndicated film 
beneficial both to their public re- 
lations ‘and to their ever-growing | 
deposits is amply attested to by 
the accumulated evidence. Banks 
appear to divide their syndicated- 
film advertising pretty evenly be- 
tween programs of the public- 
affairs, or documentary type, and 
pure entertainment. 


e Victory at Sea, the dramatic his- 
tory of naval operations during 
World War II, won every major 
award in the TV industry and 
developed a large and loyal follow- 
ing during its run on the NBC tele- 
vision network. 

Since it was made available for 
syndication at the end of its net- 
work run, it has been purchased 
by over 129 local advertisers and 
stations. Research statistics 
(American Research Bureau) re- 
veal that in its second run the 


many TV homes as it did during its 
original run, and that it continues 
to grow in popularity. 


Here is What the Banks Say: 


According to John T. Hamilton 
II, president of the Merchants Na- 
tional Bank of Cedar Rapids, Iowa, 
the use of Victory at Sea in that 
city has been “an important part 
of our advertising program, and 
we are pleased with the results. 
The many favorable comments we 
continue to receive suggest excel- 
lent public acceptance of this tele- 
vision program.” 


The First National Bank of St. 
Louis sponsored Victory at Sea 
locally during the 1953-54 season. 
“When First National selects a tele- 
vision program, two requirements 
must be fulfilled,” C. Arthur Hem- 
minger, the bank’s director of ad- 
vertising and public relations, said 
the other day. “The program must 
have wide popular appeal to 
serve as a vehicle for our ‘service’ 
commercials, advertising savings 
accounts, bank-by-mail, install- 
ment loans, and other popular 
bank services. Equally important, 
the program must have prestige in 
order to be an appropriate vehicle 
for our commercials appealing to 
businessmen and reflecting First 
National’s interest in community 
progress.” 

Raleigh W. Greene, president of 
the First Federal Savings and Loan 
Association of St. Petersburg, Fla., 
which sponsors Victory at Sea in 


(ADVERTISEMENT ) 


that city, says that the program 
“lends dignity to the advertising 
of an institution such as ours... 
Perhaps more  important—we 
know that this program is being 
well received in St. Petersburg 
and environs.” 

A number of banks sponsor The 
Life of Riley, a situation comedy 
starring William Bendix, in mar- 
kets not covered by the network 
sponsor (Gulf Oil). 

In the San Diego area, for ex- 
ample, Life of Riley is sponsored 
by the First National Trust and) 
Savings Bank. A month or two 
ago the bank asked depositors with 
TV sets if they had seen the show 


and how they liked it, and tabu- 
lated the results. After the totals 


were in, vice-president G. W. 
Sears reported that 86% of those 
who had seen the show said they | 
liked it. 

Said Mr. Sears: 


“We made this. 


survey to discover whether Life 
of Riley was being well received 
by our customers and we are 
happy to report that we are quite 
satisfied with our findings.” 

The price structure of a syndi- 
cated film program is based upon 
the number of television homes in 
a given market. The smaller the 
market, accordingly, the lower the 
price. An advertiser with limited 
funds in a small market can spon- 
sor a half-hour program—which 
| may have cost upwards of $25,000 
to produce—for perhaps under 
$100. The price structure of a suc- 
cessful re-run TV film program is 
so arranged that the advertiser re- 
ceives a wonderfully low “cost-per- 
thousand.” 

Many local advertisers do not 
have facilities to promote, adver- 
‘tise, and merchandise a television 
program as effectively as the spon- 


Syndicated TV’s 


program reached nearly twice as 


TOP-RATED 26-WEE 


Wy ake 


VICTORY AT SEA 


ActuaL_Ly Beatine Its Own Aupience Recorps Every Time It’s Re-Run! 


PROG 


Ratings prove its power! Honors prove the prestige it brings you! “VICTORY” is the top award- 
winner in all TV. It tells the greatest story of the century—World War II—and has outrated 
some of TV’s most costly, most popular network shows in city after city! 
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(ADVERTISEMENT) 


sor of a network program. Recog- 
nizing the importance of these 
services, NBC Film Division pro- 
vides complete and streamlined 
packages—or kits—of publicity 
material, exploitation suggestions, 
on-the-air promotion, advertising 
mats, slides, etc., to help the sta- 
tion build an audience for the spe- 
cific program. 

In addition, NBC Film Division 
makes available to sponsors a large 
assortment of merchandising de- 
vices designed to promote both the 
program and the sale of the spon- 
sor’s product. These devices may 
range from point-of-purchase dis- 
plays and truck-bumper strips, 
linking the program to the product, 
to comprehensive suggestions on 
how to set up storewide promotions 
and stimulate dealers, salesmen, 
and retail outlets to arouse local 
interest in the program. 


First Returns on Victory’s Third Run Outrates 
“Name That Tune,” “Boston Blackie” 


The first rating on the third run 
of Victory At Sea appears in the 
September ARB report for Chicago, 
“Victory,” running at 9:30 p.m. 
Thursday on Station WBKB out- 
pulls ‘‘Name That Tune’”’ and 
“Boston Blackie,” “Victory” is 
drawing 14.1; “Name That Tune,” 
13.2; and “Blackie,” 9.5. The series’ 
only other time period competition, 


the 9:30 to 10 p.m. segment of 
NBC’s “Lux Video Theater,” is 
drawing 22.2. 

Moreover, Victory At Sea has a 
record of drawing higher and 
higher ratings as its runs progress. 
The following data shows that point 
and also indicates that the program 
is off to a faster start than ever 
before. 


Monthly Ratings 
Ist 2nd Sed dth «Sth Gth_ ath 
First Run 9.2 11.6 12.8 14.8 17.1 20.5 21.1* 
Second Run 11.7 15.0 14.4 15.2 19.0 16.7 
Third Run 14.1 


*Because of a peculiarity in ARB’s schedule, an extra, seventh, rating was taken on the 


first run of the 26-week series. 
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CHESTER MORRIS 
Narrator on “Captured” 


Chester Morris, narrator on the 
fascinating crime-expose series, 
Captured, has come to be iden- 
tified with the forces of law and 
order through his many powerful 
film roles. 

Born in New York City Feb. 16, 
1901, Morris virtually grew up in 
the theater. His father, William 
Morris, was a famous Charles 
Frohman and David Belasco star, 
and his mother, Etta Hawkins, a 
well-known comedienne. 

Chester Morris attended high 
school in New York, and began his 
own career on the stage at the age 
of 15 when he appeared with Lio- 
nel Barrymore in “The Copper- 


Merchandise Mart, Chicago, lll. ¢ 


30 Rockefeller Plaza, New York 20, N. Y. 


CAPTURED with host saad Morris 


One Or Hottywoop’s Favorite Stars Heapiines A Stirrinc Series Or True Potice Dramas! 


the fascinating careers of colorful characters like Willie Sutton, Duke Lukini! 


If your budget is on a 6-month basis, here are 2 great 
half-hour shows tailor-made for you. Both VICTORY 
AT SEA and CAPTURED are 26-week packages. Both 
are value— and rating-proved, and deliver big audi- 
ences at an astonishingly low cost-per-thousand. 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


Sunset & Vine Streets, Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 


In CAPTURED, never-to-be-forgotten crime cases pack the punch that comes only from the 
realism of portraying actual criminals. No fiction ever written surpasses for electrifying drama 


head”, at the Shubert Theater. 
After playing in several unsuc- 
cessful Broadway productions and 
in road companies, Morris won 
‘roles in such notable plays as 
'“Turn to the Right” and “So This 
‘is London,” appearing in the latter 
‘with Charles Coburn. 

Before vaudeville was temporar- 
|ily effaced by the advent of talk- 
ing pictures, Morris played for 
two years with his entire family 
‘in a vaudeville sketch called “All 
‘the Horrors of Home.” Returning 
to the legitimate stage, Morris 
worked for four years under the 
personal management of George 
M. Cohan. 

His biggest stage hit, under the 
_aegis of A. H. Woods, was in a 
|production called “Crime,” which 


played not only on Broadway but : 


also ran successfully in Boston and 
| Chicago. 

-. Hollywood claimed Morris in 
1928,-when he made his first film, 
“Alibi.” He has subsequently 
‘starred in nearly 70 films, notable 
_among them the successful “Boston 
| Blackie” series. He has starred on 
many radio programs, and during 
World War II made nearly 400 
‘camp appearances. 

He starred for over a year in the 

national company of Sidney Kings- 
ley’s immensely successful drama, 
“Detective Story.” Morris has ap- 
peared on all major television 
drama programs, including “Rob- 
ert Montgomery Presents,” “Sus- 
pense” and “Danger.” 

An accomplished magician, Mor- 
ris has invented many tricks now 
in the repertoires of famous per- 
formers. He also likes to spend his 
spare time fishing. 

He is a wiry five feet nine, has 
green eyes and black hair. He is 
the father of a six-year-old son. 


Keever Named National Sales 
Manager for NBC Film Division 


H. Weller Keever, former Cen- 
tral sales supervisor for the NBC 
Film Division, has been appointed 
national sales manager, Ted Sis- 
son, Director of the NBC Film Di- 
vision, announced today. 

Keever joined NBC as a Film 
Division salesman in 1951. He was 
named supervisor of the Central 
sales force headquartered in Chi- 
cago and covering 17 states, in 
March 1953, shortly after the Film 
Division was established as a major 
operating division of NBC. He is a 
graduate of Yale University and a 
veteran of World War II, during 
which he served in the U.S. Navy. 


ee te ‘ 27 ps Besa gees 2 hy cha ht oe RIES ceed Stas ao B a he ; c ~eee ee 2 es a 1% , ast FNS te ; Bat Be . ee ee Pd : : Sees ry ag HE : 

Pe eS are a Ne BG ye ee Shy fa ge en 1 eh OF Sls che Me, ‘ d Ee ey gohan sa oe dale POR ares ay SR ay pct ie ee 8 Verdi be ie. as Oe Pde es el ot a fe EP ion wits 

Ee gee ke NATO, co! a ee by La Se 4 eae | bh eee Oh Epcos. 9 MAS (os Sea ie Ey 2 AG ; Pee, Fg ISA ae eda. 5 Se 2 Sait, Spacer b Sy ot ee REG ET ees F See ay ie Oe a a bb ot AR on See gers oi oily ise 

PR Nig BOS an a ea Mechae cs eae me & Coot BRE y saute is ck Ys hae eae od ae Beant arate a ete See ued pers | hepa nema eee Ne a? SM ake Sas ee ; Pas A PEGs EL aN sie Ai SEN A ME bt ee is Rae a Woke het 
AoC; : sa $ - Leng ire ee Are oe pf ex a “ hy - \ s rer ‘ [whe > Ls ce a - oy “ss 4 Cae) . nr a? . . “Ae ¢ - a oF a et aa “ 

DE te aed <a SLR ON ae By go aE aes ee p . cae a is of aa ‘yw NOG \ Brits My : RAS Ts Bee 5 Sola 

Ed for py ECs nates St eR hey FP oT AR ROR fies a ; PORES ANS Ge  ionoe. Nh Ge Ey ey a phigh 4 TES A SEL ents SRG ee! Cet ike Pee’ 

EN ly ee a Ft Bre FOTO ae Nae Assy ‘a x | al " A wk a yee te a t * as ie Wii Be mS fo Pie s a ieee . y Teen a z ‘ = 

Site ei aslo ve ar areas ts ai all : : ‘ oy te ak $ ‘don # Fiala yh ot 8 + pe. MT gett es ae wes : ih bere ae Poy oe Batt s Peter Seat | Le coe ~ | Oe nae Be RRS Le & be Jt, See Pa. FG pee 0 s te = rei * 5 2 apt” r di Bigcie FA Sie ey iit gt EN Ly iy +. Ves pacts Cee ge, x bi * 

Akt , . ap ; vod é S . ; a 

“y. "fee 

: i 
a 4 ’ | > E 
i ' } >) i . 
is é Rk ae as < — ees << 

a Pee ey > * 
é eS ae ae tat Pe 4 
a wats Bis: ; ere 3 

2 ‘ es cas ae : tt 

: ae , ‘ - a ats : 

a eee #4 ; of 
= | as : -_ . i. eas F 

3 | | ce a, " . ; at 
a eo ee ee _ 
ae RitRersece ‘t 

is en a 4 4 fo 
me 1 z Oe yee th 
ess : : ita, ’ wees ee 

J i _ ee a gore Se fe 

| eon : ' a bis a ae 
. xy ee ae acer = 

; —— ea Sa mas ree Li 

— ten " Lf a Le 

a. . ee 

: —— 4 fA, * y ae e 
. theatre: + ~ = peed ther 
a wae fee of 
1, q x a es Bu ws 
a: } " , Set See ee tat 
a 2 kp. iS ‘ve » er CO - 
ee a wet : . fo bo, Re ae N 
ree ' Ee Be ol cae ; 
a a Pee S fe 2 vi 

a ens . : ™ \ , - a m 
ie to 

. | hs 

‘ é 
ms 

ee 

a tr 
bas of 
= n BROT 5 : 5 See 
yi es See : ‘ eee a 
ij Earn tee cae 

‘ ' ES : ee: 

; 7 e = C: 
Ne eta mS : gece get aber Aaa : o 

} Per os. os ae SP gh ak a 
a ‘. ee eee oe oe ie) 
ie. ’ rs Bee oa a =: a 
ae 4 eS Se ec bean 
. ie eee 
— a Se te 
a tye , 
: oe ee - a te 
4 7 ee ~ ees ote Se age ee 
bi i A ee Re Ue oe ee th 
4 oa Bc P Beret oe Ge ™ 
6 Sot aa ax me 
{ 3 1 Es ; es 
& - oe ; 
: } ee : : Se re ce ats : ti 
B: * oc OE es ae Se ae, aes no in 
pe cigs a ex 3 Biss 
Re — cr oes he 
 &§ te a: ° 
ee ee ; 

oe ‘ Y Ce di 
; —— ~ : 
Ene B.. ae — = pe ee oe cee In 

: Bk, — 

: be : — T 
 &§ ae ‘ eo qt 
9 ONS et ee a : ‘ a 

: SSeS Ses é eae ee rk 
at R ; oa fil 

Ak , ol 
pee z egies 3 ; : : 
pa . OR Basie Se a ee CRS ae ot Ly My Pata, oR. oe Boas eta sien ana ate Senn eae 2 Sire Rian ai tine Soe ae < i St 
i: 2h ao ARES REE Oa Ree Ra Ck: Se ae uh een Se AS RR eee po oh at Se Ste a fir apices ema es ee Sees ea 
a sO. oo. eS at 
ae Pe ‘cea Bt geet ie ee rac Po. ee = ee eee ae oe SOR arc me <8 oe 
ee 33 Paes ees RENT See ai oe CR eget. ANN eco ie ant oes tas SE aS pres coh Ugg aoa a ea 
ae Biase oS Ae aes ESS ‘ PRET gh one ae a \ = ae # sete Seat Gea ernt ciphers gee eee a li 
ii 2 : etiam 2S Sees PE eons OR aigge ~ Sieg Ske ee RE ek, ee : pasa ae ee ee : 5 Ss i 

: ne SOREN erat ee a a ‘Rai en Te pM a Se ro Sere eee ‘ Ear ee es 
ee oa i Sc v ee : st 

: oy . - he . * Sh s = : a 

see = Soe Sees es ae suai F ee ase si. Ri a, se ™ ray PR? me “ eee f Beira Bee Rhee eae 
e ' ee aie i ia Boi Se eames ee : : ena eee etee enue ne cota 

| : po ee eee Ue A eS eee ee Be sei ear ea aes ee Oe a 
. ial \ PRS SR Me Pe [| a a : ek eee 3 : e Re ee a Sec een SS BS 
oe s Be Fos 2g Meee Piece ce EA ee q cs Pama eee es aie : Roe Pe sae te Phe ck ae a . 
ay 2 ae Pas cas 2, i aes | q = Seite: saneah ae Be a ea ae Se ne 
. 1 . —  i§ ee eae Se a. ee ae ae PE A: In 

/ Se a oe : d wee ale Yeas — : SR ee eae Separs : ee 
ool ge ere OS ee yo S eS. Bee a ae te aan ate ; So 
ie yh Sie oe? pg  . Se 3 = pics Sa ar Sa Sees S : y Bs 

ae? as aie fe aa SAS * 45 , Fa ars re a 2 ee eee ce pi es: eat Cz 
pier ere US ee eae eS ees : a ‘ is ; oe 
38 ee I St Se Pann eS ae a RS Sa a. ae ee Res t 
a eR Re > ene “3 ea : ee eee a 
“ i alr ae ae {ate a oe ee : 2 fe 2 
° 5 ® . CSS aie eS | saa oe a ae ee Ss . ’ 
C. SS ee ee ee * ; ‘ Rete e cl 
ips Rees ef eg a aks cen rte oS ee ee ee ae : . es 
oe ee ’ oe * “< — . ee wea ee id Re A ae 36 : : be In 
es = ¢ f : Rae. ieee ae : ERS aS Oe See eae ges = oe eee 

a eee ss aay oe — ae ee ‘sili ‘ oe m 

% - rd Wee ee a a ear ae Be aR is a j é ie 

: a “ a — - « ee a be — re ee a : aoe nin 66 
: a ; ao PS aa a Sc bi se iy, 2 ee a ; ne 

abi ae Oe plaice a ee ne Bes ik op i ee OG : Smee ee : 2 See, 

ee Ri Be ose ; Nei “a : x 4 ae Scone gees Be aes a Coe ae aa ae ae & e\ 
Cie seas tt om E = aes Saeed a ee - Rs eee = Se aae Baa ; : 

s ie we 3 ef (Oo So Sn those 3 arr ee eS Be RBS. eae “ 

: ee es Oe, ie g ee : — :" = < ee : = cocnipaiamaansicnditidaiat iii iN lass s 
Jee aa Be ts ee ee ae es : : : 3 ss a : Py . - 

_ ety 3 i. ae ae pe | a 3 - oe = a al 

Z (a <a Migr RAS Pa 3 2 2 Re aie ee a ee ee 2 ae ae as 

: ee Relea eee gr SN eae Cee. oe Cp SS ae 3 Be Riper FF ste , 
% ce Re ge tbane ens # a ee es ees tie = es Bes ee ee es ; to 

Z . he watt c % ee = s ‘- .- aaa ‘ te J : ic 
ae a i ee wei : = ae Bes: ee ii ; Sierra e : ; ee , 

: 4 — aay j See: Soe es ‘ oe ge ; ee eee i ee Sc : ‘ je 

, i. ne a ee 54 i pad es me a Se j Sa “ 
nn ee Metre aes ee eee ee ee eae eee aed q eae é 
a ae SNe sete —ang  ae  n Oe. * ge Ss ee Bae Best a Ae 

& A a cd SSS ee ie > . setae ; ee : 

a Se % Op al eae 2 ee ee ‘: sea. oid a | 
“= eS 4s oy eS Sout 2. ema wise SS ee ae a ga . Call a i 

s ee eke ae ae oe , See Bes ; is ea « 

3 3 Byes C1” ko SS ae mee Ss, See me oe SS Ng HS LL Oh Mae 

‘ = a Bees weak fs SE EE oe 3 Sat ee a eee Beets Sea ra ee $ Ga 

* a ’ > 23 as So a Lette SO. So. ee a8 parce Sa - 7 «4 | 

% : C ete = ihe ort ee oo BS EE aad cs . oe hi fais ' ; 
a * We. | eee cis ee Be: Cee oa ssi a - ee aati . in 

gaa ni ital Ce | Ae ae eS <a erty tte: i, Beri ae ae i ee 5 
ee Soa ie eae Re Re Ss E anges 
oe F oe el OS ke SE eats age 8 er eae ms ee $ pes ee Lie 4 < Pe al 
ia ee a a SSS pee ae ae Se EG ee or c; P oat poy : 

Be ASS eee i ee ce ee oe We gy eo . ne a st 
B, oe a Sige ce a Se gegen =a a Wes eke re PEROT ie . “an 

a es Tae act ey bab daca fone Ea § Go Secs Seas a aie. ae ae SRE a fe : . dee " p . 
P in % Es a ve eS yess 2 SS = % is pos pia i i oe a Ba Se Ss sae : * iy ee : ix, 
4 ON 8 Se pe Be ee ae ie : ee : . st p 
Ee ae Se Ca Ree ; it > as Be : 4 
a : ea ee ex De Pe ee ’ Ee: 

a j fe ag ee eS a j ; ty tee fc 

i oe + 7 /] . . - B 
: ee a ic Fe ee ee A mi err ad / gee Zag > } ' 
Pe ee Eig Bi “iy ee ee = SEES EE A ee ages” s 
: s] 
a . 

: 0. 

: . SS ti 
e i ° 
+ F 

ee | 
| fi 
pee 

rae 

= te. ‘ $ a ‘ ators + geet, Ty oe 

Leia See ss Af eo 45 pee we Tele ae eae Vhe hs cues . “ a ch Peete rhe. ce ee] ay ¥ se a RA vi er tas aoa oe ‘ weer pia oes pSAr seen C fi " DS: Figs tos i 5 eS oe ak C2. ¥ by 2o PSG . es 

Pic, AO 1 Miia gd |, MOTE Ag a PEE a ens Re ooo Pe pellet “i ah A a ek RS oo FP Rs Ee Be REED © GE. Ear vast on! pee Meted ata meer age eed AAD Sf eee BR Iw BS te gt) kB Sir at ROO ERIN ha = ee RRR Se APIS ey FE “eR UR CRS C4 Pa a a 

BN Mes iabigaltin, GPSS DES Fg eS aS oe eaten 2 MERE OME Np FEI Da KS eh AY RS eh a Oe yc ROS CR My er, Ser oie COL ee. Meo es coy, i goat aE ate ein Ye eer Stele aos Mane Be ik ae aS ee ge. Wy cca he A Ties 
Pe ee he a digtete tee SE SPC S a - Se Feeds ia eee abe ‘ feo Ce a Re ALE GE tas Cee ; 9 2 tigi es py eS ar hele ; tae’ rh we ae a oy fe 4 a mat = ak ge a Peo 

PORTE Smee Seek be ae ae that pst cde ee eT RC aS i eee eee 2) Le etait toes Se irene poe, & er Any eal rm forint Sea, AP Coe eckson eee eb eer At Gir yeiee ae Skee PX ne eee i ae aa OP ae tee tn Me ah ae OSS 5 Ba es i es Ri ee es {ort reid /' 3 
Sg ae EE GR Se Sipe Se Ls EME, SA RUE OS Seri, RP Ee ae OO SEE EI soe CE Kot Sa Sam ee ent Sate FAW EE RNS LI Re COT IT aR NOT a LE El a SC SOR OPI Ee Rah me er re By ¥ eee ee SEIN oR ud Pie Oe Le ee rk ee ye ak Rr ese ees SO fe eae om" SEE 


| 


bo ft beh 


ae 


me 


~~ Wweereertirere i 


44 (ADVERTISEMENT) 


30,000,000 FEET OF FILM 


NBC Film Library Has Largest Collection 
In World Of Stock Footage Shot 
Exclusively For Television 


The NBC Film Library contains| service, the Film Library is open 
the largest amount of stock foot- | from 9 a.m. to 1 a.m. and librarians 
age shot exclusively for television | are on call at all other hours. 


of any agency in the world. The 
addition this year of the March of 
Time Library for sales and dis- 


| 
| 


| 
| 


e Examples of demands made on 
the library are calls for such shots 
as a montage of parades to illus- 


tribution—the largest transaction | trate martial music on “Voice of 


for film footage in the history of 
the industry—swelled to nearly 
thirty million feet the amount of 
footage contained in the Film 
Library. 

e The arrangement with the March 
of Time organization made the 
NBC Film Division the first tele- 
vision company which is able to 
make available to users the inven- 
tory of a major motion picture li- 
brary. The March of Time Library 
has long been considered in the 
trade to be the outstanding source 
of news and special events shots 
which are unduplicated anywhere 
else. 


e At the time of the transaction, 
Carl Stanton said, “The arrange-| 
ment with the March of Time Li- 
brary will aid greatly in our effort 
to offer the best film service in 
television. With the addition of 
this film the NBC Film Library, 
established in 1940, will contain 
coverage of national and interna- 
tional events back to 1934, includ- 
ing unduplicated shots of important 
happenings prior to World War II.” 


e A service of the NBC Film Di- 
vision, the library is the only mail- 
‘order house in the business. Theo- 
dore Markovic, chief librarian, 
indicates that the mail-order aspect 
is particularly beneficial to clients. 
The library answers a written re- 
quest for a specific shot with file 
cards giving full descriptions of the 
film which incorporates the shots 
or sequences desired, and a price 
list. It is even better for the client, 
according to Markovic, when he 
sends in an entire script, as the 
library may be able to supply more 
stock shots for his completed film 
than he originally visualized. 


e The NBC Film Library was es- 
tablished in order to make avail- 
able a wide variety of subjects for 
immediate use—to avoid the ex- 
pensive alternative of sending a 
camera crew out on location to ob- 
tain the same shot. Containing 
2,200 main subject heads and sub- 
classified into no less than 14,750 
individual topics, the library is so 
minutely cross-indexed that the 
“Atom Bomb” category includes 
everything from “cyclotron” to 
“secrets stolen” and the “Person- 
alities” file runs from “Acheson” 
to “Zacharias.” The library serv- 
ices film producers with varied sub- 
jects ranging from “applause” and 
“antiques” to “zithers” and “zoos.” 
Public service plugs are augmented 
with every kind of campaign from 
“bonds” to “tuberculosis.” 


e TV stations all over the country, 
independent producers, advertisers 
and many NBC-TV shows use the 
stock Film Library on a regular or 
part-time basis. Among items sup- 
plied are fashion and food shots for 
women’s shows; scenic background 
for musical productions; round- 
the-world coverage for travel pro- 
grams; animals and human interest 
material for children’s shows; and 
endless news and special events 
shots for documentaries, quiz 
shows and educational programs. 
The film library is available to 
local stations and outside produc- 
ers to provide a solution to many 
of their programming and produc- 
tion problems. 

e The various news shows find the 
Film Library invaluable. For ex- 
ample, when the NBC newsroom 
received a flash that King George 
VI had died, complete obituary 
film material was supplied imme- 
diately. To maintain this type of 


Firestone,” various scenic back- 
grounds for “Your Hit Parade,” 
shrimp boats for the song of that 
name, zany shots of flagpole-sitters 
and a spaghetti-eating contest for 
a comedian. 

e Other recent requests included 


footage of churches and temples 
for a religious film. A shot of a 
man eating a goldfish was provided 
for a comedy routine on “The 
Caesar Hour.” Sid Caesar also used 
some footage of Moscow to be in- 
tegrated into a parody of “Drag- 
net” called “Dragnyet.” Recently, 
the Film Library sent film to the 
State Department containing scenes 
pertinent to the Guatemalan situ- 
ation. The Army was supplied with 
footage for a training film. 

e NBC Film Library staffers are 
encouraged to use individual imag- 
ination to create the desired effects. 
One request called for a “stam- 
pede” sequence which was one of 
the few shots not on file. However, 
the request was adequately filled 
by combining shots of two horses 
fighting a herd of horses racing 
past the camera. 
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SYNDICATED TV'S 
BEST BUYS 


All of these programs are top quality .. . 

e High-rating audience builders 

e Profit-proved salesmakers 

e Backed by market-tested merchandising 
A show for every product in évery market. Offered 


for local or regional sponsorship at local market 


rates—through the economy of syndication. You can 


count on an unusually low 


characteristic of these shows. See your NBC Film 


Division representative first for the best. 


(ADVERTISEMENT) 


NBC Film Division Wins Awards 


Syndicator Wins 6 out of 10 


The NBC Film Division won ma- 
jor honors in the 1954 Second An- 
nual Billboard poll to determine 
the outstanding programs and 
stars in syndicated film. Broad- 
casting industry leaders filled out 
exhaustive ballots in which they 
designated their choices for the 
season’s best shows and _ talent 
within every category, both for net- 
work and non-network film shows. 
e Out of fifteen program cate- 
gories, NBC Film Division proper- 
ties were eligible for ten awards 
and won six. The firsts went to 
Badge 714 for “Best Series of 
any Kind”; to Paragon Playhouse 


(Douglas Fairbanks, Jr. Presents) 
as “Best Drama Series”; to Life of 
Riley as “Best Comedy Series’; to 
Victory At Sea as “Best Document- 
ary Series”; to Badge 714 as “Best 
Mystery Series”; and to The Lilli 
Palmer Show as “Best Women’s 
Series.” No gther film syndicator 
won more than one first place pro- 
gram award. 

In the talent category, NBC 
Film Division winners were Jack 
Webb (Badge 714) as “Best Actor 
in any Series,” William Bendix 
(Life of Riley) as “Best Comedy 
Actor,” and Jack Webb for “Best 
Actor in Mystery Series.” 
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cost-per-thousand . . . 


Jv, formerly “Gangbusters”) 


Y (formerly “The Doctor”) 


of THE LILLI PALMER SHOW 


NBC FILM DIVISION 


HOMER BELL 


oes 


VICTORY AT SEA 


BADGE 714 
(formerly “Dragnet” ) 
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THE VISITOR 


SERVING ALL SPONSORS... SERVING ALL STATIONS 


NBC FILM DIVISION—30 Rockefeller Plaza, N. Y. 20 


Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 


LIFE OF RILEY 


Y 


FEATURE FILMS 


y 


. - eye 
PARAGON PLAYHOUSE 


(formerly “Douglas Fairbanks, Jr. 
Presents”) 


HOPALONG CASSIDY 
(hours and half-hours) 
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SPRING SONG—H. W. Gossard Co. will kick off its spring and summer 

foundation garment campaign with this spread in Life Feb. 21. 

Twelve garments will be promoted in seven magazines. Weiss & 
Geller, Chicago, is the agency. 


Gossard Stressing 
12 Garments with 


Seven Publications 


CuIcaco, Jan. 18—H. W. Gossard 
Co. will concentrate its spring na- 
tional advertising on 12 garments. 
with ads in seven magazines. 

According to the foundation gar- 
ment manufacturer, the drive will 
be the industry’s “heaviest concen- 
tration of advertising in major 
magazines.” 

Theory behind the concentration 
on a relatively small number of 
best-selling items and a small me- 
dia list is that the company be-| 
lieves its salesmen will find the 
lines easier to sell, retail traffic | 
will be increased and retailers’ in- | 
ventories will turn over faster. 


s The campaign opens with a. 
spread in the Feb. 21 issue of Life. | 
A page will run in February is-| 
sues of Glamour, Seventeen and 
Vogue, and Ladies’ Home Journal 
will get a junior page that month. 

In March, half or two-thirds of 
facing pages will be taken in Bet- 
ter Farming, Glamour, Ladies’ 
Home Journal and Mademoiselle. 

Tie-in material includes ad 
blowups, counter cards linking dis- 
plays to magazine ads, mail stuf- 
fers and mats for dealer use 
locally. 

Weiss & Geller, Chicago, is the 
agency. 


Trav-Ler Buys Canadian 
Subsidiary of Hallicrafters 


Trav-Ler Radio Corp. and Halli- 
crafters Co., both Chicago, have 
signed an agreement whereby. 
Trav-Ler has purchased all the 
stock of Hallicrafters’ Canadian | 
subsidiary, MHallicrafters Canada. 
Ltd., Toronto. Trav-Ler will take | 
over its new subsidiary Feb. 1. 

Under a licensing arrangement | 
with Hallicrafters, Hallicrafters 
of Canada Ltd. will continue to 
manufacture tv and radio sets and 
high fidelity phonographs under 
that name. Trav-Ler plans to use 
the new Hallicrafters Ltd. plant 
facilities to manufacture its own 
line of tv, radio receivers, radios 
and phonographs to be marketed | 
under the Trav-Ler name. Each) 
line will be distributed through 
separate distributor organizations. 


LaRoche Co. Appoints Six 

Six additions have been made to 
the staff of C. J. LaRoche & Co., 
New York. Joining the account 
executive staff are John Good- 
willie, formerly with Young & 
Rubicam, and Timothy J. Stone, 
previously with Lever Bros. Co. 
Jack Waite, previously with Biow- 
Beirn-Toigo, has been named man- 
ager of the merchandising and 
marketing department. Ruth West, 
formerly with J. Walter Thomp-, 
son Co., and Helga Dudman, pre- 
viously with Vogue, have joined | 
the copy department as copy su-| 
pervisor and copywriter, respec- | 
tively. Jane Lawrence, formerly | 


with the Psychological Corp., was 
named research librarian. 
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originator of the industry’s 


Willion Dollar 


BAKERS OF AMERICA PROMOTIONAL PROGRAM 


Example of Industry leadership that builds high readership for your 
sales story to this 5 billion dollar industry. 


BAKING INDUSTRY © 


bl Bakers 
Helper 


semce” 1007 


_ 105 West Adams St., Chicago 3, Ill. 


CLISSOLD BUSINESSPAPERS: THE CANNER « BAKING INDUSTRY » HOSPITAL MANAGEMENT: 


For further information call your local telephone business office or see the latest issue of Standard Rate and Data. 


eens he Me ee 
( Find Your 
Nearest Dealer 
In The 


‘Yellow Pages’ 


That’s what your dealers will be saying when 

you back them with Trade Mark Service in the 
‘Yellow Pages’ of telephone directories. 

Your local dealers will be identified with your 
branded products — tying your national promotion 
right down to the community level. And they 

will make more phone-in and walk-in sales. 


Trade Mark Service is an effective, economical, 
sales-getter. It brings your prospects 
and dealers together. 
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IMPORTANT! 


New closing dates 
for The Elks Magazine ! 


Effective for May, 1955 
issue, closing date for 

both black and white and 
color will be the 15th of 
the second month preceding 
date of issue. Example— 
closing date for May issue 
will be March 15th. 


The extra working days 
provided by the new closing 
date will permit smoother, 
more efficient handling plus 
better reproduction quality. 


THE MAGAZINE 


New York « Detroit « Chicago + Los Angeles 


Mom's Hunch Ousts 
Budget Book as Key 
to Family Spending 


NEw York, Jan. 18—Fewer fam- 
ilies are keeping written budgets. 

A steady increase in buying on 
the instalment plan, Christmas 
Club memberships and life insur- 
ance ownership indicate that more 
families are letting companies and 
institutions do their budgeting for 
them. 

These points are brought out in 
a new survey by James M. Vicary 
Co., market research organization. 

In depth interviews with more 
than 200 persons, the researchers 
found that many housewives run 
their households on the basis of a 
general idea, or feeling, of how the 
family income should be divided, 
rather than with a specific written 
budget. 

A major factor underlying these 
findings is the current prosperity, 
the report says. With more money 
available, consumers do not have 
to budget their income as rigidly 
and are able both to buy and to 
save more. 


Hampton Beach Names Agency 

Daniel F. Sullivan Co., Boston, 
has been appointed to handle ad- 
vertising for Hampton Beach, N. 
H., “New England’s family beach.” 
Newspapers, radio and direct mail 
will be used. 


Loizeaux Named V. P. 

Daniel C. Loizeaux, art director 
of Hilton & Riggio, New York, has 
‘been appointed a v.p. 


pont “PICK BLIND” 


IN SHREVEPORT! 


ee 


Look AT KWKH's HOOPERS! 


JAN.-FEB., 1954 — 


SHARE OF AUDIENCE 


Latest Hooper figures are eye- 


KWKH 
openers. Look how we’re liked 


TIME 


STA fi ON STATI ON 


STATION | STATION 
D E 


MON. THRU FRI. 


by the hometown folks in Met- 8:00 Ad. « 1248 NOON 


ropolitan Shreveport—and they 


38.1 


19.5 6.2 16.0 19.5 


MON. THRU FRI. 


represent just 15% of the listen- 12:00 NOON - 6:00 P.M. 


44.3 


21.2 9.2 6.1 19.4 


ers in our total coverage! SUN. THRU SAT. EVE. 


6:00 P.M. - 10:30 P.M. 


54.6 


11.2 8.5 24.0 


LOOK AT KWKH's s.a.m.s. AREA! 
S.A.M.S. shows KWKH with 22.3% more daytime 


listeners than all the other Shreveport stations 
combined. But cost-per-thousand-homes is 46.4% 
‘less than the second Shreveport station! 


KW Ki 


A Shreveport Times Station 


50,000 WATTS 
CBS RADIO 


SHREVEPORT, LO 
AS KANSAS 


The Branham Co. 
Representatives 


Henry Clay 
General Manager 


Fred Watkins 
Commercial Manager 


Advertising Age, January 24, 1955 


Getting Personal 


Nicholas George John Frederick Samstag weighed in at 6 Ibs., 4 
oz., at New York Hospital Dec. 31. Mr. and Mrs. Samstag are, re- 
spectively, Nick Samstag, promotion director of Time, and Claire 
Vanderplank, of Life publisher’s office...A second boy arrived 
Jan. 11 for Andy Gent, Capper Publications representative in 
Cleveland... 

Sterling V. Couch, traffic manager of WDRC, Hartford, Conn., is 
marking his 27th year with that station...David R. Daniel, pub- 
lisher of the Hartford Times, has been named to the board of 
judges for the Hartford Jewish War Veterans Citizen’s Award... 


OLD TIMERS—Ross Roy, president of Ross Roy Inc., Detroit, adds a 

smile to the center of this group of four of the agency’s employes 

who have completed 15 years of service. The scene is a party Mr. 

Roy gave for the company’s 34 old timers. Left to right are Andy 

Holevar, photographic staff; John W. Hutton, v.p. and operations 

manager; Mr. Roy; Margery Link, space and time buyer; and Carl 
Hassel, v.p. and media director. 


Robert Schnering, president of Curtiss Candy Co., is handling 
the state chairmanship of the ’55 Cancer Crusade in Illinois, head- 
ing the group of more than 60,000 volunteers for the April fund 
drive... 

A fortunate victim of the plane crash near Toronto last month 
was S. C. Young. general manager of Stevenson & Scott, Toronto 
agency, who was returning from a business trip in the U. S. Only 
his luggage suffered—it was completely destroyed—and he’s now 
attempting to replace some of the valuable records his briefcase 
held... 


‘ mn q 


TRUJILLO NAVIDAD—Donald Gill, left, account executive of the Do- 
minican Republic Tourist Office for Geyer Advertising, New York, 
his wife and white-jacketed Fred Stairwalt, representative of In- 
ternational Services, New York public relations agency on the ac- 
count, arrive at General Andrews Airport, Ciudad Trujillo, Christ- 
mas Day. They were met by Carlos Pellerano, right, Dominican di- 
rector general of tourism. Mr. Gill, a Geyer v.p., visited Trujillo, 
Santiago, Boca Chica and other winter resort areas of the Carib- 
bean country. 


Getting long, thoughtful and favorable reviews these days is 
“Rutherford B. Hayes and His America” (Bobbs, Merrill, $6), whose 
author is Harry Barnard, director of research for Arthur Meyer- 
hoff & Co., Chicago agency. Barnard is the author of “Eagle For- 
gotten,” a study of the life of John Peter Altgeld, one-time governor 
of Illinois, and is currently at work on a biography of James Cou- 
zens, one-time partner of Henry Ford and senator from Michigan. 
Incidentally, the book and its author made their first public bow in 
conjunction at a party given by Spencer D. Irwin, associate editor 
of the Cleveland Plain Dealer. Irwin printed the party invitations 
“jmitation of printing that graced the era of Rutherford B. Hayes” 
on his own basement hobby press... 

Clint Frank, head of the Chicago agency of that name, was one of. 
a large group of Chicago business executives who sat at the speak- 
ers’ table Jan. 7 when the Executives’ Club showed the movies of 
the New Year’s Day Rose Bowl football game. Each man had been 
an all-American football player like Clint, who starred at Yale... 

Monday, Jan. 3, the sales promotion and publicity department of 
KCOP, Los Angeles, was filled with the aroma of Corona cigar 
smoke, which was the sales promotion and publicity director War- 
ren Earl’s means of announcing the arrival of eight-pound Thomas 
Warren, his third child... 5 

In Charlotte, N. C., J. Robert Covington, v.p. of Jefferson Stand- 
ard Broadcasting Co., became a father for the second time. It’s a 
boy—Patrick Cansler Covington, born on Jan. 5... 
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POT ET OS TET CT 


NEW YORK 


The Fawcett Women’s Group 


meee 


“Has anybody here not seen Kelly?” 


TRUE CONFESSIONS—MOTION PICTURE... the all-quality magazines in the screen-romance field 


CHICAGO 


DETROIT 


LOS ANGELES 


HOLLYWOOD 


SAN 


Grace Kelly is Hollywood’s newest 
star. And brightest. Her exquisite 
beauty, her grooming, her manner 
of dress have enchanted movie fans 
everywhere. Millions. Mark us: 
Girls will think they look like 
her. They'll walk like her, talk 
like her. They'll masquerade her 
make-up, copy her clothes. Ever 
thus... this miraculous power of 
personalities to magnetize the 
masses. Advertisers who feature 
Hollywood stars learned this 
long ago. So, too, the editors of 
MOTION PICTURE magazine. In 
every one of their pages this power 
pulsates. Dollar-wise, discriminat- 
ing merchandisers like Bourjois, 
Westmore, Ipana (to namea few) 
feel it in their bones, smartly sur- 
round their advertisements with 
this atmosphere for sales. With the 
lines growing longer at the box office 
and the movies again mobbed, with 
copies of MOTION PICTURE 
melting away fast on the stands... 
all this makes solid sense for your 
schedule, too. Especially when 
twinned with TRUE CONFES- 
SIONS for a multi-million, un- 
matched market of young, vibrant 
responsive women ... 


w almosphere for sales 


Oko! THE SYRANGE SeteeT oF A CHRNOOEE™ 


Motion Picture 


Ceres 


W STARS OF 1955 


FRANCISCO 
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Advertising Age, January 24, 1955 


Bergdahl, Miner Head Judges 
* NEWS - * NEWS - * NEWS - * NEWS - for ABP Ad Contests Cold 


. , Herbert O. Bergdahl, exec. v.p. 
4100000 BIRTHS in ‘54 of Associated Merchandise Corp. 
, ? and D. C. Miner, advertising man- 


RECORD BABY BOOM ager of E. F. Houghton & Co., 


Philadelphia, have been named 
chairmen of the two groups of 
judges for the Associated Business 
Publications’ 1955 advertising con- 
tests. 

Mr. Bergdahl will head the unit 
judging advertising in merchan- 
dising papers, and Mr. Miner will 
supervise the awards panel for 
industrial, institutional and profes- 
sional publications. Judging of the 
two groups will take place Feb. 10 
and 11, respectively. Awards in the 
merchandising group will be made 
April 5 in New York at a program 
sponsored by the New York Sales 
Executives Club; awards in the 
other group will be presented April 
14 in Philadelphia during a pro-| wraps ofrr—Cott Beverage Corp., 
gram co-sponsored by the Poor| yew Haven, Conn., recently won 


wee - 4 | Richard Club and Eastern Indus- a decree from the Pennsylvania 
425 LAFAYETTE 3 ae ce): Gn, Pe Ae | tris] Advertisers Assn. supreme court enjoining the state 


from refusing to permit distribu- 
eee eee tion of Cott’s sugar-free dietetic 
LL 


ABOuT HOSPITAL DISTRIBUTED 


Git * SAMPLING 
ittfaX PROGRAM 
Gift-Pax delivers your product to new 


mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET! 


NOW REACHING 
3,000,000 YOUNG 
FAMILIES YEARLY 
IN THE UNITED 
STATES, CANADA, 
BELGIUM AND THE 
HAWAIIAN IS- 
NDS. 


ACT NOW .... GIFT-PAX INC., 


; soft drinks within the state. Cott 
immediately launched an advertis- 
This Coupon | THE OREGONIAN, | ing campaign in major dailies in 
| Pertians t, Gregen the state announcing the end of its 
~ on cue . 
prohibition. Supplementing the ad 
Brings You YES , | want a copy of The —— sadieiinds, te sonepidas tae 
| Consumer Inventory of TOP TEN BRA . | ing educational literature to doc- 
Facts on How | , | tors and food editors. Dowd, Red- 
— —- | field & Johnstone, New York, is 
Your Product eS | nieces 
me 
2 
| | A 
Rates in Firm | ‘Name’ License Plan 
Portland, Oregon | addres | Sells Merchandising 
City Zone State | Materials to Users 
| ae HOLLywoop, Jan. 18—The De- 


lira Corp. has announced a new 
method of “name licensing” and is 


offering that of “Wild Bill Hickok” 

ba q to manufacturers who buy a fran- 

chise and thereafter pay only a 

flat percentage on all printed mat- 

a ter used to promote their product. 

The “Hickok” show is on 122 tv 


and 555 radio stations, sponsored 
by Kellogg Co. 

Licensees do not pay the cus- 

tomary 5% on gross sale of prod- 


ucts. They are required to buy a 
minimum monthly amount of 


7 packaging, point of sale material 
onsumer Inventory of Portiand s hi 


gets a 5% commission. 
The required materials must be 


purchased from Milprint Inc., 
paper and package producer; Car- 
ter-Galantin, point of purchase 
manufacturer, and Green Duck 
Co., premium manufacturer. 
s According to Ira Dowd, presi- 


dent of Delira, its fee includes 
specialized help in the coordina- 

tion of advertising and merchan- 
a nl d STO ie E D | STR | K UTI 0 N C H EC 7 dising materials, and advertising 
mats, publicity stories and consul- 
tation, merchandising help, and 


vs personal appearances and roufirig 
NOW, for the second year, you can know how your product rates of tv stars. Tv and radio spots will 
in the buying homes of Portland, Oregon —marketing center also be available at cost. 
: it. Two types of licensees will be 
for 1%4-million consumers. signed: 
( . , 1. Those using the complete 
The Oregonian brings you a complete and authentic personal interview package. 
2. Companies desiring special 
survey of product usage and brand purchases. Here are facts about seneenel eeemations for & tanen, of 
your brand. A simultaneous store check gives comparisons between one to three months, predicated on 


me ‘ . a fee basis for the use of the Wild 
acceptance and distribution. Prepared by Dan E. Clark II & Associates, Inc. 0 


Bill Hickok name. 
Available after February 1. Licenses will be available to soft 
goods and toy manufacturing firms 
and producers of every type of 
consumer goods exclusive of cere- 
als. It is estimated that the first 
products licensed to carry the 


name will hit the market about 
RESERVE YOUR COPY NOW FROM March 1. 


+ hi Ee Ore 8 | oO ni an Pullman Couch Names Buckner 


Norman Buckner has_ been 


CHECK THESE SURVEYED SALES FACTS: 


1. Product usage in the permanent Portland home market. 
2. Brand acceptance—yours and your competitor's. 
3. Grocery and drug store check of brand distribution. 


4. Media penetration and duplication. 


named advertising manager and 
5. Family characteristics. PORTLAND, OREGON assistant sales amen of a 
Largest Circulation in the Pacific Northwest Couch Co., Chicago. Mr. Buckner 
236,289 Daily — 294,216 Sunday formerly was associated with both 
wholesale and retail home furnish- 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. ings companies. 
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Advertising Age, January 24, 1955 


Schering Campaign 
Stresses Imparting 
Drug Data to Medics 


ASBURY ParK, N. J., Jan. 18— 
Schering Corp., Bloomfield phar- 
maceutical manufacturer, will ad- 
vertise in 140 medical journals and 
39 drug publications in the coming 
year, the company’s advertising 
director, Dr. John McDonnell, told 
a special sales conference held 
here. 

Including direct mail, Schering’s 
advertising program will involvea 
total of 25,000,000 printed pages, 
he said, “The program of sample 
distribution,” he added, “is a 
major departure from past think- 
ing.” 

George Straayer, director of 
sales training and trade relations, 
told the sales group that more em- 


phasis will be placed on detail 
men communicating pharmaceuti- | 
cal news to doctors. Drug compa- | 
nies, as they continue to make) 
increasing numbers of new com- 
pounds, must shoulder the burden 
of insuring that the physician is 
kept informed, Mr. Straayer said, 
pointing out that the doctor’s abil- 
ity to treat his patients successful- | 
ly may depend on this information. 


# Decentralization of Schering’s 
sales department was announced | 
by the company’s domestic sales 
manager, Herman W. Leitzow. In. 
line with the new plan, three re-_ 
gional and 15 division managers 
were appointed. The shifts were) 
made, according to Mr. Leitzow, to | 
“bring management and field sales | 
forces closer together and stream-.| 
line our expanding operations.” 


Peaceful Atom Uses 
Will Be Focus of 
Cleveland Sessions 


New YorK, Jan. 18—Twelve. 
national organizations, represent- | 
ing more than 250,000 American | 
scientists, engineers and indus- 
trialists, have announced plans, 
to hold a Nuclear Congress and) 
Atomic Exposition Dec. 12-17 in| 
Cleveland. 

Called “the biggest single project 
yet undertaken by the combined 
engineering and scientific societies | 
of the nation,” the congress will | 
have as its objective the launching 
of a continuing program of in- 
terchange of information on the 
developing applications of nuclear 
science for peacetime purposes. | 
The program is sparked by the 
Engineers Joint Council, a federa- 
tion of eight national engineering 
societies, whose president, Dr. 
Thorndike Saville, dean of engi- 
neering at Columbia University, 
joined Dr. Donald Katz, chairman 
of the chemical and metallurgical 
engineering departments, Univer- 
sity of Michigan, in announcing 
the congress. 

The concurrent exposition will 
be sponsored by the American In- 
stitute of Chemical Engineers, 
whose president, Prof. Barnett F.| 
Dodge, of Yale, said that suppliers | 
to the various atomic industries 
would be invited to display their | 
latest product developments relat- | 
ing to peacetime applications of 
atomic energy. 

Athol F. Denham, Detroit agen- 
cy head, has been named exposi- 
tion director. 


| 


Halpert Studio Adds Name 

A. Halpert Art Staff, New York, 
has changed its name to Halpert- 
Dane Studio. Norman Dane has 
been art director at the advertising 
art studio for the past ten years. 
Nordloh Switches Magazines 

Robert J. Nordloh, formerly with 
Successful Farming, has joined the 
New York advertising staff of 
Progressive Farmer, 


How do you like the 1999 modal ? 


Teer precy oom tem eK MAF So we ee ~ 
neew we 


NON-COMPETITIVE BUGGY—Watch- 
makers of Switzerland ran this ad 
in the Washington Post & Times 
Herald to indicate the importance 
of competition in promoting prog- 
ress. Jalopy shown would still be 
made in ’55 except for competition, 
the copy declares. Foote, Cone & 
Belding, New York, is the agency. 


Philip Morris Gets 
Johnny's ‘Call’; 


But Biow Doesn’t 


New YorK, Jan. 18—This is AA’s 
nomination for the correction of 
the week. 

“Editor—Yesterday (Jan. 11) 
we sent to you a photograph of 
‘Johnny’ of Philip Morris on the 
occasion of his receiving a dia- 
mond ring at a surprise luncheon 
tendered him by the cigaret com- 
pany. 
| “Inadvertently, we mentioned 
that ‘Johnny’ had been plucked 
from his page boy post in a New 
York hotel 21 years ago by O. 
Parker McComas, president and 
chief executive officer of Philip 
Morris & Co. 

“This was in error, and the 
fourth paragraph in the caption 
should read as follows: 

“<Johnny’ was plucked from his 
page boy post in a New York hotel 
21 years ago. Since this his bell- 


like ‘Call for Philip Morris’ has 
echoed in millions of homes, from 
countless radio and television pro- 
grams, and his familiar face and 
red and black uniform have 
sparkled out of store windows 
from coast to coast.” 

The story of how Johnny went 
to work for Philip Morris is one of 
the legends of the ad business, but 
his discoverer was agency boss 
Milton Biow. Suppose the Benja- 
min Sonnenberg press agent, who 
sent out the unsigned correction, 
never heard about the real hero 
in this saga? 


CONSUMER 
BEHAVIOR 


edited by Lincoln H. Clark 


A thorough analysis of how 
purchase decisions are made 
in America today. Pioneer- 
ing studies by outstanding 
authorities on the dynamics 
of consumer reaction. 


Ken Thompson Now a V.P. $4.00 
apfganeth H. Thompson has Deen cope aa row on 

industrial advertising department temngey epgrony: task, Ree 

of Erwin, Wasey & Co., New York. NEW YORK UNIVERSITY PRESS 


Dept. AA 
Washington Square, New York 3, N. Y. 


Van Nostrand to ‘Esquire’ 


Roland Van Nostrand, formerly 
with the Mutual Broadcasting Co., 
has joined the sales staff of 
Esquire. 


© 


how to get the 


)UMP 
on competion... 


This is just between us—so if any of your competitors 
happen to be looking over your shoulder, better turn 
the page fast and read this message later. There’s a 
chance, you see, they may not yet know what a terrific 
medium The National Geographic Magazine is for 
advertisers, small and LARGE. And that can be a real 
chance for you to get the jump on them. 


Today over 2,000,000 families read The National 
Geographic Magazine every month—a two-thirds 
increase in less than ten years. National Geographic 
readers are avid buyers of all things. IF it’s something 

they need, they'll buy it. If it’s something they want, 

they can buy it. And if you’d like to know how they feel 
about our editorial vitality, there’s no better dramatization 
than their voluntary renewal rate of nearly 90%. 


During 1954, National Geographic advertisers, small 
and large, had ample opportunity to get the jump on 
their competition in our market of 2,000,000 A-1 
customer-families where this famous magazine packs 
such appeal. We can show scores of success stories 
explaining why so many advertisers are increasing their 
National Geographic schedules, and why new advertisers 
have taken the jump im 1955. 


To make your trial jump profitable, ask us for the latest 
facts. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


read by over 2,000,000 families who buy more 
because they have more, 
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Joseph M. Waters Forms 
Marketing Service 

Joseph M. Waters has formed 
Joseph M. Waters & Associates, a 
grocery marketing consultant, 
with offices at 480 Lexington Ave., 
New York. Associated with him is 
his wife, the former Alice W. 
Brown, who was previously direc- 
tor of home economics for Hawaii- 


an Pineapple Co. Ltd. and Camp- 


bell Soup Co. Mr. Waters has 
had 37 years’ experience in _the 
food industry and most recently 
was exec. v.p. of the Snow Crop 
division of Clinton Foods. 

The Waters organization will 
offer manufacturers and distri- 
butors such services as merchan- 
dising, brand name development, 
package and label improvement 
and product publicity. 


Ccoun Cat/ A.B.C. CITY ZONE 


\, POPULATION 


jase. City Zone, Pop. 1954 
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NOW 100,121* 


Che Sioux City 


cama Y 
100% coverage in Sioux 
City A. 


B. C. City Zone 
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NATIONAL REP. JANN & KELLEY, INC. 


NARTB Seeks 
Brewers’ Support 


in Control Scrap 


M1aMI Beacu, Jan. 18—Harold | 
E. Fellows, president of the Na-. 
tional Assn. of Radio and Televi-| 
sion Broadcasters, called upon the | 
nation’s brewers last week to, 
stand together with broadcasters, 
and with other representatives of 
private industry, in defending 
against “unfair or unnatural con- 
trol or limitation of the advertis- 
ing of legal products.” 

His appeal was made in a speech 
before a convention of the U. S. 
Brewers Foundation. He spoke 
particularly about H.R. 1222 (the 
Bryson bill), upon which hearings | 
were held in the 83rd Congress. | 
The Bryson bill proposed that | 
limitations be placed on the ad- | 
vertising of alcoholic beverages | 


‘via radio and tv. | 


Reviewing the broadcasters’) 
testimony before the House inter- | 
state and foreign commerce com- 
mittee, which conducted the hear- 
ings, Mr. Fellows concluded: “To 
say that beer, an accepted and le- 
gal product, must not be adver- 


Sera 


Major airlines report tremen- 
dous increase in traffic. Nation- 


Seep ae 
‘ 


al — Eastern — Delta increase ca- 


pacity 30-50% to meet vast 


demand. 


will be jamming the 


Coast market this winter alone! 


records both winter 


JOHN $. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WOAM-FM 


Hotel bookings are setting new 


More than 2 million visitors 


lush Gold 


and hat only part ofthe picture on Flora’ Gad Coast! 


mer — Department store sales 
are up 6% over a year ago. 


* Permanent residents now top a 
million — and retail sales are 
way over a billion. 


You can cash in on this boom- 


and sum- 


ing, year round market at low 
cost through the blanket cover- 


age of The Miami Herald. 
See your SB&F man today. 


mi 


~ 
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Advertising Age, January 24, 1955 


INDEX OF SATURATION... January 1, 1999 
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All figures except radio based on 44,787,000 
on 48,509,600 homes. 
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domestic and farm electric customers. Radio based 
1, 1954, Nielsen Coverage Service estimate. 


Total homes projected from Sales Management Jan. 1, 1954, estimate. Television estimated by NBC. 


Chart prepared hy Electrical Merchandising. 
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tised, or must be advertised under 
the impress of artificial limitation, 
is to do offense to the individual’s 
right.” 


ws Mr. Fellows pledged that the 


broadcasters would constantly and | 


vigorously oppose any effort which 
would substitute “organized mi- 


nority pressure for majority rule.” | 


He stated that in such opposition, 
“we will cooperate sincerely with 
any group—government, industry, 
civic or otherwise—that believes 
in the democratic principle of free 
rule.” 

He emphasized his view that 
any effort directed toward the 
control of advertising of one prod- 
uct was a frontal attack upon all 
advertising in this nation. He 
stated that it is the function of in- 
dustry, as well as of individuals, 
to be “vigilantly aware of the 
principles which made industry 
possible in this country.” 


NBC Spot Sales Boosts Two 


Paul Mensing, formerly radio 
manager of the Detroit office of 
NBC Spot Sales, has been named 
radio manager of the central di- 
vision of the network-owned rep- 
resentative. His office will be in 
Chicago. He will be replaced in 
Detroit by William B. Buschgen, 
now a radio account executive 
with the company in New York. 


POPAI Appoints Swofford 

The Point-of-Purchase Adver- 
tising Institute has appointed Hugh 
Swofford & Associates, New York 
and Chicago, to handle the public 
relations and publicity for its an- 
nual POPAI exhibit and sympo- 
sium to be held April 5-7 in Chi- 
cago. 


Coffee-Time Names Bresnick 

Coffee-Time Products of Amer- 
ica, New York, has appointed 
Bresnick Co., Boston, to handle 
advertising for Coffee-Time 
sparkling soda and Coffee-Time 
syrup. The company’s first cam- 
paign is now running in New York 
City. 


RAB Appoints Baker 

James F. Baker Jr., formerly of 
WTRY, Troy, N, Y., has joined 
the Radio Advertising Bureau, 


New York, as a sales presentation 


Market. i 


writer. He has been assigned to 
the local promotion department. 


‘Most Appliances to 
Have Bigger Sales, 
Says McGraw-Hill 


NEw York, Jan. 19—Sales of all 
i\major appliances except washing 
machines and air conditioners will 
increase this year, Electrical Mer- 
|chandising predicts. 

The McGraw-Hill publication 
in its annual statistical and 
marketing issue, sees increases of 
between 1.04% and 21.53% ove. 
1954 sales in the other white goods 


lines, basing the forecast upon 
estimates by leading appliance 
manufacturers. 


Here are the sales the magazine 
predicts for 1955: 

Refrigerators, 3,500,000, up 
2.19% from ’54; freezers, 1,027,059, 
up 5.34%; automatic washers, 
2,355,312, down 2.67%; conven- 
tional washers, 1,069,111, down 
13.08%; dryers, 936,683, up 5.24%, 
and ironers, 97,050, up 6.30%. 

Other predictions are: Ranges, 
1,246,875, up 7.03%; water heaters, 
783,056, up 1.04%, dishwashers, 
243,333, up 15.87%; food waste 
disposers, 437,500, up 21.53%, and 
room air conditioners, 1,199,375, 
down 2.49%. 


® Electrical Merchandising points 
out that predictions based on 
manufacturers’ estimates last year 
varied widely in accuracy. The 
manufacturers came close in call- 
ing output on refrigerators, ranges, 
water heaters, food waste disposers 
and room air conditioners. 

They were too optimistic on 
freezers, conventional washers and 
dishwashers. But they were con- 
servative on dryers, and estimates 
on automatic and conventional 
washers nearly cancel each other. 

Actual 1954 production was a§ 
follows: 


975,000; automatic washers, 2,420,- 
000; conventional washers, 1,230,- 
000; dryers, 890,000; ironers, 91,- 
300; ranges, 1,165,000; water heat- 
ers, 775,000; dishwashers, 210,000; 
food waste disposers, 360,000, and 
room air conditioners, 1,230,000. 
manager. 


Reyher Gets Promotion 
Westinghouse Television-Radio 
division, Metuchen, N. J., has 
named Kimball A. Reyher, who 
has been with the company for 
some . time, 


Refrigerators, 3,425,000; freezers, . 


radio merchandise’ 
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Going forward on the double 


In the few short weeks since The Mirror 
obtained the name, circulation lists and 25 
best features of the Daily News, here is what 


has happened in Los Angeles: 


Mirror-News circulation has skyrocketed. 
Readers have been quick to turn to the news- 
paper which added such great features as 
Drew Pearson, Earl Wilson, John Crosby, 
Eleanor Roosevelt, Red Smith, Matt Wein- 
stock (a top local columnist) and many other 
prominent writers, special information and 
entertainment panels, and a host of popu- 
lar comic strips. Incorporating such assets 
with a standing stellar feature line-up and 
a vigorous, paced-for-the-young news and 
editorial policy has made The Mirror and 
Daily News the greatest “two for one” 


value in Western newspaper history. 


wes 
= 


eg 
yo | 


Mirror-News advertising has increased 
quickly. Many former Daily News adver- 
tisers immediately recognized this new force 
for double impact and sales and are now 
regularly scheduled in the columns of The 
Mirror and Daily News. Users of all media 
in America’s third largest market have been 
and are making revised plans to capitalize 


on this new, two-edged selling tool. 


Now is the time for you to get the new 
Los Angeles story. Each passing day brings 
more evidence of results for advertisers 
using The Mirror and Daily News. Write, 
wire or call the newspaper or its national 
representatives, O’Mara and Ormsbee, in 
New York, Chicago, Detroit and San 


Francisco for latest details. 


EDITOR ANb PUBLISHER 


The MIRROR and DAILY NEWS, Los Angeles 


REPRESENTED BY O’MARA AND ORMSBEE, NEW YORK, CHICAGO, DETROIT AND SAN FRANCISCO 
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National Advertisers! |: 


q 85¢ out of every Michigan retail , 
- dollar (outside of Wayne County 
and the Upper Peninsula) are spent 
in the 8 Booth Newspaper Markets! 


® New, wrap-around windshields 
are wrapping up new Michigan 
sales opportunities for you! 

Right in the middle of the great 
Michigan Market are eight great 
Booth Michigan Newspapers... 
ready and able to help you sell 
more in 755! 

In every category . . . home 
ownership, car registrations, fam- 
ily income, and many others, 
Michigan is one of America’s top 
markets... fastest growing of all 
major industrial states. 


Total trading zone population 
in Booth markets is 2,117,944. And 
Booth papers go into 70% of all 
homes in these markets. 

ABC net paid (3-31-54) is 426,893 
...an all-time high. October pub- 
lisher’s statement is up another 
7,171 at 484,064. Reader interest 
and dealer influence in Booth 
papers have never been greater. 

Let your Booth man tell you 
more about how these eight great 
papers can help you make more 
money in Michigan this year! 


Call a Booth man today! 


A. H. Kuch Sheldon B. Newman 

110 E. 42nd Street 435 N. Michigan Avenue 
New York 17, New York Chicago 11, Illinois 
Oxford 7-1280 Superior 7-4680 


Brice McQuillin Wm. Shurtliff 

785 Market Street 601 Ford Bldg. 

San Francisco 3, California Detroit 26, Michigan 
Sutter 1-340] Woodward 1-0972 
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Katz Adds Storer Station 

Katz Agency, which already 
handles 10 radio and tv stations of 
Storer Broadcasting Co., has been 
named to represent another Storer 
outlet, WJW, Cleveland. 


PRESS CLIPPINGS 
News items, editorials, advertisements 
Promptly 


from daily and weekly newspapers, from 
magazines and trade papers as specified. 


? 


ESTABUSHED 888 

PRESS CLIPPING BUREAU 

BArcley 7-537! 

165 Church Street New York 7, N.Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 


PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


DesJarlait 
AGENCY ART SHOW—Prize winners in the annual staff 
art show at Campbell-Mithun, Minneapolis, are Pat 
DesJarlait, art director (with “Corn Harvest’), Pat 


Nolan 


Nolan (with “Combat des Cogs’), and Bill Burke, 
assistant executive art director (with “Desolate 
Dunes’’). 


The most important* Church Wedding of 1955 


2K (IMPORTANT, THAT IS, TO ANYONE WHO WANTS TO SELL 
THE HUGE PROTESTANT CHURCH MARKET) 


PROTESTANT 
CHURCH ADMINISTRATION 
AND EQUIPMENT 


merges with 
CHRISTIAN HERALD’S 
CHURCH BUILDING 


AND 


EQUIPMENT SUPPLEMENT 


“~~ 


NOW?! 
ONE Medium to Reach 


the ENTIRE Billion-Dollar 
PROTESTANT CHURCH 
ADMINISTRATION, BUILDING 
AND EQUIPMENT MARKET 


= . SHRISTIAN HERALD'S: sis digi 
"PROTESTANT CHURCH ADMINISTRATION AND EQUIPMENT 
27 East 39th Street ee Murray Hill 6-0712 ee New York 16, : 
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Advertising Age, January 24, 1955 . 


Survey Shows 
Candy Makers’ 
Budgets Up 43% 


New York, Jan. 18—Advertis- 
ing expenditures by candy manu- 
facturers may reach $50,000,000 in 
1955, according to Candy Indus- 
try’s annual survey, released last 
| week. This amount would repre- 
|sent an increase of about $15,000,- 
000 over the 1954 advertising 
investment made by the candy 
manufacturers. 

Thirty-four national advertisers 
in the confectionery field, who 
spent $20,475,000 in advertising 
last year, will increase their ad 
budgets to about $25,000,000, the 
bi-weekly publication reports. 

While most of the nation’s 2,000 
candy manufacturers do not have 
national ad budgets, the publica- 
tion points out, a great many in- 
vest considerable amounts in 
local ad campaigns. This is espe- 
cially true of the retail manufac- 
turer chains. 


s “Big newspaper space and some 
in magazines will be used this 
year by such retail manufacturer 
chains as Loft’s, Barricini and 
|Barton’s, in New York; Fanny 
|Farmer in a number of markets; 
_DeMet’s, Andes, Mrs. Snyder, Mrs. 
‘Stevens and a number of others 
in Chicago; Stover’s in a number 
‘of markets; See’s, Blum’s and a 
few others in the Far West and 
many smaller operations in about 
“every section of the country. 
“Here is the way the candy in- 
| dustry ad expenditures may mea- 
‘sure up in 1955: 
| “National advertisers in national 
media, $25,000,000; local advertis- 
ing by wholesale manufacturers, 
_ $5,000,000; by retail manufactur- 
ers, $10, 000, 000; cooperative ad- 
| vertising programs, from $5,000,- 
000 to $10,000,000. 
| “Should the record figure of 
| $50,000,000 be spent on advertis- 
| ing by the industry,” says Candy 
Industry, “it would be used to 
support annual sales of $1 billion 
at the wholesale level, or about 
| $1.7 billion at retail. 


|# “Candy manufacturers do not 
follow a set pattern or formula 
for determining their advertising 
budgets,” the publication asserts. 
“It cannot be said that candy man- 
| ufacturers base advertising expen- 
_ ditures on sales. Some do. Others 
_take into account both sales and 
| earnings. 

“E. J. Brach & Sons, Chicago, 
the industry’s largest manufactur- 
er, with annual sales in excess of 
$41,000,000 (at wholesale), will 
spend about $1,200,000 in adver- 
tising in ’55,” the survey discloses. 


s “Life Savers Inc., Port Chester, 
N. Y., which has sales of less than 
' $15,000,000, will spend almost 
$1,000,000. 

“Two of the industry’s largest 
'bar goods companies—Mars Inc., 
Chicago, and Peter Paul Inc., 
Naugatuck, Conn.—each with esti- 
mated annual sales of $35,000,000, 
will each spend about $2,000,000 
on advertising. 

“Of the 34 national advertisers, 
seven will spend $1,000,000 or 
more, and 13 others will spend 
$500,000 or more. Last year there 
were 16 candy companies with ad 
budgets of $500,000 or more. 

“Because of the high rates now 
charged for tv programs, very few 
candy manufacturers will be us- 
ing tv in ’55,” the report declares. 
Mars and Peter Paul are among 
the major exceptions. 

“Magazines, newspapers and 
point of sale promotion will be 
the dominant media of candy ad- 
vertisers this year.” 
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Now in 4th place among all magazines in Advertising Revenue 
... With an increase of 16 percent over 1953 


(A higher percentage increase than that of any other big-circulation magazine ) 


1946 


1947 


1948 


1949 


1950 


1951 


1952 


1953 


OK KEEPS MOVING UP 


1954 


1 LIFE LIFE LIFE LIFE LIFE LIFE LIFE LIFE LIFE 
2 POST POST POST POST POST POST POST POST POST 
LADIES’ HOME | LADIES’ HOME 
3 COLLIER’S pi pied TIME TIME TIME TIME TIME TIME 
4 LADIES’ HOME | aye bal LADIES’ HOME | LADIES’ HOME | LADIES’ HOME | BETTER HOMES | BETTER HOMES | LOOK 
JOURNAL JOURNAL JOURNAL JOURNAL & GARDENS POM $96,675,479 
BETTER HOMES | BETTER HOMES | LOOK LOOK BETTER HOMES 
TIME COLLIER’S COLLIER’S COLLIER’S 
5 & GARDENS & GARDENS $20,910,987 $22,971,144 & GARDENS 
6 GOOD BETTER HOMES | BETTER HOMES | BETTER HOMES | LOOK LOOK LADIES’ HOME | LADIES’ HOME | LADIES’ HOME 
HOUSEKEEPING | & GARDENS & GARDENS & GARDENS $17,765,110 $19,946,982 Peuon JOURNAL JOURNAL 
' G00D G00D LOOK GOOD 
McCALL 
7 ion HOUSEKEEPING | HOUSEKEEPING JERSRRy ET pees ans Clans HOUSEKEEPING | COLLIER'S 
LOOK G00D GOOD GOOD G00D 
VOGUE McCALL’ 
8 seine PSBIET TCIM HOUSEKEEPING | HOUSEKEEPING | HOUSEKEEPING | HOUSEKEEPING eee — 
WOMAN'S HOME WOMAN'S HOME | WOMAN'S HOME G000 
9 COMPANION ae one COMPANION COMPANION — seater a HOUSEKEEPING 
WOMAN'S HOME ff WOMAN’S HOME WOMAN'S HOME BUSINESS 
10 NEWSWEEK jo alae venta McCALL'S NEWSWEEK Pinta McCALL'S McCALL'S oie 
BETTER HOMES | LOOK ; : BUSINESS BUSINESS 
Sa |p emee errereee NM | NEWSWEEK | MecAL' McCALL'S a ie McCALL’S 
12 HARPER'S sea COUNTRY COUNTRY COUNTRY BUSINESS WOMAN'S HOME| WOMAN'S HOME| FAMILY 
BAZAAR GENTLEMAN GENTLEMAN GENTLEMAN WEEK COMPANION COMPANION CIRCLE 
LOOK COUNTRY FARM FARM FARM | FAMILY U. S. NEWS & 
13 PTT GENTLEMAN JOURNAL JOURNAL JOURNAL WORN ORY | Sere OY eee WORLD REPORT 
AMERICAN AMERICAN BUSINESS COUNTRY FAMILY FARM 
AN V 
14 TU | aeee —_ HOME WEEK GENTLEMAN CIRCLE JOURNAL oe 
FARM BUSINESS BUSINESS FARM FARM WOMAN'S HOME 
15 ESQUIRE JOURNAL WEEK WEEK WOMAN'S DAY | ouRnaL JOURNAL WOMAN'S DAY | COMPANION 


LOOK’S CONTINUING GROWTH is one of the 


great success stories in publishing history. And 
now there is a spectacular new chapter labeled 
1954. Here’s a synopsis: ADVERTISING... . LooK 
was the only big-circulation magazine in the 
weekly field to show a gain in ad pages in 1954. 
LOOK’s ad revenue for 1954 was $26,675,479, an 
increase of $3,704,335, or 16.1, over 1953—a 
higher percentage increase than any other big- 


circulation magazine. CIRCULATION .. . LOOK’s 


A.B.C. net paid circulation for the first nine months 
of 1954 was 3,876,681 ... an all-time high, and an 
increase of 375,653, or 10.7%, over the same pe- 
riod of 1953. LOOK alone of all the big-circulation 
magazines in the weekly field has shown a gain in 


exciting magazine in America. 


every post-war year. RETAIL IMPACT... In 1954, 
LOOK developed more store-wide retail tie-ins 
than any other magazine. In Food, Drug and 
Menswear alone, 42,308 stores tied in with LOOK 
promotions. EDITORIAL ACHIEVEMENT... . In 
1954, LOOK received a total of 13 major awards 
from leading civic and professional organizations 
for distinguished editorial service... more, to the 
best of our knowledge, than any other magazine. 


Postscript for Advertisers .. . LOOK’s spectacular 
growth points clearly to this conclusion: your ad- 
vertising dollars go farther, dig deeper and sell 
harder when you put them in LOOK . . . the most 


SOUGCE Publishers information Bureau 


POST-WAR CIRCULATION GAINS 


Gain 


1,561,754 985.049 $40,552 
67.5% 35.2% 22.5% 
Source: Publishers’ Interim Statements to A.B.C 


months of 1954 (latest available) and the first nine 


Gain Gain 


for the first nine 


Gain 
771,825 
16.1% 


months of 1946 
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1954 Marks 12th Straight Year A 
of J-A Retail Food Leadership 
red Fina Writs “War Wounded Vets Voice 
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17.8%, 


Percentage of Total 
15.1% Retail Food Linage 


1954 


Source: Media Records 
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4.2%o 
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- 
P atl 


et ae * en Re sae ne fh at rad tie cat MB pak | 4 Od hy 3 oP % pout SF Cee Shey ee ee ye sa 5 ft bestest RSS raha ga) Ue tele fod AS Omen Pee ether ee pe PME ee hay b 
Mo ome a ane tos NES gas seca ce id aor Se arama s Ne cae Vd SB Ae be ee A ier CCRC ies DY SNS St eae eters OMe ee SR FRAY IB: § Fame at ba A Sie eae, Daa ee aes cats 3 ae TELS, ae eae eee an 
ot ited ae FCS Ue Tau tk Sar eee Sahn WR as sie SoS ak Su Ste 6 A. Algae Y hae a oe PEAT Sy Te mk Cpe ea 4 eee SRM geek Paha et eee oR ERIN * NE Re i) rar ade Nie aie 
; ; : Ay ody a 2S Bee spec epi tiee t el ey med AR oe Boe Roo ae ; ape f seat 9 free ERR eed Ae are Pee ; abe yt EEE Dee? tea SO RY Pie) } pe 
AS frsc We, f hag Ne + B She th yh Se Me eg eye pA jy. Cc ese ak RO a Ne Ah Bice a : ak) ie ah ea TAN a NS See Ma: og! by See Remarc gts fe 
’ eS RSE ahs See wen er UMS Pg TY Eg ae hg ee Rites to Sees mor CRN ai aT Se ESO Ses Ai elie oR) hoa POONEALS a a nage Lah igi a ene kn SUT Oi, fe SER AB ON Pas Canes MEE gre oR 2 ae Ga ea ‘ piece Eb MBE eae ctl oe : 
‘ cas tAS. ay ra " ES Pe are my sy. a, aan 4 oi . ay Be ei oe ’ ae ‘ . *, 4 ry » a i, ‘ oT 2a 2 be \ ; u ‘> : aes cn. eee slietensabnetiinaedemerstadnadttie n <> Dram ‘aha 
» 
an yy 
i : 
ae . Re 
be; : pea 
rn ae 
; 5 . fs = 
s 
‘ 
g ¢ ¢ . 
’ 
ee 
a. 
ey : 
7 * ” 
j : es 
\ : 
wee Sata 4 
, wi 
. a ee all aw aonciitcilll ‘ 
oe as een < 
ae eel a =< red eS 
_ —— 00. rg a a - : sy 
ge we 
— nT ane ae - * 
ms ae ae SO : 
em Sr . 
a Poa Sass x 9 a i 
my gg ae ese Te : 
Pie: So Es an cam a - 63 ee \ 
‘ * 
7 \ ' 
© % , 
. . 
‘ } 
. ca \ 
\ . X aa ' 
; 
\ ~ ’ \ 
+ ; 
ti 
\ \ 
‘ 
ae Be! 
‘ \ c | ; 
i . 
; 
: . * ‘ ; y 
, « Sy . 
§ 
‘ 
a 9 } . et ae . ’ 
' " \ all 
oe ¥ 7 " 
i 2 q ‘ . 
ate BE qenateres 
ne sein —netet tne VLaTEat ' 
ag tn 4 
nae ‘ . 7 *<? " 
ee we See Wha: , 
a ae i 
= ae , a oh ' . 
- | : es | 
\ wy \ 
a ‘ 
\ N : ¢t¢@é ) f 
ty Be. . ' ‘ 
; : ee. 
; ——— * 
ts r. 
’ oe \ 
| 5 ae 
4 : > 
tay a ee . 
: . a Be, . 
; eee + 
b A ae * *% 
} < Sees ms . ~~ 
4 4 * ee ae 
g ‘ : af 4 ae — >. 
; } : 
# : r 
#4 ( : 
" a 4 ad 
: ' ; 
- : r : 
So eS ea ae ea » oe ee ee Ts 
: : a Ff 7 oa 
reser , 
2, . : t 
. es, ¢ 
= ft Pyar eres he 
‘ be < , i + _ 
a mi \ 
: 20.9%, 
Braap.) ON = Se 
; i: ae 
eee 
) " i Soe Bech ah 
" . a ee ge a: * 
“Ait els Magee ee eile oe i 
| a Perey ie 
a: ee Vil Seen ere Ea) LA 
f F ee fates tact) ae Pee eee 
: Bre he Ties ye mn Ail ate peas 
i Se | ee io av NUMAN Mee Meg a ces 
‘ ae Eien ea ee ae 
" : ee al a Panes ei 
+ et Bi eet ; tr) a ee : 7 anal i ge i r 
3 ee hae eS: 
; ii oe : : pron an - 
4 sl ne al ri : eae ; 
. # : ve hae =" rent, ’ ve a ih ae 
ie NS See ahaa See sieae 
‘i a ee rae = ps aaa aii aa Bn en ee eee i i 
: es ee, aan, sees teat ew ee ae ae eee : Bai ue pity ate Re 
’ Te ape Dia : ' ie hia y : : bate tise : 
: Sis Saas ; " gy Tey teal one 4 aoe ‘ reaper, ag ae hg ees 
. ee 
oe . “4 au ¥ < Pm P : “ . ie ae H pn A & We ie ae Eo ea +) +i, ek haifa 1° : ro Be lay * . C PER Tn. MciAly ~ a y ed ee 4 
Blog é Ly % i 3 a : pen oe ‘es ee cg a od Ye Maen, vera eS hea, PE eae See sae . eee 5 a da gu sik ae ee TS i ae Sn Ae 3 s Sg a as in SF Sacer Rs Ww ; ? 
f eee as” rads Kea olay SF EOI ig I oe apy ; sat ee ae: 1 te MOEN. Shs hts areabarehy ae aN ee re ae Rik AL EE ae CUR te og Ly Ae Sogn ee te bt ne flay He pegs ES, et Ae Sr ty Ma le a Ae ie ae eg iS sgh a ered 
wee otal . uf ed pape - 2 ho ee Ra aS ore IP oar hy “ah Coes et SM ag es Oe | . a eB ‘ ae ee Bebe Pa 2 Wiis cae Aaghie y EC eal pk OR obi eS lie rate tO Se Sad Se Pe ass ES = pee : Pees eas? yew 
Em : Pe Se eg aA Roy RS Le ac fae Vite RO RNS OE pg BCLS ee RG ae RR GR mle ek OM i Snare elie a eee es mhG pt ae a : eh as, Sainte MEd tT 5 uk go RT ee Oe NC wiht, SA led Wen MEER ae Nate rn ated MANE Pe 
| AO Bee § ad WE Pe ee eae % BONE he MM 2 Os ARO Te ENS ce Rah, SP he Se PM te)? eet ROE oS ela pe, Ai iage SOR ta OO Rp Onell 3 PN ae TST ges arte POLE BP ee ag i LO od » en Aa ire BPR he Ee RS ea te aE tah aa gc te ie Sten NR eek ey bt See PS nee 


ny Le pe 
no a aos te 


rar, tae > 
oe PEG | ees a ; RY Fae 
eh Fae cote Ai Surge re cer iB Uh te SEA ele a 
See ci mii NAS bn. 6 i Sabre ee CEL ) 


Pee eee eee aiid Fas 


ne sanenscospel _- ssannaneliidenaid ctenelaamtenmemmmttaatlasidittetraiasinieealons 


e Journals 


"THE New York Journal-American has done it 


again... seta new all-time record in food adver- 


tising linage! In 1954, the J-A carried more than 


a million lines of retail grocery advertising—the 


biggest volume in this important classification 
that any metropolitan New York newspaper 


has ever carried during a one-year period. 


Making food advertising history is a habit with 


the Journal-American. For twelve consecutive 


years, more retail grocery linage has appeared in 
the J-A than in any other New York paper. And 


the J-A has successively broken its own retail 


grocery linage record, year after year after year. 


It’s no wonder the J-A sells foods for grocers 
faster than other newspapers. The J-A not 
only has the largest audience of consumers of 
any five-cent New York paper (and always has 
had) ... the J-A also shows the largest daily 
circulation gain in town. And J-A readers 
shop the J-A for values at home in the evening 
... with ample time on their hands to think of 


the family larder. 


Want to sell your brands faster, Mr. Advertiser? 
Put them in the Journal-American — New 
York’s leader in making sales history for all 


kinds of products and services. 


in New York it’s better in the evening... 


and it’s best in the 
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Houghton, Mich., 


been serving as general manager 
and sales manager. 


Brewer Names Fox Sales V.P. 

J. Raymond Fox has 
elected to the new position of v.p. 
in charge of sales of Minneapolis 
Brewing Co., effective Feb. 
Mr. Fox leaves Bosch Brewing Co., 


Slow to Enter TV, 
Banks Find Medium 
Is ‘Money in Bank’ 


where he has, NEw York, Jan. 18—Though 
‘they were slow starters in the 
medium, by now more than 350 
banks have used television to sell 


been 


15. 


SIMPSON-REILLY, LTD. 


Representatives 


LOS ANGELES HALLIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


their services. 

Rudolph R. Fichtel, secretary of 
the public relations council of the 
American Banking Assn., reports 
that a survey of the 15,000 banks 
in this country indicated that some 
350 of them have sponsored or are 
sponsoring tv entertainment. 

In the early days of video, banks 
were reluctant to give the new 


THE GALLAGHER REPORT | /tlishing Executives 


147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631 | by Bernard P. Gallagher 


A Confidential Letter to 
Circulated Privately 


| Publication Negotiator 


medium a try. Even when some of 
the less cautious plunged in, no big 
surge followed. Mr. Fichtel at- 
tributed this initia] reluctance to 
two major factors: (1) high costs 
and (2) questionable taste of some 
shows, which bankers figured 
weren’t dignified enough to merit 
their auspices. 

One of the first to venture into 
tv was the Land Title Bank and 
Trust Co., Philadelphia, which 
started in the summer of 1946. It 
reported substantial results from a 
quiz show over WPTZ, Philadel- 
phia. Another pioneer booster was 
the National Shawmut Bank, Bos- 
ton, which got into video early and 
stayed with it. 


= In Atlanta, a bank sponsored 
Hopalong Cassidy and drew 5,000 
new accounts. A Dayton, O., bank 
used a tv panel show to boost its 
Christmas savings program. A San 
Diego bank bought a local news 
| show to promote automobile loans. 
A Georgia chain of banks spon- 


sored “March of Time” and re-| 


Schilling L. Liberace 


MONEY MEN—Liberace greets a couple of his bank sponsors, Roy Col- 

lier and Bob Schilling, of the Bank of Georgia, which airs the 

pianist’s film show on WLWA, Atlanta. The fourth man in the pic- 
ture: the exuberant pianist’s brother, George Liberace. 


ported high response to the com- 
mercials. 
Bankers have backed a wide 


ADVERTISEMENTS GET 


Greater 


NUMBER OF 
INSERTIONS 


1-9 


7-11 
12 or 13 


WITH GREATER FREQUENCY OF INSERTION 


INDEX OF “READ-MOST” SCORES 
BY THE NUMBER OF INSERTIONS USED BY ADVERTISERS 


Based on 706 advertisements in two McGraw-Hill Business Publications for 1952, all on the same seven product groups. 


NUMBER 
OF ADS 


61 
112 
156 
377 


a 
3358 Soe 


INDEX OF AVERAGE “READ-MOST”* SCORE 


SRGOR 7 Ak ke aa eee Ae a 


INDEX OF 
COST PER 
READER 


*READERSHIP SCORES used in this analysis are those developed by Daniel Starch and staff through personal inter- 
views of readers. Field interviewers conducted approximately 2,400 readers through the issues page by page 
and asked in each case, “Did you read half or more of this advertisement?” 


McGRAW-HILL PUBLISHING COMPANY, INC. 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 


TO DETERMINE whether there was a relation- 

ship between frequency of insertion and reader- 
ship scores, McGraw-Hill Research analyzed 
Readership Scores of 706 one-page advertise- 
ments in seven product groups. All adver- 
tisements appeared during one year in two 
McGraw-Hill publications. 


THE RESULTS showed that advertisers who 
used twelve or thirteen insertions per year in 
two monthlies averaged 27°% greater readership 
per advertisement and 22% lower cost per 
“‘read-most”’ reader than those who used one to 
five insertions per year in the same magazines 
on the same products. 


CONCLUSION: This study (summarized in 


ABP 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 


Data Sheet #5210) shows that greater frequency 
of insertion, in itself, appears to build up a 
readership-bonus over and above the excellence 
of any particular advertisement. It does not 
mean that continuity will assure good reader- 
ship of poor ads, but that good advertising will 
get a better readership score the oftener it 
appears. 
e 58 

TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. 
If you want facts on subjects related to adver- 
tising performance and effectiveness, ask your 
McGraw-Hill man. 
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4 FOR BUSINESS 


control of browning, either be- 
cause of the uneven rate or de- j 
|gree of browning. Still 


_ing up the cord when the toaster 


G. Liberace Collier 


variety of fare on television, with | 
film shows probably outweighing & 
the live telecasts. In many cases 
they have bought second and third 
runs of the more popular film 
packages. 


# One of the performers most in 
demand with banking sponsors is 
Guild Films’ Liberace show. With 
his original Los Angeles sponsor, 
Citizens National Trust & Savings 
Bank, helping to canvass other 
banks on the pianist’s behalf, 
Liberace now numbers more than 
60 banks on his sponsor list. 

Other film shows that have 
picked up strong sponsor support 
from banks include NBC Film’s 
“Victory at Sea” and “Badge 714,” 
Ziv’s “Mr. District Attorney” and 
“I Led Three Lives” and CBS 
Television Film Sales’ “Amos ‘n’ 
Andy.” 


= In many instances the banks 
have backed up their syndicated 
tv stars with heavy promotion and ‘ 
have made the expenditures pay 
off with premium offers for types 
of new business. 

Recognizing the industry’s in- 
creased interest in television, the 
American Bankers Assn. is pre- 
paring a _what-to-do-about-tv 
manual for distribution to its 
members. The brochure will give 
tips on programs, costs and poten- 
tial results. The kit also will in- 
clude sample formats. 


Poll Uncovers Long 
List of Complaints 
about Home Toaster | 


New York, Jan. 18—Housewives 
have a long list of gripes about 
toasters, according to a survey by 
Home Testing Institute. 

A pilot poll of 121 women 
showed these results: Only 7% 
said they are satisfied with toast- 
ers they are using; 25% had no 1 
suggestions to offer; the remain- 
ing 68% made a total of 117 sug- 
gestions for improving toasters. 

Chief complaint uncovered was 
that existing toasters do not ac- 
commodate different-size slices of 
bread. Others were concerned be- 
cause not enough slices could be 
toasted at one time or because 
they can’t turn off half of the ap- 
pliance when toasting only one 
slice. 


OE 


s Another group found fault with | | 


others ) 
want a better way to clean out 
crumbs. i 

Additional respondents com- ] 
plained that they can’t keep the 
bread warm after it is toasted, ' 
and five women want a way to " 
make toast already buttered. Some 
want a means of winding or reel- 


is not in use, and several others 
want the toasting process speeded 
up. 
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Coming 
Conventions 


*Indicates first listing in this column. 


Jan. 26. Point-of-Purchase Advertising 
Institute, merchandising forum, Hotel 
Roosevelt, New York. 

Jan. 29-30. Advertising Assn. of the 
West, annual midwinter conference, Hol- 
lywood Roosevelt Hotel, Hollywood, Cal. 

Jan. 29-30. Eastern Inter-City Confer- 
ence of AFA Women’s Advertising Clubs, 
Philadelphia. 

Feb. 10-12. Advertising Federation of 
America, Fifth District convention, Day- 
ton Biltmore, Dayton, O. 

Feb. 11-12. Northwest Daily Press Assn., 
36th annual meeting, Radisson Hotel, 
Minneapolis. 

Feb. 14-15. Inland Daily Press Assn., 
winter meeting, Drake Hotel, Chicago. 

Feb. 16. Associated Business Publica- 
tions, midwest conference, Palmer House, 
Chicago. 

Feb. 18-19. Interstate Advertising Man- 
agers ~ Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

Feb. 20-21. Midwest Newspaper Adver- 
tising Executives’ Assn., 73rd semi-annual 
meeting, President Hotel, Kansas City, 
Mo. 

March 2. Associated Business Publica- 
tions, eastern conference, Roosevelt Hotel, 
New York. 

March 12-15. Advertising Specialty Na- 
tionl Assn., third annual spring specialty 
show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

March 17-20. Southeastern Advertising 
Conference, Florida State University, Tal- 
lahassee. 

*April 4-8. National Advertising Agency 
Network, 24th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publica- 
tions, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca Ra- 
ton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

*April 26-28 American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

*May 2-3. Outdoor Advertising Assn. 
of America, 3rd annual painted display 
conference, Hotel Sherman, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 23-25 Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5ist annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales executives 
convention and sales equipment fair, Wal- 
dorf-Astoria, New York. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, Mil- 
waukee. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Summer meeting, Newspa- 
per Advertising Executives Assn., The 


Greenbrier, White Sulphur Springs, W. 
Va. 
Sept. 12-14. Direct Mail Advertising 


Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on 
Distribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 


annual meeting, Drake Hotel, Chicago. 
Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 


Club, Chicago. 

Nov. 14-16. Advertising Essentials 
Show, sponsored by Advertising Trades 
Institute, Biltmore Hotel, New York. 


Burnett Names Three V.P.s 
Wendell Williams, Roy Lang and 
O. W. Heath have been appointed 
v.p.s. of Leo Burnett Co., Chicago. 
Mr. Williams is in charge of the 
agency’s Hollywood office, Mr. 
Lang is senior account executive 
on the Kellogg Co. account, and 
Mr. Heath is account supervisor 
for the Brown Shoe Co. account. 
John W. Walt, formerly an account 
executive at Henri, Hurst & Mc- 


| Two Join Official Films 

Bill Cornish, formerly with 
Edward Petry & Co., has joined 
the New York sales office of Of- 
ficial Films. At the same time, 
Phil Mergener, formerly with 
MCA-TYV, has joined the Chicago 
staff of Official Films. 


Bradley Names Morrissey 
Michael A. Morrissey, former 

president of American News Co. 

and Union News Co., has been 


elected to the board of Milton, 
Bradley Co., New York, games and | 


school supplies manufacturer. 


Motorola Lid. Promotes Two 

Motorola Canada Ltd., Toronto, 
has appointed Paul F. Dixon na- 
tional sales manager and Peter 
H. Whelen advertising and sales 
promotion manager. Mr. Dixon 
was previously assistant sales 
manager and Mr. Whelen, adver- 
tising supervisor. 
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The FARM MAGAZINE f 
IMPLEMENTOS Baga iagraet 


@ COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


@ THE FARM TRADE 
@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP.  fancas city 5, Mo. 


OFFICES: NEW YORK + CHICAGO * CLEVELAND + KANSAS CITY * LOS ANGELES 


of the 


THREE TORONTO NEWSPAPERS 


over the past four years 


The gains and losses recorded by the three Toronto newspapers in the 4-year 


The Telegram . 


A Message to ALL Advertisers: 
Here is the Picture of the 


CIRCULATION GROWTH 


period from September 30th, 1951, to September 30th, 1954, are: 


Six Months Ending Sept. 30/54 


253,276 


Six Months Ending Sept. 30/51 


200,217 


THE TELEGRAM. UP 53,059" 


COPIES me 


Six Months Ending Sept. 30/54 


244,391 


Six Months Ending Sept. 30/51 


236,595 


GLOBE AND MAIL... . UP 7,796* 


COPIES DAILY 


Six Months Ending Sept. 30/54 


416,796 


Six Months Ending Sept. 30/51 


421,121 


DAILY STAR .... DOWN 4,325* 


COPIES DAILY 


* Based on our analysis 
A.B.C. Publisher's Statements 


. Canada’s Second Largest Newspaper 


AND STILL GROWING... 


Donald, has joined Burnett as an’ 


account executive. 


NET PAID DAILY AVERAGE FOR NOVEMBER, 1954 26 é , 71 °] 


PUBLISHER’S OWN RECORDS 


THE_ TELEGRAM 


ONTO 1, CANADA 


MORE THAN 600.000 ADULT BUYERS IN CANADA'S RICHEST MARKET READ THE 


TELECRAM 
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| 
Parade sets the pace 

in advertising linage for 1954 

Bey 

7 1953 saw plenty of all-time highs in advertising linage—including 
Parade’s. In 1954, Parade again set the pace—with the largest page 
gain of any mass magazine in ANY field (Sunday, weekday, 
or women’s service). 


ar Big reasons why: Parade gives advertisers more exclusive markets 


ot and fewer duplicated markets than any other major Sunday 
magazine—and delivers more readers per dollar than any other mass 
54 magazine anywhere. Check these figures: é 
te Exclusive Markets Duplication in Identical Newspapers 
ee ae This Week & Metro 13 
| This Week 11 Am. Weekly & Metro 6 
American Weekly 3 This Week & Am. Weekly 4 
54 |\<— —_ Metropolitan Group 0 = RR —sPrarade and Am. Weekly 2 
a << Parade & This Week 0 
- Cities Reached in Combination 
Je— Parade and Metro 0 
Parade k ThisWeek 
Parade & Ren. Weekly PEE 68 
54 
ee | 
43 
; 4 
sis 34 : 
tis \ | | 
7 
/ 
4 | 
» PARADE... The Sunday Magazine Section 


of 47 Fine Newspapers in 47 Key Markets... 
with more than 14 million readers every week. 


$ eae, ie eet ed eae ih x % iy iol, iy hip oy a ie ee ons pepe ab Shel S-Vfes R y ac - 
ah Tr ee y / Bees is ur tatiana ae SYS Se oy a 9 ge Wi re ee a bk Dee Ta capi te: / rk paaaae oe 7 on Ad ooh * r . Si aye ged mM , ag Pe 4 cae 4 ar § ON 4 ? J 
EMS LEPy 5k Se apes aa Md MOE © sk ne RRs apne Pie ye ky EE a OY hie A ir Ce ate ST ie cme Crate od ce GT AY Greene Ae a BE eS teh ay wd gies he Pa: Mik i il era Maat d A See WP hoe Re ; Bate st aif gt 4 
‘ epee Re aie To ASAE IRN oe SL Ll BSP wie Ped 3 esa ae Bas ee Sree SL mae See Ng Moe Boe A de ICSE ES te ai, Martinis BiG FESS Riel SRT ok COP AR MD Rete ih: ii A Si et, Demet oak ; ig Aweg wake eA 
: ‘ way : a J y ei aS eee es, é eager . Be FTE Oy Eee gee ee iS Stisar eee Ps mY me trea Puke ree = oe + “ > Compote BS See alah” see ow ag f pe Vinee” Sais rat PICS a), 
K ® te 9 ; ee kids ; we Cee ey ; es i i ite keene ae Pies ag ene wares on PR mere TN See eee Ae ee bf 
P ay oat is Saf Tiga ae ae : Pig YESS ith is NBA AR fs ¢ wri ig Ae ASS en he er Maree S Ba Ar hicks se ee edd ae age anes ede a ARNT Cn Sie eae 
‘ x M4 gy BP oe a ae ret oe Ae med che eon to: dates da Bik, 2a » * ‘ * s (ASS PMs ee ji oe Es: y s 
ete 2 Sue ke Male : RAS et BA AS es Cas : ES © ee, tax MAY ; ait oe | Sigs Ne ay, - = - WD de 7 
By tS ghey oe aS MAP Ames oad Sp BES Ty oR tae Nee ee: A Myre Si aS ae ane Pre ER AR te SR ROE eae ST rele UNI °c ime aki Jb PENT RPM Sir Grr Baar? AE eye os Oe ae aT ee EON eae ae ae Tk ye raat : rhs Ce ae mt t 
ca . re f 2 : eA * Me, ere ee. er ae Ee tagtise To Ae Shey Ete eS Spe Tek Ke KR ey * s . a Layo RARE TS SC St, a % 
d ‘ 5 AL s ee rent : es ‘ “ ee 
; - 
| i 
| 
| 
} 
| | 
° 
i 
1 | 
i 
| 
} 
} 
} 
| 
“a 
i 
‘ 
| 
° 
Se 3 ; g5 EB : 
ee ey 
Phe e ; 
ef Mi! % ‘g / 
ag ie a ee 
gpk - “ } 
Be Z ak ie 63 ‘ es , 
28 Eo a Bi, 
i Ae ss , a 
ee % pt 4 
tae 2 mi . 
ee Bx 
ie ! 
. 3 gh: ‘ 
Be oe 3 . 
J eS: Be 
pine see | | 
: 
: 
ai 
: ‘ : ; & 
a ae \ ‘ ce : 5 : ; ee vay: . ¥ ‘ . ’ : / ; ere r 
tae tt ; A 12 me an he ae og ee h t a eh ae agin | yy? Los Re e i eee . 3 oat Sage sare sou) ys on 3 * a : ee a le. tote earns : ae te . r. f ‘ : s i nee < , Wh iA he 
a ee Rai ae ay: es P oe a one : t mt - Ln x ea ha ee 5 o J ra one eT E fey cen He, ©, f. 5 ee an, PR Ss 
3 af, Lt & ’ < e s ‘ ; : ae nd he Py. CLARE eo bt Peeree i. Sak He SF eee et ee fi 2 eh i ee Wale eee iy tae egos: LS & , phe ee . "4 hi ; sora Bi $5 Sal - - ak 
P F Sees Fades he Me wife La ID ae PA x ce te Bs Fy pe Say. SSS Bae wey AS ar ee SRA SSOP EC a en the peep ge + ye Re Ete bie meaty wh x Cae ee, RGN Are S Seer A SVN | Ce hl eae ened 8 A | : + sok Nea TO RCE ERT OR BA LR Rat a Ee esl 
by ‘ . 2 F : : ve Pye [ees ar ED THR 4 a pores aan OEE wee Sh te ark EASE een tes, SE ae dnt 
rd +2 # ‘a m 4 - on “ 4 pes e me yt es a, Fs ~ 7 » nee % é Ey 2 “ > al i 
. - SL eS i OY haw note aa he E it dé , : , ae 4 . Sa Ys xd Sa ae * enki gg a ¢ . %%, % id or ae iat i Si lias j oye . ee ee 
“rr ‘3 7 ae Re Shes OY sea 2 ln Ain adaha 278 WEE ES OBE eA eg et hg hy ee tees AO aS ae EO a Oe Beged Red ¢.eales thee ois RPE ae oe ee oo ts aay Bw iin Go Pah et e iy Oe OES te REE oy ‘nia? eS ‘ : ie ee ar 
oe ace PPO a? PORES APO SPE ER 22 BN AR at? kA cee ATT ie AAR IR aren le 9 Og aah 2” Bo” ge ~ AERA: PEER Atm ae a ee Site REE? Fe ge Rite Be C49 ot ve ee, i tae 7 Ee ees hie ha fe neat fate Se as Sees ag “ay Deity OR Wk ee Cee ur 
4 aa Reg PAG Oh ae Seen REN ME fe ig Nc Ree eee We ice i eal VPage gh WA aelle ee OREN eM Sa oe ah Yo Bee Re tro er TES re NPR a Se Megte ee ee Sa od Wee Se SAP a Oh Sr taae eS ere ree ee 
> 3 ‘ i; a aa mee s ’ 7 ae tae “hey an Re east y oy ‘ ‘ + 2 mre ae . ae Se : ; pit ne ae . a ms fi ve, SESE res 4 hy. BO bee ial Faee Spt l Gar ee igs tea el gee 2 ne f t Py t tae ee ‘ hs 
% oe : : ~ Sh ik ne Saat ae ee i ” wae Se a are prey Leeks Poe BF Muay, 34 Seba “ ‘ ee ‘ ax ty a ae ee ™. ki tae H BPD 2: SOLS ay aad , fi oe ; 
ia ee Wiz ra Tiicer al ae a a LY gee Be a te Se ? Ry ae ae at i i te ae vars A ‘PR > the ey ¥ £ 5 ‘eae * ae UN ats ae oh WS 4 a ee ne Fe es rh a "a vat s er toe iG on alae Paes a eee eee ei oa Gers a * i al me . q . , : 
= ate oe ares , Sp Paes ee " el ta eee ey we nea we “gt oe - Sy = OCR ae CE a SBE Co ety, Sah ee LW eee a apg 4 * te, & £ ge si Ai tage re nah Oa Fa TE ts MEM cael), Pee Sea TD EE A= an oy Sees Ree fe ae Sa eee ge Ee Pee ode: ae 
* wei Poe ein eed a ie i et: 4 Er aed vs = Aes Se, He + = Nar . paneer Aces Wh ee 4 : J eae, ie SMe ing) ee ee - Sats sige Nerne- Ses nn SOP Z fice E espe a LPR ie eet ty uit <A - 
; 5 Paks Gale ath tes Griaey © ees r Ee be PORN ERIEEBS 5 “2 eh oy chan’ oe ie oo MAYS eae we pee A BPE. Meer ae Set Petes vet Aue Yes Leh eg, a ee fieos ~ Bs gon Capes a er ME Be - iv 
= noms 5 22 EET ee PRG OS eres an, emt ai im B'°G fea SRE URRY bee ms aameeacren Capen ser. oer epee euon abe? ~ taeminiadia ee a. AE CDT REO eS es A gt ON Oe Ee Se a ee Tees ee A rh Se, Pn. eo iia ee Aes $3 ue pt eee ee ee 4 ‘ * Pee Cpa Sune a a ese ps a t- 


e eh dpe 
MI ie me Ree 
' - = : 


59 


Advertising Age, January 24, 1955 
= 9s . > a = 
| Advertising Pages and Linage in National Magazines 
4 
; Ofticial Figures for December and Year as Compiled by Publishers Information Bureau 
Bai 
| Publications with an * report directly to ADVERTISING AGE 
————_— -—-Pages——_ __ - t Lines——____ ——_—— -——————_ — Pages——  -  -~——  —- - —_———-Lines-—-—_- — ——_-—_—_, 
| i Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year 
: 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
| 
| 4 Weeklies, Bi-Weeklies, Semi-Monthlies Home 
+! t*Capper’s Weekly ......... 5.9 3.3 195.1 82.5 5,930 7,404 194,983 184,820 American Home ............ 35.4 34.4 782.3 763.5 22,373 21,672 494,414 482,041 
i *Christian Advocate ........ 17.4 23.5 239.8 245.8 7,198 9,730 99,260 Stare Better Homes & Gardens 97.6 116.6 1,488.6 1,819.9 61,683 73,660 940,795 1,149,691 
a Re epee rere ree 123.4 99.1 1,088.7 1,244.4 $3,912 67,361 740,384 5 | SPR See aes case new 26.0 23.0 648.2 622.6 10,920 9,660 272,244 261,506 
bY | OE eens ren 92.9 97.1 904.5 948.2 39,854 41,632 388,030 406,570 House Beautiful ........... 104.8 121.1 1,448.1 1,500.6 66,234 76,446 915,199 947,659 
SP ee ee ee 11.4 14.8 244.9 219.2 11,390 14,815 245,130 219,199 | House & Garden ........... 74.0 108.1 985.1 1,168.0 46,768 68,255 622,583 737,385 
If) Awras:<:04% Keen wees saw Ss 291.2 279.2 4,196.7 4,293.7 198,016 189,708 a ey | ee ae ee 29.7 25.1 512.3 491.5 12,741 10,768 219,777 210,853 
1) LPP reer reer rire 149.0 178.8 1,480.9 1,472.5 101,320 121,564 1,007,01 ,001, | RWI .ccccccecccrcceccnns 50.7 44.6 824.7 815.7 32,042 28,126 521,210 515,259 
iy ED. dv cae Wika <o.ien ee 440.4 398.7 4,186.2 reg ae a oa Se | Sunset Magazine ........... 95.0 136.9 1,590.1 1,517.2 39,900 57,499 667,842 637,218 
OEE asevencescccscees 194.7 194.0 2,819.5 2,962. 81,77 81, ,184, 242, rere fa 13.3 ” 609. 279. ‘ 
, *Presbyterian Life .......... 92 114 1865 230.6 «3.873.775 78,539 es — ’ [owe Se SE SS OS 
ai Saturday Evening Post ....... 206.4 237.4 3,687.2 4,185.9 140,352 161,387 2,507, 845, . . 
HI *Saturday Review ........... 63.5 643 8199 868.5 26,670 27,006 344,316 364,770 Magazine Linage Trend Figures in Thousands 
i) COperting MEWS 6.2... cccces 33.1 33.1 349.0 349.5 35,904 35,902 378,621 379,250 
H #Sports Illustrated ......... 47.7 —_—— 318.8 — 20,463 oe 136,765 — | 
1 | WR) eceeceShs cae coswatons 212.7 237.5 3,268.2 3,560.7 89,334 99,574 1,372,644 1,493,307 
yO §U.S. News & World Report 213.9 187.2. 2,760.5 2,569.5 89,838 75,583 1,159,410 1,078,531 
a |. ee ,. Eeereerry sees 2,065.1 2,059.4 26,427.6 27,204.0 1,104,297 1,108,658 14,349,179 14,879,842 
He) +Changed from 2,240-line page to 1,000-line page in January, 1954. Four issues in December, 1954; five issues in De- 
Hy cember, 1953. {Two issues in December, 1954; three issues in December, 1953. §Five issues in December, 1954; four 
issues in December, 1953. +Not included in totals. 
ay) 
Te Women’s 
yi i 2 Saas 27.1 28.9 439.8 468.2 11,626 12,376 188,674 200,799 
fy t#Bride’s Magazine ....... a —- 537.0 507.5 339,384 320,740 
( Skis snes cuees 33.5 31.1 490.2 550.7 14,372 13,334 210,296 236,169 
Nh ' SP YS db 0 aces dave 55.7 55.7 $30.1 832.6 23,895 23,904 356,113 357,112 
| Good Housekeeping ......... 98.3 106.6 1,382.2 1,530.9 42,171 45,599 592,964 655,186 
i Ladies’ Home Journal ...... 87.5 78.9 1,077.3 1,130.7 59,500 53,674 732,564 768,767 
| McCall’s Magazine ......... 59.3 52.0 789.3 808.2 40,324 35,383 536,724 549,478 
| Parents’ Magazine ......... 62.6 67.7 759.7 805.5 26,855 28,995 325,911 345,005 
\ Ee er 59.1 55.2 1,200.7 1,243.7 40,188 37,527 816,476 845,464 
| §*Western Family: 
| Southwest Edition ....... 23.2 36.6 342.7 419.0 9,972 15,709 147,037 179,759 
#Mountain Edition ...... 21.8 32.2 318.3 372.9 9,338 13,817 136,536 159,977 
#No. Calif. Edition ...... 24.0 35.5 344.3 403.7 10,304 15,245 147,713 173,203 
' #Northwest Edition ...... 24.5 34.1 347.2 401.3 10,518 14,646 148,956 172,175 
Sr 45.9 52.3 719.8 792.0 19,691 22,421 308,794 339,415 
Woman’s Home Companion ... 44.6 58.2 626.4 750.0 30,328 39,591 425,952 509,877 
The Workbasket ............ 9.3 12.7 328.2 362.1 1,827 2,496 64,331 70,996 
|, Pe 606.1 635.9 9,523.4 10,201.2 320,749 331,009 5,045,181 5,378,498 
+Published quarterly. tSee note at end of linage tabulation. §For all four editions: one issue in December, 1954, two 
issues in December, 1953. Not included in totals. So ET eer a er pee 51.3 47.6 985.6 1,028.0 22,008 20,415 422,822 440,914 
GH cb b as dvcddycoecess 54.2 59.2 1,084.6 1,107.9 23,252 25,405 465,293 475,242 
' General Harper's Bazaar ............ 75.0 84.4 1,164.6 1,238.5 47,400 53,304 736,027 782,630 
*American Artist .......... 25.7 29.9 293.9 323.3 10,809 12,565 123,453 135,783 Mademoiselle .............. 54.0 59.1 1,093.7. 1,121.5 23,166 25,370 469,197 481,191 
= *American Forests ......... 10.8 13.4 185.5 211.4 4,550 5,628 77,924 GEPED | VOR ..cccccscccccscccess 101.8 93.9 1,697.2 1,722.4 64,338 59,310 1,072,630 1,088,327 
American Legion ........... 18.0 14.8 234.2 240.7 7,560 6,228 98,364 101,238 Tote QU: cucevicudives 336.3 344.2 6,025.6 6,218.3 180,164 183,804 3,165,969 3,268,304 
American Magazine ......... 16.9 19.3 267.2 286.6 7,098 8,100 112,224 120,464 
Oe ror ee 13.0 21.2 234.1 269.3 5,577 9,079 100,429 115,569 . 
Atlantic ..... oos+ deena 387 272 3151 3264 16254 11424 132,342 ~—«136,991 | Movie-Romance-Radio 
ii Christian Herald .......... 26.9 35.0 417.9 463.7 11,540 15,015 179,279 198,927 Dell Modern Group: 
. . aa PS te tat 3.8 4.0 62.8 72.7 2,581 2.699 42,650 49,387 Modern Romances ........ 25.3 30.8 346.2 400.5 10,854 13,170 148,520 171,609 
; Ree ee 29.0 51.0 297.0 351.0 5,278 9,282 54,054 63,882 Modern Sereen .....cesess 27.0 26.4 345.9 400.4 11,583 11,308 148,391 171,742 
| | rr 14.3 19.3 276.2 330.4 6,135 8,282 118,490 141,671 Saveen De. bavesicisrs 19.7 18.8 284.8 322.7 8,451 8,048 122,179 138,372 
St Ghats been khieeaeenen 77.6 71.8 683.8 716.3 52,768 48,790 464,984 487,084 Fawcett Women’s Group: 
r a Sh ovcctucdane Re R 4 146.6 4,848 5,435 66,495 62,970 = Picture & TV 129 8 292 sen 725 save - 
, Eg ie PRR Sapa ay eee , 735. 763.0 108,936 97,168 500,072 518,514 AGAZING nsec cee eeees . 5 . . ’ 0 94,037 129,828 
TAS Rare 8.8 10.7 132.8 160.3 5,557 6,759 $1,805 100,667 True Confessions ......... 22.9 25.8 271.9 374.1 9,824 11,027 116,645 160,428 
‘ SEG Gis os aacnseedus 20.6 21.5 2406 241.0 14,178 14,771 165,533 165,738 | Hillman Women’s Group .... 147 16.0 1725 142.7 6,306 6,862 74,003 61,393 
| ARS eiqaeninds rs os ry 311.6 20,120 19,486 131,703 133,355 ea gd woe vy x Group .... 2.2 2.6 36.7 64.7 944 1,115 15,744 27,769 
i CE 6ssveese cues . & 306. 368.0 5,486 8,310 135,122 162,315 eal Women’s Group: 
Seoe'e Magazine .......... as ae ms oa. 15,372 10,432 119,112 101,839 moa Pea teeeees _ ae ae ys Li = R, 91,530 
RAO rere , q ' 7.6 69,496 76,389 560,864 576,111 OVIE LITE wees eeeeenee . . . . , ' 02,617 93,881 
’ *Improvement Era ......... 29.5 35.2 357.4 400.2 12,403 14,796 150,108 168,109 Movie Stars Parade ...... 18.3 13.9 239.1 218.7 7,851 5,982 102,574 93,979 
: [| CE hi cs ce nadesenes 13.1 17.8 306.0 329.6 8,953 12,180 209,304 225,476 Personal Romances ....... 17.0 14.5 198.9 207.0 7,293 6,225 85,328 88,892 
ie Lifetime Living ............ 15.8 131 2176 ©1421 6,778 5,620 93,350 60,961 tTV Star Parade ......... 14410 86101 8 8=173.7 49.2 6,049 4,333 74,517 21,107 
1 *Motor Boating ........... 718 59.4 1,206.2 1,052.9 42,245 34,924 709,187 619,067 | *Quality Romance Group .... 6.0 6.0 72.0 54.0 2,268 2,268 27,216 20,412 
| National Geographic ........ 42.0 38.0 450.2 507.9 9,996 9,044 107,148 120,748 | “Secrets Romance Group: 
| PE SS aia aa ibaa 24.1 30.7 293.5 341.9 16,418 20,900 199,580 232,561 Revealing Romances ...... 14.7 13.6 191.7 199.6 6,302 5,824 82,239 85,628 
ee SOPreyT TT ree "7; — he = 13,127 12,724 110,468 101,567 ¥ — “a peesue Seoueae 9 15.5 16.6 214.7 243.6 6,639 7,136 92,106 104,504 
Oe ere rere es . y 5 1 3,992 3,432 46,418 33,934 rue Story Women’s Group: 
Redbook Magazine ......... 144 146 2383 232.6 6,178 6.275 102,231 99,804 CEE dcvichansisesce 32.1 366 4545 451.0 13,771 15,697 194,981 193,412 
| “aes 6.7 10.9 86.6 117.4 2,803 4,593 36,372 49,333 Radio-TV Mirror ......... 15.7 19.1 280.9 278.1 6,735 8,197 120,506 119,231 
, ON Sets... daGrakine 13.4 13.3 68.3 77.2 9,025 8,930 45,898 51,876 True Experience .......... 16.5 19.7 300.6 302.2 7,079 8,461 128,957 129,599 
¢Town & Country .......... 89.2 $3.1 783.3 $94.9 59,942 55,706 526,378 600,772 True Love Stories ......... 17.6 19.5 298.6 295.2 7,550 8,377 128,099 126,601 
ON ee 31.1 33.8 462.7 475.6 13,062 14,485 194,334 200,493 True Romance ........... 16.2 19.7 296.2 294.9 6,950 8,466 127,070 126,525 
ena ii os ssncesesee 25.9 394 352.7 4306 12,111 16,930 151,308 184,883 | ‘True Story .............. 43.6 43.2 556.4 583.2 18,704 18,517 238,696 —_ 250,024 
*Yachting ......... 266.000. 76. 71.4 1,096.6 1,087.4 45,100 41,983 644,801 639,389 | Total Group ............ 391.6 400.8 5.3938 5615.3 167,676 171,578 ~ 2,310,365 2,406,495 
CE eee 1,153.9 1,182.1 12,470.0 13,015.9 “614,711 “629,434 “6,498,175 6,755,253 | {Started publication in September, 1953; no advertising carried until October, 1953. NOTE: Fi icati 
: ’ 5 ’ F 498, ‘ ’ ; ’ . : Figures for each publication 
| alaacmaaae issues combined. {Changed from 672-line page to 632-line in July, 1954. #Not included in | in the Dell, Fawcett, Ideal and True Story groups include all advertising carried by the group as a whole PLUS additional 


bit advertising carried by each individual publication. 
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60 - ' Advertising Age, January 24, 1955 
pon nite RN ————— ee ——~ | agar i at a See ee on 
Dec. Dec. Year Year Dec. Dec. Year Year Dec. ec. ear ear ec. , 
1954 1953 1954 1953 1954 1953 1954 1953 | 1954 1953 1954 1953 1954 1953 1954 1953 
Business Farm 
s . ' , , 7 J 
Business Week ............. 345.5 422.5 5,468.6 5,755.7 145,110 177,293 2,296,812 2,415,563 | Canper's Farmer... I > Ep — ny nae 
Dun’s Review & Modern country Gentleman ......... J ! ,083. , , ’ 
' OG ae aaa 59.5 1316 993.9 1,260.0 24,990 80,997 417,438 675,234 fare dourval epasannsts ts 85.3 841 1,079.7 1,124.3 36,594 36,492 463,191 482,663 
*Financial World .......... 35.2 267 5049 470.6 $14,790 11,224 212,058 197,638 | t ye aoe its 264 345 4458 505.0 12,826 14,791 191,248 +2665 
FOFRES wcccces eeeereresecee 39.3 29.5 521.9 452.6 16,506 12,348 219,198 189,867 gricur wie seess 1,166.1 48,280 52,594 747.703 792,937 
Fort 146.0 159.3 1,673.0 1,770.3 92,272 100,646 1,057,336 1,118,798 | tProoressive RPS 71.0 77.4 1,085.2 166. , ’ ; * 
a toe” 312 332 482.4 4643 13,385 14,252 206,950  logg77 | Successful Farming ........ 55.9 61.7 9818 1,049.3 25,155 27,739 441,810 471,997 

ee 656.7 802.8 9,644.7 10,1735 307,053 396,760 4,409,793 4,795,977 Total Group ..... sees : oo ¥ 329.6 354.8 5,124.8 5,616.0 160,394 172,841 2,501,308 2,745,484 

+Dun’s Review and Modern Industry combined effective August, 1953. Figures for January-July cover Dun’s Review only. tSee note at end of linage tabulation. 
Youth Newspaper Sections (I) 
American Girl ............. 141 13.7 286.5 261.9 6,049 «5,855 122,951 112,422 | (Nationally distiemnen 
Boys’ Life ....-.+-.ssesees 7 a. ae ee ie teens «—«- LOBE | american Weekly ........... 35.2 30.0 5355 593.6 29,920 25,422 455,175 504,330 
*Child Life ............--. . . . : , ’ Sb pees IR 31.0 335 601.0 577.9 26,350 28,437 510,935 490,835 
Scholastic Magazines ......... 258 210 3342 SIL3 10896 8620 140,968 190,600 | tus Week ileauine |... 524 491 8215 8522 44540 41,655 698275 723,892 
"a eer pageess*? = = ss cir ns ry a aan Sek Qiewia nds syed lige ll26 1.9580 20237 100810 95514 1,664,385 1,719,057 
{Changed from 900-line page to 875-line page in December, 1953. N ewspaper Sections (II) 
Outdoor & Sports (All other —— 

sections and comics 
*American Rifleman ........ 62.3 63.2 721.9 688.8 26,745 27,111 309,695 295,444 | First 3 Markets Group ...... 219 32.7 424.2 482.4 18,615 27,452 360,570 409,682 
Field & Stream ............ 57.1 53.7 781.6 7487 24,496 23,023 335,306 $321,166 | New York Mirror Magazine .. 193 216 4383 496.6 18,914 21,130 429,436 486,655 
*Fur-Fish-Game ............ 204 186 2448 280.3 Sus 500 105,019 107,426 | New York Times Magazine ... 136.1 80.6 2.2763 2.1902 115,688 8.440 1,994,055 1.818.282 
EE eee 52.0 47.0 776.6 744. A 146 333,161 319,389 | Puck—The Comic Weekly .... ‘ \ ‘ ‘ ’ ; , . 
Sports Afield ............. ~_ ae — may <a eee ee 273,303 | total Group ...........-. 181.0 130.3 32322 3,247.5 160,259 125,434 2,902,605 2,961,371 

Total Group ............ 231.0 223.7 3,172. 069.6 ‘ 360,959 1,316,728 
Mechanics & Sci All figures in the following groups were compiled by Advertising Age 

echanics cience 
Mechanix filustrated ........ 63.9 671 7923 9141 14314 15,035 177,475 204,753 | Comics Magazines 
Popular Mechanics ........ 117.1 140.2. 1,689.7 1,867.7 26,230 31,405 378,493 418,365 +#American Comics Group .... 8.0 6.5 41.5 28.0 3,004 2,407 15,687 10,584 
Popular Science ........... 105.9 110.1 1,510.5 1,549.0 23,722 24,668 338,352 346,970 | tiArchie Comic Group ..... 4.8 8.0 37.7 35.0 1,814 3,024 14,251 13,230 
Science & Mechanics ........ 90.7 1131 547.9 660.5 20,317 25,334 122,730 147,952 | tiHarvey Comics Group ..... 9.8 9.0 52.7 50.5 3,717 3,402 19,921 19,089 

eee ; ; 540. 991. National Comics Group: 

. = — a —_— ew Lew ° Saar eee 14.0 9.5 123.2 131.4 5,292 3,591 46,569 49,401 
Detective & Fiction fou Unit ,)| 68S LS wh22M57— 207923398 Dad 
Dell Men's Group .......... 15.8 148 1621 1915 6,778 6,365 69,584 $2,383 | Quality Comic Group ....... 6.0 6.0 72.0 72.0 2,268 2,268 27,216 27,216 
“Teriting Fiction Group .... 99 99 1025 1264 2,222 2,224 22,920 _ 26,095 | totes Group ...........:- 20 6015S) 5220340 7S00(C5BSDsi‘C723,7WS Ss itéC GGT 

a ee ee 25.7 24.7 264.4 317.9 9,000 8,589 92,504 108,478 | tNovember-December issues combined. #Not included in totals. 
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The Best Investment La Mejor Inversion 


Again in 1954, export advertisers 
knew what they wanted. 


To reach the top of the market 
around the world, they invested more 
money in LIFE INTERNATIONAL 
than in any other overseas edition cir- 
culating in more than one country. 


And leading companies—wanting 


to concentrate their advertising on 
the Latin Americans with the greatest 
buying power—bought more linage in 
LIFE EN ESPANOL than in any other 
international magazine. 


Don’t these facts suggest how you 
might best invest your dollars-for- 
selling-abroad in 1955? 


SECS ESESSSEESEHEEESEESSESEEEEEEEEEEE EEE ESEESE EEE ESET ESHEETS EEE EEE EEE EEE EEE EEE EEE HEHEHE EEE EEE 


in Spanish tor Latin America 
in Lnglish around the world 


paca” *eaR 


Nuevamente en 1954, los anunciantes 
internacionales supieron llevar a cabo 
su cometido, Para comunicarse con la 
flor y nata de todos los mercados del 
mundo, invirtieron mas dinero en 
LIFE INTERNATIONAL queen cual- 
quier otra edicidn internacional que 
circule en mas de un pais. 


Y companias de renombre — de- 


a 


9 Rockefeller Plaza, N. Y. 20, N. Y. 


seando concentrar su publicidad entre 
el publico latinoamericano con mayor 
poder adquisitivo—compraron mas 
lineaje en LIFE EN ESPANOL que en 
cualquier otra revista internacional. 


iNo le sugieren estos hechos especi- 
ficos cual es la mejor manera de in- 
vertir sus délares para su publicidad 
internacional en 1955? 
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it’s easier to 4/7 a habit 
than to NO) one! 


44.3% of SEVENTEEN’S households 
painted or redecorated in the last 


42% of SEVENTEEN’S households spent 
over $500 for wearing apparel in the past 
two months. 


44.6% of SEVENTEEN’S households bought 
~ more than $200 worth of furniture and 
rugs in the past 12 months. 


SEVENTEEN’S median weekly household 
expenditure for food for home use is $30. 
(National median, $24.) 


she’s more responsive because she’s less set in her ways! 


Quite a person, this “growing young woman” in her teens. SEVENTEEN Magazine completely dominates this market— 


She and other girls her age represent a personal purchasing power from allowances it alone is the voice of America’s growing young women. You talk their language 
and individual earnings alone of almost $4-billion a year. They‘re on the threshold when you reach them in the magazine they live by—SEVENTEEN. 

SEVENTEEN is first in advertising linage among all women’s monthly magazines. 
Your advertising is more effective in SEVENTEEN not only because of 

intensive readership, but also because—as many advertisers have learned— 


it’s easier to START a habit than it is to STOP one! 


of “brand preferences”’... just now forming their lifetime buying 

habits. That makes these 8 million responsive growing young 

women a great and growing market for you! They‘re ALL looking toward 
marriage—48 ¥, of all first brides are in their teen years! 


sell in seventeen ...-where brand loyalty STS / 


completely dominates its market! 


SEVENTEEN MAGAZINE, 48% Madison Avenue, N.Y. 17 + Plaza 9-8100 
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62 Advertising Age, January 24, 1955 
P Pages ~ Lines icapncnesnssiie ——__—__- — Pages—  -— ~-——.  — —_—_——__ —_ Limes - --—— ~~ 
Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year Dec. Dec. Year Year 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
i ure Reader's Digest: 
Canadian National Weekend Newspapers (Rotograv Linage) Ar SF pee 6 44.0 420 4445 474.0 8,008 7,644 80,919 86,268 
RRR “Ap 49.6 421 7899 7046 49,638 42,102 789,945 704,687 eae 
PE es vevccuvetesss 58.7 56.5 554.5 560.5 10,693 10,283 83,604 88,903 
ee ede cinnee'ss 46.1 423 7341 £6488 46,079 42,340 734,011 648,492 a 
is icvccseneeess 72.0 62.0 425.0 366.0 13,104 11,284 86,450 66,612 
Star Weekly .............-. 61.0 45.7 1,048.7 9041 57,942 43,423 1,005,744 858,597 st 
: 605 517 10689 8956 58959 50.435 1.044.834 873 372 ye ES: 132.0 85.0 999.5 734.0 24,552 15,810 186.047 136,575 
yuecens Gagesine .....-..- “ae . aa : oer SAN, cebiexcesés 83.5 87.0 878.5 868.0 15,097 15,834 159,787 159,614 
Total Group ............. 217.2 1818 “3,641.6 3,153.1 212,618 178,300 3,574,534 3,085,148 Saas 445 40.0 419.0 445.0 7,565 6,800 71,230 75,650 
Changed from Weekend Picture Magazine to Weekend Magazine on July 1, 1954. EE els oa caves 14.0 10.0 131.0 119.0 2,604 1,860 24,366 22,134 
French (Belgium) ........ 64.0 60.0 542.0 569.0 11,200 10,500 94,850 99,575 
Canadian French (Paris) .......... 112.0 1040 969.0 872.0 19,600 18,200 169,575 152,600 
Canadian Home Journal ..... 335 30.0 477.1 472.8 $22,800 20,420 324,455 321,483 French (Provincial) ...... 116.0 96.0 985.0 818.0 20,300 16,860 172,462 143,210 
Canadian Homes & Gardens .. 42.4 498 562.0 595.2 28,802 33,835 381,647 404,667 French (Swiss) .......... 20.5 26.0 225.5 231.0 3,588 4,550 40,338 40,425 
a 35.2 386 5049 5238 23,903 26241 343,394 356,177 German (Swiss) ......... 22.5 24.0 222.5 217.2 4,095 4,368 40,495 39,535 
ee Ta. . ingu ak oat 35.1 349 338.0 3664 15,047 14,977 144,906 157,189 German (Germany) ....... 103.0 92.0 884.0 704.0 18,746 16,744 160,880 128,128 
cg ces sedi pies. 99.4 90.3 1.0448 987.0 67,578 61,422 710,342 671,187 NS = ae 71.0 430 377.5 287.5 12,922 7,826 68.705 52,325 
Se 48.1 47.1 494.0 576.3 32,679 31,963 335,965 391,855 Htlndian ..... 2... seseees os =— 3 — 7,826 56,420 
Reader’s Digest: i 90.0 83.0 8101 718.5 15,480 12,556 139,320 121,862 
English Edition .......... 75.0 78.0 963.0 9385 13,650 14,196 175,256 170,807 Japanese .....60-see eee 33.0 35.0 410.0 355.0 5,544 5.880 68.880 59,640 
French Edition ........... 76.5 83.5 1,007.3 986.0 13,923 15,197 183,319 179,452 Japanese Troop .......... 43.0 34.0 404.5 314.0 7,826 6,188 67,340 57,148 
Revue Moderne ..........-- 258 229 297.6 3124 17,545 15,562 202,284 212,427 Latin American (English) . 4.0 7.5 50.0 76.5 492 922 6,150 9,409 
Revue Populaire ..........- 25.6 25.5 307.0 336.4 17,908 17,864 214,816 235,489 PE a Vicdaecs sinuses 61.5 76.0 704.0 780.0 11,193 13,832 128,128 141,960 
Ee ata ses tsrigcets 443 28.2 4455 420.9 30,987 19,711 311,740 294,692 New Zealand. ..........-. 19.0 27.0 239.5 287.0 3,458 4,914 43,589 52,234 
+Saturday Night ........... 85.5 69.8 856.0 8944 35,902 47,455 422,621 608,138 Norwegian ...........-5-+ 37.5 29.0 397.0 265.5 6,375 4,930 61,752 45,135 
Time-Canadian  .........---- 146.8 156.7 2,167.0 2,152.0 61,670 65,800 910,140 903,770 Portuguese ..-..+-..s+0- 101.5 100.0 1,000.0 957.4 17,763 17,500 174,999 167,550 
Total Grow .........-.. 773.2 ~ 755.3 9,464.2 “95621 382,394 “384,643 “4,660,885 ~4907,333 | Soul” pp ‘* ae oy 4 me ue 12,351 139,699 136,503 
hanged from 680-line page to 420-line page in May, 1954. ae eee oo se " i : : 9, 9,282 96,005 97,188 
+c BEE a tekbedeeasanes « 52.5 545 5140 486.1 9,765 10,137 95,604 90,423 
Time-Atlantic ............. 86.8 646 956.4 878.6 36,435 27,055 401,670 368,970 
Foreign Time-Latin American ....... 78.8 73.7 1,131.7. 1,151.5 33,075 30,940 475,335 483,630 
Life International: Time-Pacific ............... 71.8 72.3 921.3 809.3 30,135 30,380 386,960 339,920 
English Edition ........-.. 57.6 53.8 638.4 658.6 39,185 36,550 434,095 I 559 Ca Cine kin ws de 0 4% 63.7 36.5 554.2 488.0 26,740 15,330 232,750 204,960 
Spanish Edition .......... 80.3 718 7343 626.1 54570 48,790 499,290 425,595 | Vision ...............000s 448 34.2 5140 5605 18,830 14,350 215,740 235,430 
pect gy Bets as SI iE a: A ta Mi — = 163,940 Total Group ............. 2,251.3 1,927.9 21,917.7 20.2418 598,991 532,301 ~6,071,064 5,616,190 
Manila Edition ........... 63.5 51.0 667.6 480.5 26,670 21,420 280,418 201,810 | #Not included in totals. +Started publication in January, 1954. 
Tokyo Edition ..........-. 64.8 $5.2 $62.1 $20.8 27,230 35,770 362,094 344,680 NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist 
Popular Mechanics: and Progressive Farmer is reduced by application of a ratio figure to each advertisement: this ratio is the circulation of 
Mecanica Popular (Spanish) 24.1 21.4 279.8 292.9 5,390 4,788 62,601 65,606 | the particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page advertise- 
Mecanique Populaire ; ment appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals as .25 
Ns woe buukssueee ce 36.8 27.0 313.1 283.0 8,232 6,048 70,084 63,348 | pages. 
Worthington Names Ward aged products, air conditioning the past year he has been staff| Kalis Gets Partnership |gerald & Co., New York and 
Andrew F. Ward has been /and refrigeration division, Worth-|assistant to M. M. Lawler, Vp. William H. Kalis has become a Washington public relations 
appointed sales manager, pack-|ington Corp., Harrison, N.J. For|of the division. | general partner in Stephen Fitz- counsel. 


bligations | 


t 
In publishing, as in every field of business enterprise, he that is first must perpetually | 
be cognizant of the obligations of leadership. To seek only the rewards, brings its own 


inevitable punishment; replacement by someone more worthy from among those who 


strive to supplant him. Over the years, many a Titan has been swept off his high pedestal 


of leadership because he either failed to recognize this truth or brushed it aside with 


disdain. The ledgers of business are inked with their names. 


Man cannot live by bread alone; neither can a leader remain a leader by resting on his 


laurels and eating solely of the fruits of leadership. To hold his place he must constantly 
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strive to serve better; to give more and do more for those he serves; to help accomplish 
greater things for all who have placed their confidence in him. They who accept the 
obligations will not only lead, they should continue to lead. Weekend Magazine has 
climbed by striving to follow these principles. Within four short years of its start, it has 
risen to be the leader of the media field in Canada, with a coast to coast circulation 


(effective February Sth) of 1,307,000—or 400,000 more than any other publication. 


Leadership 


As of February Sth, Weekend Magazine, as part of the week-end editions of 25 leading 
Canadian newspapers, will be read every week in 5 out of every 10 English-speaking 
homes (non-French) in Canada. Advertisers spent $3,056,000 in Weekend Magazine in 


1952. They increased this to $3,693,000 in 1953 and in 1954 to $4,974,000. 
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Everything important in oil will be the unique province of 
Petroleum Week. This new communication service will keep men 
who matter posted on every phase of the oil industry —by giving 
the big picture fast, by filling in important details too... through 
the important new technique of writing for variable-speed reading. 
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if INDUSTRY-WIDE COVERAGE .- 


af course. Thus oil demands truly industry-wide, indus- 


Today, no single magazine fills this communication 
| 
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communication service 


CROSS-COMMUNICATIONS - VARIABLE-SPEED READING 


FOR MEN WHO MATTER 


Men who matter in any industry need up-to-date 
knowledge of ALL phases of the business. This is 
particularly true of the dynamic world of oil—where 
technological advances combine with business practi- 
calities, with trends in other industries, and with the 
state of the whole economy to determine the industry’s 


Petroleum Week will serve—indeed, was Virtually de- 
signed by—the vigorous supervisory, management, 
engineering and technical men who are forging ahead 
in every phase of the oil industry. It will serve these 
men by keeping them abreast of every significant devel- 
opment, reported by a staff of oil specialists at the hub 


of America’s industrial inter-com network. 
try-deep communications. You can make your plans now to put this vital new 


magazine to work for you. Publication begins July 8. 
Pilot copies are now available for your inspection from 
the McGraw-Hill office nearest you. 


requirement. In July, this need will be met — by 
Petroleum Week, a totally new type of communi- 
cation service oil men tell us they need. 
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Along the Media Path 


Add this to the list of unusual 
cocktail parties given in New York 
for advertisers and agency people 
by the media from the far prov- 
inces. WTAC, Flint, Mich., on 
Jan. 10 parked an elegant trailer 
and Cherokee red Buick station 
wagon in a parking lot opposite 
the Princeton Club. Inside the 


trailer, J. R. McKinley, the sta- 
tion’s general manager, and 
Sleepy-Head Ted, a disc jockey 
clad in pajamas and robe, hosted 
visitors with potables and re- 
corded music. 


e A 16-page special section in the 
Milwaukee Sentinel on Jan. 6 wel- 
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Magazine - 


Only ABC Toy Paper 
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comed the Hudson automobile 
manufacturing and assembly lines 
to Wisconsin, following the merger 
of Hudson and Nash-Kelvinator 
into American Motors Corp. The 
manufacturing units were moved 
to Milwaukee and Kenosha from 
Detroit and Jan. 6 was the day 
the first Hudson car was produced 
in Wisconsin. 


e WOR and WOR-TV, New York, 
are offering advertisers who sell 
through grocery stores a merchan- 
dising plan which will involve a 
force of 500 salesmen visiting 20,- 
000 independent food stores in the 
metropolitan area. The stations’ 
merchandising manager, Art Daw- 
son, has negotiated contracts with 
ten of the largest food wholesalers 
in the area who will put the full 
weight of their sales staffs—more 
than 500—behind WOR contract 
plan advertisers. 

Each advertiser who invests $1,- 
000 a week for 13 weeks in any 
combination schedule on the sta- 
tions is guaranteed one full week 
of personal contact work plus 20,- 


000 bulletins to the independent 
grocers. The advertisers are also 
guaranteed a “feature” spot in 
grocery advertising in newspapers 
and handbills as well as point of 
purchase displays and store-win- 
dow advertising. 


e Thirteen Super Market Institute 
member companies were honored 
Jan. 12 by McCall’s with an award 
for “distinguished service through 
newspaper advertising.” The sixth 
annual McCall’s awards went to 
Bosshart Bros., Chicago; Eber- 
hard’s Super Markets, Grand Rap- 
ids; Elm Farm Food Markets, 
Dorchester, Mass.; Fox Markets, 
Los Angeles; Giant Food Depart- 
ment Store, Washington; Jordanos’ 
Inc., Santa Barbara; King’s Super 
Markets, Irvington, N. J.; Liberal 
Markets, Dayton, O.; Plumb’s Su- 
per Markets, Muskegon, Mich.; 
Publix Super Markets, Lakeland, 
Fla.; W. W. Wilt Super Market, 
Elkhart, Ind., and Wrigley’s, De- 
troit. 


e Oliver Treyz, president of Tele- 


GETTING 
PERSONAL 


gets results 
IN THE RURAL SOUTHWEST 


Applying attention to ‘local areas’ is more than a gag line. It is 
the personal touch that gets response — whether it’s related to a 
cookie raider or to your prospective rural customer. 


In all departments, every possible effort is made to give personal 
attention to the needs of Farmer-Stockman readers. That’s why, for 
years, the Farmer-Stockman has been edited separately for Texas 

. and edited separately for Oklahoma. That’s why not one but 
two full time rural home economists now travel, visit, speak and 
write for the Farmer-Stockman. Such new emphasis on the culinary 
side creates here an exceptional medium for advertisers of food and 


other home items. 
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Each year, more and more material is written especially for 


Oklahoma readers . 


. and for Texas readers. Figures, just tabu- 


lated, show that during 1954 — 40% of the pages were rewritten 
specifically for the Texas Edition of the Farmer-Stockman! 


Remember, no other farm publication can get so personal be- 
cause no other farm publication maintains its own permanent offices 
and staff in both Oklahoma and Texas. That’s why both local and 
national advertisers look to the Farmer-Stockman when they want 


to sell to the Rural Southwest! 
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vision Bureau of Advertising, is 
predicting that television will be 
ringing up advertising dollars in 
the billions in 1955. 

“We're not indulging in any 
blue-sky projecting or wishful 
thinking,” he said. “Facts, analysis 
and research bear out the predic- 
tion. There’s no denying that tele- 
vision, with its potential as the 
greatest medium for mass selling, 
has gone forward with seven 
league boots. But in ’55 it will 
really hit its stride in terms of 
advertisers’ appropriations and 
break into that charmed circle 
known as the Billion-Dollar-In- 
dustries.” 


e Business men of Sarnia, Ont., 
trooped into the editorial offices 
of the Canadian Observer, the lo- 
cal daily, on the last day of 1954, 
to present T. N. Dwan with a letter 
of thanks for the improvements 
he had wrought in the paper in his 
first year as its publisher and 
general manager. 

The letter said, in part: “The 
progress made by the paper since 
your advent a year ago has been 
nothing short of spectacular. In 
size, in attractiveness of style, in 
accuracy, in pictures and in gen- 
eral readability the paper has 
shown a constant growth in stat- 
ure.” 


e In 1952, the Pittsburgh Courier, 
Negro weekly, launched its home 
service fairs, at which national 
advertisers could exhibit their 
products, have them demonstrated 
and offer them for sampling. By 
last year, the fairs were in nine 
major Negro market areas. This 
year, the fairs are expanding into 
14 cities, 11 of which have a popu- 
lation of more than 100,000 Ne- 
groes. They are Miami, Memphis, 
St. Louis, Cincinnati, Atlanta, 
Washington, Philadelphia, Hous- 
ton, New Orleans, Chicago, Detroit, 
Los Angeles, San Francisco and 
Pittsburgh. 

The most recent national ac- 
counts to be added to the list of 
exhibitors in the Courier’s home 
service fairs are the Dodge division 
of Chrysler Corp. and Aluminum 
Co. of America. 


e On Sunday, Jan. 23, WGLV, 
Easton, Pa., celebrated the opening 
of its new modern television 
center. 


e The Houston Chronicle and the 
Chicago Daily News this month 
both held White Elephant Festi- 
vals. The Chronicle published its 
White Elephant edition Jan. 12 and 
the News on Jan. 22. The special 
sections enabled retailers and in- 
dividuals to offer excess inventory 
items for sale in a single attrac- 
tive package. 


e Radio Station KING, Seattle, has 
been given an “award of merit” 
from Northwest Marine Industries 
Inc., Seattle, for its boating safety 
campaign during the spring and 
summer of 1954. 

The award was given for “out- 
standing public service to the 
boating enthusiasts of the Pacific 
Northwest during the spring and 
summer of 1954 in conducting an 
around-the-clock program of ma- 
rine safety and courtesy. KING’s 
boating safety campaign made a 
major contribution to the marine 
industry, saved lives and protected 
property.” 


e More than 10,000 food retailers 
throughout the country are tyin, 
in with Look’s newest food promo- 
tion. Built on the theme “Every- 
body’s Cooking—Company’s Com- 
ing,” the promotion will be based 
on a four-page full-color editorial 
food feature in the Feb. 22 issue 
of Look, 


e Don Perkins, Look v.p. and ad- 
vertising director, decided that 
magazines don’t do much to call 
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REPORT—Parents’ Magazine sent out this 22-page folder to advertisers 

in which it reported advertising revenue and circulation for 1954 

and listed all products advertised during the year and how long the 
advertiser has been using Parents’ Magazine. 


attention to their year-end issues, 
which, by tradition, are very thin 
and low on ads. This year he sent 
out the Look year-end issue as a 
New Year’s greeting to advertisers 
and agencies, drawing attention to 
its interesting content (it was de- 
voted to predictions for 1955). A 
P.S. pointed out that advertisers 
were “getting a break” in this spe- 
cial issue, a fact to keep in mind 
for next year’s “prediction” issue. 


e The entire front page of the 
Dec. 24 edition of the Oregon 
Journal, Portland, was devoted to 
a Christmas message by Billy 
Graham and a four-column color 
reproduction of John Edward Von 
Steinle’s painting of the Nativity. 


e A folder from KSTP, Minne- 
apolis-Si. Paul, tells about the 
Lyle Fox family of Eleva, Wis., 
which has named its four children 
(via initials of their names) after 
the station. The children’s names 
are Karen, Susan, Thomas and 
Penny. The station muses that 
perhaps in time the Fox family 
will be able to spell out KSTP- 
TV. 


e On Dec. 31, the Journal, Mid- 
dletown, O., published a special 
32-page “Business Looks Ahead” 
section. Besides articles on the eco- 
nomic outlook for Middletown and 
the U. S. by staff writers, the sec- 
tion included comments by local 
business leaders and ads pegged 
on the same theme. 


e Department of New Laurels: 

The New York Times’ business 
review sections this year—Jan. 3, 
4 and 5—carried a record 278,734 
lines of advertising. 

The 1955 January statistical is- 
sue of Electrical Merchandising 
carries more than 263 pages of 
advertising, representing more ap- 
pliance-radio-television advertis- 
ing pages than have ever before 
appeared in a single issue. 

Holiday’s January issue is the 
largest in advertising revenue and 
linage in the publication’s history. 
Revenue, up 16.5% over January, 
1954, is $381,565, and linage, up 
9.8%, totaled 234 columns. 

February, 1955, will mark the 
fifth consecutive month that La- 
dies’ Home Journal has shown an 
increase in net paid advertising 
columns as compared to the cor- 
responding issues of the previous 
year. Columns in the January and 
February issues increased 7.6% 
over the same months of 1954. 

The February Mademoiselle will 
carry 129 pages of advertising—a 
52 page gain over last February. 

World’s Business and Guia, in- 
ternational business magazines, 


will carry 18% more advertising 
billing in the February annual 
business forecast issues than they 
did a year ago. 


Servomechanisms Names Tate 
Robert Tate has been named 
sales and service manager for the 


eastern division of Servomechan- | 


isms, Long Island City. He was 
formerly contracts and _ service 
manager for Kearfott Co., Little 
Falls, N. J. 


Feniger Leaves CBS, Joins C&W 


Jerome Feniger, formerly with 
the sales department of Columbia 


Broadcasting System, has joined | 


Cunningham & Walsh, New York, 
as media director on the Liggett & 
Myers account. 


Publisher Boosts Neumann 
Arthur F. Neumann has been 
named eastern manager of Institu- 
tional Feeding & Housing, a Con- 
over-Mast publication. He has 
been with the publication since its 
incepéen in November, 1953. 
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|'Cobb Joins PR Statt 


Edward S. Cobb, formerly a 
staff editor of Product Engineering, 
has joined the public relations 
department of American Machine 
& Foundry Co., New York, as tech- 
nical information manager. 


We were happy to read in Printer’s Ink that 
‘‘Media buyers are studying the media they use 
harder than ever before’’. Naturally so, because 
when experienced, 
medical journals under a microscope MODERN 
MEDICINE fares very well indeed. That’s natural 
because readers say MODERN MEDICINE is the 
nation’s most influential medical journal. We 
have the evidence in 35,479 pieces of mail from 
doctors all over the country (26% of our circu- 
lation) who stated that they found this journal 
informative, authoritative and helpful. 


Weigh the evidence (available from any of 
our representatives) and you too will select 
MopERN MEDICINE as your basic medium. 


America’s Most Influential Medical Journal 
MINNEAPOLIS«NEW YORK+ CHICAGO-SAN FRANCISCO-LOS ANGELES 
Reaches every practicing U.S. physician under 65. 


critical media buyers put 


Total medical circulation, Dec., 1954; 140,264. 


tokely-Van Camp... 


another important advertiser is buying 


Redbook 


to sell the Young Adult Market 


edbook 


America’s ONLY Mass Magazine for Young Adults 
2,087,450 CIRCULATION... A.B.C. 9/30/54 
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Wisely Succeeds Col. Carey 


W. H. Wisely will succeed Col. 
William N. Carey as executive sec- 
retary of the American Society 
of Civil Engineers May 1. Mr. 
Wisely is former executive secre- 
tary and editor for the Federation 
of Sewage and Industrial Waste 


Assns. Col. Carey will retire after 
nine years in his present post. 


Steiner to Leave Sackheim 
Herbert L. Steiner has resigned 
as v.p. of Ben Sackheim Inc., New 
York, effective Feb. 12. He will 
announce his future plans shortly. 
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COVERS THE BIG 
BEVERAGE INDUSTRY | 
> OF LATIN AMERICA 


Edited in Spanish by native Latin Americans, 
it gives the most complete coverage of the 
giant soft drink and 900-million gallon alco- 
holic beverage industry of Latin America. Read 
by 8,000 top executives and technical men. 

BEBIDAS ANNUAL HANDBOOK AND BUYING DIREC- 
TORY Distribution to 8,000 in 1955...only 
Spanish Language operation handbook and 
buying guide in the industry...avidly read... 
proved sales run to millions. Rates are low. 

BEVERAGES—in English, read by more than 
4,600 executives in Europe, Australasia, Africa, 


Free Asia... profitable results. 
Write for complete market facts! 


THE CANTERBURY PRESS 2001 
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Boating Club Names Biersach 
Hugo Biersach, former adver- 
tising manager of Evinrude Motors 
division of Outboard Marine & 
Mfg. Co., Milwaukee, has been 
named assistant to the executive 
director of the Outboard Boating 
Club of America, national associa- 
tion of boating enthusiasts and 
makers and sellers of boating 
equipment. Mr. Biersach, who re- 
tired last fall after 41 years with 
Evinrude, was one of the organ-| 
izers of a predecessor boating club. | 


Babs Lee Joins SSC&B 

Babs Lee, formerly with Young 
& Rubicam, has been appointed 
fashion coordinator and stylist at 
Sullivan, Stauffer, Colwell & Bay- 
les, New York. She will continue 
as stylist and consultant for Per- 
sonal Products Corp. 


Wasserman Joins K&E | 

Hilton Wasserman, formerly | 
with George Fry & Associates, has | 
joined Kenyon & Eckhardt, New 


York, as director of personnel | 


administration. 
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Sales and PR Notions... 


e Union Pacific Railroad, Omaha, | 
furnished some 225,000,000 lights | 
to American smokers in 1954, and | 
at the same time gave a novel. 
twist to matchbook promotion.) 
U. P.’s matches are given by the 
carload, 25 books to the car, each 
of which is a miniature reproduc- 
|tion of the railroad’s rolling stock, 
‘from the diesel locomotive to the 
caboose. The matches are distrib- 
uted to U. P. general agents, who 
‘furnish them to shippers, receiv- 
ers and other railroad patrons. 

_ During 1954, nearly 240,000 
freight car cartons of matches 
/were distributed, or about 6,000,- 
000 books. The railroad also dis- 
tributed about 5,250,000 other 
matchbooks last year—a total of 
11,250,000 matchbooks, or 225,- 
000,000 lights. 


in coverage 
throughout the advertising industry | 


Advertising Publications, Inc. 


Advertising Age 
The National Newspaper of Marketing, reaching, every 
Monday, the largest audience of advertising and 
marketing men who count in the 
determination of over-all 


eng 
\, 


 Sipaeeneeteenats stokes os i ene eenlee, 


Industrial 
Marketing 


The workbook of advertising management and of those 
advertising “doers” concerned with promotion, production 
and merchandising, leading all advertising 

journals by far in coverage 


The magazine of selling and advertising 

to business and industry, exclusively 

directed to the job-interests of the men who 
make industrial advertising and influence 

its use in over-all sales strategy. 


marketing policy. 


Advertising 
Requirements 


API circulations ; of advertising managers. 
1 
28,970* Advertising Age 
1 
» Industrial ' 
10,368 Marketing ; 
1 
1 
21,578 > eatnrmeae: To do a blanketing job of coverage of all kinds of advertising and 
a ' marketing executives, use all three API publications — earning 
‘ yourself lower frequency rates while delivering your message to 
60 916 1 well over 60,000 readers. In coverage and in influence, API delivers 
, ' your biggest single sales package. 
TOTAL 
API : Advertising Publications, Inc. 
*ABC average total ADVERTISING AGE * INDUSTRIAL MARKETING + ADVERTISING REQUIREMENTS 
. Rm Canes ! 200 EAST ILLINOIS STREET © CHICAGO 11, ILLINOIS ©  Délaware 7-1337 
== sae eee ee ee 
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Merchandising Ideas 


MATCHES BY THE CARLOAD—H. B. 
Northcott, advertising manager of 
Union Pacific Railroad, ships out 
matches by the carload, that is in 
miniature reproductions of the 
railroad’s freight cars. About 240,- 
000 cartons were distributed last 
year to railroad patrons. 


e Frank Bourgholtzer, NBC news 
commentator, found a_ forceful 
way to promote his report on 
Italy, presented on the day-after- 
Christmas telecast of “Back- 
ground,” NBC news feature show, 
by sending letters with Pinocchio 
stamps on the envelope from Italy 
to publishers and friends. He 
points out in the letter that the 
Italian government may replace 
Pinocchio, “Italy’s chief modern 
contribution to the joy of chil- 
dren,” on its stamps with Lenin, 
Malenkov or Togliatti if the Ital- 
ian Communist party wins the 
next election. 

He suggests that in addition to 
the dangers in the strength of the 
local Communist party in Italy, 
discussed in his report, another 
worldwide problem is that the 


\young voices of tomorrow, instead 


of singing “Give a Little Whistle,” 
may give forth with the “Interna- 
tionale.” 


e The third in a series of mailings 


‘by the Minneapolis Chamber of 


Commerce to promote major Min- 
nesota industries is a two-fold cir- 
cular, with attached sample in 
plastic bag, on “Flaxseed—Anoth- 
er Major Product That Keeps Min- 
nesota on the March.” The CofC 


SPARK EVERT PROMO TIOR 
GLOSSY PHOTOS 


tities of 5 to 50,000, sizes from 


The PHOTOMATIC Co. 


$3-59 E. Illinois $t. * Chicago 11, Ill. 
Phone WHitehall 4-2930 
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asserts the development of the 
flaxseed industry illustrates how 
the Minnesota of today “offers a 
new type of opportunity for every 
industry and every person.” Pre- 
viously highlighted in the series 
were the state’s forestry and min- 
ing industries. 


e Upon learning that the Jan. 6 
show on “Four Star Playhouse,” 
CBS-TV, would be titled, “A Bag 
of Oranges,” Sunkist Growers Inc. 
took advantage of tie-in possibil- 
ities on publicity with the pro- 
gram’s sponsors, Parker Pen Co. 
and Singer Sewing Machine Co. 
Among the stunts was the delivery 
of bags of oranges to tv editors of 
newspapers throughout the coun- 
try by Sunkist dealer service men. 


e For several years, McBee Co., 
Athens, O., a division of Royal Mc- 
Bee Corp., has sent birthday cards 
to employes. In the past the com- 
pany rejected many card designs 
because they were either too femi- 
nine for the men or too “out-door- 
sey” for the women. But McBee 
solved its problem for 1955 by de- 
signing two cards, one with flow- 
ers and flourishes for the gals and 
one with a bold, modern design for 
the men. 


e Lending a new twist to its cus- 
tomary holiday greeting cards, 
Samuel M. Langston Co. Philadel- 
phia producer of equipment for the 
corrugated container industry, used 
the end product—corrugated board 
—to decorate its Christmas cards. 
In keeping with Langston’s new 
program designed to  popular- 
ize new uses for corrugated board 
made by its customers, the board 
was used for a green Christmas 
tree on the cover of the greeting 
cards, which were designed and 
produced by Gray & Rogers, Lang- 
ston’s agency. 


e Foote Mineral Co., Philadelphia, 
anxious to convince customers and 
potential customers that there will 
be more than an ample supply of 
lithium, has published a lively lit- 
tle booklet, “Li Detector,” which 
begins, “Even we’ve been hearing 
rumors about lithium...” Illus- 
trated with cartoons and rough let- 
tering, the booklet explains there 
is no shortage of lithium, custom- 
ers may plan research on an ample 
supply, and winds up with a sug- 
gestion that Foote salesmen are 
ready to talk about contracts. 
Lithium chemicals are used in 
producing ceramics, glass, glazes, 


Buffalo’s 


LARGEST 


newspaper 


The Sunday Courier- 
Express is the State’s lar- 
gest. newspaper outside 
of Manhattan. It will 
carry your sales message 
to nearly 70% of the 
463,400 families that 
make up the _— 
great 
8-county 
Western 
New York 
market. 


REPRESENTATIVES : 
SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 
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THE TRUTH ABOUT LITHIUM—Reproduced above is a typical spread in 
a booklet, “Li Detector,” produced by Foote Mineral Co., which 


aims to assure its customers tha 
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t the supply of lithium is ample 


and immediate. 


enamels and_ lubricants 


other products. 


among 


e The procedure was a little com- 
plicated, but DuFine-Kaufman 
Inc., agency for Brevel Products 
Corp., New York, managed to get 
sex into a catalog of Brevel’s Vue- 
More line of product-display turn- 
tables. The agency did it by shap- 
ing its catalog like an oversize 


MATCHLESS MATCHBOOK—Brevel 
Products Corp. uses this sales pro- 
motion device in the format of a 
large matchbook liberally illus- 
trated with girls and turntables to 
promote its Vue-More product- 
display turntables. 


matchbook; inside were 12 pages 
on the backsides of which was the 
catalog information. 

The fronts of the pages were re- 
served for a striptease, in which a 
model undraped herself on, or 
around, various turntable devices; 
a rhyming jingle accompanied each 
“display.” Sound complex?—Du- 
Fine-Kaufman called it “match- 
less.” 


Rabbinical Wine Cuts Price 
North America Wines Corp., 
Flushing, N. Y., bottler and dis- 
tributor of Old Rabbinical kosher 
wine, announced Jan. 15 a drastic 
price reduction from $1.21 to 97¢ 
a quart. A new advertising pro- 
gram is being prepared to include 


is being introduced in major east- | 
ern markets by the Applberry 
Corp., Baltimore. Called Applberry 
Sauce, the product is expected to| 
have general distribution through- | 
out the eastern half of the country 
by mid-February. Newspaper ads | 
are running in major towns and. 
cities as the product reaches gro- 
cers’ shelves. Entree Agency, New 
York, is the agency. 


Horan Heads Edelman Office 


| Timothy J. Horan, formerly with 
United Fruit Co., has been named 
an account executive and director 
of the New York office of Daniel 


| J. Edelman & Associates. 


69 7 


has 


San Joins Doherty, Clifford ‘operative, joined Doherty, 
Barbara San, formerly with Clifford, Steers & Shenfield, New 
Quality Bakers of America Co-| York, as a radio-tv copywriter. 


FUN WITH FOOD AND HELPFUL HINTS 


Only Merchandising and Advertising 

medium in Northern California offer- 

ing full retail support of more than 

2,000 independent food stores 
Plus— 


Editorialized Advertising in 36 newspapers 
with over one million ABC circulation... 


A must on any Northern Calif. schedule! 


FOR FURTHER INFORMATION SEE NEWSPAPER STANDARD RATE & DATA 


OR WRITE BONNIE HUBBARD, 342 GRANT AVE., SAN FRANCISCO, CALIF. 


car cards in New York subways 
and buses, 15-minute participation | 
programs for 13 weeks on “Make-. 
Believe Ball Room” over WNEW, | 
and “American-Jewish Caravan of | 
the Air’ over WMGM, and inser- 
tions in New York Yiddish news- 
papers and the New York Mirror, 
News and Times. Lester Loeb Ad- 
vertising is the agency. 


McGraw-Hill Moves Meyer 

Charles F. Meyer, formerly dis- 
trict sales manager for McGraw- 
Hill International Corp. in Phila- 
delphia, has been transferred to 
New York. He will become district 
sales manager for two of the com- 
pany’s international publications, 
Ingenieria Internacional Industria 
and Ingenieria Internacional Con- 
struccion. Before joining McGraw- 
Hill International early in 1954, 
Mr. Meyer was with L. D. Sey- 
mour & Co. as overseas sales man- 
ager. 


Applberry Sauce Bows 
A new canned fruit item made 
from apple sauce and raspberries 


Ford... 


another important advertiser is buying 


Redbook 


to sell the Young Adult Market 


et 
For Federal Reserve Board figures 
indicate close to 50° of all cars 

are bought by Young Adults... 

and REDBOOK is today’s only mass 
magazine edited exclusively for 
the tastes, needs. and desires of this 
responsive, eager-to-buy 18-35 


year age group. 


Redbook 


America’s ONLY Mass Magazine for Young Adults 
2,087,450 Circulation... A.B.C. 9/30/54 


e “ = * s SSS oS a AN FET OM ernie “ . eae 5 s LIGA tee HE ae . og, a i i Ree is “pie 
eae rt ES tet dg at Sy RR Pe yen he fu Nes het he Po Ch pe ae Eo Pa RB SS Wet SAS erate PME am. Ne FN EM eee georges Spee tk at ; 5 pe Re PL dee eee t fun, ft peg 
Se kor cos aura URS vests hee segptierh eS et ee ok : ca Ne ea he GI Ty se ieee SEARO Tf GREET RS, UD REL OBETIT LU ep ee PME Mfc NE ae wg hep STEEN ne I8e ty ale doth ab rg? J eee Laie Ele ip eae eens ie Gere BO Bik ss Pa ey TN 

P ce? Tie a rd saber fis) ‘ FSMQPOA OAR ii aed ye eee: & og he egies ae Ae Dee a Pes Ae Se pS ee! a. TORS, SE RD OA oe re ce oP hao a" aL BOP oy ey es et aT ys ‘ tre ome” + es ' Naa Pal pes ace i Te TON ANE Cbs 
sa ele ee La ae bP aha ks Se Bal om ¢ (eae DF Bae rik % Fes . i sy bah he. Saale et at, Se Pe ree Ne, SA ee ae j - < a mane f ages hg ond fi # 2 7 ee! Be ek tae : Seek 9 ee ek ts 
ar ear aoten ef. “yee a < ress 4 0 RRS Ie P pe i ie 5 ne 1; 4: F , é ; »; bald es es i, pce - f BF cé . rage ve é 2 mat Hing = -s ‘ 3 ik Sat : Bre be Md oH ty, ee oe : Fy ws we fe eS 
LA ‘ao re . teas $ + ° Decale eat fy gs hae oh ewe 3 et oy “ wh me! SS “ ae NGA oy oe OK Saris OF FE ; etx x ae hs eae -" PR os Tighe Ua ae A tee te tes cael ae ae andes Meare) al pla . Bary 
a 4 . Ef a oe ope A! aR om. oe ey, o% Ra we on haste 3 aati aa at Perk * aa a Ae eT aie ae + hers : ny ae Ne gin PA Set t. Ce Ae ep Breen Yas Bes eRe Begg Sy. 
5 oF § ates ete , ie atc Hie Ae i hee Pa ATE i ee ei + oe Se ae Ae ro ee OH ‘ fa hl Re 4 tat wep ae ‘ is Sa. bor PO? oh eer os ‘ ee ie tems Saeny 2 den er Fat ; oh Pee pe : 
mts 3 eS Bs ee Pe cate er eee a, CSS SMa tae te, CON j ONS Oe ie tose Meike? tts Mee Ng petit ea ek ak Se Ty gn Eee roe ‘fae: Sa beh nca reid te Rip as ERE REA AE Aral cage Mahi: ee : ape k taiecks 
ae 
z | . 
a 
5 1%, 
oy i | 
. ie / Ly 
& : 
eo 7 
oc i 
; 
ie a eT 
él 
} 3 Miia 33 
: : 3 re ’ _ eee . gah RS RN aia . 4 
aS; : eS ces ——__. ot : i. ~ ‘ Ci of ae eee ' 
A % <<< Z - de = mes : oa 
& | : i — \e 
yy ‘ —. Ay 
‘ 4 . “e <——t, eee —_ —_ 
. ee —— 
— 4 SPOTL “OS ay ~ 
= : eee . ; ; 
1 $! ee :.. - y oe) 
, i —_ :. tee ae 
be tH ~- oe = e > a ad oy 
Ba if A Bs ° ‘eo Eo B.. iat / am SS 5 ee’ 
} ais ef" g Zs BE KEES 60a Di 
| ao ot SS 3 EB Ee Bec( 2258: £o 
io }y) . . os > <i : ~ 
‘4 | A | .* ee Mape | a VYIAS 
ae 
a — ee 
fd e rae 
G See My. : is baa WH, 
i hae 4 ee : 
Ay | . > Te Sy” se -« & / 
ii } 7 ee m ; m a a | 
‘ | *-. be = ” ‘ 2 ae 
a « . . = | 
er 7 i | a ‘ . ‘ = 4 <6 | 
= 2s (ee <5." & | 
— | 
iy | i) 
i 
{ | 
oe A ee 
a it j 
— | a | 
a i} | 
— | 
“ie i La een | 
—_ a 
4 
i Pe 
a 
aoe it 
yok + — 
Pee 4 
. ’ 
te in 
cd , $ 
ia { 
z { 
a 
7 } 
— 
a 
a , | | 
Sy 1}, ’ P . 
of ie r 0 i | SRR RR TR a AAG LD 
5 | at * ae. | 
} ih a oe oe cs a 
y : de ee ‘ é : 5 
: i i  e.. ,. 
a Sang eee ee setae 
a se Rg. ies fea Teer eee 
2 Ss So seltte = es wae aad | 
a } % 3 P d a ; ‘ | 
eed a 
my / Be a eg. , ‘A ; 
F pg ee, 5 é : Bs ix: e 
Be | 
ae | 
Sa 
| 
E | 
ee ' } 
, " | 
q | ) 
be ,’| P | ee 
; 
| t 
| 
| 
jez ee 
j | | 
' 
i | 
|! BY 
| | | 
j 
/ J 
ji] | 4 es Sooke ore 
: | 4 5 3 A t> 7 
i LF P ea s 
| ae i. 
} — hittin SS RS oe ne OSS ST Rp ese a EE — 
Sig ighinnemeesa eee eens sini es co OO Nas — Sey 
| FS | BSS Cae enna ee ee 
| BD sess cr a OS rR ae 
i | lio perc ag mee Succ t. caeeni meae aaa rss i Bais, Sere 2 
j a aa aes bameesatassinetets oles iscnare's. (eisters eters satscaneannctereen iat Beton eendtaee” Cann eamabaneeccat cote? . LGR 
: | “ie a eg a ee 
) iis MR Mita Sk Oc, aa nk 
= Rtn a : ng ee) 
| | ~ iaaacsescnes is Same peers Oe oe | sine ud 
» h 
j 
a | boyy 
| | | A ; 
ya tte fo id 
sees ee. + re 
: ray oN Sey Stee . * e F, 
an oe 4 Be 
ang ee 2 Bo % d 
| es Veg hea = i id 
iy x . es 5. 
| Ping, ia 3 as See i 
as Vee f, 
a aaa 5 
\ ia aon fi? 
| 
| 
} 
. j 
; | | 
- 
} 
j 
| 
| 
} | 
| 
EAE ee 65, | 
| | 
‘ | 
am |) COURIER 
H | 
}\ } 
! EXPRESS | | 
" 
1 | 
} 
+ 
\ | 
1 
7] 
\ 
iy ° 
} 
al 
; Si 7 \ t i 
«papas Oe 7 2 t é ae ” FY < . _ Ms * c eg. ~ oF . a pore s ia ee 7 Sills 
Vie * ake ty a i. e eae RE ange a Neier WP lie eah is ROT: ORR ni Free; ei, PRT Ane, Fu, Aa my ae ae cs ee ae : d ; par ata: HES ats oe Bae SS ys Fe aipeaer Thea ae ae a ae te ae PE Rae tate, ed aft a 
te re Bes ee ee eee As Uae Biot a th ae eee gt ny en Wate A oe BLD Ee ee neg Ee ey Bea Te Pe eee ah ete ig OR er  Aeobe ty RPMS Lose 2 In Net ea Ray MERE Nea Ta TUR Sicagl SAME, Oe ny py PSS oe ee cd 
SEE OMT Ss: EMER ee RE DES BBE Ea PITH Ee RO es Ca Se GS La ke RA Lt Al rakes WORE EN Lend’ AROS sath die Re a OW thc atin teh ee Tn RY Ne ENR Sh Stes Yai OLR DR a ee IRR A DN a? Sty eas OD Pea Ning Fira eg hee MON eS ay OUND nar, On kee mete SS an SRS 
; << bt = 0 Soe, eee ik ba ne ne “ + x Sah a pay . ey why Bh iat ‘ ayes Se es ee oy Fee tes ney cep i ny ae, Bie $n ae es £ FEL EZ. (f28 wl ae ae +" so ere PY de ces 2 a oth eae” pte. Pata lk ON re Grebe 4 aan = é eed : 
* c i ae ye r< Ne 4 Ba ae ae ig pt A Pe Te Me ee 25 Ps Sey" Re ke eae oe eS . om pct le ss Pete cae et, gle ‘ ne ae a ie mi aa .. ’ eee SP Pe Ra aay tgike PE i ® PE a 2 . eet ae fae ae fi ree 
CROMER AY. POR AT Ste ie ree we LndR! ORE the Ae BV ge Fal Ch Be Wits ee Dine Fe Peada te rote Aes Reedy Pe eee yt genk ic hats Ayn Be hie RN A SRBe REN patie eft Be ek Pay a GUE Ons aac A cate Bi the aT «i, Neon ERR swe 5 NA if ae hae ee RS / Pica 
M es c i ace ‘8 . Five et ee ne ogo a ee Sg OR TB TA he ine EE Sel OO LED ms eet Bye i Mee, ey Pade TL Seg ig RED af Rage Ceara one ab. 2 Monet. See tear cco Get Se Igy A alo ne PNR SER ais lag 2 Se = cH Gites PON ee te Toh eee “4 posh 
oie oe a ee er Boe Wie 5 ee ebb Ty, fe ie eee Se Ne ime ow ee x Bre Mle eh eA NS UAE ae High nea se ; NF pho LRA ae er tye eth a Ft a ER ee os PS ge) es aes 7 Benet cro ees > eee! ~— fee 
A Se i Linge, GPS Fe ‘ hain Ss Ome eet ES. TR Se Se i. leet Be ae as OK Ee, ES, Sad ES mae nt : er ad RS “aes eee bea a. = ee en, ee Pay hae Parte ed ie are fe ~ Sateen! ey) SR ehh ee ge MIRE Fae te es ‘ae ey it Ge: pig sah annals nin silat ay Ae te 


70 


Now... 


Highest Voluntary 


Means new circulation 
definite 
leadership among all 


growth... 


hospital publications! 


1954* rast 
6 MONTHS 


Paid Circulation 13,736 
in the Field . 


*ABC Publishers 
Statement, 
months ending 
June 30, 1954. 


Average total net paid, including 
bulk, ABC Publishers Statements, 
6 months ending Dec. 31 


Editoriol departmentalization 
assures readership penetration 
among department heads — 
the specialists who initiate 
hundreds of hospital ver 
chases. High pass-along 

ea eaet readers per 
issue. ‘s : 


_ ABC-ABP. 
Hospital 


: : cussoup BUSINESSPAPERS: _— 


‘Herald Trib’ Boosts Cameron 

| Barney G. Cameron has been 
appointed director of industrial 
relations, production and circula- 
tion of the New York Herald 
Tribune. Circulation director since 
1951, Mr. Cameron previously held 
the same position with the Pitts- 
burgh Post-Gazette, Seattle Star 
and Scripps League of Newspa- 
pers. 


Two Join Standard Outdoor 

Shands Poster Service, Jack- 
sonville, Fla., and Zimmer Poster 
Service, Orlando, Fla., have joined 
Standard Outdoor Advertising 
Inc., bringing membership of the 
non-profit, industry promotion 
organization to 29 companies 
operating in 21 states. 


Laub Joins Abbott Kimball 

Waliace O. Laub, formerly as- 
sistant advertising manager of 
Turco Products Inc., Los Angeles, 
has joined the Los Angeles office 
of Abbott Kimball Co. as an ac- 
count executive. 


“The boss took away his coffee break for five days 


when he didn’t remember “things have changed in Cincinnati.” 


BETTER NOT TRUST your memory too far as to which daily newspaper in 
Cincinnati has the biggest city zone circulation . . . 
. and the most advertising linage. Check it. Things have 
changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 


readers . . 


when they say, 


the most women 


“Solid Cincinnati reads the Cincinnati Enquirer.” 


CINCINNATI ENQUIRER SS 


| 
SOLID CINCINNATI | 
READS THE 


 agheprenn tpebne comm nnaranentenzt 
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Buying any one of these in 1955? 


tC) 
ie 
boas 


Our jae Installation Plan 


will save 615,000 Chicagoland 
families — money— 


| 
me 


INSTALLATION INCENTIVE—This ad, 
which ran last week in Chicago 
dailies and weeklies throughout 
northern Illinois, offers the “Ap- 
pliance Installation Plan” of the 
Edison Co. and Public Service 
Co. of Northern Illinois. 


Utilities Offer Free 
Wiring to Boost 
Appliance Sales 


Cuicaco, Jan. 18—Common- 
wealth Edison Co. and Public 
Service Co. of Northern Illinois 
have opened a year-long campaign 
to sell more electricity by aiding 
people to buy appliances. Under 
the “Appliance Installation Plan” 
the companies pay the cost of in- 
stalling a heavy-duty circuit with 
the purchase of an electric dryer, 
range, water heater or air condi- 
tioner. 

According to W. E. Pierce, di- 
rector of advertising of Edison, 
the northern Illinois area has 
been low in appliance sales in 
part because the present wiring 
situation in most homes doesn’t 
provide enough current for heavy 
appliances. The cost of installing 
lines to handle extra current is 
prohibitive to many buyers. 

The new plan will save the 
consumer about $35, according to 
Mr. Pierce, and _ will provide 
enough electricity to service any 
number of new appliances. 


# Ads for the plan are featuring 
all brands of appliances. The first 
ad, which ran Jan. 10 in four Chi- 
cago papers and weeklies through- 
out northern Illinois, featured 
four major appliances, 

Future ads will feature several 
brands of the same appliances. 
Clothes dryers will be carried in 
the January and February ads; 
electric ranges in March, April 
and May, and air conditioners in 
June. 

The companies hope that man- 
ufacturers will tie in with these 
ads, but even if they don’t the 
utility companies will continue to 
plug all brands. 

A merchandising campaign to 
push the brands sold by the utili- 
ties in their 50 retail appliance 
Stores will be carried on concur- 
rently with the Appliance Instal- 
lation Plan campaign. 
| Ads, ranging from full-page to 
F _1,700 lines, will run once a week 
in the Chicago Daily News, Chi- 
cago Tribune, Chicago Sun-Times, 
and Chicago Herald-American, 
the Wall Street Journal and 184 
newspapers in northern Illinois. 
Outdoor posters, car cards, tv 
spots, and local radio stations out- 
side Chicago will be used. 


Roger Brown Inc. Moves 

Roger Brown Inc., industrial 
public relations organization which 
operated as a division of Cecil & 
Presbrey, New York, until the ad- 
vertising agency folded, has moved 
to 380 Madison Ave., New York. 
Herbert L. Rowland, formerly a 
Brown account executive, has been 


named general manager of Brown. 
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Sales Promotion 


by Canners Is 
Called ‘Meager’ 


SEATTLE, Jan. 18—To boost sales, 
America’s canners and freezers 
need to put new ideas and money 
into sales promotion and merchan- 
dising and place less emphasis on 
advertising allowances to do the 
job. 

That, in effect, was the theme 
that developed in two separate ses- 
sions at the annual conventions of 
the Northwest Canners Assn. and 
the Northwest Frozen Foods Assn., 
held here this week. 

Excesses in the use of advertis- 
ing allowances brought caustic 
comment in a give-and-take ses- 
sion at the freezers convention. 

Ross Hammack, Raven Cream- 
ery Inc., Portland, a Birds Eye 
distributor, observed that “the re- 
tailer is getting some pretty fan- 
tastic offers” to shift from one 
packer’s line to another’s. He 
added, “If you offer a retailer $100 
to promote certain merchandise for 
a weekend, you are not offering 
cooperative advertising but are) 
buying his business.” 

A comment from the floor was: 
“The less dignified name for ad- 
vertising allowances is ‘the grand 
chisel.’ ” 


s Donald W. White, Don White 
Inc., New York marketing con- 
sultant working with the National 
Canners Assn., put the matter this 
way in a talk before the group: 

“It would be silly to say that 
there is no place for the coopera- 
tive allowance, but it is my very 
strong feeling that if that is all a 
canner has to offer, he should call 
it a rebate or a price discount, but 
not try to fool himself by confusing 
it with sales promotion or mer- 
chandising. 

“There are many display and} 
merchandising plans offered by | 
the manufacturer—perfectly legal 
—that actually amount to little 
more than limited-time price- 
cuts.” 

Mr. White urged canners to get 
out and promote, because they 


SILENT PARTNER—Fred Harm, v.p. and general manager of WJJD, 

Chicago, signs contract with Lani Lehua, who brought his pet lion, 

Togar, along to countersign his “master’s” contract as a station 
singer. 


The same study showed that canned foods). Young & Rubicam | 
while fewer than 4% of supermar- is the agency. 
ket special promotions were de- 


d W. W. Hodgson, general man- |} 
retard ae eee et ete. vere ager of sales, Pacific division, Con- | 
featured in 47%, fresh fruits and tinental Can Co., detailed his com- | 
vegetables in 27%. pany’s current program, which is. 
complementary to that of Amer-| 


a A trade study undertaken by the ican Can, to boost sales of canned’ 


White organization for the Can 


foods. Continental’s program has 
been laid out on a 16-month basis, 
starting last September. It is using 
ads in Chain Store Age, Food 
Topics, Progressive Grocer, Super- 
market Merchandising and Super- 
market News. It also provides a 
direct mail piece to 98,000 retail 
grocers and 5,500 wholesale dis- 
tributors and grocers, giving dis- 
play and promotion tips for retail- 
ers. 

Continental also has launched a 


$2,500 prize contest for the best) 


promotion ideas by retail grocery 
store personnel. 


Farm Co-op Names Agency 
The Farm Bureau Cooperative 


Assn., Columbus, O., has appointed 


Byer & Bowman Advertising 
Agency, Columbus, to direct an 
advertising program for its petro- 
leum, farm machinery, feed, farm 
crops, farm and home and grain 
marketing divisions. The program 
calls for regular use of farm pub- 
lications, newspapers, radio, direct 
mail, point of sale and display ma- 


‘terial, institutional advertising and 
| public relations. 


Ralph Bing Incorporates 

Ralph Bing Advertising Co., es- 
‘tablished in Cleveland in 1946, has 
incorporated. Officers are Ralph S. 
_Bing, president; Barbara C. Bing, 
'v.p.; Lester L. Cohen, treasurer 
‘and assistant secretary, and Brooks 
M. Jones, secretary. 


apologies 
toY &R 


Chicago z Chicago 
Chicago a 


. This is OUR kind of one-man agency ° 


Lee ©. Bott, Ir. 


64 E. Jackson Blvd. 


As with Young & Rubicam, there's al- 


ways one man who has the basic respon- 
sibility for an account. Here it’s the 
bossman who guards his bread and but- 


ter like a hawk. Vatch! 


Here is CARE at work—the personal 
attention of the agency head who’s 
probably had more experience than any 
Y & R or any other big agency exec. 
And that experience has been to pro- 
duce $$-results out of penny budgets 

no mean task to grow mighty oaks from 
peanuts. Here one also gets IDEAS— 
titillating, scintillating, profit-making. 
Here there are plenty of competent help- 
ing hands to put those ideas to WORK. 


ADVERTISING \ 
—— 
9° Chicago 
Chicago $} 


Manufacturers Institute, soon to be 
released, will show that less than e 
half of the canners interviewed do 
any consumer advertising. “Only 
about one-third spend any money 
for sales promotion materials for 
their salesmen or brokers,” he 
said; “only about 25% have any 
budget for retail point of sale mer-| 
chandising; only about 10% have) 
any budget for private label sales. 
promotion or retail merchandising | 
and only about 5% have any de- 
partment—or even an individual— 
working exclusively on sales pro- 
motion or retail merchandising.” 

Mr. White advised canners to) 
set up a budget—even a small one} 
—for sales promotion and mer-| 
chandising. Give the responsibility | 


Wrigley’s 
Spearmint Gum... 


another important advertiser is buying 


have a product that returns retail- for this program to one individual, 
ers a high profit. Yet, he declared, he suggested. The canner, he said, 
canned goods are suffering in the| should further insist that before he 
competition for retail display and begins work, the sales promoter | 
promotion. A survey for the Na~ | get out and talk to brokers, retail- 
tional Canners Assn. showed, he ers, advertising managers, the sales | 
said, that, in net dollar profit) managers and merchandising man-_ 
(after labor, storage and equip- | agers of retail outlets. 

ment costs), canned goods ran a_ 


very close second to fresh fruits| = How the two major manufactur- | 


‘ 
and vegetables. ‘ers of cans for the food industry 


‘have developed umbrella cam-| 
w Yet, he said, the same survey, paigns to boost sales of canned) 
which checked 1,301 supermarkets products was outlined by J. Whit-| 
in 29 major U. S. cities, showed | ney King, director, advertising 
that “while less than 5% were in and marketing section, American 
the process of giving more space | Can Co. He told of the program, 
to canned foods, 59% were in- launched in 1954, which now has 
creasing space for frozen foods,| been extended through 1955, using 
34% for dairy products, 28% for full-color spreads in Good House- | 
meats, 9% for fresh fruits and); keeping, Life and McCall’s to fea- 
vegetables and 6% for health and' ture famous regional dinners or 


beauty aids.” ‘dishes (made, of course, with 


enn nee SS 


CBS for the Quad-Cities 


is favored by location 
P in a 4-city metropolitan 


area surrounded 

by 10 of the most 
productive rural counties 
in the nation 


i Les Johnson, V. P. and Gen. Mgr. 


Tv 


0 CORDING, ROCK ISLAND, MLNS 
Represented by Avery Knodel. Inc 


ee 


Redbook 


to sell the Young Adult Market 


yt 


Redbook 


America’s ONLY Mass Magazine for Young Adults 
2,087,450 Circulation....A.B.C. 9/30/54 
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Peterson Heads Mack Trucks 
P. Q. Peterson has been elected 
president of Mack Trucks Inc., 
New York. He formerly was exec. 
v.p. of Studebaker-Packard Corp.., | 


South Bend. E. D. Bransome, until | Current 


now president and board chairman | 
of Mack, will continue as board | 
chairman after Mr. Peterson as- | 
sumes the presidency Feb. 1. 


S| THE WINNERS! 


“What's 
Your Guess?” 


CONTEST 


In the September 20, 1954 issue of 
AD AGE, we invited advertising 


and agency people to ess the 
total contracted circulation of 
America’s Fastest-Growing Color- 
ravure Sunday Supplement as of 
Seaurt 2, 1955. Valuable book 
rizes have been sent to the fol- 
owing expert prognosticators: 


5 Sets of ENCYCLOPEDIAS 


with bookcase 
Ted Giletti 
Yo & Rubicam, Inc. 
New York, New York 
Arthur R. Oleson 
Western Union Telegraph 
Omaha, Nebraska 
William G. Brookfield 
Thermoid Company 
Trenton, New Jersey 
Harriet Davis 
Wilson & Co., Inc. 
Chicago, Illinois 
Mark H. Dall 
Dancer, Fitzgerald, Sample, Inc. 
New York, New York 


10 Sets of 2-volume DICTIONARIES 
M. Oakley Bidwell 
Campbell-Mithun, Inc. 
Minneapolis, Minnesota 
R. C. McGonigal 
The Garlock Packing Co. 
Palmyra, New York 
John F. Schwaba 
Peoples Gas, Light 
& Coke pany 
Chicago, Illinois 
Richard L. Brown 
J.R. Pershall Co. 
Chicago, Ill. 
L. F. Church 
Emery Industries 
Cincinnati, Ohio 
Dorothy Paretti 
Riedl & Freede 
New York, New York 
Howard A. Keyo 
University of Maine 
Publicity Director 
Orono, Maine 
William H. Cline 
Frank E. Duggan, Adv. 
Chicago, Illinois 
Steve Bowen 
Tatham Laird, Inc. 
Chicago, Dlinois 
Curtis Chapman 
Chapman Co., Adv. 
Tulsa, Oklahoma 


10 International Standard 
WORLD ATLASES 
a H. Carlson 
resent Mfg. Co. 
Seattle, Washington 

Lowell H. Swenson 
The Alfred Colle Co. 
Minneapolis, Minn. 

Paul V. Barrett 
Advertising Consultant 
Scranton, Pa. 

John F. Brooks 
Needham, Louis & Brorby, Inc. 
Chicago, Illinois 

Carol M. Stoupa 
Preston Art Studio 
New York, New York 

Florence Murdoch 
Earle Ludgen & Co. 
Chicago, Illinois 

James R. Hill 
Earle Ludgen & Co. 
Chicago, Illinois 

Robert E. Hart 
Cramer-Krasselt Co. 
Milwaukee, Wisconsin 

Henry K. Rosenberger 
Nature Food Centres 
Cambridge, Mass. 

Henry L. Sparks 
Young & Rubicam, Inc. 
New York, New York 


FAMILY WEEKLY continues its 
amazing circulation growth with 
the addition of powerful newspa- 
r coverage of unduplicated mar- 
ets. Your interest in our contest 
has been appreciated. Ask us for 
the very LATEST FIGURES and 
the current circulation bonus to 
advertisers. 
FAMILY WEEKLY MAGAZINE 
9 E. 40th Street 
New York, New York 
153 N. Michigan 
Chicago, Illinois 
365 - 17th $+. 
Santa Monica, California 
424 Book Building 
Detroit, Michigan 


_ National Nielsen Ranking of Radio Shows 
Two Weeks Ending Dec. 11, 1954 
All figures copyright by A. C. Nielsen Co. 


Homes* 

Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,166) 
1 Amos ‘n’ Andy (CBS-Columbia, CBS) .........ccccccccccccccccccccessosescesceceeteece 3,545 
2 Jack Benny Show (American Tobacco Co., CBS) ooo... ccccccesceceeceeseene 3,452 
3 I IT Gy CUNO, POU) occa oases ocscccoes hoses. socoecekec sso eocecs 3,125 
| | RO RIRIEE >. <0” SAR ce oC 3,079 
5 GARR <5 Ena 3,032 
6 z Our Miss Brooks (American Home, CBS) ......................... eucdistinuincaveetovain 2,799 
7 i ee I: CN i achaseneias 2,705 
8 You Bet Your Life (DeSoto-Plymouth Dealers. NBC) ...........ccccccccccceseees 2,612 
9 ak Rg ms SRI ns Theres a 2,472 
10 Hallmark Hall of Fame (Hall Bros., CBS) ......ccccccccccccccccccccccccccecceesceueeesece 2.379 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (840) 
1 News of the World (Miles Laboratories, NBC) ...........0oocccccccccccocceeccees 2,006 
2 Lowell Thomas (Delco Batteries, CBS) .........ccccccccccccccoccccccccccceseccceeeseeeees 1,959 
3 Amos ‘n’ Andy (Murine, Viceroy cigarets, CBS) .o..0........ccccccccceseeeeeeeeee 1,819 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,399) 
1 eC PIED OUNININE RE) ee. ssenennsiublvanen 2,519 
2 RS RE be eS alae er CO 2,426 
3 ees wee Ce PUNO CUNO coi ec .. ccccconantecsasses 2,426 
4 MI UDR, COD a scctheccn nbd sdcc oh dcdes doscdspaccdcovcecoceeconstcacosens 2,379 
5 Pieme pemmmee commmmmreenrs Wheertes, CUS ion iiss stscccvcccdesec.ce.ce.cccccccasescsee 2,379 
6 OE a | Re a a ae 2,332 
7 Is ORO = UN cea a a eccenecvenene 2,332 
8 cee: Cavemen: (Ramm; POG acacia ces cccescccccorcen 2,332 
9 a ED acs dass ical acca doceinsdahasescoreseseesesevsetotons 2,286 
10 Our Gal, Sunday (Whitehall Pharmacal, P&G, CBS) 00.0.0... 2,286 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (466) 
1 Neen cs seuvcodubcnbendocceunees 1,120 
2 Cecil Brown Commentary (State Farm Mutual. MBS) ..............0..0c000008 980 
3 I IIE CURIE, CAMEO) oo ccs cnccnensndcncenanscccccccsececcceccovesccoses 933 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (606) 
1 TROUT MOTO (TU GHED GO, BT) nc ccssccsccscccscsscccccccccscvcsceccsececassecsnss 2,006 
2 a WII, Gi CN (GI oss sc vena cessassanscenssocgovecsesssesesorececvaneees 1,586 
3 ne i RD NS CII 2 iis. dcnicnmbonsccecidecnsecescossoccsedunsies 1,446 


U.S. radio homes. 


*The percentage of homes reached (‘Nielsen-Rating’”’) may be determined by comparing 
the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of total 


| 
| 


PROGRAM POPULARITY* Homes 
Rank Program % 
1 Jackie Gleason (Schick, 
Sheaffer Pen, Nescafe, CBS) ........ 53.4 
2 Toast of the Town (Lincoln- 


Mercury Dealers, CBS) ................ 51.8 
3 | Love Lucy (Philip 

EE CE a ciniiesreccovesosent’ 51.2 
4 Bob Hope (General 

PGI, OR aitresthcthewetticvcttesceceunss 46.8 
5 Dragnet (Chesterfield, NBC) ........ 45.7 
6 Buick-Berle Show (NBC) ................ 45.2 
7 Max Liebman Presents (Reynolds 


Metals, Hazel Bishop, Sun- 


beam, NBC) 43.3 
8 Disneyland (American Motors, 

American Dairy, Derby Foods, 

Ves 2.9 
9 You Bet Your Life (DeSoto- 

Piyenmartety  POBC)...cskess steers <csscccagsees 42.0 
10 GE Theater (General Electric, 

EET ts tacnbstsnnchshsvgunlinhindeiabebiniakeutaiies 41.0 
*Percentage of homes reached in area 


where program was telecast. 


National Nielsen Ratings of Top TV Shows 


Two Weeks Ending Dec. 11, 1954 
All figures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED Homes 
Rank Program (000) 
1 Jackie Gleason (Schick, 
Sheaffer Pen, Nescafe, 
SUI Sicontacelilboccsacedatatebanecsabenies 15,272 
2 | Love Lucy (Philip 
Ns PEI 2s cescsenonesesavtacunns 14,868 
3 Toast of the Town (Lincoln- 
Mercury Dealers, CBS).............. 14,789 
4 Bob Hope (General 
RE I anc scsssccosenssonesesonnes 13,558 
5 Dragnet (Chesterfield, 
8 ES a 13,335 
6 Buick-Berle Show (NBC) ............ 13,176 
7 You Bet Your Life (DeSoto- 
Plymouth, NBC)...................00: 12,394 


8 Max Liebman Presents (Reynolds 
Metals, Hazel Bishop, Sun- 
SE NEES fies cisvctscsccsaseondiabans 12,388 
9 Disneyland (American Motors, 
American Dairy, Derby Foods, 


ie nithtinaichescscsnstatboedenetisocate 11,707 
10 GE Theater (General Electric, 
ee is cis cckeseskibenbonsaniabe 11,492 


Decemb 
Rank Program Rating 
EVENING, ONCE-A-WEEK 
1 Dragnet (Chesterfield, NBC) ........ 40.8 
2 1 Love Lucy (Philip Morris, 
OED scikitibimnipiatieacinnatgi Mies setaitecseanntend 40.6 
3 Jackie Gleason (Schick, 
Nescafe, Sheaffer, CBS) .............. 39.9 
4 Toast of the Town (Lincoln- 
I I cts ccscssesceianctoosd 39.1 
5 Groucho Marx (DeSoto- 
I nicickcnnodencceccseniesl 37.4 
6 Bob Hope (General 
IIE ccidinniedescscnkesesotnccscedd 35.0 
7 Talent Scouts (Lipton, CBS) ............ 32.0 
8 Burns & Allen (Carnation, 
INS MIEN: ccscuuckiissndeanceensthicede 29.8 
9 What's My Line (Stopette, 
III, ME nsccnssnscsoccoccessccssooss 28.9 


10 Godfrey & His Friends 
(Frigidaire, Toni, Pillsbury, 


a SERRE ES ee EO 28.8 
11 Studio One (Westinghouse, 

<a eee 28.7 
12 This Is Your Life (Hazel 

Bishop, P&G, NBC) ...............000+. 28.6 
13. Fireside Theater (P&G, NBC) ........ 28.4 
14 Ford Theater (NBC)..................00000 28.4 
15 Our Miss Brooks (General 

PUN EEE” pisddockusasbacbetconccescennsed 28.0 


Pulse Network TV Ratings 


er, 1954 
Rank Program Rating 
16 Disneyland (American Motors, 


American Dairy, Derby Foods, 

ABC) ? 
17. Mama (General Foods, CBS) ........ 27.8 
18 Two for the Money (Old 


a nid ccisnsebpiebscveccecoes 27.7 
19 December Bride (General 

a icc sceusctenducoen es 27.6 
20 Justice (Borden, NBC) ...............0.. 27.0 


MULTI-WEEKLY SHOWS 


1 Perry Como (Chesterfield, CBS)....15.5 
2 Howdy Doody (Several 

SITING, TORII ase cesccsccacccscccesscseccees 15.1 
3 Eddie Fisher (Coca-Cola, NBC) ....14.6 
4 Camel News (NBC) ...............000000008 14.4 
5 Dinah Shore (Chevrolet, 

| ND 13.9 
6 Douglas Edwards & News (Pall 


Mall, American Home Products, 


Bendix, Pharmaceuticals, 

Se ace itanetb ctcnssisscocascccenecedcceises 13.1 
7 Search for Tomorrow 

ee 12.6 
8 Arthur Godfrey (Several 

IIIT TIED sasescsscoscccsicsecscersccoss 12.0 
9 Pinky Lee (Participating 

SRI | scsscrecnchessssctassrecies 12.0 
10 Guiding Light (P&G, CBS) ............ 11.8 


Drew Succeeds Chandler 

J. E. Drew, director of public 
relations of Lever Bros. Co., has 
been named chairman of the com- 


mittee on public education of the 


National Assn. of Margarine Man- 
ufacturers. He succeeds Paul E. 
Chandler, public relations man- 
ager of Kraft Foods Co., who re- 


Labor Paper Skirts 
Misrepresentation, 
FTC Examiner Finds 


WASHINGTON, Jan. 18—Federal 
Trade Commission Hearing Ex- 
aminer John Lewis ruled last week 
that the commission ought to issue 
a cease and desist order to prohibit 
Trade Union Courier, New York, 
from representing that it is en- 
dorsed by the American Federa- 
tion of Labor. 

The proposed order also would 
forbid the publication from pub- 
lishing any advertisement unless 
it has a prior order or agreement 
from the advertiser. 

The ruling represents a rever- 
sal of the position Mr. Lewis took 
in 1952. At that time he had pro- 
posed to drop the case, on the 
grounds that evidence did not 
sustain the complaints against the 
publication. Additional evidence 


was received after the commission 
issued an order in June, 1953,) 


Advertising Age, January 24, 1955 


ordering Mr. Lewis to reopen the 
case. 

In his latest report, Mr. Lewis 
said Trade Union Courier is cir- 
culated among members of the 
AFL, and is endorsed by some 
AFL unions. He ruled, however, 
that salesmen wrongly imply that 
the publication is “an official pub- 
lication of the AFL” or that it 
“represents the AFL.” 


® His report pointed out that a 
statement has been placed on the 
editorial page to the effect that the 
paper does not speak officially for 
the AFL national body, in Wash- 
ington, and that it is not an of- 
ficial voice or organ of the federa- 
tion. But, he said, this statement 
leaves the implication that there is 
an unofficial relationship between 
the publication and the AFL. 

The FTC examiner also found 
there have been instances in which 
the publication billed advertisers 
for ads which they had not author- 
ized. This, he said, is an unfair 
trade practice. 


the publishing of these two 


with editions also in Spanish 


American Exporter Adds 
El Farmacéutico 
Pharmacy International 


Continuing its export publishing expansion, AMERICAN 
EXPORTER PUBLICATIONS have bought from Mece- 
Graw-Hill International Corp. the well-known export drug 
monthlies, El Farmacéutico and Pharmacy International. 


El Farmacéutico has been serving the drug and health 
fields in Latin America, Spain, Portugal and their Colonies 
since 1925. Pharmacy International has circulated in Eu- 
rope, Africa, the Near and Far East since 1947. 


AMERICAN EXPORTER PUBLICATIONS take over 


1955 issues now in production. In announcing the sale, 
McGraw-Hill International Corp. stated: “The magazines’ 
continuation, and hence the continuation of a valuable serv- 
ice to the pharmaceutical industry, is fully assured.” 


* * 


El Farmacéutico and Pharmacy International join the 
oldest and largest publishing organization exclusively devoted 
to the export trade and business paper field. 


The famed commercial AMERICAN EXPORTER and 
its edition in Spanish has been the main reliance of importers 
and merchants overseas since 1877. American Exporter 
INDUSTRIAL and its edition in Spanish cover industry of 
all kinds. American Exporter’s AUTOMOTIVE WORLD 


cialized automotive service publicaton in export. AMERI- 
CAN EXPORTER PUBLICATIONS will now be serving 
130,000 overseas circulation every month through its nine 
English and foreign language publications. 


American Exporter Publications 
JOHNSTON EXPORT PUBLISHING CO. 


386 Fourth Avenue, New York 16, N. Y. 
Philadelphia * Cieveland * Chicago * San Francisco * Los Angeles 


magazines with the February 


and in Portuguese, is the spe- 


mains on the committee. 
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Kurz Reilly Caniff Kline 
Anderson Aird 

COMICS COUNCIL ORGANIZERS—Representatives of 
nearly all phases of the newspaper comics industry 
met in New York Jan. 10 for the first meeting of the 
Newspaper Comics Advisory Council. Shown here 
are: Dick Anderson, editorial director, Metropoli- 
tan Sunday Newspapers; Paul D. Aird, Sunday edi- 
tor, Detroit News; Walter Kurz, national advertising 


~ yee 


Kelly Lynn Davis Kasun Root 

creator of “Steve Canyon”; Charles T. Kline, presi- 
dent, Metropolitan Sunday Newspapers, and chair- 
man of the new council; Walt Kelly, creator of 
“Pogo”; Ernest Lynn, v.p., NEA Service; Seward 
Davis, national advertising manager. New York 
News; Edward P. Kasun, promotion director and 
features editor, Pittsburgh Press; and Kimball Root, 


manager, Chicago Tribune; Maurice Reilly, execu- 
tive v.p., Tribune-News Syndicate; 


comics coordinator, Metropolitan Sunday News- 


Milt Caniff, papers. 


Hammond Discloses 
$1,000,000 Drive 
for Five New Organs 


SAN FRANcIsco, Jan. 18—Ham- 
mond Organ Co. officials com- 
pleted a six-city tour of the U.S. 


here this week, showing dealers) gan,” he said, “but I think the de- 


its national advertising and promo- 
tion plans for five new organs. 

The five other cities covered in 
the last three weeks were Chica- 
go, headquarters town of Ham- 
mond, New York, Atlanta, Dallas 
and Los Angeles. 

Briefly, the organs have a built- 
in percussion setup which simu- 
lates the tones of a harp, cathedral 
chimes, marimba, celeste, xylo- 
phone, vibraphone, orchestra bells, 
glockenspiel or banjo. Since it is 
not feasible to produce the controls 
in kit form, the innovation, in ef- 
fect, makes all former models ob- 
solete. 


s Hammond calls it Touch Re- 
sponse Percussion Control. At a 
press preview preceding the deal- 
er meeting in New York last week, 
an AA editorial staff man found 
the effects produced on most new 
Hammond organs so fascinating 
that he stayed on past a live pre- 
sentation by organist Porter Heaps 
through an animated filmstrip 
backed up by a taped recording 
done by chief research engineer 
John Hanert. 

The company will introduce the 
new models to consumers via b&w 
page ads in the Feb. 9 issue of The 
Saturday Evening Post and Feb- 
ruary Christian Herald, Christian 
Life, Extension and Pathfinder. 
B&w pages will follow in March 
issues of Life, Look, The Saturday 
Evening Post and possibly the 


the farm market. 

Two other phases are a direct 
mail program, in which 200,000 is- 
sues of “The Hammond Times,” 
a house publication, are mailed 
monthly to dealers for prospects, 
new customers and old owners, 
and a 10-lesson $25 home course, 
with the money being applied 
toward purchase later. 


/April Reader’s Digest. 
| Sidney McAllister, Hammond 
‘advertising manager, told AA 
‘there is some debate whether the 
company will continue to use mag- 
azines or switch to tv. 

“We’ve looked at a couple of 
itv shows as possibilities for co- 
'sponsorship to plug the chord or- 


cision will be to stick to basic me- 
dia.” 


Dingwall Joins U. S. Agency 

| Herbert A. (Jib) Dingwall, with 
|\Curtis Publishing Co., Philadel- 
phia, 26 years, has resigned to ac- 
‘cept a post with the U. S. Infor- 
|mation Agency, as chief of the Of- 
fice of Private Cooperation. 


. While Hammond does not have 
|available for publication its sales 
|figures for 1953 or 1954, it is the 
‘largest manufacturer of organs in 
| the U. S., Mr. McAllister said. 

| Hammond sales, on a calendar- 


Times Facsimile Names 3 
The Times Facsimile Corp., 
| subsidiary of the New York Times, 
has appointed three new directors: 
|Edward S. Greenbaum, president 
of Greenbaum, Wolf & Ernst, New 
York law firm; George D. Woods, 
board chairman of the First Boston 
Corp., and Austin G. Cooley, exec. 
v.p. and chief operating officer of 
| Times Facsimile, which makes and 
| distributes communications equip- 
ment used in the transmission of 
/photographs and other’ graphic 
material. 


SEND 
YOUR PRODUCT 


COLLEGE 
® 
GnPy 
SAMPLING 
PROGRAM 


delivers your product to college 
and university students 


START BRAND LOYALTY ON 
THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 Lofayette St. 
N.Y. 12, N.Y. 

WA 5-9996 


TO COLLEGE! 


TV experience. 


‘beautiful music’ 


Real sales getters everyone, because they have 
the production know-how, skillful live commer- 
cials and expert touch that comes of years of 


73 


that make 


/year basis, represented 43% of all 
‘organs sold in the U. S. in 1952, . 
based on a comparison with in- 
dustry sales figures compiled by 
the Department of Commerce. 

The company has reported net 
profits every year since it intro- 
‘duced its first organ in 1935. Bald- 
win and Wurlitzer, which also 
manufacture pianos, are the com- 
petition. 

Its advertising and promotion 
budget, from April 1954 to April 
/1955, is approximately $1,000,000. | 
Of this amount, $800,000 is com- 
missionable through Young & Rub- 
icam, Chicago. The rest goes into 
films, direct mail and dealer dis- 
plays. 


# The company has 400 franchise 
dealers in the U. S., including 20 
department stores, and 50 in Can- 
/ada, where company officials will 
introduce the new models within 
the next two months to dealers in 
Toronto and Montreal. 
Hammond’s non-media advertis- 
\ing and promotion includes a 
heavy film program to clubs, home 
‘shows, county fairs, schools and 


L you are looking for a job with greater opportunity (or 
more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in the advertising business 
shop for all kinds of advertising employees. 

Closing date: Wednesday before Monday publication. 


Write or Call. . . Classified dept. 
Advertising Age 


200 E. Illinois St. 
Chicago 11, Ill. 
DE laware 7-1336 
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Hunt's... 


another important advertiser is buying 


Redbook 


to sell the Young Adult Market 


America’s ONLY Mass Magazine for Young Adults 
2,087,450 Circulation ....A. B.C. 9/30/54 
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Two new shows are on the rise on NBC-TV from 4:30-5:00 p.m. In a few months “The World of Mr. Sweeney” 
and ‘Modern Romances” have jumped in ratings, homes reached and increased value to advertisers. 


“THE WORLD OF MR. SWEENEY” is a warm, wonderful story of a country store- 
keeper, starring veteran actor Charles Ruggles in his most rewarding role. In the 4:30- 


4:45 p.m. time-slot since October, it sped past its long-entrenched competition in just one 


month. According to the December ARB Report, Mr. Sweeney is now19‘ ahead in rating. 


| 
| The latest Nielsen Report* shows Mr. Sweeney reaching 1,882,000 homes with a 34.6% share of audience! 
| 


“MODERN ROMANCES” (4:45-5:00 p.m.) is a new idea in Daydrama. Each week an 


action-packed story complete in five episodes. Each week a new story by a different author 


and played by a fresh cast. Martha Scott, Broadway and Hollywood star, is hostess and 


narrator. Nielsen’s 1st December Report shows “‘Modern Romances” bursting into double 
figures in rating (10.0), and the program is now seen in 2,717,000 homes daily. Its Average Audience rating 


of 9.5 now tops its veteran competitor. 


If you’d like to give your sales a lift, “The World of Mr. Sweeney” or “Modern Romances” has what it takes. 
Such expert advertisers as The R. T. French Co., the Colgate-Palmolive Co., and Miles Laboratories, Inc. 
have already got their campaigns under way. A few 15 minute participations are still available. And in view 


of those most recent ratings, fast action is suggested. 


Exciting things are happening on 


*December Report #1, A. C. Nielsen Company 


television 
a service of QA 


" ; 
— ET 


ie oe ‘ art tee cs ys : 7 5 - Fhe : Shs eae sey, . NT He) te Toc é o Ai Mast j ee 7 a ed 
ee CU. ent PL gs 8 fe ote 2 r ou ¥ i ee c ioe ; Pe ae > Vea on Sy eh See Dae fa ee ae 2 re Se tty, i ray fos ores 
Nts See ee See nh eter To wade 2 al Sine aa a aaah “A St lig SE a tte as a al ee i Se FE 2S ees es nak i et Oia Beaty ae ee Ape ers be pe fs ae 5 one iid Ae Con Carte ver Rs fei 2? j vw i paar alt SOP 
Tht eon Se ace Sie eb a : ; TAR See (EE “ , " aa Pr Reaaexy Arve ae a a al Af TE Oe vo tg epotire : es | bot Dora Use a Wale: ee ney ns ae 7 
. a ill Me bee 4 bre hy a0 a he 21S ok “a wart oN by ae eh ates ~ a ye" tS 7 5 baht pan \ 
igen” Bye, eee Mae ee ee Ste ie Sey ae a ee a? he Fe ay %, - , A, ee. % “gi Sade & ¥ “ fy: 4 a 
id a Ma ee ee a Et eet ee Ht OKs on ngs | yet id Sis iy aR iy vey sig a wat ; ae ee geen See PS ; + hare in ae ERs re “vueh ie es = seine FF e pe ee x 
2 3 A } % Sods H 3 ‘ nig 3 a ioe Bo ee coats Sa Ges pi ‘i Yuichi bag Tie Pages ent is Ma UI | Oe y ive a sr : fd b2ee ee F ery ; aye oe 4 
EW ne eae re ¥ ou ee rina fees Re Te es Pee. aoe See” ily Re tant oe & Pe ing bee Ate a Pi a Rates Phe ae +n sh r ye 4 Fate po ett rvoae 
Whe uhagh Meg Math mere et aot le on RY Fp Se BRRR ae eu are nee tees ae. SAR ees Psa Gs RE»: ki pL 2 SA MEE EA ME § ATOR oP, ey ER Ste gee: an. yee PL FEIET eine cima Ce” a + nese OY iy Same), RE Bec AER 
cnt ne , é z te A - y ge i : ‘ ’ 3 aa oN ee . ae a vee ‘ ; ; % ania ceree / 5 ee Bp EP af: £o sate ena 
Pat ‘e ‘ ¢ . é t “| ¢ P a 
ey! 
A 
. 
, 
. 
~ 
1) ei 
' 
t 
, i 
i . 
; . 
if 
) 
I 
’ 4 
. 
ay 
Hh 
| 
B i} 
a i t}| 
q Hi) 
-f a) 
es ih 
: 1) 
oe a 
E a 
fe Bh} 
“Sie . 
1 , 
Hy 
— 
, 
4 % . 
ss i 
| 
. | 
j 
| 
J ‘ 
i 
i} 
i 
-_— 
| ee 
. i) 
ag } 
4 
; 
a: 
i -... 
| @ q 5 
: F 7 . 
am, 
a 
: . ) / ee 
: <* em 
{ ‘ x ee 
} * ee 
- 
BY 
hei ES 
eal “a 
f , ae 
i silt Ss 
| 
us i 
, 
{ 
# ee 
i 
| 
| 
‘ ] o 
| 
| 
;} 
/ 
; 
| | 
oo 
aa 
7 
a F 4 
pe 
ree A ; “ \ 
a yee x Pepe <a ee * * Rote tne was pia) toe AT eeee Chg ts hate (a eee ‘ agate “epi si seo pet's at ee AR) FI = pt BODIE ek ¢ pay Re Pak So hae ee | ere fie . : agers Bod Fn ba MASTS SE.s : LP eA & a Wt x ; 
ThA" me . asp ee  amata. by 7 5 wa ee ft aati He ie rE hag: ¥ ‘ ee gets ale rat ‘ a: ‘* a ; A “ ; re ss ‘ : BRR “ait 
Pia ck a , = “ 1 4 .: 2 av f- Z Z Z 2 ate ‘ ¢ . 7 Sze ae he peek Pho ae , te rt yrs 5 : 
r ie ih Senate FS ans Ts oe te ae & Venti hah bi m 5 > nS oa Pa py ts K Ae. +4: oar P < oa » ee = “ $ ine 4 ‘5 > eT, o% ah a oe ae ary 
Bae ba BN ae oe ‘ Sea iG grew ; PALS) So nes } SUN pea Fg) ie jt aie Eee Piast og e yn ae ne ae aie Pip ae ME mpg ee) = tect ieee: 7 Ce a alee ibe ees ‘ ‘a ‘ nl She, Ht : a seats a 3 A 
Beer see Sg OO ae ie Peet ee ee mil Ae a Gl ect RE Sere mE. aS A oe et ee afi pS nape Sen ws Bae he: oe mer te Bre t she pani 5h be of 4 thee bs BF Bo ey aan. Fiat oh ik eh Gee) age 
Sil oe Pay AN Loe ops ete y es a, ee A A hee Cay : +. Bir, /% Mh BVin ide 5 yan j Wout eno™ a ¥ ‘ = Epo Pe ies Pt be ; age ~ j A ens en et ited rae me : 
Weg se =a NSS A Fire ae TE EMER Po Fs ee ta ad eet a ea at 7 PL at 5 at ser eet? er 33 yrs y es Pee ek Se Oe i a nas, een SOF LM Soh Oe Pe Nia oe eee a Pe as eh ae ee ee eee on Paes fa tpl eR, 
es , Ger EL ema e” we mere A? Qty SP a oY a SERN CUS Sia! wae f eat, a FeO ta Phe Pet a Beth TADS ae Re . °¢ a Bee EN 5 ee re eae at wa I ee Pn ty MTN es at eee oe at oe ete ae 2, ses wie ery. ; oe sole Se eee ae Oe oF al 9 ak tha Sy 
. om . ¢ wy # ~P "2 ch ot x ae ed he ented Ue th f + . 4 ae “ ~ % “% | ae ‘ Lo hea 4 FP ey BSN ¥ =F a * > fy 4 «ta bt RO 


Advertising Age, January 24, 1955 


Advertising Pages and Linage in Farm Publications 


Official Figures for December and Year as Compiled by Farm Publication Reports Inc. 
Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- Commercial Dis- 
play Excluding play Excluding 
Poultry, Classified Poultry, Classified 

and Livestock, and Livestock, 

-—Total Advertising, in Pages——. ————Total Advertising, in Lines ——. in Lines ——Total Advertising, in Pages——. ————Total Advertising, in Lines———. in Lines 

Dec. Dec. Year Year Dec Dec. Year Year Dec. Dec. Dec. Dec. Year Year Dec Dec. Year Year Dec. Dec. 

1954 1953 1954 1953 1954 1953 1954 1953 1954 = 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
266 

Farm Magazines Idaho Farmer ....... 22.3 23.4 487.3 556.8 16,870 17,695 368,436 420,945 14,796 16, 

“ope 40,265 258,339 7,571 9,484 
tCapper’s Farmer .... 32.7 35.7 613.3. 687.9 14,015 15,333 263,120 304,103 13,202 14,609 | *indiana Farmer's Guide 132 15.5 306.5 329-7 Li ER OR pn 
tCountry Gentleman .. 58.3 60.4 918.5 1,082.8 25,017 25,892 394,024 477,259 23,145 24,213 | Aarne Farmer ees 309 315 6796 6250 23721 24158 521.908 479,965 19,491 20,557 
eed ties mie Missouri Ruralist .... 19.8 224 540.4 555.2 15,083 17,037 410,727 421,921 13,254 15,266 

: y Montana Farmer- 
ern Edition ...... 86.1 84.0 1,080.2 1,125.3 36,944 36,053 463,386 482,793 35,438 34,518 739 27,958 560,809 577,899 19,565 22,183 
#Western Edition .. 87.8 86.0 1,082.2 1,119.7 37,659 36,911 464,244 480,352 36,153 35,376 PP gg A es =e =. —- ae 33.367 740,909 694,231 28165 27.218 
Average 2 Editions . 87.0 85.0 1,081.2 1,122.5 37,301 36,482 463,815 = 481,568 935,795 34,947 | New England Homestead 24.3 25.1 434.6 464.3 17,034 17,596 304,211 325,126 12,070 12,596 
Farm & Ranch—Southern Agriculturist: Ohio Farmer ........ 37.6 31.6 744.3 728.5 28,846 24,254 571,621 559,485 24,665 20,406 
#Uoper South Edition 24.4 31.8 408.3 456.6 10,447 13,626 175,171 195,843 8,913 12,344 | Oregon Farmer ...... 22.1 23.4 492.2 530.6 16,711 17,665 372,091 401,213 15,015 16,236 
#Lower South Edition 25.9 32.8 423.9 480.6 11,095 14,066 181,872 206,169 9,417 12,484 | pennsylvania Farmer .. 29.4 25.3 576.7 556.0 22,543 19,440 442,940 427,093 18,804 16,695 
#Southwest Edition 29.4 39.6 515.5 589.9 12,595 16,994 221,139 253,091 10,375 14,786 | prairie Farmer: 
Averane 3 Editions . 26.6 34.7 449.2 509.0 11,379 14,895 192,727 218,368 9,568 13,205 | illinois Edition .. 47.9 44.3 1,029.5 926.6 34,890 32,218 749,499 674,538 28,247 26,030 
Progressive Farmer: #Indiana Edition . 47.0 45.1 1,002.0 931.6 34,252 32,856 729,423 678,222 27,609 26,850 
#Carolina-Va. Edition 70.9 77.0 1,089.6 1,174.4 48,207 52,371 740,956 798,577 45,857 50,072 | Average 2 Editions . 47.5 44.7 1015.7 929.1 34571 32,537 739,461 676,380 27,928 26,440 
#Ga.-Ala.-Fla. Edition 71.2 77.3 1,117.7 1,201.8 48,421 52,543 760,020 817,140 45,034 49,598 | Rural New-Yorker 19.1 17.8 372.9 381.3 14996 13,960 292,332 298,916 12,191 10,420 
#Ky.-Tenn.-W. Va. Utah Farmer ........ 24.8 241 505.0 572.0 18,749 18,215 381,822 432,445 15,766 15,079 
EE tens « 65.3 75.9 1,053.9 1,128.4 44,428 51,597 716,638 767,288 42,353 49,688 | Wallaces’ Farmer 52.3 48.6 1,144.5 1,049.2 40,973 38,083 897,297 822,538 36,180 32,404 
#Miss-La.-Ark Washington Farmer .. 22.8 23.5 504.5 535.5 17,203 17,761 381,413 404,853 15,334 16,332 
BN. dukes’: 70.9 74.4 1,069.2 1,126.7 48,245 50,560 727,074 766,157 48,256 46,023 | Western Farm Life .. 188 17.6 346.3 391.7 14,705 13,764 271,520 307,029 11,820 11,507 
#Texas Edition ... 76.3 82.2 1,094.0 1,211.9 51,878 55,902 743,920 824,107 48,346 52,612 +Herdsmen Edition 98 14.7 253.3 349.7 7,672 11,543 198,577 274,186 910 4,746 
Averane 5 Editions . 70.9 77.4 1,084.9 1,168.6 48,236 52,595 737,721 794,654 45,969 50,045 | Wisconsin Agriculturist 
Successful Farming ... 55.9 61.6 981.7 1,048.8 25,135 27,739 441,747 471,997 23,803 26,691| & Farmer ........ 40.8 37.1 820.0 777.5 31,972 29,115 642,899 609,587 30,573 28,363 
Total Group ....... 331.4 354.8 5,128.8 5,619.6 161,083 172,936 2,493,154 2,747,949 151,482 163,710 | ‘Total Group ...... J00.5 705.9 14,633.2 14,717.53 535,795 541,206 11,196,749 11,267,525 444,067 446,514 
tChanged from 680-line page to 429-line page in February, 1953. {National Less Western and Western editions were not | +This edition also carries all linage appearing in Western Farm Life. #Not included in totals. 
listed separately prior to September, 1953. #Not included in totals. 
Monthlies Farm Linage Trend Figures in Thousands 
t#Agricultural Leaders’ 
TE isccctescs. me === WES 2011 66,513 39,468 a Nic 
American Fruit Grower 20.4 12.6 300.0 325.4 8815 5,426 129,581 140,599 8.663 5,261 MAGAZINES MONTHLIES 
American Poultry Journal: 1954 
#Eastern Edition .. 36.5 41.7 421.3 437.0 15,677 17,892 180,743 187,431 9,641 11,287 
#Central Edition .. 29.4 35.1 354.3 361.5 12,597 15,063 152,013 155,059 8,259 10,780 DEC. | 16! 
#Western Edition .. 28.1 30.3 336.0 330.0 12,068 12,978 144,152 141,557 7,826 9,460 — 
t#Southern Edition 278 —— 3423 —— 11,905 146,853 7,807 NOV.) 203 | 
Average 4 Editions . 30.5 35.7 363.7 376.1 13,062 15,311 155,940 161,349 8,383 10,509 
Arkansas Farmer ..... 12.2 121 201.6 222.1 9,241 9,148 152,398 167,927 8531 8,678 1953 
Better Farming Methods 17.3 22.6 372.5 399.6 7,447 9,713 159,785 171,450 7,018 9,713 inva: aes 
Breeder’s Gazette .... 9.5 133 2004 2210 4,286 5,966 90,199 99,462 3,198 4,935 
*Broiler Growing ..... 38.3 43.1 459.1 487.1 16,438 18,488 196,971 208,938 12,725 11,290 
*California Citrograph 22.2 22.9 276.5 271.0 14,938 15,372 185,808 182,224 14,740 15,092 
*California Farm Bureau SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
Monthly .......... 95 108 1593 143.7 7,135 8,352 120,416 108,779 6,727 7,896 1954 1954 1954 
*Carolina Co-operator . 9.0 9.3 108.7 105.5 3,780 3,920 45,640 44,268 2,485 3,080 
*Cattleman, The ..... 86.3 85.7 1,266.4 1,396.7 36,242 35,994 531,883 586,612 15,928 16,359 | | DEC. DEC. pec. [238 | 
*Cooperative Dizest .. 5.1 6.0 91.4 1084 2,135 2,520 38,398 45,552 2,030 2,450 =. = 
*County Agent & Vo-Ag 761 Nov 89 | Nov. | 2 
Teacher .......... 12.4 127 277.9 2263 5,329 5,434 119,226 97,066 5,329 5,434 Nov.| [89 33 
*Electricity on the 1953 1953 1953 
> ea 124 85 1191 127.1 4419 3,036 42,520 45,384 4,419 3,036 
*Farm Management... 111 83 1829 1705 4780 3541 78487 75.994 4.780 3541 | | BEG DEC. Rg DEC. 
Farmer-Stockman ..... 31.5 32.3 556.7 560.7 13,500 13,843 238,828 240,561 10,536 10,936 : :, 
*Florida Cattieman .. 63.8 70.3 777.2 857.7 26,799 29,523 326,429 360,178 16,779 17,164 
*Florida Grower & 4 
Rancher .......... 23.1 25.8 280.1 2684 15,683 17,549 190,449 182,465 15,027 16,951 | Bi-Weeklies 
Kentucky Farmer ..... 11.6 186 273.2 295.1 9,095 14,614 214,157. 231,350 8,169 13,658 | Arizona Farmer ..... 55.0 56.4 880.4 922.4 41,552 42,618 665,589 697,320 38.822 41,050 
*Michigan Farm News . 2.1 3.5 26.5 32.6 4,789 8,158 61,456 75,799 4,675 8,101 | California Farmer: 
*Mississippi Farmer .. 7.2 7.3 1238 1218 5,472 5,486 93,590 92,078 5,325 5,256 | Northern Edition . 35.5 30.8 598.5 672.2 26,820 23,265 452,463 508,155 24,492 21,181 
*Missouri Farmer . 10.0 99 141.9 117.0 6,902 6,839 97,666 80,532 6,516 6,246 #Southern Edition . 33.5 29.0 589.4 657.1 25,344 21,887 445,600 496,691 23,310 19,803 
National Live Stock Average 2 Editions 34.5 29.9 593.9 664.6 26,082 22,576 449,031 502,423 23,901 20,492 
PR “Bdde ccs 11.0 110 #1449 130.8 8,040 8,001 105,514 95,261 7,472 7,478 | *Dairymen’s League 
*Nation’s Acriculture . 41 5.9 86.2 98.9 1848 2,657 38,800 44,505 1,848 2,657 BY sna leiaad ss 10.9 109 1615 166.4 7,961 _7,984 117,597 121,107 7,474 ~—_—7,529 
*New Jersey Farm & Total Group ...... 1004 97.3 1,635.8 1,753.4 75,595 73,178 1,232,217 1,320,850 70,197 69,071 
RN 44.3 50.3 569.4 568.4 19,934 22,645 256,224 255,865 15,847 17,199 | swNot included in totals. 
*Ohio Farm Bureau : 
ME. Asenes wees» 99 109 1264 1265 4470 4,900 56,902 57,060 4,113 4,682 
repeatern Edition 41.5 42.7 477.6 473.7 17,806 18,305 204,873 203,226 11,514 10,564 Wen staf a_i 31.583 32.860 617.755 639.745 21.161 23,336 
veal . : . , , , iti ' 6 ; ' 
Se Gis... SS S08 MAS 6056 1478 148) «(175606 «(174008 «(104t2 (6790 | Kee Ete... ee os cane neRe 29008 «S2686 «CISD «687500 (20982 23:588 
#Western Edition . 40.6 27.1 448.8 3445 17,437 11,621 192,531 147,820 11,571 7,618 Okla.-Ark. Edition . 11.7 12.4 234.5 240.6 28,858 30,654 577,779 593,044 20,027 22,170 
§#Pacific Edition .. 41.2 37.9 500.2 442.2 17,676 16,240 214,583 189,705 10,593 10,449 
Average 4 Editions 395 35.4 457.9 4169 16927 15172 196421 178702 11,030 9,355 Daili 
ssedthern Farm & Home 46 62 783 107.8 4,600 6,159 78,335 107,635 3,156 4,397 the Sete ii 
mm Planter ..... 19.3 208 349.1 3712 13,487 14,528 244,400 259,803 12,461 13,658 
STurkey World... 60.9 65.5 559.9 564.1 26,140 28,079 242,137 242,030 12,616 13,239 K.., N bees ee 25.4 459.5 436.6 63,124 54,028 977,755 929,197 43,683 35,705 
ae ee et A We 1 8 an sess 8 17.3 430.1 471.4 59,079 36,834 915,217 1,002,849 39,546 17,396 
Omaha Daily Journal 
ee a oe oe ee ae eM ee ......:. 35.4 26.1 497.9 487.6 75,420 55,596 1,059,525 1,037,705 57,082 34,704 
St. Louis Daily Livestock 
=p al a wae. ass Heo aie ms Sarre mote ara Reporter ......... 15.2 15.3 296.9 318.7 32,355 32,596 631,732 678,154 24,956 22,774 
otal Group ....... Ts ay “FRA 90 
tChanged from 196-line page to 429-line page in January, 1954. Eleven issues in 1954; ten issues in 1953. tSouthern edition Total Group ...... WEL CL LENA EAD 229918 NGA SEES SOAS 165d) LOS 
started in January, 1954. §Formerly Pacific Poultryman; changed to Pacific edition in July, 1953. #Not included in totals. Canadian ; 
Le Bulletin des 
Newspaper Monthly Farm Sections Agriculteurs ...... 28.4 29.9 599.4 636.4 19,886 20,899 419,564 445,487 19,636 20,657 
Iowa Farm & Home . 22.6 21.9 311.2 268.5 23,368 22,524 320,593 280,807 22,108 21297 Country Guide 24.3 21.9 500.8 506.3 17,537 15,821 360,636 364,695 17,537 15,821 
*Rural Gravure ...... 55 57 97.9 91.7 5,521 5,659 97,877 91,650 5,521 5,659 | Forint’ Herald & Weekly Star: : 
“Texas Ranch & Farm 12.3 144 _226.6 _ 235.7 _12,950 15,148 _ 237,986 _ 247,548 10,178 13,496 | “eastern Edition . 66.5 69.0 1,034.8 1,067.3 66,451 68,982 1,034,741 1,067,262 35,673 39,939 
Total Group ...... 40.4 42.0 635.7 " 595.9 ~ 41,839 ~ 43,331 ~ 656,456 620,005 37,807 40,452 #Western Edition . 54.9 58.0 879.6 930.6 54,853 58,011 879,553 930551 33,718 38.554 
: Average 2 Editions . 60.7 63.5 957.2 998.9 60,652 63,497 957,147 998,908 34,695 39,247 
Semi-Monthlies py nt hay Ke 8 27.2 578.5 593.6 20,837 19,033 404,898 415,461 10,218 920 
American Agriculturist 22.0 26.6 361.1 382.6 16,013 19,362 262,908 278,494 12,721 16,905 Canadian Countryman 29. . . , , : 2 8, 
*California Grange News 8.1 121 133.1 157.6 8,774 13,132 144,413 171,623 2,400 1,340 | Farmer's Magazine 17.9 17.2 352.6 368.2 7,683 7,375 = 151,279 = 157,952 7,610 = 7,293 
=r * of ean 13 75.2 1,210.7 1,234.6 75,614 81,320 1,283,355 1,333,576 38 205 
Bee 17.3 23.6 382.6 438.5 13,044 17,837 289,221 331,542 11,581 15,485 Farmer ........-. 71. ral0.7 = 2,6o8. , , 1283, 333, 267 43, 
Dakota Farmer ...... 39.5 39.5 769.1 767.3 30,952 30,970 602,951 601,596 30,258 29,921 | Western Producer 33.7 38.7 582.0 635.4 36,016 41,380 622,648 679,837 17,961 24,438 
Farmer, The ........ 43.7 42.1 973.9 897.7 34,227 33,041 763,511 703,776 29,735 28,135 | Total Group ...... 366.1 273.6 4,781.2 4973.4 238,225 “249,344 4,199,527 4,395,906 145,924 159,551 
Hoard’s Dairyman ... 34.4 30.1 531.9 511.3 25,019 21,946 387,203 372,220 19,042 16,111 | +Changed from 1,080-line page to 1,060-line page in December, 1953. #Not included in totals. 
‘Dispatch’ Boosts Gardner ties, has appointed Marion E.|Slautterback Associates Bows | Singer-Lawrence Joins ‘H-T’ lations Management Corp., New 


The Columbus Dispatch has ap- 
pointed Gordon T. Gardner assis- 
tant manager of retail advertising. 
Mr. Gardner joined the Dispatch 
classified advertising department 
in 1926, was promoted to the dis- 
play advertising department in 
1938, and has been in charge of 
chain and department store adver- 
tising for the past four years. 


Marion Stringer Named A. M. 
Selchow & Righter Co. New 
York maker of games and novel- 


Stringer advertising director. With 
the company for more than 35 
years, Miss Stringer is also secre- 
tary, assistant sales manager and a 
director. The company plans to ex- 
pand its regular advertising cam- 
paign this year. 


Harry Siegel to Sherres 

Harry Siegel, formerly general 
manager of Sidney Lewis & Asso- 
ciates, has joined Marvin Sherres 
Inc., New York, as an account 
executive. 


Hilda Slautterback, formerly 
school and career editor of Seven- 
teen and editor of Seventeen at 
School, has established her own 
agency, Hilda Slautterback Asso- 
ciates, at 550 Fifth Ave. New 
York, to handle promotions and 
public relations in the teen field. 


Serve] Promotes Hewson 

Servel Inc., Evansville, Ind., has 
appointed Jack Hewson, formerly 
publicity manager, director of 
public relations. 


Paul Singer-Lawrence, who has 
been with Joshua B. Powers Ltd., 
London, for the past four years, 
will join the London advertising 
staff of the New York Herald 
Tribune Jan. 28. Mr. Singer-Law- 
rence worked on the New York 
Times account at Powers. 


Brown Heads PR Corp. 

Roger Brown, president of Rog- 
er Brown Inc., industrial public 
relations, New York, has been 
elected president of Public Re- 


A’ Aare, 


York, an organization of 28 Amer- 
ican, Canadian and foreign stock- 
holding public relations companies. 
Mr. Brown succeeds John La- 
Cerda, president of John LaCerda 
Agency, Philadelphia, who be- 
comes PRMC’s eastern regional 
V.p. 


Wire Cloth Co. Moves 

New York Wire Cloth Co. has 
moved its general offices from 
New Canaan, Conn., to Sixth Ave., 
York, Pa. 
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CHARLES R. MOUGEY has been named 


advertising manager of Willys 
Motors Inc., Toledo. Mr. Mougey. 
formerly in charge of the export 
advertising program of Willys- 
Overland Export Corp., succeeds 
Fred W. Adams, who has resigned. 


Ayer Bridges Gap 
Between Creative 


Groups, Research 


NEw York, Jan. 18—N. W. Ayer 
& Son, Philadelphia, has found that 
creative and research departments 
work much better when there is 
easy access between the two. 

In a talk to the American Mar- 
keting Assn. here, Kenneth W.. 
Slifer, v.p. in charge of Ayer’s copy 
department, reported on how the 
agency has bridged the gap be- 


tween the two departments. 

Mr. Slifer said Ayer split its re- | 
search section into four separate 
units, as follows: 

1. A market research group in. 
the plans-merchandising depart- 
ment. 

2. A media research group in the 
media department. 

3. A broadcast research group in 
the radio-tv department. 

4. A copy research bureau 
the copy department. ~ 


in 


ae “We recognized, of course,” 
added Mr. Slifer, “that the re- 
search and creative functions were 


different—that writers, artists and 
researchers spoke different lan-| 
guages. But making copy research | 
a physical, accessible part of the 
copy department was a big step 
in building that bridge between. 
“The writers’ respect for and 
reliance on copy research in- 
creased. The research people 
gained a closer, clearer under- 


LETTERHEAD? 


Get your FREE copy of our useful new 
brochure “‘Letterhead Logic’’—just off 
the press. Then, turn to the check list 
used by experts to gauge letterhead 
efficiency. If it indicates room for im- 
proving your present letterhead, Hill’s 
40 years of specialized experience... 
producing the finest business station- 


is at your disposal. 
Learn how HILL craftsmanship can 
create a letterhead you'll be proud of 
. one that truly reflects the charac- 


Want a better |_ 


ery for hundreds of famous firms. . . 


ter, personality and prestige of your 
firm...scientifically designed to assure 
built-in sales appeal...at prices much 
lower than you'd expect. 

“Letterhead Logic,” containing im- 
pressive “big name”’ samples is free 
without obligation —to users of 5,000 
or more letterheads a year. Simply jot 
down, on your present letterhead, the 
quantity your firm uses and mail to 
HILL now. Write: 


r.oHHILL inc. 


Fine Letterheads and Business Cards 
270 A8Lafayette St.. New York 12, N.Y 


—_—_—_——<—_— so aerr-errl—er-— Ge Gan Gs on es anene 


eee eee ee 


r 
! To: R.O.H. HILL,ING. (48) 
GENTLEMEN: Please send a free copy of 
Letterhead Logic to: | 
NAME. ..cccccccccccccce TTT TTiTTTT Trier e 
RGA d 64.00) ho bndvcssevbesncckesssebesenee ) 
| REINO 6c Codacibedtdecdetispeccecnessudd | 
| We use approximately.............0-sceeeee | 
| letterheads a year. | 
| A sample is encloged............-.+00eeeee08 | 
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|standing of creative problems.” 


Mr. Slifer went on to emphasize 
that one of the most important 
benefits of this functional reorgan- 


‘ization was personal contact be- 


tween researchers and creative 
personnel. 

“Easy, friendly availability, 
backed by mutual respect, is the 
first requisite for good communi- 
cations,” he pointed out. 

“Personal counsel on one spe- 


cific problem is worth a bale of | 


mimeographed memos.” 


| Mr. Slifer said ‘he changes at 
Ayer have helped to break down 
the traditional sk-ptical attitude 
toward research, with the result 
that copywriters, for example, are 
now making more use of research 
and appreciate the contribution of 
the research depar‘ment. 


Amana Appoints Lyon 
Amana Refrigerztion Inc., Ama- 
na, Ia., has appointed E. W. Lyon 


to the new post of sales man- 
‘ager for its room air conditioners. 


Mr. Lyon formerly was supervisor 
of room air conditioner sales pro- 
motion for Frigidaire division of 
General Motors Corp., Dayton. 


‘Jobber News’ Names Curran 

Francis X. Curran has been 
named managing editor of Trans- 
portation Supply News and Jobber 
Product News, Chicago, effective 
Feb. 1. Mr. Curran formerly was 
associate editor of Ceramic Indus- 
try, published by Industrial Pub- 
lications Inc., Chicago. 
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Chris Dunne Joins ‘Collier's’ 


Chris Dunne, formerly with 
House Beautiful, has joined the 
New York sales staff of Collier’s. 


) sfowemewr Device 


RONTH 
ENGLAND @ WK. Y. 
Trade Paper for: 
LP-GAS & APPLIANCES 
TION 


¢ Post 


sive families. 


tisers. 


ductive market 
evening field. 


‘ 
cnants, 


year, they 


. . due to the Post's ability 
to more profitably produce 
sales in the world’s greatest 
market . . far out of propor- 
tion to circulation and cost. 


productivity stems 
from the loyalty and confi- 
dence of its young, respan- 
They believe 
not only in the principles 
and ideals of the Post but in 
the integrity of Post adver- 
This trust moves 
merchandise . . . making the 
Post New York’s most pro- 


* New York’s keenest mer- 
who can and do 
check results, have long been 
aware of the unique produc- 
tive power of the Post. 
is no accident that year after 
overwhelmingly 
use the New York Post as 
their top evening newspaper. 


place in the 


It 


--- WL (FS4 


New York Post 


LED ALL 
NEW YORK 
EVENING 


_ NEWSPAPERS 


leadership 


WORLD-TELEGRAM & SUN 


JOURNAL AMGRIGAN .. 2 o« at @ dame 


progress 


TOTAL 
ADVERTISING 


TOTAL ADVERTISING LINAGE—N. Y. EVENING PAPERS—I954 


_ 11,962,934 
11,743,726 
10,651,592 


TOTAL ADVERTISING GAINS AND LOSSES FOR ALL 
N. Y. DAILY PAPERS (1954 COMPARED TO 1983 


Ne VOR 6. cas. Se aeey + 1,325,253 
FURY. CH n as 0 om sven dso Oe eae 883,26) 
ee SS Wn os hee on ddan boeamweee oe 548,872 
JOURNAL AMERICAN ............--..- oe 624 
WORLD-TELEGRAM & SUN_.._. ~~~. — 92,040 
SR ita kate bi te oe Sch Bes wad aie 218,647 
Res RN — 289,565 


SOURCE: MEDIA RECORDS, INC. 


DOROTHY SCHIFF, Publisher 
15 WEST ST. M. Y.6, M Y. 


Ges. A. MeDevitt Co., Inc., Midwestern & Western National Advertising Representatives 


Harry Rosen, Advertising Direster 
WH 4-9000 
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One of the most penetrating analogies of the 
relative merits of radio and television that we’ve 
seen came recently from Mr. George Abrams, 

Vice President in charge of advertising for the Block 
Drug Company. Mr. Abrams buys both network 
radio (Mutual only) and television. He speaks from 
the ideal vantage point of a rising sales curve. 

Radio, he says, is like a bamboo rake; television, 
a metal rake; they resemble each other but perform 
different tasks. For example, the close-set tines of 


a bamboo rake pull in things that slip easily through 


—e 


pra . | 
“U,y MR ABRAMS §& 


the gap-toothed metal rake. Then, Mr. Abrams set 
down the advantages of Mutual’s bamboo rake: 
“When you reach an American family for 1/20 
of a cent why not tell every advertiser in America 
about it. Even a government postcard today costs 
you 2¢, but that’s unaddressed and undistributed. 
Why, for that 2¢ alone, radio can bring a message 
into 40 homes. But this low cost leads to another 
advantage —repetition. If my commercial message 
is only costing me 50¢ -per-1000 each day that it goes 


on the air, then five messages a week are costing 
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me only $2.50. How inexpensive can you get? 
How low can your advertising cost become?” 

Mr. Abrams’ analogy of the bamboo rake is 
particularly apt for Mutual. Because Mutual’s model 
has even more teeth than the other network rakes 
... 572 of them in the form of affiliated stations — 
almost twice as many as any other network. They 
sweep farther and finer than the other networks can. 

Actually, Mutual has many rakes; there’s one 
nicely balanced for the grip of every advertiser. 


Like you for instance. Can we help you rake it in too? 


The PLUS rake 


reaches every 


corner of America 


MUTUAL 
Broadcasting 
System... 

1440 Broadway 
| New York 18 
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JOHN KIELY, senior art director in 

the New York office of Brooke, 

Smith, French & Dorrance, has 

been elected a v.p. of the agency. 

Mr. Kiely, with the agency since 

1952, was formerly an art director 
at Benton & Bowles. 


Canned Salmon Men 
Will Use PR Push 


Stressing Economy 


SEATTLE, Jan. 18—The nutrition 
and economy of canned salmon 
will get featured billing in Na- 
tional Canned Salmon Week, the 
second held since World War II. 
The p.r. promotion, handled by the 
Conference of Pacific Coast Canned 
Salmon Brokers, will run from 
Feb. 23 through March 1 and will 
center publicity on trade publica- 
tions, newspapers, radio and tv. 

“Portion for portion, canned 
salmon is the most economical 
protein food on the market today,” 
asserts a flyer prepared by the 
conference. “A pound of canned 
salmon—with no waste and no 
shrinkage, properly prepared in a 
salad or a cooked hot dish—can 
satisfy the appetites of four or 
five persons. Compare, if you will, 
the price of a pound can of sal- 
mon with raw meat portions for a 
family of four or five.” 

Retail display material is being 
prepared by the sponsoring group 
here for distribution in markets 
throughout the country. Recipes 
will emphasize nutrition and econ- 
omy. Local market promotions are 
handled by local brokers. E. B. 
McGovern, McGovern & McGov- 
ern, Seattle salmon broker, is 
chairman of the national commit- 
tee. 


NATION'S LARGEST TRADE TERRITORY 


2nd Annual * 
LIQUOR 
DISTRIBUTION 
SURVEY 


Distribution of 
Beers, Wines, Gins, Whiskies 
in the Fabulous Southwest 


Write for your Free Copy 


The Zi Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 


- 30¢ Line BUYS BOTH! 


NAIA Slates Ad Study 

The National Assn. of Insurance 
Agents has set up a committee 
to study the use of public rela- 
tions and advertising in the indus- 
try. The committee’s job is to 
evolve a program designed to show 
the importance of the local agent 
in the insurance business. John 
C. Stott, Norwich, N. Y., former 
president of the NAIA, has been 
appointed chairman of the com- 
mittee. 


Wilkins Succeeds Thompson 

Jack Wilkins has been named 
northwest manager of Sunset Mag- 
azine, Menlo Park, Cal. Formerly 
assistant northwest manager, he 
succeeds Paul B. Thompson, who 
is retiring Feb. 15 after 26 years 
with Sunset. 


There’s New Hope 
in New Hope (Pa.); 


‘Gazette’ Survives 


New Hope, Pa., Jan. 18—The 
weekly New Hope Gazette was 
saved from liquidation by the 
combined efforts of a nearby daily 
newspaper and a Philadelphia ra- 
dio station. 

The Gazette, with a circulation 
of 1,100, was about to go out of 
business when George Thompson, 
editor of the Daily Intelligencer, 
Doylestown, Pa., wrote an editorial 
lamenting the fate of the people 
of New Hope, deprived of their 
weekly neighborhood news and 
gossip sheet. 

The people of the little Bucks 


County community also heard an | 


echo of the editorial on Philadel- 
phia’s KYW, when the station’s 
news director, John Raleigh, dis- 
cussed the situation on his nightly 
“Assignment Philadelphia,” Jan. 
10. 

By the end of the week, New 
Hope residents began to realize 
what the loss of their small week- 
ly would mean. Money began 
pouring into the Gazette’s office; 
at last count the total was more 
than $3,800. 

At a_ stockholders’ meeting, it 
|was decided to continue publica- 
‘tion of the four-page weekly. 


| James Corke Leaves ABP 
to Join Donnelley Corp. 
James H. Corke has resigned as 


director of promotion services of 
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Associated Business Publications 
to join Reuben H. Donnelley Corp., 
New York. He has served in the 
ABP post for five years. 

In Donnelley’s trade papers di- 
vision, Mr. Corke will handle pro- 
motion for sales and circulation 
for National Cleaner & Dyer, Na- 
tional Rug Cleaner, Sports Age and 
Starchroom Laundry Journal. 


PRSA Chapter Elects 

John Rusinko, assistant mana- 
ger of advertising, sales promo- 
tion and public relations of Min- 
neapolis-Moline Co., has been 
elected president of the Minnesota 
chapter of the Public Relations So- 
ciety of America. Ray Schneider, 
director of public relations of 
Brown & Bigelow, has been elected 
v.p. and secretary-treasurer. 


If you have a product that needs a push 


Put the strength of 


into your advertising program 


138,000 Management, Production, Engineering and Purchasing 


executives in metalworking read it... use it... depend upon it! 
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When Is Honeymoon Over? 


Maybe Later Than We Think 

NEw York, Jan. 18—When 
is the honeymoon over? 

Modern Bride, reporting 
results of a reader survey, 
gives this precise answer: 
12.4 days. 

It points out that “this 
compares with 10.2 days for 
the average American fami- 
ly’s vacation.” 

The cost? Among Modern 
Bride readers: $361. 


Mason, Carver Join Ludgin 


Kenneth Mason has rejoined the 
creative staff of Earle Ludgin & 


Co., Chicago, and Richard M. Car- 
ver has been appointed to the 
agency’s account management 
staff. Mr. Mason, who has been 
writing in Mexico for the past 
three years, formerly was with 
Ludgin for more than five years. 
Mr. Carver previously was a mem- 
ber of the Chicago sales staff of 
This Week Magazine. 


Goodrich Named Sales Rep 


F. C. Goodrich has been ap- 
pointed a sales representative for 
Electrical Dealer and Electric Light 
& Power, published by Haywood 
Publishing Co., Chicago. Mr. Good- 
rich formerly was an account ex- 
ecutive of Walker B. Sheriff 
Inc., Chicago agency, and previ- 
ously a sales representative for 
Popular Science Publishing Co. 


‘Vending M«achines to 
Play Major Role in 
Dr. Pepper's Plans 


Da.uas, Jan. 18 —Bottlers from 
37 states attendin; the first na- 
tional convention o: the Dr. Pepper 
Co., which lasted tree days, were 
promised that 1955 will be their 
company’s biggest >romotion year, 
with use of vending machines 
playing a major role. 

“This is the year of opportunity 
for us, while the industry as a 
whole faces indecision,” said W. 
W. Clements, v.p. and general 
sales manager. “The bottling in- 
dustry right at this time is going 
through a great period of experi- 
mentation and confusion and many 


people are sitting by, waiting to 
see which course will be followed. 
It is an outstanding opportunity 


get the jump on our competition. 


ws “The exclusive Dr. 
important and effective tool for 
selling our product. This has been 
proven beyond the shadow of a 
doubt by our history over the past 
five years.” 

Mr. Clements reported that 1954 
was “our biggest normal year in 
sales,” despite the “psychological 
hurdle” of predictions of depres- 
sion, with sales up 60% over 1949. 
Tests now under way in four 
areas to determine which package 
the public wants will guide deci- 
sions as to expansion of canning 


and an opportune time for us to 


Pepper 
vending machine is still the most 


pop. Leonard Green, president, 
said he believes the can offers a 
great potential for net increases 
in both sales and profits because it 
stimulates buying, but added: 
“You have to sell the product. The 
package won’t sell itself.” 

Dr. Pepper will produce all the 
canned products, advertise them 
and furnish merchandising mater- 
ials to the bottlers, who will not 
be required to install expensive 
canning machinery. 


Trailmobile Names Morris 

Trailmobile Inc., Cincinnati, 
has appointed Charles C. Morris 
assistant to the advertising man- 
ager, a new position. Mr. Morris 
has been advertising production 
manager of the company since 
1951. 


‘L. A. Examiner’ Boosts Webb 


Jack Webb, a member of the 
advertising sales staff of the Los 
Angeles Examiner since 1937, has 
been appointed retail advertising 
manager of the newspaper. 


Stickin Around 


with KLEEN-STIK 
Quick, Henry—the KLEEN-STIK ! 


Don’t tear your hair when you’re 
faced with an “‘impossible”’ P.O.P. 
display or label problem. Just call 
for KLEEN-STIK —the pressure- 
sensitive ‘‘miracle’’ adhesive that 
ean do practically anything! No 
pain, no strain—just fast, easy, 
effective results! Look how these 
advertising genii solved their 
‘*stickers’’: 


price $1495 


CASE $250 FLasH $4.00 
Worlds Easies, 


oA 


The Tax 
Got the Ax... 


When excise taxes on cameras were 
reduced recently, ARGUS CAM- 
ERAS, Inc., of Ann Arbor, Mich., 
almost had to “‘take the ax’”’ to over 
7,000 worth of P.O.P. displays! 
ut Ad Manager JAMES STEEL 
“flashed”’ to the rescue with this 
oooh on Price-change label on 
KLEEN IK. It was simple to 
peel-and-press over the old price — 
and the whole thing was accom- 
plished on an investment of less 
than $100! LAUREN WILD of 


APCO PRINTING, Ypsilanti, col- 
laborated on the bold, neat print- 
ing job. 


Kansas Tornado 


Producing long-lasting, economical 
and legible wiring diagrams for a 
variety of “Vornado” Air Condi- 
tioners, Air Circulators and Heaters 
is a bit of a “twister”. But the 
0. A.SUTTON CORDP., of Wichita, 
licked it with KLEEN-STIK 
Kromekote labels. They’re a 
“breeze” to apply, and stick tighter 
than tight on the metal chassis. Copy 
| is sharply silk screened in black, 
with a coat of clear lacquer for 

added protection. WARREN 
BURDICK CO. gets credit for the 
idea, with production by WOODS- 
BEETON DECALS. 


YOU, TOO, can be a “whirlwind” 
in the P.O.P. and labeling field, by 
capitalizing on the versatility of 
KLEEN-STIK. See your regular 
printer, lithographer or silk screener 
for a cyclone of selling ideas . . . or 
write for our free “‘Idea-of-the- 
Month”’! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, ill. 
Pioneers in pressure sensitives tor Advertising and Labeling 
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— brilliant skyline, together with LIFE’s Miami cover girl, Corine Gus- 
+Y tafson, symbolize the city both as a fashionable resort and as a serious- 
minded business community. 


If Miami’s gains in the vacation field are great, its progress in business and in- 
dustrial development can only be termed phenomenal. Completion of the huge 
Miami Overhaul Base for aircraft has alone provided the city with an industry 


employing more than 17,000, with an annual payroll exceeding $68,000,000. 


The start of a “billion-dollar real estate era,’ the tremendous expansion of 
power facilities, plus the state’s liberal tax structure are other factors which are 
attracting new business and new people to Miami. 


Here, in words and pictures, you can learn of things that happen when LIFE 
hits Miami, how it affects the lives of different Miamians, how it has contributed 
to the city’s business growth and prosperity. It’s a new story, yet a familiar one, 
for LIFE has left a similar imprint in market after market across the nation— 
where 3 out of 5 households* respond to LIFE. 


9 Rockefeller Plaza, New York 20, N. Y. 


*Source: A Study of the Household Accumulative Audience of LIFE (1952), 
by Alfred Politz Research, Inc. (A LIFE-reading household is one in 
which any member aged 20 or over has read one or more of 13 issues.) 


McGregor Smith, head of Florida Power No change-of-address cards were needed A.V. Davis, Chairman of the Board of The Chamber of Commerce President Robert 
and Light, says,“‘LIFE’s constructive stories when Professor Seward, famed astrologer, Aluminum Co. of America, says, “In these Morgan says, “Over the years, LIFE has pre- 
about Florida deserve considerable credit moved to Miami from Atlantic City. A LIFE busy times, LIFE’s pictorial journalism solves _ sented the ever-changing Miami scene in pic- 
for Miami’s development in recent years.” _ picture of him brought letters from all over. the problem of keeping up with the world.” tures. It’s been a big factor in our progress.” 


— . = on eegyeeemenapree 


By BAe 2 a 4 os ‘ Ce. ae tpt = get gst At ale eee I eS Fes = cy veneer Ee aS pee 3 re? % el. an ot } apg am . BE at el Me en is pe Ss 58 Fee esse iy : Bare 4 Se Bee BS P03 aegis Med eee 
a5 Wyse Bee Pi eye MAN CC Sah ee re AIM ee ee A tg OM ey oe fee eedei gs feo eS ee ene ea ie Se edge St Past ET NN ce age pe Se eA ye air he ae me a BS CA Peta } ‘ : AES ee eS Be © ft 
PRE Sait, thee, lie eg Beer ies, +h Sa apes mits % aay < CoE PAS Tk Re” PRG OE hn a! Hes ifn PE SK ORE So eee é oe, % Reine a Reem AS Ce gt lee ae ag Fah yd ge OY » OI EN Oy Ma Lise it ate ; .4 * gare Least) ee 5 ~ he ia Bays in we sat 
Forest nn Se Ang BAUS EN Rd SMP aC bt doe “aa eat Anes ay 6 Rete Aba Fahy ce rca Ses eR AF ys gt iy a a Piers Fe, oS Pics Ae Mat ID AS aa at TSU Roey can) ay OP a iiabces Ba BOS REED Sica y Wee PS S|) a tna oo ae. ee AL iG GRU, oN ERS SY 20 
' aR: SAE &. Prabha 8 Bs Od eR a Ror 2 OGRA S CEMA Meee nat ASS Whe ee Dee eB a y ee AT SSG be ra Se SAF PUR tener tree chy goat 7 Caw 7 . 5 ae E mae are ¥ Ear 9° Stes? 
4 Ce Ee oe ORL AN A mn Bagi gen oF ee ey ; ae “ « - Fe eR Soh See i Pe ‘2 Ay a) me oe ey + € d wally gee ata PRBS i 2 Barret . ae é Z é ae, ee Dower eS, ys oe LRT ie, ee | eh ae os a 3 
ee a AF SG WED ie wer Te PSU Sere Reales ste Unban Panne RAE ORM ae REN fete mie p/P act ie Ae Red NT a ae t Mera rea Sapte Segal a oe. awe” LOE SE AR ee Ae Sh eS aN See ses ale ie hs tas SR hae eR eer ee 
ae Pi ene i ria et nee Seca ach We eeelY MSG MRN Aelita RANI ek < ated peat} Alec beg.) So? ID Oe Ss ae Bat : PU BREE Ge Ss ne 40m, roy noe ene ENO YELP eC ameeg: Loree | SERRE = eye tay he ar hg nica y pig = 
‘ fig, He By ecg he has, eatase I des eStats a) Bae BNE, Bei ose SP Re a aes ; Fe, Wirabags core gah Pe ae fete ja 3 pat et ole Bet ae? Mire cits hy dons Beane cg ae a ee ry sides mf “it y dey ah) eR ARES NA irk ne 2S 4 " ae 49 3 
SEAR ites or ; ae “ f ar ae ie : ONS pe a5 me) dos ; aan ak a Rene, ; ; : : ; ; seen enggeree aan ire tins ieee ths tomngmenns same femamemennit We Ree 
Be ee ae : ‘ ; - ‘ yet 
as 9) \oh al t 
Se ' 
; 
, i 
. a R ; ae a | : 
pa ie es, aCe Teas WSC UNAM Aeon nt ee Le aa ts 2S gia ie ae re eg i aN — . be ey Ee ‘at een er oer RES Tae Mee ie a Pe Si. S Bk: eae ry ua; Creme”. iba See anS oo page ' 
Ree ee shied aha Sh hei has Se RN ce rs lc 3 oR ou: (i : . a es ee ee ee Ce eg ee aaa (se ee i MINN <i age Ge a . 
° aaa _ Sear OT soa eateae te Ayre ices jie Ra 3c a Me coe ar a 2 BP SS nee eg ee eth pee : be ee eas, pe ea! were S og RP aerate Sn area ae wee Re ae eS ae — : 
| he. ot eae, eames” eee Uy Onan eo A cries 5 bear gig ay anes ra 2 fee Gee eer Pe ee See See Le: eee 1 Sia o's Pees iy ee rn ie | 
: * pei me, ere ene SS rin Cer gy ain eee a te ios eee) AMM aaa ai a a? US Sage ee ee ce ae he ic 6k ae 
Sages Re a ke See Stee ies wegen see a Ba es come es OR CUE ee Pe IRON ae Once enc a NS SO a ANS Sas iG ee ie ieee ti S| | 
heat aid a oe i Bakar Ne mip Se eee | Reb! -, aha eRe = aa: Feet en te ke Ae ae a tae a eas ae eG = 1, 2 en Tt a wee es fe i S:* 
ieee SS : es ye base et Wee tee pret? Te eae ne peer Be Os Baty Cell, Sli ey oa ee ieee Ce ae RS ite" oe “as ae 
ei Res i Cem Sa out Totes: SiS a er Ne Wg A ree a ate Cem 8 9 Seyi aks es ee Saree ep + cas mS ‘ee } = 
a Fy : . > = ere re imag a IR eo OTS eae. ain gear se i A gt ean es Se), ee RNS 6 TERRE aes ip a. ee i i 
- : : hl ins t 2oet aege peed * ec i. eee ee BR Fr Styrene acy 4 : Rae Me iii ote mean. ee +. eee ‘ 5 eee ; 
od : ao ea Tee eee ere ead : ied ee hei eT eee od ~ : 
i Cael ee ss _ aE. > Se RE er + : on Regie dy + oe . : 
‘ Zf 5 " ‘ . r x akg . < ‘ t ; ; 
. a 7 . . id | ; 
- ‘ , ps : i 6 § 
; 7 7, i } 
ae : 2: a 
oat : ae uae 
; bak 2 ses id M : 
. ¥ : : a v Bags 2 y ) cs: ae =e 5 a a cn 
ibis 7 Poorman oe ny , . € 7 ‘ tt aa se oe i Cen twa g Le Peas ere ee reas Nene Spe ic o> tg noch apn mise Sei! ae en cies | Ae a 
=) 6 oP oe je ie WR TEM Na © Meta RAT RRS, oc pe Pee ee ee ; — Oe aR lige 1 Rage a ae ae ee : rey 
eS a tia ae ae ae aes iia Se ae ater os Sagara 3 eee fe ay 
ste ae. Gaeta, 5 yh eet ae Bei, Rag) eo ee oe a , 
Deol. Mase nt Wt ov eo =" Rei coe ae Gg ee Sera ‘. .-2e ose. 
ie jit reo a, a eee MRR ad a ae 
at gs ; a ee ee EE Se «A cess : 
een ie ah pte ae me eS Re yt a ee ee ee ; : 
ant ey riage Pee. a peas Can iat ey an Be ae r a re aye 
agate ar Soe gee ek iia Shae Pala ak ‘i SO ee 8 SE cae ie 
pt eek Ree Sch cee NE ata te Cor ha ena ela ne tae 22.2 oe Sey a eo ee i 
ch oe Br emir ris bt AG Fer Te ge tee eT eet acetone. Sasi: - ae 
Rs 2) i i voles bapieat cy 5 Be To ee eee ape ee ge oa KPa 2 a eS 
" J ee toe Tal ee oo eee 1 piece he Pee CU ee sad en se ie ce eae. 5 * Peg Fe 4 j 
hs SoBe. ea) ro = 4 . a re san ecreaiet se, Be Mrmr ee 3 7 YR mE ako Sikes 7. ae 
oes bere > Seen of in ys a ger ee fgg RO I SS RAST Seiichi a i am on ae . 
: eee ae eet ee ne Sg ae eo eee ant es Pa a eG sehr Sorel Wee * ¥¢ 
es =n eee Be ee Rian ean ee we Tag 7 Co ee SC | er = 
“DN eerie rs ly ee eal ‘ ae Sp ae ee ea Pe DO A i IN it pee ar yt ae Sf chine Poe esa 
‘ : a Ay pint a a BE SHY eek oy RR oo Me et aren ge amino Ub ar ees Mv tees 2, oe agen geere Nt ey ei : 
a ae 43 i way : “ ae’ 2 nee sar ase Ole ee Ceaee Seen e! 7 ee - cae eae a oa a 
Bs aoe - : 7 ee BSE ss iti mee! $ 2 Oe EE Eo an Oe ee 
he = ; eee . feseientn ee wees: ee SPO ae i TS eRe i : 
fe Peek. ’ .- 8 al See? eg . Sie Gs GR a Ani : ne OM i ina a aoe 
¢ 8) Eire res ee * Teele 2 gy AMEE) 6020.60 ¢ sp eg ® > oem eri | 
: “ “2 ae . i — ae Lapedie od Be —_ ate: Bs ere ee ie 
. a : _— * ai 4, a « wee ne u tee sere oe Birr = 6 | oOo is TS ere on Sa) ee : 
; 3 ‘ q s eee po - _ re a 1. Saree Cae > % + $09.8 ae ae = : 
; aoe i me ~. Bbiiese, uae ; = 5 oat 7 ve ee a “3 aie metre ‘ 7 
r yt _— AJ ;™, Laci e .. * ees 2 . " 3 * . ouabks RRA a cee Ba. 1K ‘ereeeee ae . roo Pi 
i os mn re tree, feed | een ee ie ... cee te seeeray _ : 
a z e *. an one er «> Bib ae ‘!; — a. 3 i 2 tee Sttese* oe ' 4 
A i ' a ee “ a oe * Baw o> ms eS a = . 7 deny 
> ; ~ : £3 a | ~ <r Gee... A coe " De 5 d “” Trey rey. os i ae | +Ht eerie i area «3 _ 
; a “S6be8 * e - + i, aie ie ote ‘ = ae teen taes : ie . ’ 
=, 3 » te Ree 3s 3 mies ie: 5 eis vee i] - . 
4 nf : ; F. ; ee: s ® ¢mbies ‘ a ‘ ‘ > pAhen die , ; ) 4 * RR aa *  _ =). ‘ ‘ 
i Pate oll 4 oe i " a” ous *) a +f ’ - Sed * 4 ’ as “4 adel a * *— - 
an vine iat . fee 4 oo eee f a eet os 2 tity 3 . 3 : > = : . . om * . 
a a pa si . ft; : 7 ecu : 
— a aa martes - ' £2, ay mes Es Pas 
- + = - . fs Fn h = ia 4 7 . + oN 7 me ¥ . + ‘ . ef . es i er re . Ld roe Be Er a, es 
ss geass Rg) ? a Fe a oS eee ae sae , : : : ; es f fone ‘ ee ohio ae F es! 
fe =) SS ee ee. Bae da = a 2 - be r ~ i, as 5 ER 0 ee eke. jill * = 2 ® rs ae 2S eee ie ras ieee oat ae Sais 
Sys a eae ees ae i > 2s Seer es ; ee tome “a a re agi LO 2 6, “anaemia ae aed ae we ea igi oa rc 
Wile nae ae a PR ee Tees, eee eee See biti Be i ee ee Sa ee ie 
Ee ae Sis, i Ee, Res ME CUA, 3s i Bs © RR sp nee ee eee ae oe at ee SE Seem Mac! mcceis. Stemi iene! 
ig iil SRS ee Sa a ec aR a, ed , ie a Raia SO a ication Mee A Si ‘ ee ee a ma ee. Se i * 
“pega 54 patel rat a a0. i aba (ces ca : ib dispute ere ‘ (a ene * en | yiherenis hes Fy se a og er, Ne a Re os Ree 5. ahi cp ae CSS Seger ea ee eaeee =, “ape es AT ee eae: spe Pepe eh is 
: Baer a fied en mee Oe Pec rae payee ; Tite Bes) ees AMR eS oka Sl Se ae Bs ta ; ‘ Gace : Baie aaa Be «Vago ame,” oar es pA oI a ‘ 
; se SE en Sa oe Peete : Sar ; ill Nes or eee ae Tact Rc ee Lope rete as lees : 4 Pe cs Pees ick Be ec aa Bee eee on ane ike maces ea 
ee Mea. Ber Sy sat Shee bmn! cag ee eae aa ee pete Se ays Bi Sg MRP ieee erate ees cli ele Seca . = ee peagh ks eshte Sie ~ St GN Geen ai i pene: = io é 
shi ; Shi Ay Be anit tinea le Nt ae = F ‘ “a pees ’ ‘ geete nS jets jee ea te i te ei tr i : ee ee Ea i ah ees at oer. re SRR 2 1 SARIS Se By are ea 5 “ Kerk Gates eee ‘ Ene cna eae ' ‘ 
a Coes, ape eee re Ce ly va ae eae , fis a ea: |? # Donk ee er a apa Map eer oct a Pe fo nate pe eae ee 2 iS te BT clad Be i. enn A ay a bas 3 tae 
ee : aE foarte oi ap oe r eis Dae Soa. Seen ere ar : PGR - E 4 Mieuapemearee eerie ae ~ : dae oe eta PETE eo a ity © Oe? : 
ies i. Sel eat be nae Site oll Af: coo = ea yt ra ee ee pe mee i348 ; einen wf oo : 
Pe eee See Tein oy PON ee ee ee 3 : ~ ee ate Cee i eee i a MOG ako pel ai en Ra ace ee ; , igi eae i a a8 ae eo ere ae See 1 ac ont a sl Od ae j 
a gees ee oer i ct % - ee TE EE Dicaels Sainte Sa RRR SA ee a 5: Re eee 1: Goce ali ere inst 4 wk pili amie EE TRS a nh Do pial yin cs 2 a Bi tyne tt aol a Se ea suet i 
oe ee ee cae oe ho ee & ——— . Ne ON bein ee pe a i hy, er erie eA. Doe RES er ees ss ipl Basie oe yah = pees eae Sante ee : 
a be 5 rt Sa fy ied coe * Oa at > ee = * a) : @ be! ) eae Pee Wats ad Ree ne Be Ee ee Se ee ee ee 2 Sees CE , 5 Pete i> anh, mo ae Pa 4 canes od. i et. fang pte AAx 4 Bet ae by an Cea: ce he # rh 
a Femmes: j= Ae eae a > soa ‘ . 4 mab RECN ST Copco es pass He alee Gee oy SE erg ee feed ate Se EES a ae io Bank? gio SRRRT Rate be fae ce) (ee BSA ReAG gone de eats tite | ee ae ee ? 
ad ae See a, a * . a eR Renee yg dat tee Bt Fe ert — ee em RCRD 5. tpt 7 a tee <a eR et eh cape AE werent li i, as - 
i. eee eee Be ns ae *e Tee Pee a ee LCODE Se ee ae pea ree = ( Ce oe ali ene A 0: oR obs SAG a eS 8 je haere emer § ‘ es 
ae en a eo, ee ERY id ow ae ‘ hy ees ht. Of Say S ‘goers ils : . ret pat Sore ‘ak Rate = se in? ee ee LE RE ee ee cee ‘ a = # : 
"hee 2 pbs nae Bes hao o tae = Ie ea 2 are Nias a = Stet cre ett) nib ag Say ere ts f PR SAREE Se, es u Sepa os ieee gee i acai aa ace -. 
‘ele > he eee agar a eg , ee ea 28s aia en a emi ee ll) a oes Dei Do ht hg pane 51 ditt aman iE eee uae Sl aU i ieT : eS 
ae Puihiect., On ; : eo mien eee Bebe ae Sn RR 6 ORISA cee aS sc ae aaa fy oan 
“wi HS ee? ae si WE eh  FSc fT ty . if . oS ee ee eke xe sg et. tea 2 SASS aE ae ache mae ge = Ee te ri te aaa PRE. ee + pee . " ire e i Sa rn SN 3 
Pec aaa ri aie oa aa 44+ P aes. eels ego Rr pdr ay = so eae ees Tere rasa eee Pe ee ee eee oe *o 
So eee fie ee eae” Siete i - [Ah OIRO ao ia, Naa tere etiorag Sie ac Ri ba ie se eee I i . Ue Se aM 
Par sowitiarna ce Oe, ions Sees y tee 2 ee i ss = P 4 ms. = | ARR ON sin Doe ra an Si borane PA ee Bie A a: ic ager ite a cs x ; wf ees” ogee a 4 _ Mires Oe baum 
Be eins at 5 by Ne aay er: re aed z oe 3 a its Ns eet a a0 Pe ee, aed i Eee Ry rt, a ae UU A ee © re prea See ake eee ees x § wen = eas. ie ‘ 
Di es ee ee — wae gle ey oS. a een oS aia anes ay 8 Teeny \ ih Gaentectes ARE) — i : Seite.) eae 
B aE a ee ee ie: oe ORS ia i < 3 ‘ ey A, a eas. so ae Ji it ame es, ieee bo emis ate Nee . “ op baie i eae ht 
Pe eee Soe ‘oct nee 3 eudeeee ee SC a ee, e * agen font) . a ; aces 4 at ty ‘ 3 e FEES : : ea : 
+ ee x4 see ie: : * « * . : e (ae d oer. ’ « 
» i SS * i sey 3 3 BS : d yo 
PS Re . N ; 
we “ ' 
‘ i P I 
& = 
* ae a 
* 
" E i) 
7 Be ae ee yy 
oe * it 
" a : Sng : iy $ +} 
es eee ae es ae i 
My ; ae ' 
3 eae ; 
% - 
e a ; 
a yo a i a : . 
= eee Zz Soe A ‘ rk - | 
t Bt 2s i ie 
jan ae a %, ' 
.. a ¢ Bes ~~ c: he ‘ 
’ a : e —— ’ 
pA fae a ae - of sii i 
; ; 7 Ps a a : 
ae ; LS a s 
aS : Sas oa c < 
- ps ae “= ss 4 
; of a, 
rh ‘ : : Bros! ; P 
“ z * , q + 
ear 4 " ¥ ‘ 
; my ‘ A al 
Fi eee . rh : # , y ; 
F : : h 
ll ai 5 e re “ Pe 
ae cee, ae é 
ok, : , Se i - 
%, b Bs “2 + Se ey ‘ m4 ¥ ~ i 
ia al ee ei — 7 Pn 
& “4 _— — a 
ae a 5 ae - + 
a, A , , x 
. 
4 a e Ver . 4 r | 
Ps B ; | 
| (ars : | 
? , “ ‘ ' 
: § : / 
| -_ | 
vf ‘ “4 | 
. ae, \ x o 
ig 2 V3 + ) 
x \ . 
.* ‘ 
; J’ : 
. | 
A " 7 « 
iy a 
‘ f es 
7 . } 
¢ a } 
: : Ys ." ‘. 
ee a VARA , 
: ; ; ‘ 
a an ue . ps s: % ~ A 
e.? Pr 
Hl ‘ 
| 
{ 
‘ 
s 
é 
a em = ay Te ae ne or - si e were a4 ‘ ar " 
, 4 era : ty ee 2 a eee Br eet a tet. dae 
= a - =< i EN Ce ji ne K a : ey “At pene 
3 " br, } a ee en Pe hy ee F ” e ae . 
"ex Xt Ps. a’ * = ae feos ner. ke a < -— i > ei 
v — > all. A ee pe ae ee , 2 at 
; " 3 ae cai és a # ‘ 4 
4 H ‘ EF é ie, % Fa) 
’ : ; ss ' —w a ye - : = 
a = : at ee ih fs aed “By * 3 4 if a3 
' : ; a ; sa i 5. , His “ ETT : =e ms 
4 \ - ee ; a) ’ ‘ J s a <% : Ps ; i P ee ; F 
ee gee e i 4 a oe - = 4 ’ a ps 
df 7 ie a, . i ae “a ‘ . : - : “é , - . : . Pp ‘, Bie . 
a » - : - SI 5 x 3 as a: , : i. % 
a rt Ye Lal 6 = ye ae aa ae -) 6 % 
. aaa c f wit wih ae Sy he: oS . ; bet a ; oy. ; * 
5 <* : : Js b a a: z a a : >» r : Ban ‘ Fe a ‘ al 
, , ; ; ; 4 ey i ; i gaan eee 4 @ 2 : - "1 ] ‘ ih | 
~ 7 Ses é = ee he ee men ee oy — é : ; Nes = be -. | 
“ ~ , 4 : : 3 Sigs : \ : ’ ‘ pe i \ : 
. <a PE? hai ’ - , 7 és 3 j hh Somes S be 4 ae ma, a } 
. on . te) a A ASTM? 2 er é ; a! . 
tie ¢ 3 , : e; Be aes wae” 4 — : P , Mad 
; tip # - Sars ’ % ae vee a : Si mee A ees yen . oe ae ; : ee 
= ; ; 4 : \ —— eye ee * P > : yt a ‘ oe fa, oe mS , ae ae : : 4 ‘ 
._ = nn oe b>, &.. : a, ire 3 Vo da oe 4 = Pai |\ ‘ : 
- i) - ET Rp a Eon ‘Seta . : py ea eee “—— ‘| a ENS 69. et eee sate ee Bie . *° i 
id +. ” : PS Be, : _ ‘- y ia watt . aT i ee Lae a f- ¥ 4 : 3 a 
4 j ® ae 7 = %s 2 re do 9 a accel fh — - en i 
+% A . e “gl 7 ge = ‘daa i Hi nS —s om %, * es a he  . am, a a “a Sy 
: ao i eae F : -ngeaelllle | ie ; i ie hs 4% f 4 = ; es? “se, ico = ate , ‘ 
d i oe ¥e Pa id oa Sa gre — a ade ‘ a. i a Z ie oe ae ‘ 
4 7) <t, * Pay oa oa u a ve oy 2 = ; - 
f - 7H ey ; ; 4 ae | Se a ae yk ‘a ii i : dot Sa = ‘ i Se po “2 ee } 
be g a ge ees : age sy i 0 | . ove aah pe : aie ay . ; x 4 
= ° . o- e ” Oe an a ie : ee oe ve? ee ay fe e 
ose — oe: 2 P ee ee sik ~ f : aie < de a a / 
aaa , my oS, “2 Rs _ A by a = aa ‘@ ee. Bag oe 3 fei ; 
.. di a a ae a ’ Lo ae Ti © —— : eee hee eee : ; Fis jie Oe sea See ee : 
AS = F Ag ; Z Bs: eta > 67 oo | v $3 . ee NMS ae : ees, ee : : 
eae” - | . oe ¥ 
% hs : " +, _~ OO Ngee 5 on TS oe ) 
. i] 
{ 
H 
: | 
Mss 
Agee x Ese, . 
pm +t \ i ’ de " P a Pe Y 
es ae J é Fett : reas i Bee <a : re ee pe ‘ Cae Ars ie ~ “8 ata Pe, eee a “ =. j : gy ; 3 fete ; va DA rate 
, TP PTS, | Sedge < : oP ieee ei , a Pi pees aS gl * POL cli Ae Ls ae ik 0 ie > a, : Shee, fs ea ay gto ha: Sate Ci Pas Fy oe beet far ; i Rego ee hac eed 
. z ee Shar me ks, : a Ae > ete Nee ied apie ee : ar fire . st 2 P ng re ‘ & Fd : Page ‘ a y es hat 
- Ue cain Ne ete hewe pue eee as , pe gen ahr aie Witte gee. BES Li Sa Ee eee Pha nL a? oe ek ae ee IS EUR yee eR See fae Al Se yea em gee Peo Ro, Ne CD COMM A] Riese Mie ir eR a a mm CO ht EL, 28 te es SG Ee ae 
a : 2% f S dice sa pet ER, he SA by me a, eS eta PTR oe oe? ce Lid Mies Nag Kea ee 4 Be rae NS | ¥ as ae ee a Ag Be GP ed LEDS er Be ae LA i ee ee Neo : gee De x ia ee dae th, © Pa ie ea aed. Ge 
ar ee Fa et i a ‘ fy &, ° [ares ‘“ ee Aa : Min ar, oe lant Brg , Es ' 4 i eae pan y = adie Pina + > est Pan Sg! ne al * ee Boeke Gite Pes > rok ek Pee * Seg Eile ED, ees ¥ 
| ye 2 phe pT mee Ae as ‘werent 4 2 a te Ss et ee Pe Pee] Se fe Se et A Bo es he teen a Re a peas a ap ees Lily tt el, ea Pee tes, # ¢ ion Df ie > See 4 z ae ce Pct Fike: Pye a 
¥ af Se! Boat rae > Ht Bate vem diet BF a: Tienes oS fn en ee a. hae ae 7 poe eS, id : ak pie’ ¢ J+ fs ee ea. eet kee, dy fo me, Nga Mom OM Boh ape ac . ed, Mal 3h ie eT eB Me - LEE 2 HE ie . vale hE te. 3 re 
~ ge im ate gt De hs a Renee ca ee OW Aad Se Wert Fog es ae Bie Se AHS bo ae nit SEM RAEN rs APE aS Goat Gs ap a veka ga Tice game PY eee Tony Ree a pte AY RAE Type PRE Eee AL ee ise, Samp yent realy aS ag egy emer § Ess facie 1G aie Pp ae : 
wig Lae ia ah Ye 27 Rr 3 terrteage Ae Fee 2 AYR, IR: Sec “a 1 So 29 44. CR PY Eee : wey hay ae =e Pre 3 Ei tye f gen He 3 wy Gress at Cara "e gka ae s aT rae i = q , J ° ne 4 £3 ; “ 
Pk RSE ps P ba ye or sh OE Oy og ewes i nde eed oct WA any et a ‘ah Cae. “lies Fat ae. ae Sie oe FS * oF ee as eS 5 lee, iran eee ed nn NT Mike! era Shoe. 84 seat Ma PPA AIDE ; bite a3 - 5 a5 eee ae : 


Asingle sentence about this man in LIFE (1947) 
brought Truly (Nozzle) Nolen a deluge of busi- 
ness. Today he has whole crews of men at work 
opening and closing Miami homes and estates. 


This transp!anted Spanish Monastery was be- 
sieged with visitors after a story in LIFE. People 
from all over the world sought information. The 
police were even called out to control traffic, 


LIFE coverage of Ed Fisher's diving exploits at- 
tracted so much interest he was able to open a 
diving school. He says, “LIFE did something for 
me that I couldn’t have done in any other way.” 


Airport official Leonard Thompson of Mi- 
ami’s International Airport keeps current 
with LIFE. He says, “LIFE gives you the facts. 
It’s a fine way to learn what’s going on.” 


Hotel owner J. Myer Schipe operates three 
Miami hotels including the Roney Plaza. He 
says, ““There’s a marked increase in patron- 
age at the Roney every timeit appearsin LIFE.” 
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Capt. Eddie Rickenbacker, Chairman 
of the Board of Eastern Air Lines, says, 
“LIFE’s faithful presentation of the facts has 
helped bring people and business to Miami.” 


Burdine’s, Miami's biggest department store and the home of “Sunshine 
Fashions,” does an annual $35,000,000 business. President George Whit- 
ten says, ‘‘We like LIFE’s quick, accurate reporting of top fashion news. 
We have a long record of tieing in with ‘Advertised-in-LIFE’ products,” 


Dress designer, Margaret Newman, 
plays a part in Miami’s rapidly grow- 
ing fashion industry. Mention in LIFE 
brought her recognition in Europe 
and from as far away as Australia. 
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Food store managers A. Maloff and H. 
Friedland of Food Fair, Inc., agree, “LIFE 
advertising pre-sells national brands for us. 
People ask for LIFE-advertised products.” 
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Baumhogger White 
BATTING FOR BEER—Frankie Frisch and tv starlet Pat White led 350 
Krueger officials, salesmen and distributors through this batting 
practice at a recent Newark sales meeting. Also shown are Walter 
G. Baumhogger, president, G. Krueger Brewing Co., and Heinz M. 
Glaeske, exec. v.p. and sales manager. 


Hardesty Dickey 
McCaddon Meier Sayman ‘ 


GRIDIRON BENEFIT—Plans for the March 24 benefit gridiron dinner to 
be staged by the Women’s Advertising Club of St. Louis are under 
discussion by Mrs. Agnes McCaddon, ad manager, Godefroy Mfg. 
Co., club president; Mrs. Henrietta Liese Meier, Roman Advertising 
Co. account executive, chairman of the dinner; Mrs. Luella B. Say- 
man, president, Sayman Products Co.; Helen Hardesty, publications 
director, Associated Credit Bureaus of America, and Mrs. Marion 
Dickey, St. Louis Hostess Co. 


Ellis Richards Selvage Lukin Shilling Erickson Lusk 


ADVERTISING BRASS~-This group of advertising execu- Philip Lukin, v.p., Lawrence Fertig & Co.; Alynn 
tives gathered at the two-day New York sales con- Shilling, advertising director, National Distillers; 


ference of National Distillers Products Corp.: James 
H. S. Ellis, president, Kudner Agency; Fletcher D. 
Richards, head of the agency of that name; James 
P. Selvage, Selvage, Lee & Chase, p.r. consultant; 


George A. Erickson, executive v.p., Doremus & Co.; 
and Robert E. Lusk, president, Benton & Bowles. 
All the agencies handle brands of National Dis- 
tillers Products Corp. 


Nevergole Ullman Becton Gloeckner 
Hoke Mayer 


SEMINAR LEADERS—Among leaders of Eastern Industrial Advertisers’ 
Jan. 11 seminar in Philadelphia were: Henry Hoke, editor and pub- 
lisher, The Reporter of Direct Mail Advertising, Garden City, N. Y.; 
Edward N. Mayer Jr., president, James Gray Inc., New York, and 
four EIA officials: Mack Nevergole, director and chairman of pub- 
licity for the seminar, and Roland G. E. Ullman Jr., president, both 
EASTBOUND, WESTBOUN il It all depends which way The two-label bottle of Early Times-Old Forester, of the Roland G. E. Ullman Organization; and the seminar co-chair- 
traffic is moving, which side of this Brown-Forman shown being erected, is 40’ tall. Gaess Outdoor, men, George T. Becton, Lincoln P hoto-Engraving Co., and F. H. 
Distillers Corp. spectacular is seen by drivers leav- Westwood, N.J., is the plant operator. Gloeckner, T. A. Winchell & Co. 
ing or approaching the Lincoln Tunnel, New York. 


~ > 
ee 
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Lund Power Campbell — Woodward Bagge Peters King Griffin 


PARLOR ITEM—“Clean enough for your living room,” says the legend 
on this auto show display for the 1955 Chevrolet, here being ex- 
amined at the Chicago show by R. D. Lund, assistant national sales 
promotion manager, and W. G. Power, advertising manager, Chev- 
rolet; and Colin Campbell, Campbell-Ewald Co. account executive. 


AIR COLONELS—F ree & Peters, station representative, 
presented two of its annual “Colonel-of-the-Year” 
citations for “outstanding personal development and 
sales performance” to Arthur Bagge, Chicago, the 
company’s midwestern radio sales manager, and 


Lon King, Detroit, tv account executive. The awards 
were presented by H. Preston Peters, president. 
Also shown are Russel Woodward, radio exec. v.p., 
and Lloyd Griffin, tv exec. v.p. It was the first time 
dual awards were made, 
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publication. 


1953 figure. 


Our worth as 


Advertisers placed us at the top of the list 
with 755,929 lines of accumulated advertis- 
ing during the first 11 months of 1954. This 
is 91,912 lines over the nearest lineage com- 
petitor and 94 pages greater than our own 


Youthful growth? Hardly. 
hundred year milestone for us. 


. in the top farm 


1955 is the 


a farm publication rests on 


THE NATION’S LINAGE LEADER 


Offers More Selling Power for Your Farm Advertising Dollar 


Offers and delivers it! In Wallaces’ Farmer 
and Iowa Homestead you get your sales 
story into the homes of a big part of the best 
farmers in the country . . 


a proved editor-reader relationship. This 
sound publishing policy pays off. 

Advertisers spend the most in Wallaces’ 
Farmer and Iowa Homestead because we 
give them more to work with. They get sales 
power generated by farm editing that 
arouses the “this applies to me” feeling .. . 
that encourages action by its objective, time- 
ly approach to Iowa farmers’ problems. 

Here is editing with the authority of a full 
time staff of trained farm journalists. 


This leadership is no ponderous burden. It 
carries no implication of painful responsi- 
bility. Frankly . 


Thanks for your vote of confidence! 


. it’s wonderful recognition. 


Published by Wallaces’ Farmer and Iowa Homestead . . . . 


Leading Farm Publication in Iowa .. . 


. Des Moines, Iowa 


Circulation Means 
Sales Power 


A good many times though the corre- 
lation isn’t so close. 


And this arouses thought: Ever get 
irritated with the way some folks kick 
around figures that deal with circula- 
tion? It’s enough to drive a junior 
space cadet crazy, and force a media 
buyer into having another double 
Martini. 


Well, you can quote these figures, 
tear out the page and place it in your 
farm facts file . . . for you'll never 
read or hear them said any differently 
from Wallaces’ Farmer and Iowa 
Homestead. 


Anyway not until our circulation 
changes. 

Our average net paid circulation was 
over 308,000 every issue in 1954. In 
each subscriber family there are 3.69 
people. 2.91 of these are over 12 years 
old. 


The Census Bureau said our farm 
families had better than twice the 
income of the average U. S. farmer. 
And over one and a half times that 
of the eight northern states average. 


Checked by the Advertising Re- 
search Foundation, this circulation 
proved to be 91% on farms. 3% more 
owned farms operated by others... 
3% more were business and profes- 
sional people and the balance of 3% 
divided between skilled and unskilled 
workers, and retired people. 


Spread evenly over Iowa and deliv- 
ering an effective concentration in the 
close-in counties of neighboring 
states, Wallaces’ Farmer and Iowa 
Homestead circulation adds up to 
statewide local farm market coverage. 


You just can’t get better support 
than this for your sales and dealer 
organization. No other farm publica- 
tion attempting to serve these farmers 
can deliver even half the farm sales 
influence. 


Subscriber influence generated by 
this powerful circulation is first rate! 


When asked by interviewers of the 
Iowa State College Statistical Labora- 
tory, “which farm publication do you 
depend on most for information about 


jects, 44% of the farm operators said, 
“Wallaces’ Farmer and Iowa Home- 
stead.” 

This is better than 5 to 1 over the 
next best publication. And the survey 
was conducted on the basis of 98 
counties out of 99. 

All these figures are from reliable, 
outside independent sources and are 
available to you on request, on your 
company letterhead. 

Any questions? 
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Off the Cob... by George 


How many weeks is a copy of WF&IH 
(with your ad in it) kept around the farm 


home? Starch finds that 74.6 percent of 
our readers keep the paper two weeks 
or more. Fifty seven percent keep it four 
weeks or more. 

* * * 


If a farmer doesn’t have any hogs, 
and still reads a hog feed ad, how 
much value does his vote add to a 
reader-interest score? 


* * * 


In a market analysis by WF&IH, reader- 
ship of a hog feed ad is broken down into 
three classes: farmers with no hogs; 
farmers with a few hogs; farmers with a 
lot of hogs. The third class is the one 


that counts. 
* ok * 


Same program with food copy. If 
there are two folks in the family, is 
the women’s vote worth as much in 
the readership score of a food ad as if 
there were four or more hearty eaters 
around the table? 

* * * 


When a farmer opens up his farm paper, 
he wants information on farming methods 
for his particular county. He also likes to 
see pictures of other farmers he knows. 


* * * 


In WF&IH, Starch found that 71.2 
percent of the readers had seen in the 
paper pictures of farm people they 
knew personally. 
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You've seen this Census of Agriculture map before. It’s of the U. S., each state 
sized to its amount of farm income. Iowa, you'll note, is where Wallaces’ Farmer 
and Iowa Homestead carries your sales message into the homes of more than 
9 out of 10 of the best farmers ... to those who have the income to buy your 


product. 


These same farmers prefer Wallaces’ Farmer and Iowa Homestead 


better than 5 to 1 over all other farm publications as their most depended on 


source of helpful farming information. 


Dealers Are No Dopes ... They 
Make or Break Your Profit 


Never under-rate a dealer. In the final analysis he is your last station on 


your pipeline to profit. 


Miss the boat at this station and you’re sunk. Give your dealer a bad lot 


of merchandise and you help him ruin customers for repeat business. 


But give 


him a quality product backed by sound sales support and he’ll move merchan- 


dise.. 


Ever been a party to asking Iowa 
dealers who depend on farm trade, 
where advertising can be placed to 
get real action at point of sale . 
that helps them move merchandise 
and sell service? 


These are questions your advertis- 
ing should supply the answers for. 


Ask them sometime: “Which publi- 
cation edited for farmers helps you 
sell the most merchandise?” 

In nine different surveys made by 
nine manufacturers and distributors 
in varied categories of business, their 
dealers gave Wallaces’ Farmer and 
Iowa Homestead 56.1% of their pref- 
erence votes as their most effective 
sales helper. The next best publica- 
tion (a sectional) rated 13.8%! 

One distributor for farm 
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. keep your sales curve up, and keep it black. 


ments checked his ‘dealers for the sec- 
ond time in five years and found that 
Wallaces’ Farmer and Iowa Home- 
stead had gained 12.3% in preference 
with a vote of 69.5% over the second 
place (a sectional) vote of 10.2%! 
(A Sunday newspaper got 9.4% while 
three alleged nationals rated 7.1%, 
4.7% and 2.3%.) 

This local selling-pulling power 
dealers feel through their cash reg- 
isters is important. It means the dif- 
ference between a volume account and 
one “just doing business” for you. 

Dealers experience this sales help 
as a result of strong reader prefer- 
ence for Wallaces’ Farmer and Iowa 
Homestead. As one farm operator 
said in a letter to the editor: “reading 
your paper is like talking across the 
fence to a neighbor who has encoun- 
tered and solved only a week ago the 
same problem I have now.” 

Dealers find this attitude helpful 
when they take advantage of it with: 
“As advertised in Wallaces’ Farmer 
and Iowa Homestead.” 

It helps dealers the most because 
the publication means the most to his 
customers. 
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Although there are many ways of measuring a publication’s 


advertising effectiveness, there is no yardstick that is more 


positive and accurate than the volume of advertising placed 


by America’s leading companies and advertising agencies. 


And since advertising goes where advertising pays, Business 


Week for the past six consecutive years has carried more ad- 


vertising pages than any other magazine measured by 


Publishers Information Bureau.* 


mS 6 BUSINESS WEEK 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 


AMcGRAW-HILL PUBLICATION 
*P. 1. B. does not include trade, industrial or technical publications. 
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PUBLISHERS INFORMATION BUREAU RECORDS SHOW 


BUSINESS WEEK FIRST IN ADVERTISING PAGES 


_ SATURDAY EVENING POST 


S. NEWS & WORLD REPORT 


1,673 


ee baw 


ee ee 


This record of advertising achievement is the result of Business Week’s consistent ability to deliver your ad- 
vertising to the men who initiate, specify and approve buying action...management men. And, Business 


Week reaches a higher concentration of management men—at lower cost—than any other magazine in its field. 
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Calls Eye and Ear Man’‘s 
Notes on Gifts Inspiring 

To the Editor: Preachers being 
preachers, and Christmas being 
Christmas (since some of the 
boys, in the advertising fraternity 
succeeded in moving it from Nov. 
1 through Dec. 25, instead of from 
Christmas through Epiphany, 
where it belongs!)—I just got 
around to reading in my favorite 
publication named ADVERTISING 


Your New Idea 
may be 2,000 years old 


Putting a new twist to it may still 
make it work. The samples we are 
JAY P. glad to send may show you how. 


WALK aovertisine TYPocRaPHY 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


Ace Dr. Norman Vincent Peale’s 
“Inspiration for Advertisers...” 
in the Dec. 6 issue. 

Since you state, in the subhead 
paragraph, this is a “partial text,” 
I feel something important is miss- 
ing which maybe the good old 
American Doctor said, but which 
wasn’t printed. 

He speaks of “crisp, pristine, 
American air.” Later: “a good 
old American motor.” Again: “the 
most lovely banner that was ever 
thrown to the breeze.”’ He has sev- 
eral more statements quo.ed of 
like sentiment. 

That is why it seems to me there 
may have been a significant omis- 
sion in the third-from-last para- 
graph, column two, Page 62: 

As printed: “You repeat again 
that great old passage out of the 
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all other North Carolina metropolitan 
areas in construction gains 
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STORE SALES 
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all other cities in Fifth Federal Reserve Dis- 
trict in department store sales gains. 


BANK DEBITS 


10 4 GAIN 


POSTAL RECEIPTS 2 VA GAIN 


Sources: U. S. Govt. Reports and Local U. S. Post Office 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM | 


JOURNAL se SENTINEL 
ee pri Meo hl Prong ate 


TWIN CITY 


good old Book, 
meek, 4 * 

Shouldn’t it—for rhythmic, the- 
ological, and patriotic purposes, 
perhaps—have read: “You repeat 
that great old American passage 
out of the good old American 
Book ...”? 

Having written this, I think I’ll 
go and “sink into a soft, good, 
American bed.” 

Frankly and honestly, I thought 
there was a whale of a lot more 
down-to-earth Christianity in the 
piece of The Eye and Ear Man, 
“Christmas Is A-Comin’ and Here’s 
Some Advice on Gifts.” Now that, 
in my humble opinion, really was 
inspiring to read! 

Rev. Witr1am M. HuvnrteR, 

First Presbyterian Church, 

Robinson, II. 


People Do Like Ads: Quotes 
Book to Back Shelley 


To the Editor: In the Jan. 3 
issue of ADVERTISING AGE, you re- 
port a talk by Warner S. Shelley, 
president of N. W. Ayer, to the 
New York Advertising Women’s 
training course, in which he ad- 
vanced the revolutionary view that 
the public enjoys advertising [the 
speech appeared in AA Nov. 1 
1954]. 

It may interest ADVERTISING AGE 
readers to know that this “revolu- 
tionary view” backed up with tests 
is given in “Color for Profit,” by 
Louis Cheskin, published by Live- 
right, New York, 1951. 

The following is from “Color for 
Profit,” Page 26: 

“When 210 persons were asked 
whether they bought magazines 
for the articles, the fiction, or the 
ads, 112 said articles; 94 said fic- 
tion; and four said ads. However, 
in spite of the common opinion 
that people are not interested in 
ads, facts proved otherwise. Dur- 
ing the war, a magazine was of.- 
fered a group of soldiers in twe 
types of editions, the regular issue 
and a special overseas edition from 
which the ads were eliminated 
Out of 300 men, only two wanted 
the overseas edition without the 
ads. 

“In other words, people are not 
aware that ads have much psycho- 
logical and social significance to 
them. Consciously many people 
buy magazines for the fiction and 
non-fiction; unconsciously they 
buy certain magazines because of 
the ads. It is evident that to ask 
people whether they value the ads 
is meaningless and wasteful ef- 
fort. 

“Another study showed that in- 
dividuals who claimed that they 
were not influenced by advertis- 
ing, unconsciously bought only 
widely advertised products. Their 
Conscious minds rejected adver- 
tising, but their unconscious be- 
havior was influenced by it. 

“A number of experiments dem- 
onstrated how images emerged 
from the unconscious through an 
associative process, but that a 
mere question did not provide the 
appropriate association factor or 
incentive.” 


‘This is the 


JOSEPH ENGLET, 
Color Research Institute of 
America, Chicago. 
o + . 
The C. M.'s ‘Pairs’ Bring 
Retorts from Readers 
To the Editor: Having read, in 


ADVERTISING AGE for Jan. 3, The 
Creative Man’s comments (I’m 


‘afraid they were rather picayun- 
ish) about the use of “two pair” 
| by Faultless in an Esquire ad, I 
think it is fortunate that C.M. was 
not among those present at Gettys- 
burg on that far-off day when Old 


Abe distinguished himself by de- 


livering his now famous address 
of the same name. 

For Mr. Lincoln definitely got 
off on the wrong foot by begin- 
ning his speech “Four score” in- 
stead of “Four Scores.” I expect 
the snort of derision from the Cre- 
ative Man over that boner would 
have sent the none-too-poised 
President scurrying back to his 
seat in confusion and embarrass- 
ment, and the world would have 
been deprived of his otherwise 
flawless address. 

In his own field, I would bet 
that even The Creative Man has 
had an occasional lapse, perhaps 
calling an ad a “two-column” ad 
instead of a “two-columns” ad. 
Later, on realizing his error, I 
imagine the C. M. chuckles as he 
thinks how even the most pedantic 
individual can be tricked by the 
easy jargon of his trade. 

One advantage he does have. 
Doubtless he is the only one in 
his circle of associates who can 
take a “two weeks” vacation, 
while his colleagues have to con- 
tent themselves with a_ shorter 
“two-week” respite. 

But in a poker game with some 
of his cronies, I conceive he might 
have certain problems. For in- 
stance, after some spirited betting, 
which has caused all but C.M. and 
one opponent to drop out, the pot 
is in the neighborhood of $100. 
After C.M. has called, his oppo- 
nent lays down his hand and says, 
“I’ve got two pair.” C.M., with a 
pair of kings, and nothing else, 
says, “I’ve got kings. How high is 
your pair?” His opponent suspi- 
ciously says, “I said I have two 
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pair,” and reaches for the pot. 
C.M. judiciously waves a long in- 
dex finger and says, “Ah, ah! ‘Two 
pair’ is open to more than one in- 
terpretation, since it is not explicit 
and does not necessarily, in the 
absence of the ‘s’ from the noun, 
indicate more than one pair. 
Now, if you intended to convey the 
impression that you had more than h 
one pair, you should have stated 
clearly, ‘two pairsss,’ so that...” 

Thud! With no little dexterity 
and more than adequate force, his 
opponent neatly dispatches C.M. 
by a blow on the cranium from the 
chip rack, gathers up his money, 
and says, “I shouldn’t have hit 
him with the rack. I should have 
used my old one-two punch.” Then 
he corrects himself, “...my old 
one-two punches.” 

RicHarpD C. SMITH, 
Advertising Manager, Rural 
Electrification Magazine, 
Washington, D. C. 

7 

To the Editor: Now comes The 
Creative Man (AA, Jan. 3) find- 
ing fault with Faultless for a mi- 
nor colloquialism in the headline: 
“Buy him two pair—.” The C.M. 
should have taken a peek at a 
Merriam-Webster: “PAIRS; after 
a numeral, formerly, and now, 
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Large 224-page magazine with around a 
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Weekly newspapers. . 
45 Parade newspapers. 


Send for your free copy of a new factual study of newspaper 
Write to: Promotion Department, The Courier- 
Journal, Louisville 2, Kentucky. 


supplements. 
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sometimes, PAIR.” 

Hear is another argument for 
“rapid reading.” He wouldn’t of 
saw it if he had of been reading 
rapid. After all, that’s the way 
people talk. 

Speaking of peeking, over on the 
next page-—just across the gutter 
—Kenneth B. Butler is discovered 
taking a peak over the shoulder of 
a production man. Now, shoulders 
have peaks, and heads have peaks, 
and, without reference to produc- 
tion men, the picture would be a 
lot clearer if Prof. Butler would 
explain whether he was taking a 
peak over a peak, or merely tak- 
ing a peek over a peak, since it’s 
fairly certain that he was not tak- 
ing a peak over a peek, because 
hardly anyone can do that any- 
more nowadays. 

JOHN EVANS, 

Argus Publishing Co., Chicago. 


‘Wild Statement’ Is 
Unacceptable to Him 

To the Editor: For a long time I 
have enjoyed ADVERTISING AGE 
and its outspokenness for good ad- 
vertising. 

In the Jan. 3 issue I read in your 
Voice of the Advertiser column the 
following from F.M.F.: 

“Any normal, broad-minded, 
intelligent person takes nudity as 
a matter of course in advertising 
these days, looking upon the beau- 
ty of the female form as a work of 
art and attractiveness.” 

To my way of thinking, the 
above wild statement is not ac- 
ceptable to thoughtful, decent ad- 
vertising men and I am surprised 
at AA’s lack of responsibility in 
publishing such a statement with- 
out as much as a comment. 

NorRMAN S. JACQUES, 
Elm Grove, Wis. 

The Voice of the Advertiser is 
for readers, not editors. We print 
letters we think are interesting, 
without regard to whether they 
mirror our feelings or beliefs. We 
comment on letters only to supply 
background or to clarify a point. 


Rates Can't Cover, Williams 
Says of P.O. Operation 

To the Editor: You had an in- 
teresting editorial in your issue 
of Dec. 20, headed: “One Way To 
Cut Post Office Costs.” 

In the second paragraph you 
point out that the Post Office does 
a business of $3 billion a year and 
employs 500,000 people with 40,- 
000 “branch offices.” 

If a private business were han- 
dling the Post Office Department, 
do you think they would dare con- 
tinue 40,000 outlets? Compare the 
Post Office Department and its 
volume of business with the Great 
Atlantic & Pacific Tea Co. opera- 
tion—could they do anything like 
they are doing if they had to have 
40,000 different stores? 

It is a matter of public policy 
which continues more than 40,000 
separate post offices and it is con- 
sidered in the public interest. How 
can the users of the mail ever pay 
enough in the way of postage rates 
to take care of that kind of ex- 
pense? 

CRANSTON WILLIAMS, 

General Manager, American 

Newspaper Publishers Assn., 

New York. 


Cleverness Okay as Real 
Contribution, Reader Holds 
To the Editor: I was interested 
in The Creative Man’s comments 
about Mr. Muntz and his advertis- 
ing (Jan. 3) ... we love his adver- 
tising too, because as long as he 
keeps doing it, cleverly advertising 
himself instead of his products, as 
he has in the past, with such things 
as: “I want to give ’em away, but 
Mrs. Muntz won’t let me,” his com- 
petition isn’t felt. 
A better headline for the ad 


you publish might well have been,; Laughlin of the Kraft Foods Co. 


“Look What TV Has Done to 
Muntz”! He had to close his outlets 
here in Chicago, sell his large 
screen sets at a sweeping discount 
to anyone who would take them, 
and defend himself against his 
creditors. 

We’re sorry to see an advertiser 
go overboard for cleverness to the 
detriment of his product. Reader- 
ship of these ads has always been 
high, but the believability some- 
how seems to be lacking and I, for 
one, don’t vote for cleverness when 
it doesn’t contribute to the sale 
or promotion of a product. 

WILLIAM E. SPROAT, 

Vice-President, J. R. Pershall 

Co., Chicago. 


Cites ‘54 Work of NIAA Unit 


To the Editor: In the interest 
of accuracy, for obviously selfish 
reasons, and on behalf of a group 
of highly specialized professional 
people known as industrial adver- 
tisers, I must call your attention 
to an omission in the comprehen- 
sive and almost complete review 
of 1954 advertising by John 
Crichton in the Jan. 3 issue of AA. 
It occurs under the heading RE- 
SEARCH which starts: “It was a 
quiet year in research.” 

One item of significance to in- 
dustrial advertising might well 
have been added: “The Industrial 
Advertising Research Institute of 
NIAA issued two major studies, 
one on budgets and one on inquiry 
handling; practical criteria for 
judging industrial advertising re- 
search and an abstracted bibliog- 
raphy of published information on 
the handling of inquiries.” 

May I also take this opportunity 
of thanking Ad Age for contribu- 
ting mightily toward my adver- 
tising knowledge by creating a 
Monday night reading habit that 
can’t be beat. Best wishes for 
continued prosperity throughout 
1955. 

GENE WEDEREIT, 

Chairman, Industrial Adver- 

tising Research Institute, 

Cleveland. 


Hope for 1955 


To the Editor: My wish for 
1955: That writers will write more 
sense and less nonsense. 

That they will stop using the 
word “only” before any price tag. 

That they will stop writing: 
“The big 16 ounce bottle.” 

That they will stop using the 
phrase, “the large economy size.” 

That copy men will do more 
thinking before they do more 
writing. 

That, although imagination is 
the first law of creation, it is not 
good judgment to imagine the im- 
possible, for there is such a thing 
in copywriting. 

That, in this world, none of us 
is as smart as he thinks, and the 
other fellow isn’t as dumb as we 
expect him to be. 

And don’t forget what Lincoln 
‘aid: “You can’t fool,” etc. 

J. H. NEWMARK, 
Miami Beach, Fla. 


Kraft Censure Unmerited, 
Reader Believes 

To the Editor: I have read with 
utmost interest Mr. Bedell’s article 
which appeared in AA Dec. 13. 

True enough, at times some ad- 
vertisers are prone to magnify and 
greatly exaggerate their claims. 
The Kraft copy to which he refers 
does not, in my opinion, warrant 
such sharp criticism. The headline 
could be construed, depending on 
the reader’s type of mentality, as 
somewhat misleading if he chose 
to do so, but the ad in its entirety 


is not misleading and has the kind | 


of selling punch that moves mer- 
chandise off dealers’ shelves. 
Brother Bedell is making a 
mountain out of a molehill in his 
analysis and knowing John Mc- 


as I do, I would be most hesitant 
at any time to question his judg- 
ment on a thing of this kind. I’m 


copy before it ran. 

With the Christmas season just 
behind us, it might be well to re- 
member these precious words 
from the Book of Matthew— 
“Judge not and vou shall not be 
judged, condemn not and you 
shall not be condemned, forgive 
and you shall be forgiven.” 

J. H. Sawyer Jr., 

Sawyer-Ferguson-Walker Co., 

Chicago. 


Found 25-Year Roundup 
‘Enthralling’ 


To the Editor: Last night I ex- 
pected to read my ADVERTISING AGE 
in the usual hour to an hour and a 
half, but I couldn’t stop quite that 
quickly. 

The “Twenty-five exciting 
years” in the feature section kept 
me enthralled. Having read or 
worked with some of the adver- 


‘talk about and to spot in the obit- 
assuming that John approved the’ 


maz 
{ =eape 
watt 
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tising greats during the past 20|uary paragraph. 

years, I was especially interested| Congratulations on a great job. 
in seeing whom you selected to BERNARD J. GROss, 
Weiss & Geller Inc., Chicago. 


oe alti are and bu 
_in the Toronto A.B. 


“A large portion of our business in the growing 
Pacific Northwest comes from the Tacoma mar- 
ket,” Mr. Carter says. “And because it is individual 


... says Albert J. Carter, 
Territory Manager, Seattle Office, 


WESSON OIL and SNOWDRIFT SALES CO. 


and distinct from any other market, we request and 


expect advertising coverage in Tacoma as well as 
in Seattle. 
merchandising promotions simply do not reach 
Mrs. Housewife in the Tacoma area.” 


e 


(From MEDIA RECORDS, first 6 
months 1954 for Canadian and 
U. S. evening newspapers) 


One of 7 evening 


Fifty’ list. 


ALWAYS 
in the 


“FIRST FIFTY” 44. Cincinnati Post a 


on the Pacific Coast, 
2 in the Pacific Northwest to 
oppear consistently in the * 


We’ve found that Seattle advertising and 


Syracuse Herald Journal 
Dayton News 
Akron Beacon-Journal 


Rochester Times-Union 
Tacoma News Tribune 
Louisville Times 
Miami News 

- Boston Globe 
Minneapolis Star 
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Steady Volume 
of Financial Ads 
Forecast in ‘55 


(Continued from Page 2) 
plan, Mr. Lawrence said, 47% are 
considering making additional in- 
vestments, 27% already have in- 
creased their investments. since 
joining and 95% have recom- 
mended the plan to their friends. 


The average small investor using 
the Monthly Investment Plan in- 
vests about $45 monthly; large in- 
vestors using the plan are devoting 
an average of $200 a month to it. 

The stock exchange is sending 
members a new kit on the plan, 
which contains six new suggested 
ads. All of these use one or more 
proved-readership or inquiry-pull- 
ing techniques. These include cou- 
pons, “how to” headlines, such 
words as “dividends” and “prof- 


its,’ use of such eye catching 
numerals as $40 monthly, and 
cartoons. 


Batten, Barton, Durstine & Os- 
born handles the stock exchange 
advertising. 

While Merrill Lynch is credited 
with opening 48% of the total 
Monthly Investment Plan accounts 
started in °54, that house is cur- 
rently revamping its advertising to 
emphasize services and facilities 
rather than attractions for new in- 
vestors. 


= With the market in its present 
condition, AA was told, new and 
inexperienced investors can get 
hurt if the market drops. More- 
over, with stock prices as high as 
they are today, the dividend yield 
of about 4-4%% is not as attrac- 
tive as it has been. So Merrill 
Lynch is not writing the hard sell- 
ing copy it launched in ’54. 

The brokerage house, however, 
will continue to invest about $750,- 
000 in advertising this year—about 
the same as it did in °’54. Albert 
Frank-Guenther Law is its agency. 
Between 300 and 350 newspapers 
and periodicals are expected to be 
used. 

Doremus & Co. finds the copy 
situation unchanged. Its clients 
have a varied approach to adver- 
tising, AA was told. Some feel that 
in a rising market caution is advi- 
sable; others see it as an oppor- 
tunity. 


= In general, AA was told, none of 
the agency’s clients is advocating 
any major change in advertising 
policy. Advertising prospects for 
the first half are much better 
than they were a year ago, AA was 
told. 

Most newspapers and financial 
publications agree in expecting ’55 
to equal and probably exceed ’54 
in financial ad volume. 


JOHN J. W. ERNSHAW 

New York, Jan. 18—John J. W. 
Ernshaw, 87, founder and retired 
head of the old Ernshaw & Lent 
Co. agency, died yesterday after 
a short illness at his home in 


Patton 


Moore 
Ardizone 


MacLean 
SCRIPPS-HOWARD CONCLAVE—Group 


Katterjohn Seamon 
Powers 


discussion leaders for the 21st 


annual retail conference of Scripps-Howard Newspapers discuss 
the meetings, held in Chicago Jan. 13 and 14, with H. H. MacLean. 
head of the retail division. The group also includes Arthur Ardi- 
zone, Cleveland Press; Frank Powers, Knoxville News-Sentinel; 
Frank Moore, Houston Press; Melvin G. Patton, Pittsburgh Press; 
Franklin E. Katterjohn Jr., Evansville Courier & Press, and Mayo 
Seamon, Newspaper Printing Corporation, El Paso. 


Plane Crash Kills 


Two Advertising Men 


CuHiIcaco, Jan. 19—Ice on Lake 
Michigan today still blocked the 
search for the body of W. Herbert 
Kight, 57, Columbus, O., agency 
head, whose light plane plunged 
into the lake Monday. Mr. Kight 
and John R. Coram, 28, an account 
executive with Kight Advertising, 
were killed en route to Chicago as 
the plane crashed six miles short 
of its Meigs Field destination. The 
pair were reported on the way to 
the Newspaper Advertising Execu- 
tives Assn. meeting here. 

The Kight agency was founded 
15 years ago. Previously Mr. Kight 
had been with Wheeler-Kight & 
Gainey, also in Columbus. Mr. 
Coram, formerly advertising man- 
ager, Central Ohio Paper Co., had 
been with Mr. Kight for the past 
two years. 


EDWARD H. WADEWITZ 


RACINE, WIs., Jan. 17—Edward 
H. Wadewitz, 76, founder and 
board chairman of Western Print- 
ing & Lithographing Co. here, died 
Jan. 15 at St. Mary’s Hospital, 
Rochester, Minn., after about six 
months’ illness. 

His firm is one of the biggest 
job printing and _ lithographing 
firms in the nation and the world’s 
largest publisher of children’s 
books and games. Wholly owned 
subsidiaries include the Whitman 
Publishing Co. and the Western 
Playing Card Co. here. 

Mr. Wadewitz founded West- 
ern Printing & Lithographing in 
1907, leaving a job as bookkeeper 
in a hardware store. The company 
has plants in Poughkeepsie and St. 
Louis, as well as Racine, and of- 
fices in New York, Beverly Hills 
and Atlanta. He was a director 
of Walt Disney Productions, S. C. 
Johnson & Son, Walker Mfg. Co. 
and the First National Bank & 
Trust Co. In 1939-40 he was pres- 


Montclair, N. J. He had been re-| ident of the Lithographers’ Na- 


tired from business for many 
years. 
GEORGE E. BARTON 


NEw York, Jan. 18—George E. 
Barton, 84, founder and former 
head of the Amsterdam Advertis- 
ing Agency, died yesterday at East 
Dennis, Mass., where he had re- 
sided for the past three years. He 
retired from business in 1938. 


CLYDE A. FELLOWS 


PITTSBURGH, Jan. 


17—Clyde A. 
Fellows, 56, editor of “Sales Rec- 
ord,” internal sales publication of 
the Westinghouse Electric Corp., 
and veteran advertising man, died 
Jan. 14 while en route to work. 


tional Assn. He was a founder of 


dation. 


bor Lithographic Technical Foun- 


‘J. BURNIE SMITH 


LONDON, ONnT., Jan. 18—J. Burnie 
|Smith, 75, retired advertising ex- 
‘ecutive, died here Jan. 8 after a 
long illness. Mr. Smith was man- 


|ager of the London Echo from 1929 | 


/until his retirement two years ago. 
/He had been advertising manager 
lof the London Advertiser and 
Joined the advertising department 
of the London Free Press when the 
Advertiser was amalgamated with 
that paper. He was an organizer 
and charter member of the London 
Advertising and Sales Club. 


RAYMOND W. CLARK 


CuIcaGo, Jan. 18—Raymond W. 
Clark, 62, since 1933 an advertis- 
ing representative on the Chicago 
staff of Puck—The Comic Weekly, 
died this morning at Evanston 
Hospital. He had been hospitalized 
since Nov. 12 with severe heart 
illness. Formerly a Colgate-Palm- 
olive Co. district sales manager, he 
had earlier been western adver- 
tising manager of Liberty and a 
national ad representative of the 
Chicago Tribune. 


GEORGE G. JOHNSON 

Cuicaco, Jan. 18—George Gil- 
bert Johnson, 47, Chicago adver- 
tising manager for A&P Food 
Stores for the past three years, 
died Jan. 15 at his home in Evan- 
ston. He had been with A&P for 
20 years. 


THOMAS L. McCANDLESS 

CLEVELAND, Jan. 19—Thomas L. 
McCandless, 59, partner in the 
transportation advertising compa- 
ny, Mitchell, McCandless & Klauss, 
died Jan. 13 in St. Vincent Charity 
Hospital here. Before 1943, when 
he helped organize Mitchell, Mc- 
Candless & Klauss, Mr. McCand- 
less had been a salesman for Stern 
Advertising Co., which the three 
associates bought. 


LEONARD P. ELLIOTT 

CLEVELAND, Jan. 19—Leonard P. 
(Pat) Elliott, 53, advertising man- 
ager of the Cleveland Union Lead- 
er, died Jan. 16 of leukemia. 

Mr. Elliott worked for the 
Cleveland Plain Dealer as adver- 
tising salesman and part-time 
sports writer before joining the 
CIO paper in 1930. He was one of 
the early members of this city’s 
No. 1 local of the American News- 
paper Guild. 


WENDELL P. MILLIGAN 

NORWALK, CONN., Jan. 19—Wen- 
dell P. Milligan, 66, former pub- 
lisher of the Norwalk Evening 
Sentinel, died at Fort Lauderdale, 
Fla., Jan. 13, of a heart attack. At 
the time of his death, he was en- 
gaged in the real estate business in 
Florida. 

Prior to his activity in the Con- 
necticut newspaper field, Mr. Mil- 
ligan was director of advertising 
of Motion Picture World, New 
York. The Norwalk Evening Sen- 
tinel ceased publication in 1946. 


H. NELSON JACKSON 

HARTFORD, Jan. 19—Col. H. Nel- 
son Jackson, 82, former publisher 
of the Daily News, Burlington, Vt., 
and owner of Radio Station 
WCAX, died Jan. 14. He had sold 
‘the newspaper and radio station 
‘to enter the banking business in 
| Vermont. 
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Current Deals and Offers 


Listed below are a variety of offers made by advertisers in the 
Thursday, Jan. 13 issues of newspapers in ten cities. The ten are widely 
scattered geographically and are used often by advertisers as test 
markets. For that reason, ADVERTISING AcE feels that the offers listed 
here give a fairly representative sample of deals that are being offered 
by advertisers. 

The newspapers used here are the Peoria Journal, Providence 
Journal, South Bend Tribune, Miami Daily News, New Orleans Item, 
Dayton Daily News, Milwaukee Journal, Seattle Times, Buffalo 
Evening News and Baltimore News-Post. 

Since many of these offers are national and tend to appear in many 
of these newspapers on the same day, whenever an offer is listed for 
the first time all the other cities in which it appears are given. These 


Product or Store Ad Size 


offers are not listed again for the newspapers in those cities. 


Offers 


Buffalo Evening News 


Delsey toilet tissue 5x200 Four towels for $1 and two Delsey wrappers. 
Also in Dayton. 

Leader Drug Stores Page Free $1.98 bottle of Rybutol with purchase of 
$5.95 bottle. 

Reddi-Wip cream 4x160 Send in top of Reddi-Wip package, front from 
box of frozen strawberries. Price of straw- 
berries refunded. Also in Dayton and Peoria. 

Nu-Way food store Spread Free hockey game ticket with each $3 pur- 
chase. 

Mrs. Paul’s frozen concen- Page Send tops from two cans, for a pair of nylon 

trated oyster stew stockings. 

Lee’s drug stores Page Part of omnibus ad. Free bottle of Stoppette 


underarm spray with purchase of $1.25 bottle. 
Also in Dayton, South Bend and Peoria. 


Bond Upholstering Co. 


Baltimore News-Post 


2x175 Free 18-piece dinnerware set with reupholstery 
or slipcover order. 


Dayton News 


Downyflake 1-minute waffles 3x135 Buy two packages, get one free. 

Booth’s Jewelry store 2x95 Buy engagement ring, get matching wedding 
ring for $1. 

Sears, Roebuck Page Buy 25-lb. box of Soapthetic clothing deter- 
gent, get 3 lb. box free, return 25 Ib. box if not 
satisfied. 

New Orleans Item 

A&P stores Page Ford, color tv set, baskets of food given to 
those registered. 

Auto-Lec stores Page 32-piece dinnerware sets with purchases of 


gas range or refrigerator. 


Breakstone’s California-style 


Walgreen’s drug stores Page 


Sealtest skim milk 6x200 


Birdseye fish sticks 


tests, with washer-dryer refrigerator, 
appliances as prizes. Separate dealer ad same 
paper. 

Free Yardley English lavender with three 
bars Yardley soap. Part of omnibus ad. 
Weight Watcher bathroom scales with trade- 
mark from milk carton, plus $3.95. 

3x160 Send in package front, get 25¢. 


Miami News 
5x190 Solid copper saucepan for $1 plus lid from 


creamed cottage cheese package. 
Food Fair & Carls store Spread Cannon dish towel inside package of Breeze 
on detergent, also four weekly local Breeze con- 


other 


IGA stores 


Seuth Bend Tribune 


Page Chance to win $2,000 in groceries, Schwinn 
bicycle. Information carried by balloons re- 
leased from coast to coast. 


World Drug stores 


Betty Crocker angel food 6x245 
cake mix 
J. Cohen & Son gas station 2x70 


Peoria Journal 


Page Number of free offers. Free pump dispensers 
with Cashmere Bouquet lotion, free stick de- 
odorant with Jergens lotion, free vaporizer 
fluid with purchase of Kaz vaporizer. 

Send two box tops, 
refunded. 

Free Cannon Turkish towel with purchase 
of 8 gallons of gasoline. 


price of one package 


Sleep E-Z mattress 


Seattle Times 
4x175 Register to win mattress and box springs set. 


Providence Journal 
Milwaukee Journal 


No deals and offers appeared in these papers. 


Sunkist Drive 
Features Seven 
Uses for Lemons 


(Continued from Page 3) 
and August issues. 

According to Russell Z. Eller, 
advertising manager for Sunkist, 
lemonade and lemon in iced tea 
will also be promoted in the 13- 
week summer cycle if a suitable 
network tv program is available. 
If such a program is sponsored, 
two-thirds of the advertising will 
be for lemons, one third devoted 
to Valencia oranges. 

Two special four-color spreads 
will run in Life. The first, in 
‘March, will stress fresh lemons 
‘with fish. The second, in April, 
‘will feature Sunkist lemon pie. 
Plans not yet completed call for 
tie-in promotions with related 
products. 

Table seasoning uses, which have 
been promoted successfully in Life 
ads, will be the theme used in a 
schedule of 40 insertions in 10 
magazines. Five b&w pages will 


run in The Saturday Evening Post, 
January through April. A total of 
35 b&w one-third and half pages 
will run through September in a 
staggered schedule in Ebony, Farm 
Journal, Ladies’ Home Journal, 
McCall’s, Modern Romances, Pro- 
gressive Farmer, Sunset, True Con- 
fessions, and Woman’s Home Com- 
panion. 


s A continuing ad and merchan- 
dising program covering fresh lem- 
on juice in water as a laxative will 
run through October. In this peri- 
od, both Life and Look will carry 
a monthly two-column b&w inser- 
tion. 

This year’s budget is based on an 
assessment of 19¢ per packed box 
equivalent. Last year the assess- 
ment was 14¢, although it was 
raised temporarily to 19¢ last sum- 
mer to promote the big crop on 
hand. 

Foote, Cone & Belding, Los An- 
geles, is the agency for Sunkist 
Growers. 


Joy Kenworthy Joins Mathes 
Joy Kenworthy, formerly fash- 

ion and promotional coordinator of 

Schottland Textile Mills, has 


joined J. M. Mathes Inc., New 
| York, as fashion director. 
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During the week of January 8, 1955, more than 3,000,000 families used TV GUIDE. Most 
newsstands were sold out because the January 8 issue had. . 


THE GREATEST NEWSSTAND SALE OF ANY ISSUE 
OF ANY MAGAZINE IN THE PAST SIX YEARS! 


2,471,000 copies of TV GUIDE were bought on newsstands throughout the country. Total number 
of copies bought came to a new record high— 


3,032,000 


including newsstand and subscription purchases 


The record sale of this issue is the latest milestone in TV GUIDE’s steady growth in public 
acceptance. For instance, average December 1954 circulation was 2,574,000 . . . including an average 
newsstand sale of 2,012,000. 


One reason for TV GUIDE’s phenomenal success is its local coverage. TV families buy 
TV GUIDE to find out about programs on stations in their own localities. Thirty-one 
regional editions serve 111 metropolitan TV markets with program information for 
235 stations to accomplish this end. 


That’s why national advertisers in TV GUIDE get maximum local impact plus all the 
advantages of a national magazine. | 


Now is the time to join the nation’s blue-chip companies who are multiplying their sales 
with advertising in... 


AMERICA’S TELEVISION MAGAZINE 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 


Advertising Offices: 488 Madison Ave. 6 N. Michigan Ave. 302 N. 13th St. 821 Market St. 


Plaza 9-7770 RAndolph 6-9470 LOmbard 3-5588 YUkon 2-0166 


Bete Paes Ce ee iO iis i. fa SAWS gene aes i . ‘ Re ip Cae go ay lb a Stud age ed Ss Yar : % es aby 48 % - “Wat ‘ ee 2 4 sis 5 1 
$14 RS peRPeSh! LAH ing Soft MS, i) sy Fe Pee A aes | a, P55; ery et A, sei tse ee cE ee ig Ae ap ae cs 4 Me! ee ee Y ; : eae Pain in Rta sibaed. bree of 
Fiala. eA ied BAe SSO Cor be Ss GE AEC oi detalii as LF a LS ae ee A pa oer sn Ay Fee Oe Se ey ae a Ata es Lake Ge! PRL SEN ICE bP Re Vee Lad lee INA aces GN ad eS Mri Aee RT Res epee ar Woe pelea ak f PTE cial. oh ate pA oe 
> Ss SG Tes ry Ta po rot . < yn OE PE ke mE (we oe ok 1 ae SUE aie een “ea Tt ae pork We J YE UPR ART Rt ee hr GP Ie aS OL ER TR Gard me % to 2 ~ 78 het os are sy Fac «ge ae + 3 bX KAD CI UE Oh eos 
‘Is 3 Spe ME oak Ming xg ot eh c <5 ¥ 2 a 4 ey Ca¥ ) eh ay * 7 meee? Uh 3 SSE ee Noe ae ‘cd SU ae ree ean Bee 
PRS re > py? On no Sere riiet cof bi BPE Sak leet a S$. Reet 2 a ‘ ay peed “8 Se SE See me aan : . are Ocal stm ia KY; é ; i i RY : 
aes ad oh Di | ee Ms Mats as. Re ho gg o 4 ciety ROFL \ Sf Py Aah, + "y dpe rice pie Sees od Sel ce Sa ot ene ay 5 . ¥ ee CARS te Sam ye eG Ms ka? je eR ARES e Riek " 
pe + = ne ¢ <f aa rem ERE Ce ae of ee oe ay | ae F fad eas Ps hae ond i a Cs ,> ie os vee ne ey = ¥ et: % ‘ ziauet CSN pam aey oe ? oe Sh Wiehe Ae 8 
y Jigs tL a Sa ae '« 0 hee Ne % 7 Says oe ye Meet oe oe ef Lg eee ee aad EERE FTES sie pee Na: shee tae Os Dy CE Ear Lee NEA ehh fle ote ie yar ASS 3 . i 
4 # ce #4 NM 4 ae * a os, » +f in Ae Ps: ne a) 4 ee “ a. 42% r tee wae Sak eo Bre ea ee e Pane ~ ¥ ¥ a 3 3 . ‘ 
retin +a a igs SAAR coke Cog Ta <n ed gree oa “4 +) i AGN mene tee mB gS TFN 1 Se A eae Beh eR oy, tee 2 7 oe . Rts Ad ee ee hah yt cc Sie, Ws ah oe Se ete oR eae. Bap eae era Ta Z fs td Nee a ~* aaa.” Tce ae ae Li ee ier . 
een, . r Fi pe hy ae Rh eee PA ees eV LCR eyes i res a eee eS : v ae Bae Ors Sa Se nt ie ae ee ID EK we ST AE eee 22 Ey Ate Te SRO TEY | OS Jord tite 4.0 ety , * . ; peg ey sary 
a , Z " ; : > , 4 ¥ . ek ne ys oN sce x $F alive) rt Sore (te By 
9 ‘ t ‘ : Mi - . ; : Sin sda es 
ye 
| . : es 
; i 
' 
- ' s 8 
i << 
(Sey 
te 
| : 
i 
y | ti : 
& sa 
P ‘ i eae es, 4 
oo pe. i 
24 z 3 
‘ age es Rie a3 
} j (eae 
‘ oe eo | 
‘ ee edicts 5 
Oo eer Se ie SO i 
SP ae weg es et 2. cee é 
ee Se 5 ales So. : 
} t Ease Sg ut > ia al SEAM ae i 
| i TG ‘ } 
; ne a ee ER Ry Bate ees q 
¥ ef a at <a 
ls .- » La “A ao OL! : 
fh ae ae Saar hee § 
\ 2, allie ean 
i & * i Se ' a. a abs ee 
ee - eae p “a ee ont 
| e ae a F . Ben. =~ tf 
i “* =a _ " a3 
. 3 ol oe ~ H 
4 . i H 
t 4 mes 3 Be ; oa S| 
| -. i, x. i a 
; : ; Di } 
7 Suse a as 
e ne : 
a : F ie i a hie ii a eg 
i; ‘ wi P é : ; it , 
% * ° F ... . ; ai 
z : F a : E i 
; : . <A & j ee : ; cat 
b, 3 ee 3 : 
es, ce Fi. : > a 4 ; ao , co 
ie a * 2 — Se ¥ £i H : 
% > ae “ . Be gee . ‘i Hy San Me fs 
. # P : et ; we x 
ie i . © aw i - 
ie E 4 ” ns oe rt ; r a 
Be aoa” * ee a i : ; ae 3 
a Be aan © ra Bi as es ee #3 7 ‘ i ; F 
oes ae a ‘% oe 5 —_— °° : 7 Fi = 
cee ae a % mT — Hah ; : — a” 5 
: — . 4 ; 2 a ; : ‘€ ie eau 
kK 2: be We eee iti : =A : a 
: SS ee a # wre: : # f . a i 
ae <<?“ ae s : aa ‘ figs Y =< és 
4 = iene a oa oe ; . © * 
ga Pe ee eC fees sae : . 
; : é _ * . ae ai ew . < or : i 
1 : om, aS oo ae es : ates 6 i 
. ace = ae ee ae , ay ~~ 
| Pere ie Se ei Rae. 4 ; ? 3 
Hi = cS et a be oe. eS ghia Reine 
ik 3 s oes ae Pe rs % S ” a ia 
) a ne — eS i ga : oe 3 se “ 
it ee Gi ik ds ies ees “ 3 i ; ’ od 
A Pee ss) ge Rt pica $ See Ey 
. Be es z ae S ae | <a 
SS Se eee ae * i $s — a ae ee 
pee 5 aga ee a aa ; 
B 5 ee oo oe ; : tt 
Se , Ag fF e: eS becca ic Pes ie 
.: . o ; oa : eee | ii 5 d 
e ; Bo ’ EE BSA, Detar i 
Be: oe gee ot 4 i 
ee # y ; oe : J YT 
ee e 2 ¥ ee cd thi 
ae * ae , oo # ; 
eB a ff ‘ 
- ee : ; Z : ae ae A ; fee ee fo i 
x : : ge 3 e. : ae ey, ai } 
< x Be 3 ; ita "y & i ite Ly *) j 
ms ; ee ° : ee : ’ : : 
z if Pe ee 
a . eS a ' 
i a | 
B q 
Raa semen mooraanncemennaenmenumnmencoaanarerer | 
ae meeeonaentennenennennenennesatemanmmnateenrne amma mmnenmmreomemne nee 5 
: area aeeeaentaaanuneTsmitncatencnimenoeteuememenncnn ena ene rennet nal al 
ee 
. 
‘ 
! ee 
| ‘ 
} ee 
| 
' 
| ee 
\ 
.. 
| ( 
re 
* ee 
| is 
} 
} 
* Y .; : 
ee “a : 
‘ = Hf 
Bl : ‘ a 
ose is" y 5 
nae 
; ‘ 
es ; 
+ 
ie 
4 oe 
- 
te et " - ‘ ~ j = ! “ay . § . 3 . a 
ete oe Aa pis at } eee SO Ree ee Bk eM = Pp “pte, SE ae OBE A RNG NER yee § oo (age adie” Sch oo rh erg tiie aes “pee ee oo ee gies Bile ke eee re ge F +) <8 aa. Pads ay er 
hy i ok : - aN ag 2 Ba te ek PLS ews ten pes Bea SAG a Beaks Ee in oe he eae ee On Se aes KES ESS eS CMS ere Lah Lars Be Ta SB SMe Se doh ng PN eB” EO RNS aa Ry riled mpc wid 2 %S oat Bo cies ee Ta Seals ont j 
he < ” * we yok : + % e A * . - > . cay Sey ye i +“ a a + 
mad Pig's 5. ‘yg? je f : oo vy po ) ; ee * . <suins Be. pe ee ie Gi ier < She as gine By inh pet oe “a his ® SAY ORES Gu, 4 hak , ; aes +73 ‘ 
Sie Asi eles 52 Oy eg iMG Fags ogee oy eyed. agers ee gee ae eh ie SE Bree, Lied ce SO dn he SH Cag dhe ahs 6k Aa aay Bo Petes fos” reg ae C oteg ee + Ee 5 Pes at lea Kees A a i at has ee des, ue a, Pee Be Bs Oe a 
TERPS e Sng, Te A Ge Ay Si eK. Fy Bee i Ro tte Ae pact Bf Rh Sag Mt be Site Gat, URSA oe oe Se EN SO AG i gee hg Res mn) cae ee ee a eae eR RL et eal oe ee Vereen coe. ewe - aiagh He hens ae Se 
pi 3 ks ai. tz i é Beet te ager me te 7 pee Gre res a Sd oe ae Risk weet =". OF Gitte a Cee fet easton Sale Tees . oad " e De eS uA f ah ia " we onan a Paes vo ne 
‘ale es Sep a 4 es ; mar et ee Mee} as eae! a4 “o> ee PR ain Seis: Fag ck A ee Pe, ae Ae ge 7 tery Pe i ee Py. s of Rae ee Sa tes he ee ey ee: = oe ae ie A inten ae + e 70" , Seabee day S tes 4p bps ale: Raster - — ae Seats Z o 
WOE es ee ees Sf ee, CUE eer eo bie is Oty a pete OTS BR Ae inh) oe Oe Anite Eee Mey CLS Ie a) ee gee Rie PS he Aes ea Ma iy beh are aes Bh me hE oie Mg Me Raed eas Ee ic ee Sea Fe Be MAN ay Pas QT. ht 
panna pe NE See ae Mi: Bigk bes aks PN ag Go" SE Ny Oh eG he ae ig Eo Ser te a et Tas RTS ue STE Nico, Site, tye cain woes ae fia, Se aa je nee ee Sigs BLY Tes Bee mee ot Cees 
Bs A eo ae, Ak ah hie ERD SEER ae TNE HY Oy De hd : rat we ae’ ar ae pe pe tie Re ale lel 2 ON aS eA ree 4 co Apa aan Pe a ee oO NaS epeaees ot - Writ eM See ne Fo EA MEET: 1 Se cae eee 


: ee. HS So ie me er 
eset te Mee fs or elas eae BEN Vind Ged ame Dank Dee eo co Dest oa 


DETROIT IS VIBRATING from the There s 

terrific impact that booming sales of its 

new-car models have made on produc- 

tion schedules. Output is being stepped 4 : t 7 N * 

up beyond original planning to fill 

current orders and keep dealers’ show- 

rooms stocked. In anticipation of the in Detr oit T oda ' 
greatest sales-leadership race in auto- y: 
motive history, the Big Three are pre- 


paring for all-out campaigning, and 


capacity operations. As a result, factory employment in 
Detroit has already been upped by 
85,000 in two months, and factory pay- 
«' M 4 | checks are now averaging $95 weekly! 


“DETROIT 


<” AUTOMOBILE 
‘ - in the 6-county trading area where pop- 
: yl F A R ulation is densest and business volume is 

greatest. That’s why The News carries 
C A ie A C ITY more advertising linage than the other 


two Detroit newspapers combined! 


What a market Detroit is for all 
products! And what a medium The 
Detroit News is for all advertisers! The 
A Detroit News reaches the most readers 


The Detroit News 


THE HOME NEWSPAPER 


Weekday Circulation 442,656—Sunday Circulation 549,629 ABC 9/30/54 


Eastern Office: 110 E. 42nd St., New York 17 * Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. + Pacific Coast: 785 Market Street, San Francisco, Calif. 
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Salesense in Advertising ... 


Advertising Agencies Pick Their Best of 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Several agencies have written me that 
they find it impossible to pick out of 
their year’s production one “Best Ad” of 
1954. It is their feeling, a quite under- 
standable one, that all of their output is 
representative of a 
high order of crafts- 
manship. However, I 
think it is true that in 
most agencies the cre- 
ative group is especial- 
ly proud of a particular 
piece of work, but this 
doesn’t mean the group 
is in any sense apolo- 
gizing for the compe- 
tence of its total pro- 
duction. This present article is the seventh 
of a series that will appear in this space 
for a number of weeks. 


James D. Woolf 


Young & Rubicam 

Six “finalists” were voted on before the 
Cluett, Peabody advertisement, shown 
here, was awarded the blue ribbon. You, 
too, can create an ad like this—if you 
have a college-age daughter. 

“When Young & Rubicam was asked to 
select its ‘Best Ad of ’54,’ it seemed logi- 
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Fifteen dollars down the drain| 
ieee: SH TREES 


cal to let the copywriters themselves pick 
the winner. 

“$15 Down the Drain! won on both bal- 
lots; in the initial selection of individual 
ads, and again in the voting on the six 
finalists. 

“We hope the reasons for the copywrit- 
ers’ choice are evident. At the same time, 
there’s a human interest angle to this ad 
which should be added. 

“In its original form, the ad carried a 
different headline. Not quite satisfied that 
we couldn’t do better, the copy super- 
visor took the layout home to mull it 
over. 

“He wasn’t having much luck ’til his 
college-age daughter commented over his 
shoulder, ‘How about, $15 Down the 
Drain?’ 

“Obviously the suggestion clicked— 
pretty good proof that in advertising, as 
in golf, the amateur sometimes tops the 
professional.” 


Calkins & Holden 

After you have read the following state- 
ment from Calkins & Holden you will 
agree, I think, that the agency has every 
reason to be proud of its campaign for 
Rand McNally: 

“For many years the name Rand Mc- 
Nally has been a household word—like 
Sears, Roebuck, Romeo and Juliet, ham 
and eggs. Countless maps, atlases, and 
text books have made Rand McNally 
synonymous with geography. The name is 
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COPYWRITERS’ CHOICE—The copy group at Young & Rubicam picked this Cluett, Peabody 
ad, which, in its original form, carried a different headline. The college age daughter 
of the copy supervisor suggested this one—which clicked. 
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NAME IDENTITY—Selling the name and character of the company, rather than one specific 
product or service, was considered the problem in this Rand McNally & Co. series, 
handled by Calkins & Holden. 
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PRICE STORY—The Cutex Stay Fast lipstick copy starts with price appeal, trading on the 
fact that women like to consider themselves good shoppers. Then it switches to prod- 
uct points—quality merchandise with a price advantage. J. M. Mathes is the agency. 
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so familiar that humorists have made it 
a running gag. Fred Allen stated that the 
world was in such deplorable shape that 
he was going to give it back to Rand Mc- 
Nally. 


= “The name has gone into the language. 
The advertising job, as we saw it, was to 
insure that it stayed in the language, and 
it didn’t join some of its distinguished 
(and extinguished) one-time contempo- 
raries in oblivion, such as Pears Soap, 
Sunny Jim, and Antiphlogistine. We felt 
that this called for what you might de- 
scribe as public relations advertising. It 
was simply telling the public what kind 
of people you are. It meant selling the 
mame and character of the company, 
rather that one specific product or serv- 
ice. Its logic was based simply on the 
fact that to do business and stay in bus- 
iness, you have to have friends. 

“This name identity has been especially 
important to Rand McNally. They sell so 
many abstract and unrelated services, and 
their services are so diverse, that adver- 
tising of each of them separately would 
dissipate their modest appropriation on a 
myriad of small efforts. The campaign of 
which this proof is an example has at- 
tempted to reflect Rand McNally’s repu- 
tation for accuracy and truth, and their 
sense of responsibility to their customers. 
We felt it should be extremely low pres- 
sure because we were appealing in many 
cases to educators, professional men, 
school boards, and the like. 

“Public reaction to these advertise- 
ments has pleased us very much. They 
have been selected for awards in art di- 
rectors’ exhibitions, they have been re- 
produced often in deluxe publications 
here and in Europe, and the campaign 
was included as one of the 26 advertisers 


who won the Saturday Review Award for 
distinguished advertising in the public in- 
terest. 


= “The campaign was also cited by the 
University of Oregon’s School of Journal. 
ism as an example of advertising’s ad- 
vancing role in society. A tremendous 
volume of unsolicited fan mail has re- 
sulted from the campaign, mainly from 
educators, school board officials, bank- 
ers—in short, precisely the people that 
Rand McNally wished to reach. 

“The copy was written by Elizabeth 
Wardell of this agency. The layout was 
made by Marce Mayhew, and the finished 
painting was done by Hans Erni, the dis- 
tinguished Swiss graphic artist.” 


]. M. Mathes Inc. 

“The objective of the Cutex ad we are 
submitting,” writes Robert A. Smalley, 
the agency’s copy director, “was to em- 
phasize the price advantage Cutex offers 
the consumer. In a convincing way, the 
ad had to debunk paying extravagant 
prices for lipstick—yet maintain the aura 
of glamor and luxury that a woman seeks 
in a cosmetic. 

“What the young lady is smart to ‘NO’ 
is in the first line of body copy that says, 
*‘You’re so smart to say NO.. .definitely 
NO...to paying a dollar for lipstick now 
that Cutex Stay Fast is here!’ At this 
point, the copy switches—woos her with 
all the product points that she seeks in a 
luxury lipstick. 

“This ad trades psychologically on the 
fact that every woman likes to consider 
herself a good shopper. It flatters her by 
telling her that she IS a good shopper 
when she chooses Cutex because she’s 
getting top quality merchandise at a price 
that offers a decided advantage to her.” 


Looking at Radio and Television... 


Pre-empltion Is a Healthy TV Growth, 
but Costs Need Clarifying 


By The Eye and Ear Man 


Quite a few more special events are in 
progress, wherein an advertiser with a 
special show moves in and takes over an 
established time period. In the past, the 
Light’s Diamond Jubilee, the General 
Foods Show, and the Ford Anniversary 
Show were examples of this intrusion on 
normal programming. 

Sometimes this special event comes as 
a result of private deals between adver- 
tisers, networks persuading advertisers 
to give up the time, arbitrary pre- 
emption by the networks, or a combina- 
tion of all three. Sometimes an advertiser 
welcomes the saving of a week’s televi- 
sion bills and sometimes he resents the 
interruption in his advertising continuity. 


= The particular dilemma that faces the 
advertising agencies, however, is not the 
expediency of the special events or their 
pre-emption; it is plain old money. When 
such a pre-emption occurs, should the 
advertising agency being pre-empted be 
reimbursed for its commissions on the 
time? On the talent? Both? Should the 
talent be paid, regardless of the notice 
given? 

One form of network contract states 
that the network shall have the right 
to pre-empt on a specific day in the cycle, 
and if it gives 45 days notice, talent costs 
will not be reimbursed on the ground 
that, with that much notice, no commit- 
ments have to be made. There is no gen- 
erous clause regarding agency commis- 
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sion, either. 

Many agencies, even most, have not 
signed that clause. They argue that in 
the case of film shows, the shows are shot 
well in advance and the contracts are 
uniform in specifying the number of 
weeks of original shows. In the event of 
pre-emption, the advertiser could well 
have an extra show on his hands. Forty- 
five days notice is not very much in the 
film business. Even live shows have 
weekly commitments to producers, writ- 
ers, and top stars. They lose revenue in 
this kind of a deal. 


# And what about the agencies? The 
servicing of shows and accounts is geared 
to a fixed income. An interruption like 
this means a loss of revenue which may 
be vital to the services rendered, and 
there is no assurance that these monies 
will be spent in other media. 

Battles are still being fought over these 
principles to the point of hot tempers, 
viewing with alarm, and threats of suits. 
This leads to nothing but bad public and 
personal relationships on the part of the 
networks, which are facing the possibility 
of a buyers’ market in television. Here 
are some suggested solutions to this 
problem: 

1. Strike the controversial pre-emption 
clause out of the contract. Since there 
is a revolt against the clause anyway, 
this can win good will for the networks 
and they still haven’t given up anything, 
since they don’t have it in the first place. 


The Creative Man‘s Corner... 
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product. 


But what we write sells, see?” 


Fun to Read—but Does It 
Make Us Crave Some? 


) We are always intrigued by advertising like the Jell-O campaign using ani-_ {| 
mals of various kinds—and even an octopus. The copy is fresh and bright. 
On the December ad, appropriately featuring a reindeer, it reads: 


“When I’m eating Jell-O 
I wish I were a reindeer 
... because then I could 
dress up like a Christmas tree ‘ 
and spread good cheer 

‘ in six delicious flavors.” 


This is fun to read—and must be twice as much fun to write, as well as_ § 
‘ three times as much fun to paste in a scrap book of samples. We’ve read 
every Jell-O ad in the series so far. But when we sat down to write about the 
campaign, we said to ourselves, “When was the last time we ordered Jell-O 
for dessert—or asked the wife to serve some or else?” And suddenly we were 
aware that, though we liked and read the advertising—and certainly remem- 
bered it as bright and fresh advertising—it did not cause us to crave the 


This disturbs us. It disturbs us because we know if we admit it in public a 
lot of advertising people with no imagination whatsoever will pick us up and 4} 
say, ““Ya-a-ah! Y’see? You call our stuff dull, repetitive, old-hat and boring. 


They’re not sure, of course. They think it does. And they hope it does. But 
they don’t actually know. At the same time, we have to be honest about the 
Jell-O series. And, being honest, we think it could stand some appetite ap- 
peal as well as freshness and originality. 


When fm eating Jell-O 


I wish I were a reindeer 


.deenuse then Teould 
dress up like a Christmas tree ( 
and spread good cheer 
in six delicious flavors 


s Now's the time 


| i JELLO 


| six DELICIOUS FLAVORS 
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2. Allow one pre-emption a year against 
any single time period beyond a genuine 
public service event. Public service is de- 
fined as a case of such importance that 
the networks give the time to the Presi- 
dent, for example, without charge. 

3. The pre-empting advertiser must 
assume all costs, including agency com- 
mission, on time and talent in the case of 
the pre-empted agency, as well as any 
non-cancellable out-of-pocket talent costs, 
including the cost of an entire film show, 
if necessary. 


= Most agencies will probably agree with 
this formula and it seems meaningless 


for the networks to Oppose a deal that 
costs them nothing. Advertisers will like- 
wise recognize the premium a buying-in 
advertiser must pay for the privilege of 
using television only on an occasional 
basis. 

The principle of the seasonal adver- 
tiser, the small advertiser with a once- 
a-year urge to be important, and the 
welcome break in the continuity of pro- 
gramming all argue on behalf of the 
pre-emption as a healthy development in 
the growth of television. Once the details 
of payments are agreed upon, even vol- 
untary pre-emptions will become more 
commonplace. 
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Kool-Aid, advertised thro 
Foote, Cone & Belding, leads all other soft drink 


powders in preference and in sales 
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FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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On the Merchandising Front... 


Inventory Handling Is Nex! 
Area for a Cost Check 


By E. B. Weiss 
Merchandising Consultant 

Some retailers, particularly some of the 
food supers, have made a striking dis- 
covery. They have discovered that there 
can be such a thing as the high cost of 
high turnover! And their findings could 
conceivably work to the advantage of 
some manufacturers and to the disadvan- 
tage of certain other suppliers. 

When I refer to the high cost of high 
turnover, I do not have reference to the 
lost volume, lost prestige, lost customers 
that can be traced to out-of-stock and 
under-stock conditions in a self-service, 
self-selection age. That is an old, old 
story. I have reference to the almost 
sudden realization on the part of some 


retailers that there are certain basic 
operational costs involved, whether an 
order is for one case or for 25 cases; for 
50 cases or 100 cases. These include costs 
involved in paper work, as well as certain 
aspects of physical handling of inventory. 


= The situation has been coming to light 
as large retailers have begun to study 
all of the costs involved in placing and 
handling and paying for an order for mer- 
chandise. This has become a time-motion 
study in some of its phases, precisely as 
manufacturers have been doing at the 
production level for many years. Indeed, 
some retailers, in order to put this entire 
concept within its proper frame, have 
been describing it as “a studied effort to 


determine our costs for manufacturing our 
inventory at each basic level of our 
operation.” 

At the “paper” level, alone, it has been 
found that more than a score of steps 
must be taken, not merely in processing 
an order through to the supplier, but also 
in checking it into the warehouse, check- 
ing it out of the warehouse, checking it 
into the store, etc. Even though this paper 
work is now being done increasingly by 
wonderful new electronic equipment, 
costs remain high and, in seeking further 
economies, attention is inevitably focussed 
on the very obvious principle that many 
of the cost-creating steps involved are 
precisely the same for a small order as for 
a much larger order. 

Then it was noted that, in the physical 
handling of inventory, the introduction of 
labor-saving equipment began to intro- 
duce new concepts of cost creation. This 
new equipment, in other words, was not 
being used to maximum efficiency be- 
cause it was handling lots that were too 
small—and that circumstance, in turn, 
stemmed from the basic objective of high 


Erwin, Wasey Modernizes 
Its London Offices 


When Walter Graebner left the Time Inc. organization 
in London to become managing director and European 
director of Erwin, Wasey Ltd. there, he added to the 
staff Henrion, noted designer, as director of visual pre- 
sentation. Henrion’s first task was to redesign the agency’s 
offices in Brook House, Park Lane. Some of the results 
are shown here. 
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turnover. Even hand-labor costs were in- 
flated by over-emphasis on high turnover 
—and it must be remembered that, in 
retailing today (wholesaling, too), 
inventory-handling is only now coming 
out of the hand-labor stage. 


= The retailers who are studying these 
figures are now beginning to wonder 
whether it may not be necessary for 
them to set what might be called optimum 
turnover ceilings, merchandise category 
by merchandise category, and perhaps 
broken down even more finely than that. 
Under this setup, when a merchandise 
category, or even a line, exceeds a pre- 
determined turnover figure, the store’s 
merchandise manager, buyer, and even 
store managers may be called to account. 

That would be a rather startling turn of 
affairs. And it appears to be very much of 
a probability, not to mention merely a 
possibility. 

This will, of course, please those manu- 
facturers who have been complaining 
about “hand-to-mouth” buying by the 
distributing trades. On the other hand, it 


PR VE Sree, 


DESIGNER'S LAIR—A view of Henrion’s office, which serves as the “presentation room” 
of the agency. A partial glass screen (left) sets the room off from Mr. Henrion’s secre- 
tary. The complementary banks of spotlights provide even light on the wall panels 
where work is displayed, and a ground glass panel in the desk, with light below, pro- 
vides facility for looking at transparencies. 


FOR THE MANAGING DIRECTOR—A view of Mr. Graebner’s office, showing the working 
area. At the other end of the office are informal furniture groupings useful for social 
occasions, informal interviews, etc. 


MODERN LOOK—General view of the Erwin, Wasey reception room. Clients’ products 
are displayed in the cases shown along the wall at left. 
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The Bulletin delivers more copies 


to more people every 7 days 


than any other newspaper 


Retail sales in Greater Philadelphia total $5,500,000,000 annually... 
favorite newspaper of the people who spend this amount is The Evening 


and Sunday Bulletin. In Philadelphia nearly everybody 


Complete and accurate reporting of local news is one of the many reasons _ 
why The Bulletin, in Greater Philadelphia*, delivers more copies to reads The Bulletin 
more people every seven days than any other newspaper. Because there 


is more of interest to Philadelphians in The Bulletin, Philadelphians get Advertising Offices: Philadelphia, Filbert and Juniper Streets 


e . New York, 285 Madi Ave. © Chi , 520 N. Michi Ave. 
more out of it... and that means advertisers do, too. een rap Lap alien ay 
Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta * Los Angeles * San Francisco 


*14-County A.B.C. City and Retail Trading Zone 
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will not be equally pleasing to those 
suppliers who offer the trade starvation 
markups or margins, but who contend 
that a sufficient number of turns will 
make any markup produce a handsome 
profit. That never had much to sub- 
stantiate it, except pseudo mathematics. 
Now, however, it will be refuted by 
“handling” statistics which, when added 
to the merchandising statistics, will pre- 
sent the supplier with a factual story that 
will be extremely difficult to argue away. 


= The word “revolution” as applied to 
the distributing trades is used so fre- 
quently—and I’ve been among those who 
must plead quilty—that it probably should 
be quietly interred. But there is no doubt 


Employe Communications... 


that turnover is now destined to lose 
some of the sure-fire magical effective- 
ness with which it has been credited for 
so Many years. 

And that is quite a dramatic develop- 
ment, if not a revolution! 

I believe the concept will spread rapid- 
ly, both among wholesalers and retailers, 
because it is an integral part of the new 
awareness by the distributing trades that 
they are really in the business of “in- 
ventory handling.” I have been arguing 
that here is the next great area for cost re- 
duction by wholesalers and retailers— 
and it had better come quickly, because 
the net profit percentage of too many of 
our large distributing trade factors has 
become microscopically small. 


How to Find Your Way Around the Plant 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

During the course of an employe atti- 
tude survey in a midwestern plant a few 
years ago, a few catch questions were in- 
jected into the interviews. Some of the 
replies were astonishing, but the most as- 
tonishing disclosure of all was the fact 
that one employe, who had worked 40 
years in one building, had never even 
been in the building directly across the 
alley. He lived close enough to it every 
day to flip a cud of tobacco in any of the 
windows, but he didn’t know what was 
inside. 

Industrial relations people have a habit 
of wringing their hands over this sort 
of employe apathy toward interest in 
company affairs, The foregoing is, of 
course, a classic example of interest in 
dilution but many plants there are em- 
ployes who perform their daily chores 
without the slightest apparent awareness 
of what else goes on around the plant. 


# It is a simple matter to lay this em- 
ploye casualness at the feet of the em- 
ploye. It is perfectly obvious that any 
employe, with a grain of interest in his 
job, ought to want to know what makes 
the wheels go around in the next build- 
ing. The fact of the matter, however, is 
that indoctrination programs in most 
companies are so fragile that the em- 
ploye’s interest in his plant and his job is 
never encouraged. When it isn’t, the em- 


G. D. Crain Jr. Says... 


ploye is inclined to lose interest in both. 
He does what he is told to do, and such 
interests as he develops are usually be- 
yond the plant gates. 

If an employe is supposed to feel that 
he is a part of a concern, he should be 
introduced to it, thoroughly and with 
warmth. His curiosity about the factory 
and its products and operations should 
be taken for granted. It’s the manage- 
ment’s job to gratify that curiosity. 

The best recent example of showing 
people around the place in print is to be 
found in an issue of “Tradeland.” This is 
the pocket size publication of Tradesmens 
Land Title Bank & Trust Co., Philadelph- 
ia, edited with considerable skill by Har- 
ry L. Loper. 


= Editor Loper has concluded that em- 
ploye-readers of his journal, particularly 
the newcomers, might have a greater 
feeling of belonging to the concern if 
they could see exactly what it all looks 
like. His technique was to use his pages 
horizontally to show, on the top page, a 
detailed floor plan of each floor, and on 
the bottom page, pictorial views of the 
floor and some highlight copy about what 
takes place there. Three interesting dou- 
ble spreads thereby tell a story of practi- 
cal value to everybody who works in the 
bank, as well as many of its friends. 

This form of indoctrination in print 
naturally lacks the effectiveness of the 
personally conducted tour, but the article 
was designed to complement—not to re- 
place—the guided visitation. It’s a good 
system and it invites imitation. 


Stockholders Want Advertising 


The report in a metropolitan newspaper 
recently of a stockholder’s attempt to un- 
seat the present board of directors of a 
company manufacturing household appli- 
ances caught my eye because of a com- 
ment made in his letter regarding the af- 
fairs of the company. 

He said that its management has failed 
to spend adequate funds in 1952 and 1953 
for advertising and building up dealer- 
ships to insure future sales. The operat- 
ing loss in 1954, he reported, would ap- 
proximate $250,000. 

I am not mentioning the name of the 
company, because I know nothing of the 
merits of the case, or whether the pres- 


ent directors and officers of the company 
should or should not be unseated. But it 
is obvious that at least one important 
stockholder has become discouraged with 
a management policy which does not lay 
emphasis on promotion to build strong 
dealer and consumer franchises. 


@ THere have been many fights for con- 
trol of big corporations during the past 
few years, and in several instances they 
have been successful. While operating re- 
sults are usually the determining factor 
in winning stockholder support, obvious 
errors in management, such as failure to 
adopt aggressive sales and advertising 


programs, make a company vulnerable 
to the attacks of dissatisfied shareholders. 

It is certainly not good business to 
adopt a policy merely to please stock- 
holders, but it is significant that company 
owners who have a vital interest in its 
progress realize how important a part 


advertising can play in building and 
maintaining a strong competitive position 
in its industry, and how operating fail- 
ure may be related to lack of effort from 
a promotional standpoint. 

There is another important aspect of 
company policy with reference to ad- 
vertising. Another manufacturer, also in 
the home appliance field, has recently had 
a change of control, with the president 
and some other important executives los- 
ing their posts. The new management is 
apparently not a believer in advertising, 
and there has been little aggressive ef- 
fort to regain the position it once held in 
its industry. 

There is no problem of losing control 
here, because the new management rep- 
resents the largest group of stockholders. 


Advertising Age, January 24, 1955 


But one of the important results of the 
change of policy on advertising was that 
several of its key executives charged 
with selling and distribution have become 
very much alarmed, and have been look- 
ing around for new connections. 

One of them called at my office to 
discuss the situation, and made it clear 
that he expected to make a change unless 
the company adopted a more aggressive 
attitude on advertising and promotion. 
He said that dealers were being lost be- 
cause of the failure to support them with 
advertising, and that he could see no 
future for himself unless the policy of the 
company was radically changed. 

Consequently it looks as if advertising 
is not only a sound and in most cases 
a necessary policy, but one which is 
needed to maintain the confidence of 
stockholders, employes and dealers. It 
reflects the belief of the company in its 
products and in its future. Without such 
a demonstration of its own faith, man- 
agement can hardly expect enthusiastic 
support from any of these groups. 


training.) 


In a few years Sunset magazine has 
made one of the most remarkable suc- 
cesses in the history of publishing. It 
seems that Californians—and other 
Westerners—are interested in homes 
and western living. 

The women’s service magazines have 
a lot to say in word and picture about 
homes and living, and ways to do things 
in connection with homes. So do the im- 
portant newspapers. 

But when real estate outfits have 
home sites to sell, they think people 
won’t read. 


There are lots of beautiful places on 
earth. One of the most spectacularly 
beautiful is the San Francisco Bay area. 
If there is a more breathtaking and in- 
describably thrilling view than San 
Francisco, the Bay, and the Contra Costa 
area from Marin County I’d like to see 
it. 

Here is an outfit with land to sell in 
Marin County. Whether they’re the 
tawny hills of summer or the green ones 
of winter, the hills are all majesty and 
splendor. They hump and roll under a 


Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


varying cloud-and-fog blanc mange and 
sunshine—a celestial dessert for Jovian 
beings of the ether. And at twilight, hu- 
mans—microscopic in the grandeur of 
their surroundings—view sunsets finger- 
painted in light and fire by God Him- 
self. 

The shaggy eucalyptus trees lift the 
Chantilly lace of their leaves against the 
greying sky, and the peace that comes 
from nothing so much as the sublimity 
of expansive earth and heaven—is for 
free! 

Here is where the eye, in giant strides, 
surveys colossal glory. Here’s where 
man gets an immense perspective of the 
handiwork of the architects of a uni- 
verse. Here is where a man with $15,000 
for a home feasts his eyes on the same 
Miss Magnificence of nature as a mil- 
lionaire. 


® Real estate people sell emotion and 
the heart’s desire—they sell roots for 
the growing of beautiful and wonderful 
families. They sell adventure and love 
and fun. They turn unanchored man 
into a pillar of responsibility. 

Real estate people sell magic that 
makes worth while the saving and 
striving—they sell physical things, but 
in many places they also throw in (no 
extra charge) some billion dollar sea 
or sky—a greater girth of heart and 
chest for the purchasers—or a view to 
set the one-time King of Naples sighing. 

So what do they do when they adver- 
tise? 

They buy white space and put into 
it 20 or 30 words without enthusiasm 
or life or blood in them. They offer 
home sites as though the human mind 
were marble and the concept of home as 
dynamic as a cemetery lot. 

What are advertising writers for? Not 
to lie, not ever to exaggerate specifica- 
tions of a proposition or an item for 
sale. But surely to spin the tenuous 
threads of dream into desire. Surely to 
weave the warp of reason with the woof 
of aspiration. 

I don’t know, but I think this par- 
ticular Marin real estate must be sub- 
standard, or someone advertised with 
his brakes on and in reverse. Even with 
lots “priced from $4,500—terms,” it 
takes heart and head to sell well—and 
economically. 
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Advertising Age, January 24, 1955 


AC-DC—The two mynah birds West- 
inghouse is using in current pro- 
motions are shown with their 
trainer, Mrs. Virginia Belmont. 


Westinghouse Story 
at NRDGA Showing Is 
Told in Mynah Key 


New YorK, Jan. 18—It takes a 
company with a lot of self-assur- 
ance to give its own products the 
bird, but Westinghouse last week 
was giving two of its industrial 
devices four birds. 

The four are mynah birds, and 
Westinghouse is using these garru- 
lous grackles in promoting its 
operatorless elevators and electric 
stairways at the National Retail 
Dry Goods Assn. show, which be- 
gan here Jan. 10. 

The mynahs are not examples 
of the ordinary house mynah 
group, domesticated in India and 
environs; they are talking mynahs 
(Graculae religiosae), and pre- 
sumably they are talking depart- 
ment store executives into acquir- 
ing elevators whose electronically 
controlled doors won’t close until 
everyone is in or out, including 
that lady who keeps asking, “Is 
this the seventh floor?” 

In doing so, one of the mynahs 
plugs the company name only; his 
name is D-C, and after a consider- 
able amount of practice he can 
clearly enunciate: “Westinghouse.” 


# One of his colleagues, a genius- 
type mynah, is named T-V. This 
bird has a vocabulary of 250 words 
and is regarded as the hot sales- 
man of the crew. He can say, “You 
can be sure if it’s Westinghouse,” 
and he says it a lot at the NRDGA 
show. 

The other two mynahs are less 
talented; their names are A-C and 


F-M, and they can’t pronounce the | 


client’s name. 

A-C, D-C and F-M are valued 
at $5,000 by their trainer, Mrs. 
Virginia Belmont, but T-V is rated 
at $10,000. (Ordinarily a mynah is 
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‘y 
C-P C-B 
CONSOLIDATED 


SERVES EVERYBODY who 
wants facts--men, women, Busi- 
ness firms, Banks, Factories, 
Air and Steamship lines, Rail- 
roads, Hotels, Advertising 
Agencies, Fashion Centers, 
Foundations, City, State and 
Federal Governments, Colleges, 
Universities, Trade Associations, 
Labor Unions, Civic Groups, 
Clubs, and many others... 
quickly, thoroughly, confi- 
dentially—at little cost. 


CONSOLIDATED ftirrins surcaus 


431 SOUTH DEARBORN STREET, DEPT. 12 
CHICAGO 5, ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


|rated by his wordage—about $50 
'a word. This would make T-V a 
$12,500 bird, but he is accorded a 
quantity discount.) The four birds 
have been on the Westinghouse 
payroll since 1949, but it takes 
quite a while to teach a bird to say 
Westinghouse, even a mynah. 

Talking mynahs are about 10” 
long. They have red-orange bills, 
yellow wattles and white patches 
on their wings. They eat fruit. 


® They also apparently are anti- 
feminist; not only are the four 
birds engaged in displacing Betty 
Furness as Westinghouse’s star 
salesman, but if they succeed in 
selling the operatorless elevators 
for Westinghouse, they will make 
things pretty tough for those lovely 
blonde things who nowadays make 
department store shopping such a 
pleasure. 


‘Bach Letter’ Offers Tips 

On Motivation Research 
Motivation research—what it is 

and how it should be used—is 

explored in the current “Bach 


Letter,” monthly house organ of 
Henry Bach Associates, New York. 
The agency says the use of motiva- 
tion research as a sales tool has 
accelerated treme)idously _ since 
World War II because of sharp 
changes in consumer loyalties, the 
multitude of advertising appeals 
and the growing femiliarity with 
the concepts and ierminology of 
psychology. 

The newsletter ¢ives examples 
of successful uses of motivation re- 
search by advertisers. It warns 
advertisers to avoid the “phonies” 
in the field. 


Bols Moves Account 


Erven Lucas Bols Inc., 375-year- 
old manufacturer of Bols liqueurs, 
has moved its advertising from 
William Nicosia Advertising to 
Bermingham, Castleman & Pierce, 
all New York. 


CBS Radio Names Wilcox 
Wayne J. Wilcox, formerly with 

Good Housekeeping, has joined the 

Detroit sales office of CBS Radio. 


Robert Shanahan Named A.M. 


Robert H. Shanahan has been 


appointed retail advertising mAéna- 
ger of the Denver Post. He has 
been with the Post since 1947, and 
personnel director since October, 
1952. For the present he will re- 
tain his personnel duties. 


99 


‘aie & Koob Moves 

Steiner & Koob, New York sales 
promotion and direct mail coun- 
selor, has moved to larger offices 
at 558 Madison Ave. It will ex- 
pand counseling services to include 
product merchandising and indus- 


trial sales promotion. 


. . . at no additional 


47 classifications. | 
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‘FORT. WAYNE 


The News-Sentinel 


Represented by Allen-Klapp Co. 
| eS PRR = 


TEST IN FORT WAYNE 


Where Results Are Checked For You! 


Every 26 days we issue a grocery and 
drug inventory covering 900 items in 


Write Paul H. Knapp for details. = 
NEWSPAPERS, INC. 


* agent for 


FORT WAYNE 


cost. 


THE JOURNAL-GAZETTE 


© New York - Chicego - Detroit 
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A Clear 


Channel Service of the Dallas 


Even before their eyes are open, folks around Dallas 


tune in to WFAA’s Early Birds, the oldest breakfast-type comedy-variety 
show in the nation. For 25 years, the Early Birds have given 


eye-opening performances with music... patter... audience participation. 


The selling power of the Early Bird program is outstanding 


| over the Southwest. One national food company has been a sponsor 


for 6 years; a drug firm for 7. Many others have found the 


Early Birds to be top-notch salesmen for a variety of products. 


Latch on to the high-flying Early Birds of WFAA. 


Then watch your sales go soaring! 


See the Petry man for details. 


Alex Keese, Manager 
Geo. Utley, Commercial Manager 
Edward Petry & Co., Inc., Representative 


Morning News 
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Whither are you tending, farmer? Which way are 
you going? 

We think it’s up. And up and up—and up some 
more! 


Specifically, to a 25% jump in net income if you’re 
an average farmer. 


This conviction is based on the estimates of ex- 
perts—top farmers, scientists, forward-looking farm 
leaders. 


They reckoned in precise detail how many more 
bushels, pounds and gallons per man you must pro- 
duce to become the better farmer you should be— 
using only the better farming tools within your reach 
right now. 


So, in current issues of Better Farming, we’re chal- 
lenging you with these better farming goals. 
In every issue of Better Farming for years to 
come, we’ll be informing you, enticing you, be- 
deviling you—and inexorably convincing you 
that you should wrest every last cent from every 
last particle of earth you own. 


If we seem presumptuous about our ultimate suc- 
cess, we refer you to Country Gentleman’s hundred- 
year record of accomplishments in promoting farm 
progress. When we go into action, we usually get 
action. That’s why we’re so sure that Better Farming 
is going to make you make more money, however 
much you resist. 


eye 


Fal det Wien Ae es. 
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QUO VADIS, 
AGRICOLA? 


And how about you city folks with goods to sell? 


As you less rustic readers have certainly discerned 
by now, this message is a stratagem. Otherwise, we’d 
never squander such a patently rural story on an 
almost completely urban audience. 


Our hope is that you city folks recognize the prof- 
itable connection between this better farming crusade 
and the products which you make, sell and advertise. 


For it’s going to take a heap more of those better 
farming tools to elevate every average farmer to top 
farmer status. And top farmers make more money, 
so naturally they, too, buy more tools. 


What better place, then, to advertise your better 
farming tools than in the magazine that’s inspiring 
this new era—Better Farming? 


Better farming invariably leads to better farm liv- 
ing—and better farm living calls for everything from 
interior decorating to home hair-dos, from dish- 
washers to liability insurance. 


What better place, then, to advertise your better 
farm living tools than in the magazine that’s setting 
up the better living goals for modern Rural America 
— Better Farming? 


Quo vadis, Mr. Advertiser? 
Which way are you going? We can promise you it’ll 
be almighty profitable to head our way .. . to stake 


your claim now on the great farm market that’s going 
to get better and better—through Better Farming! 


Now... 
Country Gentleman’s name and aim are the same... 


Better Farming 


A Curtis publication 
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Concentration of Talent Produces 
Stale Ads, Bernstein Tells Ad Club 


CuHIcaAGo, Jan. 
few geographic areas produces 
stale advertising, Sidney R. Bern- 
stein declared today. 

The editor of ApvERTISING AGE 
told the Chicago Federated Ad- 
vertising Club: “There should be 
numerous centers of advertising— 
numerous approaches to advertis- 
ing problems—numbers of fresh, 
uncontaminated minds developing 
new techniques and new method- 
ologies, all over the country.” 

He spoke at a testimonial lunch- 
eon given by the club for G. D. 
Crain Jr., publisher of ADVERTISING 
Ace, Advertising Requirements 
and Industrial Marketing, in ob- 
servance of the 25th anniversary 
of AA. The club presented Mr. 
Crain with a plaque commemorat- 
ing the event. 


s Commenting on the growth of 
the newspaper, Mr. Bernstein said: 
“I believe a substantial measure 
of the success of ADVERTISING AGE 
is due to its being published here, 
in the same. way that I have al- 
ways believed that being published 
in Des Moines contributes to the 
success of Better Homes & Gar- 
dens.” 

Midwest locations of both publi- 
cations, he added, help foster “a 
practical, down-to-earth approach 
which is a little nearer the reality 
of the average American.” How- 
ever, he emphasized that while AA 
is published in Chicago, “we must 
staunchly and sincerely deny that 
ADVERTISING AGE is in any sense a 


‘Chicago’ publication. _ 

“We are not and never intend | 
to be, a special pleader for Chicago | 
advertising,” he continued. “We | 
have no geographic axe to grind, | 
either openly or subtly. We are | 
interested in the welfare of the, 
country, and in the welfare of ad- 
vertising particularly, without re-| 


20—Concentra-| gard to geography as such. 
tion of advertising talent into a| 


a “But it is precisely because we 
are interested in the welfare of 
advertising that we don’t want to 
see all the magazine ads, or all the 
newspaper ads, or even all the tv 
programs commercials, turned out 
by a small group of bright young 
men and women who all went to 
the same colleges, belong to the 
same clubs, live in the same sub- 
urbs and have exactly the same 
outlook on life,” Mr. Bernstein 
said. 

“I don’t care whether they per- 
form their esoteric labors in the 
canyons of Madison Ave. or Mich- 
igan Ave. or in the rarefied smog 
of Hollywood.” 

One of the basic long-term prob- 
lems of advertising is that “all ad- 
vertising has too much sameness,” 
he said. Too much of it is “turned 
out by people who live alike and 
think alike” and are getting more 
and more remote from ordinary 
citizens. 


= “Too much advertising,” he de- 
clared, “is written to impress 
other advertising men; to win 
awards in advertising competi- 
tions; or—even worse—to win a 
better job offer from the agency 
across the street... Concentration 
of talent has a peculiar tendency 
to mean sameness of talent, same- 
ness of thinking, sameness of out- 
look and a continuing narrowing 
of mental horizons. 

“To my mind, the single most 
effective way to prevent any en- 
hancement of this quality of same- 
ness, and of advertising people... 
is to make certain that there are 
competent, prosperous, good ad- 
vertising agencies—and good, com- 
petent advertising facilities and 
services—scattered all over the 
country, in big cities, small cities 
and medium-size cities,’”? Mr. Bern- 
stein concluded. 


Conover-Mast Files Answer to Patent 


(Continued from Page 1) 
30%, while its advertising rates 
were increased three times, for a 
total of 67%, during the same 
period.” 

Since Institutional Feeding & 
Housing was introduced in No- 
vember, 1953, the C-M statement 
says, the circulation of Institutions 
has reversed its downward trend 
and is now increasing. 


s Concerning the claim that the 
C-M magazine is deceptively sim- 
ilar to Institutions in style and 
format, C-M’s position is that it 
would be practically impossible to 
confuse the two publications for 
three reasons: 

1. In physical page size, Institu- 
tions is almost one-third larger 
than IF&H. 

2. Institutions is an oblong, tab- 
loid newspaper format periodical, 
while the C-M publication is a 
king-size, square magazine. 

3. In editorial service, Institu- 
tions is primarily a “news-type” 
magazine, while IF&H is a “meth- 
ods magazine carrying no person- 
al news items and similar industry 
news.” 

In its complaint, Domestic En- 
gineering Co. charged that the 
franchise circulation method of 
distribution used by IF&H violates 
the Robinson-Patman Anti-dis- 
crimination Act. C-M points to a 
statement of a former Federal 
Trade Commission chairman that 
the sale of advertising space in a 
trade journal does not involve the 


sale of a “commodity” within the 


Infringement Suit by ‘Institutions’ 


meaning of the act, and therefore 
does not apply. 

Mr. Conover also pointed out 
that the Robinson-Patman Act by 
its own terms does not require any 
publisher to accept business from 
anyone. 

C-M asks for a judgment not 
only in dismissing the complaint 
but cancelling Institutions’ U. S. 
trademark registration No. 355,664 
on the grounds that it was fraudu- 
lently obtained, is invalid, and 
that C-M is being unfairly dam- 
aged by its existence. 


PREMIUM POT—This copper baker- 
server, to be featured in two-color 
half-page ads in Life beginning 
Feb. 28, will be offered by Tren- 
ton Foods, Kansas City, to promote 
its Dinner Time line of canned 
beef, chicken and mince pies. The 
premium, valued by the company 
at $3, will be obtainable, in the 


CHICAGO DAILY 
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~PHORSBAY, DANUARY 20, ttS8 


George D. Crain is selling 
what he used 


” GEORGE D, CRAIN, JR —FOUNDER, LEADER, PUBLISHER AND 
OF ADVERTISING AGE 


= Mill the news thot fiteowe print, ond i've got over 100 pages to prove it” 


to give away 


...and his truth - 
goes marching on 


ht was 19%), 

‘The stock market was im the cofhe. ax were 
many va-miltionaires, hiding fram the tal oal- 
tector from Tiffany's. 

As. the scent of tattered Brooks Beos. subs and 
Barberrys floated like a vapor on the sumumer 
air, George D. Crain maried Ad Age. “Aaother, 
advertising paper? Not a chance’ 

That was what they wid 25 yoart ago—twe | 
wars apo~s lifetime to many youeg men how 
firmly extabhshed im the field of advertising. 
Twenty five exciting years hovt-strap oat of any de. 
which heve Sena many: Pesenom, 

gros old im the husknasy,| Twenty-five years age Ad 
sanyo soa eh etic a 
the dive of cach 68Y'>  sopreciation and good wilt E 
chalcoge, jue ous Teaders and adver 
Young George DB. Cralo jie.” 

ds., , © cue wind, ove! Das Mx, Crain ant stall: 
of the tatter, In fO90'You have fully mecited 
1,$00 iasaes af Ad Age-out appreciation and cer 
were sent free t© nemes tainly have our good will, 
from the Standard Adver-‘May jour cap run over 
tising Register. Today, with abundant scat 
28,000 innues » week, mefideving the many challewg- 
geld. That's operstinn ing years to come. 


CHICAGO 
FEDERATED 
ADVERTISING = 
CLUB =) 


PRESIDENT 


REPLATE ONE—The Chicago Sun-Times prepared this replate of Page 

1 of its issue last Thursday for distribution at the Chicago Feder- 

ated Advertising Club testimonial luncheon for G. D. Crain Jr., 

publisher of Advertising Age, observing the 25th anniversary of the 
publication. 


B. B. Pen Co. Sues 
ABC for $1,500,000 
Over Jessel Series 


GLENDALE, CALIF., Jan. 21—B. 
B. Pen Co., Hollywood, has filed 
suit for $1,500,000 in federal court 
here against ABC-Paramount, al- 
leging fraud and breach of con- 
tract in connection with the net- 
work’s handling of the “George 
Jessel Show” it sponsored from 
Sept. 13, 1953, to April 11, 1954. 

Of the amount sought, approxi- 
mately $400,000 is said to be for 
refund of payments to ABC for 
“deplorable” schedules and more 
than $1,000,000 for advertising 
tied in with the program, accord- 
ing to Emanuel Rosenberg, treas- 
urer of B.B. 

Mr. Rosenberg said that from 
the beginning of the contract the 
network rendered weekly invoices 
which followed the original sched- 
ule of 24 live and 80 kinescope sta- 
tions exactly. However, he asserted 
that on numerous stations pro- 
grams were cancelled or pre- 
empted without notification or tel- 
ecast at different times than sched- 
uled. 


= He asserts that after recurring 
complaints when checks based on 
station logs were made, there were 
substantially in excess of 100 dif- 
ferences from the schedule which 
was billed. 

Cited by Mr. Rosenberg as de- 
viations were: On a station where 
the program was to run from 
5 p.m. to 5:30, on five consecutive 
weeks it was run at varying times 
in the afternoon; in another city 
from Sept. 20 through December 
the program did not run once; in 
another, an Oct. 25 kinescope was 
rerun on Dec. 30 when that week’s 
film arrived late; stations consist- 
ently ran from 5 to 11 minutes 
late resulting in dropping of cut- 
ins for which Mr. Jessel, a director 
of the company, had made local- 
ized spots. 


= The pen company asserts this 
made valueless the advertising 
program built around the show 


year-long promotion, for $1 and 4 and consisting of newspaper, radio, 


lid liner from the can. 


supplement ads, point of sale pack- 


ages, mailing pieces and 4,000 tele- 
grams to key accounts. Mr. Rosen- 
berg said the company also had 
been made to look bad because its 
salesmen had used the program to 
sell pens. 

The pen company charges that 
dealers complained about this and 
because they were not getting 
promised cut-ins for their stores. 
B.B. claims that if these alleged 
schedule changes had to be made, 
it should have been notified by the 
network so supporting advertis- 
ing would not have been wasted 
and so it could have avoided em- 
barrassment with its dealers. 

Although the suit was filed here, 
the ABC legal department had no 
comment other than to say that 
contracts had been made in New 
York. 


Needham, Louis Hit 
$28,933,000 Total 
Billings Last Year 


Cuicaco, Jan. 19—Total adver- 
tising handled by Needham, Louis 
& Brorby for the year ended Nov. 
30 was $28,933,000, employe-stock- 
holders were told today. 

Billings were up $4,400,000 from 
1953 and set a new high for the 
agency. Net profit was $303,400 
in 1954 and $221,600 the year be- 
fore. 

The number of stockholders is 
170, more than half the total of 
employes, the annual meeting was 
told. 


Bedell Receives Retail Award 


Clyde Bedell, advertising con- 
sultant and ADVERTISING AGE col- 
jumnist, has been named as the 
first man elected to the Retail 
Advertisers Hall of Fame spon- 
sored by the Retail Advertising 
Conference. The award was con- 
ferred Jan. 23 at the third annual 
meeting of the conference. 


Ronrico Names Erwin, Wasey 

Ronrico Corp., New York, has 
appointed Erwin, Wasey & Co., 
New York, to handle advertising 
for Ronrico rum. John R. Mc- 
Atee Advertising is the previous 
agency. 
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General Motors 
Jams Cars, Stars 
in 55 Motorama 


(Picture on Page 1) 


New York, Jan. 20—Just about 
the most successful trade show in 
America—the General Motors Mo- 
torama—wheeled into the Wal- 
dorf-Astoria this week. As usual, 
GM employed every prop, from 
fantastic lighting and mechanical 
arrangements to a ballerina, from 
adagio dancers to cutaway push- 
button models of GM’s latest engi- 
neering devices, from lavish enter- 
tainment to the most solemn fore- 
casts of the future of the economy 
and of the automobile industry. 

Before the show finishes its five- 
city run, it will have played to 
about 2,000,000 people. GM men 
are habitually chary of discussing 
its cost, muttering something about 
“well over $1,000,000.” Some of 
the 1955 features: a 26-piece or- 
chestra, a 16-voice ehorus, a 
corps de ballet, six girl violinists, 
a 900-sq. ft. pool of water and a 
cantilever stage capable of setting 
down a two-ton car (the cars 
soared 13’ in the air above the 
heads of the audience) as deftly 
as a waiter sets down a Martini 
on a tray. 


# In addition, they had a show 
featuring Liane Dayde, prima bal- 
lerina of the Paris Opera, and a 
fine set of tunes (largely unintelli- 
gible over the Waldorf’s amplifi- 
cation system), created for GM by 
Eddie Heyman and sung by Pris- 
cilla Gillette and David Atkinson, 
both of whom have starred in 
Broadway musicals. 

In addition, GM invested, 
through Kudner, in a 116-station 
one-hour shot over NBC-TYV, star- 
ring Bob Hope—to the tune of 
about $100,000 for talent and pro- 
duction and $74,000 for gross time. 
At the same time, New York news- 
papers were running special GM 
Motorama sections, featuring the 
various GM divisions (21 are rep- 
resented in the Motorama), mostly 
in page units. 

While it was ladling out extrav- 
aganza and whooping up enthus- 
iasm through tv, advertising and 
high-powered publicity, GM didn’t 
neglect its role as kingpin of the 
key American industry. Harlow 
Curtice, GM’s president, forecast 
a 10% increase in auto production, 
the highest sales of GM passenger 
ears in history and a record na- 
tional gross product of $370,000,- 
000. 


s Last year GM’s car and truck 
sales in the U. S., Canada and 
overseas were 3,450,000 units. That 
made it the company’s third best 
year. In passenger car sales, how- 
ever, 1954 was the company’s sec- 
ond best year, topped only by 1950. 

Traditionally the GM president 
has used the Motorama as a spec- 
tacular backdrop to unveil GM 
policy. A year ago, with conserva- 
tive business men clucking anx- 
iously in anticipation of a possible 
recession, Mr. Curtice announced a 
$1 billion expansion program. It 
made front page news all over the 
country and acted as a tremendous 
stabilizer. In the past year the ex- 
pansion program has grown to a 
projected $1.5 billion, but this year 
no one seems to need the smelling 
salts. 


Dot Engravers Names Two 


Ray Kane has been named 
sales manager of Dot Engravers 
Inc., Chicago. Mr. Kane formerly 
was associated with Wallace Mil- 
ler Co. Joe Risolute, formerly ad- 
vertising and sales manager of 
Lake Shore Electrotype Co., has 
been named assistant sales man- 
ager of Dot Engravers. 
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This Week in Washington... 


It Pays to Be Probed, Commerce Finds 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Jan. 20—Some- 
times it pays to be investigated: 
If you doubt it, look what has been 
happening at the Department of 
Commerce. 

Just two years ago, Sinclair 
Weeks took over, imbued with a 
firm conviction that lots of things 
must be wrong. Career people were 
terrified when he turned loose 
committees of penny-pinching bus- 


iness men to determine where the) 


changes should be made. 

These committees filed volumi- 
nous reports. But mostly they com- 
plained that Commerce’s bureaus 
should have more money—and 


more things to do. 

So the budget forwarded to Con- 
gress by the President this week 
envisions a more active Commerce 
Department than these career peo- 
ple knew under Secretary Weeks’ 
predecessors. Weather Bureau’s 
fund is increased by $3,000,000 to 
a total of $27,000,000. National Bu- 
reau of Standards, seemingly slated 
for extinction in the early days of 
the Weeks regime, is slated for a 
record $8,000,000, with the $1,750,- 
000 increase earmarked for basic 
research of the type so dear to the 
scientific mind. 

Census Bureau is already in- 
volved in six major censuses—ag- 
riculture, retailing, wholesaling, 
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service trades, manufactures and 
mineral industries—thanks to sup- 
port marshaled by the evaluating 
committee headed by Dr. Ralph 
Watkins, of Dun and Bradstreet. 

The new budget carries out 
other Watkins committee reports. 
The program of monthly and quar- 
ter business reports is expanded; 
the annual survey of manufactures 
and retailing, which has limped 
precariously along on a year to 
year basis, is sandwiched into the 
permanent program of the bureau 
and a new “intercensal” survey of 
housing, covering 1955, is proposed, 
to update housing statistics last 
collected in 1950. 

. 7 . 

Budget roundup: Federal Trade 
Commission comes away with a 
bit more money for anti-monopoly 
work, but Justice Department’s 
anti-trust division—which scored 
effective results in the anti-merger 
field—remains pegged to existing 
program levels. Federal Communi- 
cations Commission is required to 
handle a growing workload with 
substantially the same staff. FCC’s 
broadcast division expects to re- 
ceive a few less radio and tv ap- 
plications, but the safety and spe- 
cial radio services people expect 
that about 20,000 new industrial 
and other specialized services will 
go on the air during the year. An 
all-out drive is visualized to get 
the working fund of the Food & 
Drug Administration up to its nor- 
mal level. FDA’s enforcement work 
has been curtailed as a result of 
“grudge” cuts inflicted by key 
members of last year’s appropria- 


- —- "Your show must 


many housewives like myself, 


a real lift". 


- - "It hits the spot in my 
opinion on things of 


interest to women". 
- - "Enjoy everyone 


program, you make a person 


feel "at home". 


- — "You cover such a large 
variety of subjects, one 
couldn't help but be greatly 


interested". 


- — "The informality makes me 
feel like the neighbor next 
door who comes in fora chat". 


Mary Ashwell has long been an 
authority on women’s affairs through- 
out Western Ontario, as 
Editor of CFPL-Radio, as a preferred 
speaker at numerous functions and 
clubs, as a member of the Canadian 
and American Business Women’s Clubs 
and as an honorary member of the 


Canadian Association of 


Quotes from Mail Poll. 


- -— “Any TV housewife will 
agree your show is wonderful". 


eames Speer nnercdors ty, — : 


give 


interests: 
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Ashwell”, 
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Consumers. 


“At Home With Mary Ashwell” has 
a varied program structure, which 
appeals to housewives with varied 
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the air Monday to 


tion committee, who were irked 
over certain enforcement actions. 
. e e 

Career service: The new chief of 
the Army’s recruiting advertising 
operation is Exhibit “A” to sup- 
port the argument that the Army’s 
modern personnel policies open the 
way to satisfying careers for com- 
petent young men. Nearly three 
years ago, Lt. Col. James Milano 
was earmarked for duty in the re- 
cruiting service; so he was among 
300 young officers detailed to lead- 
ing universities for graduate study 
at government expense. His two 
year “tour” was at the Wharton 
School, University of Pennsylvania. 

Now he’s to direct recruiting 
advertising for three or four years. 
Then he’ll have a chance to apply 
for staff command school—the 
crucial step up—which opens the 
way to eventual promotion into top 
echelons. 

. - 

Aerial impasse: Robert B. Mur- 
ray Jr., Under Secretary of Com- 
merce for transportation, has in- 
vited broadcasters to participate in 
the work of a special committee 
that is attempting to work out an 
agreement limiting antenna heights 
for radio and tv stations. The com- 
mittee is to report in 60 to 90 days. 

Though FCC regulations visual- 
ize antennae as tall as 2,000 feet 
above terrain, the aviation indus- 
try has been contending that any- 
thing above 1,000 feet is a hazard 
to aircraft. 

At a recent hearing on the issue, 
Victor Sholis, v.p., WHAS, Louis- 
ville, which wants to build a 2,005’ 
tower, argued that the aviation in- 
dustry is unreasonable. 

He said the super-tower is es- 
sential to rural residents because it 
is the only way tv is going to get 
out into sparsely settled areas. 

Somewhat facetiously he quip- 
ped that a review of history indi- 
cates that the broadcaster is the 
one who needs protection. He said 
the facts show that such accidents 
have occurred at “such breathtak- 
ing heights” as 75, 90, 100 and 145 
feet, and that, with one exception, 
all occurred at altitudes well below 
500 feet. 


Traylor Joins A. C. Nielsen 
David A. Traylor, formerly an 
account executive at Mutual 
Broadcasting System, has joined 
the New York office of A.C. Niel- 
sen Co. as a sales service executive 
handling the Nielsen Station Index. 
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Bernays Tells Small 
Agencies to Seek 
Public Recognition 


(Continued from Page 3) 
propaganda you will have to 
counteract,” Mr. Bernays said. “It 
does not mention the small busi- 
ness that may not be able to af- 
ford such expensive handling, nor 
does it mention the fact that these 
23 people may have no more than 
an inkling of what goes on in the 
account’s business. 

“It implies that numbers mean 
quality, that specialization is per 
se the best approach, and that 
armies win the consumer as well 
as wars. If these implications were 
all true all of the time, then the 
thing for you to do would be to 
close shop and look around for 
another vocation. Happily, they 
are not.” 


a Mr. Bernays recommended a 
continuing research program for 
the League. He said that out of 
this program might come such ac- 
tivities as the following: 

1. A central registry of free- 
lance specialized services for mem- 
ber agencies. 

2. A library where member 
agencies could obtain “increased 
research facilities at reduced cost.” 

3. A series of conferences for 
clients of member agencies. 

4. Development of procedures 
for “advance planning on client 
accounts, covering such matters as 
setting forth who does what within 
the agency, budgeting of time and 
costs for all operations involved 
in the account handling, etc.” 

5. Periodic exhibits of art and 
copy “dramatizing your member- 
ship’s ability to handle advertis- 
ing programs effectively.” 

6. An advertising campaign to 
prospective clients “stressing why 
they should seek your association’s 
type of agency.” 

Several of these recommenda- 
tions are already under consider- 
ation by the League. 


Medico Sets New Drive 


Medico Pipes Inc., New York, is 
launching a magazine campaign 
next month for its new Double- 
Dri pipe. On the schedule are Ar- 
gosy, Better Farming, Collier’s, 
Look, Popular Mechanics and The 
Saturday Evening Post. E. T. How- 
ard Co. is the agency. 
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‘The Washington Star 


sets another record 
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- TOTAL ADVERTISING 


43.9 
million 
lines 


—a lead of 112 million lines over 
Washington’s morning newspapers! 


~ SOURCE: MEDIA RECORDS —_— 


for advertising linage 


in Washington, D.C. 


Advertising people can’t always put their 
fingers on the factors that make one newspaper 
so superior to another when it comes to pro- 
ducing customers for the advertised products. 
We can illuminate the Washington situation 
for you in a few sentences. The Star has been 
a fixture in Washington homes for generations. 
And the homes we're talking about are those 
that account for the lion’s share of family ex- 
penditures. Anybody that knows The Nation’s 
Capital and its people will confirm that state- 
ment. But there is something more. Washington 
is not a morning newspaper town like New 
York, for instance. In Washington it is a 
family habit to look in an evening newspaper 
to see what the stores are advertising. Wash- 
ingtonians shop the ads at home in the evening 
in The Star. This is one of the big reasons The 
Star established another new linage record in 
1954 to lead Washington’s morning newspaper 
by the huge margin of 11% million lines. 


~ “The Washington Star 


EVENING AND SUNDAY 


WASHINGTON, D.C. 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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Anti-Trust Trial of ‘Kansas City Star’ Opens 
with Testimony from Former Ad Salesmen 


(Continued from Page 1) 
duce evidence showing that the 
moving of an advertiser’s ad to a 
bad position usually had the de- 
sired effect in bringing advertisers 
to heel. Thereafter they adver- 
tised only in the Star and Times.” 

“The evidence will show,” he 
said, “that on many occasions the 
defendants refused, or by impli- 
cation threatened to refuse, to 
publish advertisements unless the 
advertiser refrained from using 
competing media.” 

Attorneys for the Star were 
granted permission to make their 
opening statement at the conclu- 
sion of the government’s case. 


= Nine former ad salesmen for 
the Star were among government 
witnesses. They worked for the 
newspaper while the Kansas City 
Journal-Post, which suspended 
publication in 1942, was still in 
operation. Their testimony dealt 


Is there enthusiasm for 
your product at the 


Retail 
Level? 


ACB Newspaper Research Services 
will teli you... how much... 
where ... from which dealers 


@ The great bulk of all branded 
goods is sold through retail stores 
located in the 1393 cities in which 
daily newspapers are published. 
ACB can tell you what retailers are 
pushing your brand by advertising it 
locally in their daily newspapers— 
give you complete details in report 
form—supplemented if you wish, by 
actual tear sheets. 

And at the same time, your ACB 
report can tell you what support your 
competitors’ dealers are putting back 
of the lines they handle. 

Watch mass retailer enthusiasm 
through ACB Reports! It’s at the 
retail level that your brand moves 
forward or slips back. It’s at the 
retail level that your promotion effort 
can bring rich returns. 


ACB offers 14 important services 
based on newspaper research. These 
services have the utmost flexibility. 
You can have them cover the entire 
country or a single city. You can 
order these services continuously or 
intermittently. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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principally with instructions from 
the Star’s advertising executives. 
At conferences, they testified, the 
executives—usually Mr. Sees— 
would hand them ads from the 
Journal-Post with notes written 
on the clippings to the effect: 
“Get the ad.” 

One note was admitted as evi- 
dence, but Judge Duncan said the 
government would have to show 
it had some connection with the 
charges. There is no violation of 
law, he stated, in sending a man 
out to get an advertisement, and 
there is no restraint of trade, un- 
less a threat is made. 

Robert J. E. Frazier, LaCanada, 
Cal., one of the ex-solicitors for 
the Star, testified concerning a 
rate known as the combination 
rate, in effect while he was em- 
ployed by the newspaper. 


= Requirement of the rate, he 
said, was that the same advertise- 
ment appear in both the Star and 
the Times, morning and evening 
papers. It applied, he said, to na- 
tional accounts, classified accounts 
and amusement accounts. 

Mr. Frazier testified that under 
the combination rate an advertiser 
had to advertise in both the Star 
and Times, that he could not ad- 
vertise in one without the other. 

Paul Scott, manager of a retail 
store, testified that when he ad- 
vertised in other publications he 
was contacted by Frank Moore, an 
ad salesman for the Star. 

“Mr. Moore told me,” said Scott, 
“the Star looked unfavorably on 
these other ads, and if I wanted a 
more favorable position in the 
Star I’d better confine my adver- 
tising to that medium.” 

Under questioning by defense 
lawyers, Mr. Scott said that he 
continued to advertise in weekly 
publications, radio and magazines. 


s Richard A. Flucke, former 
owner of a tire business here, un- 
der franchise from the Goodyear 
Tire & Rubber Co., said he adver- 
tised in the Star and the Johnson 
County Herald, a weekly news- 
paper. 

A Star solicitor, 
contacted him, Mr. Flucke said, 
and asked him about the Herald 
ad. 

“He told me he didn’t think it 
was quite right,” said Mr. Flucke. 
“He said the Star covered the 


Bob Long, 


same territory and went into the 
same homes, and he said that the 
Herald ad was not necessary.” 


However, he continued to ad-| 


vertise in both publications, he 
said, and the Star made no at- 
tempt to stop running his ads. 


A retired dress shop owner,|” 


Tom Crawford, testified that dur- 
ing the 19 years he was in busi- 
ness he advertised in the Star. He 
said that in 1948 he spent as much 
as $1,500 a month for advertising 
—mostly in the Star. He also ad- 


vertised that year in the Kansas| 


City Kansan and Capper’s Weekly. 
He complained to the Star, he 
said, about the position of his ads 
on the bottom of a back page. 


= He stopped advertising in the 
other two publications, he said, 
when he was told by Mr. Sees: 
“You’ve got to stop wasting your 
money on other publications.” 

Attorneys spent some time ar- 
guing various stipulations. Mr. 
Jinkinson proposed one stipula- 
tion “to save time”—that the 
Star publishes the Times, the 
Star, the Sunday Star and oper- 
ates WDAF, a radio station, and 
WDAF-TV. Elton Marshall, a 
Star lawyer, said the defendants 
would stipulate only that the Star 
publishes one newspaper, with 13 
editions a week. 

Pierce B. Adams, Prairie Vil- 
lage, Kan., a former ad solicitor 
for the Star, explained on the wit- 
ness stand an “equal-space” policy 
of the newspaper. 

“If you sold an ad in the Star, 
and a larger ad appeared in the 
Journal-Post, the Star wanted 
equal space,” said Mr. Adams. Un- 


der examination by a government 


attorney, Mr. Adams testified he 
never sold any Star advertise- 
ments any other way. 


General Foods Promotes 
Kolb, Conklin, Davis 


C. A. Kolb has been appointed 
to the new position of national 
sales manager of the General 
Foods sales division of General 
Foods Corp., New York. Formerly 
national sales manager for Post 
cereals, he will be succeeded by 
Hugh R. Conklin, formerly east- 
ern region sales manager. 

Clifford W. Davis, previously 
national sales planning manager, 
has been named to succeed Mr. 
Conklin. Mr. Kolb joined GF in 
1922 as a retail salesman. Mr. 
Davis joined the sales staff in 
1928, and Mr. Conklin in 1933. 


WILLIAM T. ADAMS has been named 
creative head and v.p. of Hixson & 
Jorgensen, Los Angeles. With J. 
Walter Thompson Co., Los Ange- 
les, for the past 20 years, he for- 
merly was director of copy and 
production at JWT. 


Cigaret Study 
Finds Nicotine 
Content Growing 


(Continued from Page 1) 
brands tested.” 

In the tests, each brand was 
mechanically “smoked” to within 
one inch of the tip. No two-year 
comparisons were made for tar 
content because of a change in 
'method of testing. 


= Summing up its latest compari- 


sons between brands and types of 
|cigarets, Consumers Union found 
first of all that the best way to 
lower nicotine content is through 
/use of low-nicotine tobacco. Thus, 
John Alden, using a special to- 
bacco, had far less nicotine (0.4 
|mgs.) than any other brand. Next 
in rank were Sanos, with 1.0 mgs. 
(king-size filter) and 1.2 mgs. 
(regulars). 

For the rest, the range in nic- 
otine content was from 1.5 mgs. 
(for L&M regulars) to 4.0 mgs. 
(for Old Gold king-size). Among 
the five most popular regulars, the 
range was much less—from 2.3 
to 3.3 mgs. 

King-size cigarets fared worst of 
all in the Consumers Union tests 
—mainly because they required 
more “smoking” to reach the one- 
inch butt. As a result, nearly all 
the most popular king-size non- 


I knew it couldn’t last. She measured him by TIME’s 
new executive survey and he was 5% below the median. 


the newly published study — ‘ 
America’s 22 million executives 


Advertising Age, January 24, 1955 


filter brands were found at the top 
of the heap in both tar and nicotine 
content. 

Filter-tip cigarets fared better. 
The brands whose smoke yielded 
the least tar were all filter-tipped, 
and in general the filter brands 
were found to emit about a third 
less tar than the non-filters. With- 
in a given size, the filter-tips were 
also generally lower in nicotine 
content, though there were several 
exceptions. 

Whatever its shock value for 
the “hazy, happy, healthy world 
of cigaret advertising,” the Con- 
sumers Union test made no con- 
nection between tar and nicotine 
content and cancer. 

“Consumer Report’s” main con- 
clusion on that subject: “Smoking 
is often a health hazard, but evi- 
dence that it is a major cause of 
lung cancer is still inconclusive.” 


Weber, Geiger Joins 4A‘s 

Weber, Geiger & Kalat, Dayton, 
has been elected to membership 
in the American Assn. of Adver- 
tising Agencies. 


The “local-ness” 


of daily newspapers gives 
ACB two important jobs to do 


ACB supplies proofs-of-insertion for 

more than 1600 publishers... and 

14 Newspaper Research Services to 
over 1,100 merchandisers. 


There are 1,393 cities in the United 
States in which daily newspapers 
are published. 

Each of these cities and its trad- 
ing zone comprises a local and inde- 
pendent market in which consum- 
ers are dominated by newspaper 
advertising. Daily newspapers pub- 
lish more advertising than all other 
media combined! 

The “‘local-ness” of each of these 
markets is the great reason for the 
effectiveness of newspaper adver- 
tising. It permits advertising to be 
localized to fit the mutual needs of 
the national manufacturer and his 
local merchant. It lets advertisers 
aim their sights at a single com- 
munity rather than at a national 
statistical average. 


A “Clearing House” for Advertisers 
It is also the “‘local-ness’’ of these 
markets that in 1917 called for the 
existence of Advertising Checking 
Bureau. ie publishers in 
practically all of 1,393 cities wanted 
advertisers and their agenciesserved 
more promptly and efficiently with 
proof-of-insertion copies from a cen- 
trally located clearing house. ACB 
took the job and handled it with an 
extremely high degree of accuracy. 

Once again the “‘local-ness’”’ of 
newspaper advertising gave ACB 
an important job—this time from 
the advertisers themselves. These 
advertisers wanted to know “‘who”’ 
advertised ‘“‘what’’ in these 1,393 
local and widely separated markets. 

Thus began the ACB Newspaper 
Research Services described at 
length in the column on the oppo- 
site column. 


ACB furnishes a complete, accurate & dependable service 


See opposite column for listing 
of ACB Service Offices 


The 
ADVERTISING | 
CHECKING BUREAU | 
<i 
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Advertising Age, January 24, 1955 
* 
Home Builders 


Draw 30,000 
to Annual Meet 


Last Minute News Flashes 


| 

Formula Revised, FTC Examiner Okays Doan’‘s Copy 
WASHINGTON, Jan. 21—Federal Trade Commission hearing examiner 
\J. Earl Cox today accepted an agreement enabling Foster-Milburn 
'Co., Buffalo, and Street & Finney, New York, its agency, to adver- 
tise that Doan’s Pills will aid in the relief of aches and pains resulting 
from strains of active life and emotional upset. Agreement is con- 
tingent on changes in the formula of the pills. Copy stil! may not claim 


CuicaGo, Jan. 19—The National the pills cure kidney or bladder disorders. 


Assn. of Home Builders and the! 


U. S. Department of Labor predict Chase Leaves PR Organization, Moves to McCann 


that builders will put up about 
1,300,000 new homes in 
slightly more than in 1954. 

Judging from the record regis-| tion of the agency’s p.r. activities 


New York, Jan. 21—H. Howard 


Chase is resigning his partnership 


1955,| in Selvage, Lee & Chase, public relations counsel, to become a v.p. of | 
McCann-Erickson on Feb. 1. His responsibilities will include consolida- 


in its 33 international offices. In 


tration—over 30,000—at the 11th) addition, he will become president of the Institute of Communications 
annual NAHB convention-exposi-| Research, the agency’s division of opinion research and analysis, and 
tion this week, the nation’s build-| will join the agency’s advisory committee on advertising plans. He is 
ers seem ready to fulfill the pre- a former p.r. director of both General Foods and General Mills. 


diction. 


Building supply manufacturers Piggott Resigns as Ad Director of Grove Labs 


are also counting on 1,300,000 new 


St. Louis, Jan. 21—Robert J. Piggott resigned today as advertising 


homes this year. Over 350 of them! director of Grove Laboratories. His resignation came after nine years 

exhibited a huge array of new,! with Grove and was attributed to disagreement over company policy. 

modern materials and equipment.| Prior to his affiliation with Grove, Mr. Piggott was an account execu- 
While the current of optimism) tive with Hill Blackett Co., Chicago. 


ran high throughout the convea- 


tion, there was some doubt ex. Car Dealers Name Durstine;Other Late News 


pressed about the hazards of re-| e The Northern California Chevrolet Dealers Assn. has appointed 
laxed credit. Some people—econ-| Roy S. Durstine Inc. to handle its advertising. The account embraces 


omists especially—are worried! 15 dealers. 
about the possibilities of inflation 
as a result of easier home mortgage 
terms. 


e George Simons, formerly advertising manager for appliances, ap- 
pliance & electronics division, Avco Mfg. Co., Cincinnati, is joining 
Kenyon & Eckhardt, Chicago, to handle the Whirlpool account. 


= In spite of the pessimism of a|@® Quaker Oats Co., sole remaining sponsor of the tv end of ABC's 
few, NAHB is pushing its program | “Breakfast Club,” has dropped its sponsorship. It will continue with 
for 1955. The new program, out-|the radio version, which is currently sold out. No tv successor has 
lined by R. G. Hughes, 1954. pres-| been named. ABC is considering dropping the $5,000-a-week simulcast; 
ident, is: 1,400,000 new homes and| meanwhile, half of it is up for sale on a participation basis. 


600,000 new-conditioned homes. 


e Bertil E. Anderson, assistant manager of market research of Joseph 


NAHB is trying to convince its| 7. Ryerson & Son, Chicago steel company, has been appointed assistant 


members to allot 10% 


of their| manager of market analysis of Norge division of Borg-Warner Corp. 


budgets to building homes for| fe will take over the newly established post Jan. 31. 


minority groups. The association 


will also campaign for the coopera-|@ The new Television Bureau of Advertising, New York, has signed its 
tion of the builders in the im-| first network member, CBS Television. 


provement of community facili- 
ties. 

Here is a summary of develop- 
ments at the convention: 


e John B. (Jack) Poor has been named exec. v.p. of the Mutual 
Broadcasting System, New York, filling a post which has been vacant 
at this network for several years. Mr. Poor has been general counsel 
of General Teleradio, principal stockholder of Mutual, since 1952. 


e FHA demands more quality:|¢ Station realignment continues, with CBS switching radio affiliates 
FHA has set up an Architectural|in three markets and tv in two. Effective Jan. 24 WOW and WOW-TV, 
Standards division; Neil A. Con- Omaha; KCMO and KCMO-TV, Kansas City, and WHEN, Syracuse, 
nor is director. The division will] wil) become secondary basics of Columbia. Eventually these stations, 
work toward more quality in FHA| operated by a subsidiary of Meredith Publishing Co., will become 


approved homes and toward dis-| primary basics of the network. 
semination of information about 
good design and craftsmanship. 


e The Assn. of Railroad Advertising Managers has awarded the Post 
Cereals division of General Foods, White Plains, N. Y, a bronze plaque, 


bd Adman advises builders: W. R./as winner of its fourth annual traffic promotion contest. The Sugar 
Northlich, Farson, Huff & North-|Crisp railroad insignia promotion won the award for Post Cereals. 


lich, Cincinnati, advised builders 


to spend at least 2% of the cost of 
each house on advertising. He 
pushed for professional ad talent, 
suggesting that the first step in 
planning a promotion is to con- 
sult an advertising expert. He 
recommended also that newspaper| ¢ New products: Built-ins of all 
space is the best medium for home| kinds dominate the show. Colorful 
builders. kitchen appliances with fold-away 
units, and surface cooking units 
that fold away are being featured 
by several manufacturers. 
Easy-to-installs are also being 
featured. Complete factory-assem- 
bled sliding windows and doors 
and skylights are unusual items. 


space in American Builder, the 
convention daily, than any other 
group of manufacturers. National 
Homes and Sholz ran full-page ads 
all five days. 


e New officers: Earl W. Smith, E! 
Cerrito, Cal., succeeds Richard G. 
Hughes, Pampa, Tex., as president 
of NAHB, Newly elected v.p.s are 
Joseph B. Haverstick, Dayton, and 
V. O. Stringfellow, Seattle. 


e Prefabs: One of the most inter- 


esting aspects of the exhibition was Wrigley Cam pdaigns 


the erection of five prefabs in 


areas outside the convention halls.| for Better Place 


National Homes, Harnischfeger | , 
Corp., U. S. Steel Corp., Place|\in Checkout Lane 
Homes and Sholz Homes built and 
furnished model homes of their| CHICAGO, Jan. 21—A new groc- 
most recent designs. ery trade publication advertising 
Although still in its infancy, this|C@mpaign by the Wm. Wrigley 
industry is gradually taking a larg-|JT- Co. is aimed at getting better 
er part of the low-cost builder’s position at the checkout counters 
market. Production for 1954, ac-|0f supermarkets and other food 
cording to John J. O’Brien, presi-|Stores for chewing gum and other 
dent of the Prefabricated Home |items. — 
Manufacturers Institute, was in| The idea of featuring goods of 
excess of 75,000 units, an increase|this kind at this strategic spot is 
of 33% over 1953. tied to mints and candy bars as 


The prefab manufacturers made 
a heavy bid for builders’ attention. 
Sholz, for instance, built four mod- 
els in Lake Forest, a northern sub- 
urb of Chicago. He ran packed 
buses out to the houses every 
hour. Three days after the conven- 
tion opened, Mr. Sholz reported: 
“We have 55 salesmen and they’re 
not enough.” 


Prefab makers bought more 


well as chewing gum. 

“Even when she’s all through 
shopping, she’s a _ prospect for 
these items,” the first ad in the 
series says. “Boost checkout coun- 
ter profits with fast-turnover im- 
pulse items.” 

Thirteen national grocery trade 
publications are being used in the 
campaign—Chain Store Age, Co- 
operative Merchandiser, Food 


Topics, IGA Grocergram, Meat & 
Food Merchandising, Nargus Bul- 
letin, Plee-zing Answer, Progres- 
sive Grocer, Red & White News, 
Super Market Manager, Super 
Market Merchandising, Suvermar- 
ket News and Voluntary & Co- 
operative Groups Magazine—plus 
39 regional publications. 

Arthur Meyerhoff & Co. is the 
agency. 


Reinhold Elects Wilkin V. P.; 
Promotes Five Others 


Following the retirement Jan. 1 
of G. E. (“Bud”) Cochran, a v.p. 
and director of Reinhold Publish- 
ing Corp. and manager of the 
company’s Chicago office, D. B. 
(“Brad”) Wilkin, who will con- 
tinue to serve as publisher of Pro- 
gressive Architecture, has been 
elected a v.p. and director. Mr. 
Cochran was with the company 
27 years. 

Brad Nichols, New England dis- 
trict manager for Industrial & En- 
gineering Chemistry, has _ been 
named its advertising sales man- 
ager, and William B. Remington 
Jr., New York district manager 
for Progressive Architecture, has 
been promoted to eastern regional 
manager. As previously reported 
(AA, Jan. 10), A. E. (Bill) Foun- 
tain, New York representative, 
has been named a v.p. and as- 
signed to the Chicago office. David 
B. Hagenbuch is now advertising 
sales manager of Progressive 
Architecture,, and A. Stewart 
Hale is being transferred to Rein- 
held’s New York territory from 
Chicago. 


Giesen 


Young 


Fountain Pace 


MULLING IT OVER—Privacy being at a premium at the Newspaper Ad- 
vertising Execs. Assn. convention in Chicago, key NAEA members 
used the stage of a just-vacated auditorium for a planning conclave. 
Shown mulling over the 55 NAEA budget are: Louis D. Young, ad- 
vertising director, Indianapolis Times; John W. Giesen, assistant 
advertising director, Chicago American; C. L. Fountain, advertising 
director, Lancaster Newspapers Inc., Lancaster, Pa., and Robert C. 
Pace, secretary-treasurer of NAEA. 


Hazel Bishop Booms 
with New Products, 
Plants, Satellites 


New York, Jan. 20—In its first 
public annual report, going out to 
some 2,500 stockholders within the 
next few days, Hazel Bishop Inc. 
will sum up its fifth year in busi- 
ness by announcing (1) record 
sales of $11,957,239; (2) advertis- 
ing, selling and administrative ex- 
penses of $6,920,495 and (3) a 
net profit of $1,035,143. 

The cosmetics company, whose 
net worth in October, 1950, was 
$34,000, will report total assets 
of $5,266,549 and a net income for 
the fiscal year ending Oct. 31, 
1954, of $1,035,143. 

In his report to shareholders, 
Board Chairman Raymond Spec- 
tor, head of Raymond Spector Co., 
advertising agency, writes: “The 
company [Hazel Bishop Inc.] is 
about to market Hazel Bishop 
compact make-up (AA, Dec. 13) 
and Hazel Bishop liquid make-up 
—two products which it expects 
will materially increase its sales 
and earnings.” Introduction of the 
compact make-up is set for March 
1. 


= “Your company,” Mr. Spector 
continues, “intends to diversify 
its operations and increase its sales 
and earnings by the acquisition of 
non-competitive products and 
companies, for which negotiations 
have already commenced.” 

Hazel Bishop Inc. now owns a 
plant in Paramus, N. J., and will 
shortly start manufacturing in Los 
Angeles and Toronto in its own 
plants. 

“We express our appreciation to 
the public, our employes, distribu- 
tors and stockholders; and we look 
forward with confidence to the 
continued growth of Hazel Bishop 
Inc.,” Mr. Spector concludes. 


MAB Will Provide 
Free Magazine 


Circulation Figures 


NEw York, Jan. 20—The Mag- 
zine Advertising Bureau will now 
provide any national advertiser 
with a free breakdown of county 
circulation, and will relate it to the 
advertiser’s sales, distribution or 
jobber areas. 

Advertisers who request the 
service can get an individually- 
prepared report which shows the 
combined county-by-county circu- 
lations of the magazines on any 
given list, together with the num- 
ber of families in each county of 
the U. S., and the ratio of circula- 
tion to families. 

This county data will be assem- 
bled, also free, into whatever sales 
patterns the advertiser wants. 


® The new service waé an- 
nounced after a meeting of the 
Assn. of National Advertisers mag- 


azine steering committee and 
MAB. Up to now the service has 
been available only to ANA mem- 
bers, and George Oliva, advertis- 
ing director of National Biscuit 
Co. and chairman of the ANA com- 
mittee, said 100 ANA members are 
currently using the service. 
Advertisers who want a non- 
competitive, simply-written ex- 
planation of how magazine adver- 
tising works can get copies of a 
booklet, “Some Answers to the 
Question Who Walked,” from MAB 
for distribution to sales forces, job- 
bers or key dealers. Inquiries for 
either the booklet or the county 
data report should be addressed to 
Magazine Advertising Bureau, 271 
Madison Ave., New York 16. 


FTC Drops First 
Price Solicitation 


Case; Mead Dissents 


WASHINGTON, Jan. 20—The Fed- 
eral Trade Commission today 
voted to dismiss a 10-year old case 
charging that Automatic Canteen 
Co. induced suppliers to give it il- 
legal price advantages over other 
candy retailers. The case is the 
first test of an anti-trust provision 
which says no buyer may solicit a 
discriminatory price advantage. 

The case had been returned by 
the Supreme Court for the com- 
mission’s further consideration on 
June 8, 1953. Commissioner Lowell 
Mason, who wrote the majority 
decision, concluded that FTC was 
unable to show—as the court re- 
quired—that Automatic Canteen 
was aware of the fact that it was 
inducing suppliers to sell at prices 
which could not be justified on the 
basis of cost. Chairman Edward F. 
Howrey, who represented Auto- 
matic Canteen in the earlier stages 
of the litigation, did not participate 
in today’s decision. 


s The majority said the case was 
too old to reopen. But Commis- 
sioner James Mead filed a sharp 
dissent. 

He termed the case, “a case of 
fresh impression’’—the first test of 
important legal principles which 
will influence buying policies of 
thousands of companies. He ar- 
gued that the commission should 
have reopened the case, and made 
a further effort to determine 
whether Automatic Canteen was 
aware of the extent of the price 
concession it received. He warned 
that smaller competitors will be 
left unprotected while the commis- 
sion investigates Automatic Can- 
teen all over again, to determine 
whether a fresh complaint should 
be issued. 


Broitman Leaves Headley 


Ralph Broitman has resigned as 
research and promotion director 
of Headley-Reed Co., New York, 
radio-tv station representative. 
His future plans will be an- 
nounced later. 
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THe ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch, Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ADVERTISING SALES 
REPRESENTATIVES 

We are looking for two young men, under 
30, to add to our sales staff, one in Chi- 
cage and one in New York. They will 
represent our new publication, INDUS- 
TRIAL PACKAGING. The jobs require 
considerable travel, a lot of sales ability, 
a faculty for talking to top men in the 
~industry, and a competitive nature that 
thrives on big league competition. Salary, 
bonus and expenses. Previous sales ex- 
perience essential either in the packaging 
industry or in space sales. Reply in con- 
fidence by letter only enclosing a recent 
snapshot of yourself. Interviews will be 
set up in Chicago and New York. 

Angus J. Ray, Vice President 

Haywood Publishing Company 

22 East Huron Street 

Chicago, Illinois. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2360 202 S. State Chicago 


WOMAN SECRETARY 

Leading North Michigan Avenue firm 
needs secretary wishing to move up to 
executive level. Pleasant environment, 
tremendously interesting work. Good 
hours. Resume requested. 

Box 7274, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


SALES PROMOTION—Excellent spot for 
man 30-40 with metal locker exp....$12,000. 
ACCOUNT EXECUTIVE—Agency exp. on 
consumer and industrial accts. Package 
goods exp. helps. 

MANY OTHER GOOD ADVERTISING 
POSITIONS. SHAY AGENCY, 30 
Washington, Chicago 2, Ill. 


Top layout artist and designer. Middle 
size advertising agency. Salary open. 
Chicago phone WH 4-2433. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


Exceptional opportunity for advertising 
space salesman in midwest office of lead- 
ing magazine in the building field. Age 
28 - 35. Salary commensurate with ex- 
perience and ability. 

Box 7268, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


WANTED: MIDWEST 
AGRICULTURAL SPACE SALESMAN 
If you are an experienced space salesman 
looking for advancement and would like 
to join a successful company with profit 
sharing and pension benefits, tell us of 
your qualifications. Must travel extensive- 
ly in Midwest. Age 30 to 40 preferred. 
Write outlining experience; give age, and 
Salary expected. 

Box 7262, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS ~. PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


POSITIONS WANTED 
Space salesman, now employed, wants 
advancement. Married, two children. Mail 
order experience. Box 7275, ADVERTIS- 
ING AGE. 
200 E. Illinois St., Chicago 11, Ill. 


NO, I CAN’T PRODUCE COPY THAT 
SINGS. I'M NOT A MUSICIAN. I can’t 


W.| produce copy that sparkles. I’m not a 


lapidary. I just write copy that sells. I’m 
a copywriter. Price not cheap. 

Box 7276, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


COPYWRITER 
for magazine circulation department 
“U. S. News & World Report” is looking 
for a creative young man experienced in 
mail order. Right now he may be selling 
merchandise by mail or promoting cir- 
culation for some business paper. With us, 
he will work with the key circulation 
people preparing letters, flyers, mail or- 
der and display advertising. Or he may 
share these duties with others and in turn 
help out on other parts of the circulation 
program. His own interests and abilities 
will determine where he finally fits in. 
Moving expenses will be paid. We’d ap- 
preciate application by letter with some 
samples of his past work so that several 
may review them. Write to— 

U. 8S. MEWS & WORLD REPORT 

Circulation Promotion Manager, 

24th & N Streets, N. W., 

Washington 7, D. C. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ADVERTISING EXECUTIVE SALESMAN 
Young; to take charge of one of Inter- 
national Publishing Chain Operations in 
Overseas area; some knowledge other 
phases publishing helpful; should be able 
to meet and deal with top men in area; 
submit full information in first letter, 
and possibly starting salary. Prefer single 
man; excellent opening. 
Box 7256, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


ADVERTISING SALES MANAGER 
Successful space salesman with well 
rounded background in publishing and 
advertising wishes to associate with pro- 
gressive growing publisher as advertising 
sales manager. Now top producer on spe- 
cialized magazine. Resume will be fur- 
nished. Write. 

Box 7277, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 

OFFICE MGR.—EXECUTIVE ASST. 
Thoroughly versed all phases administra- 
tion and operation large adv, agency incl., 
general office supervision, services, pur- 
chasing, personnel, maintenance, etc. 

Box 7281, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


ATTENTION ADVERTISING AGENCIES 
Good advertising man seeks position as 
account executive. Sixteen years direct 
customer contact on outdoor car card, ra- 
dio and motion picture advertising. 

Box 7282, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
PUBLICATION & ADVERTISING PRO- 
DUCTION 
12 years PRINTING PRODUCTION ex- 
perience. Desires position on publication 
or Advertising Department Industrial 
Organization, 

Box 7283, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
COMMERCIAL ARTIST experienced in 
motion field - direction, camera, TV spot 
ads. 15 years including U. S. Air Force 
cameraman and pilot experience. Will re- 
locate. Under 40. 

Box 7288, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE 


EXPERIENCED SPACE SALESMAN— 
“self-starter’’"—Chicago area preferred. 
Box 7284, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


Well established Mid-West Rep. wtih Chi- 
cago office needs one or two additional 
trade papers. Excellent references. 

Box 7285, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


NEW ADVG. SALES AGENCY 
young aggressive organization, top con- 
tacts, will represent your newspaper, 
magazine, trade paper or promotion. 

Box 7286, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


f ee, ‘ap 


Advertising Age, January 24, 1955 


ART DIRECTOR 
Chicago 4-A agency Art Director de- 
sires change. 20 years experience 
advertising agencies, art studios as 
Art Director, layout artist and pro- 
duction supervisor. Excellent refer- 
ences and samples on request. 

Box 235 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


PUBLISHERS’ REPRESENTATIVE 


Midwest area. Can represent you 
effectively. Forming small group 
able men. 


Box 236 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


“Our 44th Year” 


CONS. COPY TO $20,000 


Top agency openings for profession- 
als in Chicago, Detroit, Pittsburgh 
and Minneapolis. Agency consumer 
experience necessary. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


EXCELLENT CONTACT WOMAN 


Background: Have advanced to re- 
search-contact at major 4A agency. 
Package goods primary experience. 
Smith College plus 2 years graduate 
work Columbia. N. Y. agencies only. 
Box 234, ADVERTISING AGE, 480 
Lexington Ave., New York 17, N. Y. 


TV FILM REPRESENTATION 
IN THE CHICAGO AREA 


is available to reliable film distributors 
with salable film properties on a straight 
commission basis. 


JOHN GARAMONI 
AGENCY RECORDING & FILM SERVICE 
333 N. Michigan Ave. Chicago 1, Ill. 


ADVERTISING 
SALESMAN SOUGHT 


We are looking for a potential 
advertising manager for a grow- 
ing industrial magazine. 

He must have some actual ex- 
perience in selling advertising, 
be young enough to accept new 
ideas, and be able to enlarge 
upon them. His territory: The 
U.S.A. 

The opportunities are un- 
limited for a young man (under 
35) who can still learn how to 
sell and develop one of the hot- 
test properties in industrial pub- 
lishing today. Be specific in your 
reply. 

Replies in confidence to Box 
229, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES WANTED 


New national magazine liquor and cater- 
ing industries needs rep. with experience 
catering field. Prefer Chicago offices. 
Box 7287, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 


20,000 NAMES AND ADDRESSES 
County Agent and Vo-Ag Teacher 1955 
Directory now ready. Contains the name 
and address of every county agent, vo-ag 
teacher and extension specialist in the 
United States. Only $5.00 per copy. Coun- 
ty Agent & Vo-Ag Teacher Magazine, 317 
North Broad St., Philadelphia 7, Pa. 


COPY CONTACT MAN. Top level crea- 
tive thinker seeks opportunity as AE or 
ad, mgr. with aggressive company. 9 years 
agency experience in food, schools, soft 
goods, appliances, others. Ability to pro- 
duce proven in down-to-cases mail order. 
Good merchandising sense. 

Box 7278, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


PUB. REL.-SALES PROM.-ADV. 
Yng., enthusiastic, “self-starting’’ gal. 8 
years creative advtg., publicity, editorial. 
Writing, coordinating, contact. Will relo- 
cate. Write for resume. 

Box 7279, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IIL. 


Here is a man with unusual ability to see 
things through, a craftsman; interested, 
talented and seasoned. A _ self-propelled 
man who can contribute stimulating 
thinking and develop it into powerful and 
related sales instruments. This man has an 
excellent creative technical and directive 
background. He wants to add his weight 
to a live shop. 
Box 7280, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


COPYWRITER 


Progressive 4-A Advertising 
agency of moderate size has 
opening for male copywriter. Ex- 
perience in food, industrial and 
travel accounts desirable. Must 


have agency training. Apply in 
writing outlining educational and 
business background, salary and 
complete personal information. 
Suite 1701. 


30 ROCKEFELLER PLAZA, N. Y. 20 


AVAILABLE 
ASSISTANT ACCOUNT EXECUTIVE 


A Good “Right Hand Man’’ 

. . thoroughly capable of being shifted 
between routine follow-thru, or contact, or 
highly creative duties. With top 
Agency: 

ASSISTANT ACCOUNT EXECUTIVE on 
large package goods account. outgies. 
media evaluation-selection, heavy follow- 


thru). 
CREATIVE MERCHANDISING (Planning- 
development of point-of-purchase display 
material; pac e inserts, contests, sales 
reer cross-product promotions, etc.) 
REATIVE COPY (Originated dynamic 
campaign themes and strategy). 
Please invite me in. Mere words cannot 
properly measure my abilities and enthu- 
siasm. I am 27, single, and a college 
graduate. 


Box 212 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 


DRAKE PERSONNEL, INC. 


Suite 1009 
7 W. Madison * Financial 6-2100 © Chicago 2, III. 


KEY CREATIVE MAN 
— who would like to own part of his 
own agency 


One of top agencies of booming Southwest; 20 years old; small (and 
friendly) staff of 8; billing million-plus on choice regional accounts— 
and swell accounts to work with. All but newest client in our shop 12-18 
years. Owner's growing outside interests makes opportunity for juniors; 
definite plan to bring them into steadily increasing ownership. On the 
aay ga absolutely no ceiling. 

ge, prefer 28-38. Experience all media, TV to direct-mail, useful; but 
ability to produce sharp selling copy is key requirement. Some client 
contact now, more later. Starting salar 

Please give a rounded out picture o 
background, experience, religious affiliation, references who can be con- 
tacted now, starting salary, snapshot if possible; and send samples, which 
will be carefully returned. Strictly confidential; no-one but owner will 


see applications. 


Our references: All major newspapers, TV, radio stations this area, or 
papers; Mercantile National Bank in Dallas; Dun & 
Bradstreet. If indicated, interview here, our expense; or your city. 


COUCHMAN Advertising Agency 
Dallas 5, Texas 


reps.; southern farm 


open. 
yourself: age, education, home 


VERSATILITY AVAILABLE 
Young (31), versatile account executive, 
with concentrated background in all phases 
of industrial advertising, wants to become 
a@ permanent fixture with an aggressive, 
growing agency or mfr. in Chicago. Offers 
proven creative ability, practical ‘‘know 
how’’, top-level management experience, 
mature judgment. 
Box 238 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Tl. ] 


COPYWRITER 
WANTS HARDER JOB 


Diversified product and intangible 
experience. Young, personable BBA 
who thinks fast, likes work and lots 
of it. Present copy chief is my ref- 
erence. 

Box 233, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


ADVERTISING SPACE SALESMAN 
AVAILABLE 


15 years experience Michigan, Ohio. 
Know the people and how to sell 
them. Box 237, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


our agenc 


you. 


If you qualify 
and talk it over. 


_WANTED: Creative Copy man 


Somewhere in Chicago, New York or some other big city there is a 
topflight idea man who is weary of noise, soot, and 
Somewhere there is a man who is “fed up” with big city agency life 
and would gladly swap a few less dollars in his paycheck each week 
for a few more happy hours with his family. 


For such a man, a growing Southwestern 4A agency offers an 
attractive opportunity. In doubling our billing the past three years, 
reached the point where we need an experienced idea 
man to “back up” the creative efforts of our account executives. 

This man must be able to produce ideas and selling copy (including 
TV) for a wide range of consumer and industrial accounts. H 
be the type of person who would be content to work on relatively 
small accounts. No double page LIFE spreads in our shop; no net- 
work TV shows. But it’s fun! Our account executives and agency 
head have found happiness working with these accounts. 
where there is someone else who would enjoy it, too. Perhaps it is 


Age isn’t the most important factor—and you don’t have to be a 
man. We’d hire the right gir] just as uickly. Ex 

and are interested, tell us some 
and the salary you would expect. Then perhaps we can get together 


X 232, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


commuting. 


e must 


me- 


ence is a “must.” 
ing about yourself 


Agency Copywriter 
To Take My Place 


Personal complications make it nec- 
essary for me to leave this swell job 
and I want to do everything possible 
to help the boss. He needs a good 
writer: under 35, versatile, imagina- 
tive but level-headed, with both 
trade and consumer experience, plus 
a working knowledge of merchandis- 
ing. This agency doubled its billing 
in 54... . with TV booming just as 
much as space. The new air-condi- 
tioned offices, beautifully modern, 
raise many an eyebrow. e location 
is good .. . a delightful university 
town just two hours from Chicago. 
You'll like the congenial crowd and 
—~ » i security here. The money’s 
good. Treatment of personnel is ex- 
cellent . .. I'll vouch for it. Here’s 
a real opportunity for someone. Wish 
I could stay. Let me hear from you. 
Address Box 230, ADVERTISING 
AGE, 200 East Illinois St., Chicago 11, 
Til. Application will be held in strict 
confidence. 


UNUSUAL OPPORTUNITY 
FOR CREATIVE COPY WRITER 


There are several aspects to this job that you may find 
unusual. In the first place you may think it unusual that one 
of the offices of a country’s largest agency should have to 
advertise in order to find a creative copy man to join a strong 
team of creative art and account service people—but such 


things do happen. 


We are looking for a man to head up our copy depart- 
ment and who would do some writing himself on a diversi- 
fied, growing list of accounts. With the salary go bonuses, 
medical plan, insurance, stock participation plan, etc. 


You may also find it unusual that age is not a factor. You 
may be young, have the capability and experience, but aren’t 
happy and are looking for a spot with a good future. You 
may be older and have got pretty well where you’d like to 
get—but would like to taper off away from the hurly burly 
of the very big city and live in one of the world’s most 
pleasant residential cities, where a man’s home is still his 
castle (with garden )—and only half an hour from the office. 


We said we wanted a creative copy writer—but one who 
understands the marketing factors as well as the creative 
factors. If we wanted just an ‘“‘adequate” copy writer we 
wouldn’t bother to run this advertisement. The salary is 
open—but we would like your ideas on this subject. 


The other unusual thing about this opportunity is that it’s 
in Vancouver, British Columbia, Canada. If all you know 
about Vancouver is that it’s the place where Bannister beat 
Landy, then see your travel agent—or better still, see your 
investment counsel. Please write fully—your confidence will 
be respected. Personal interview will be arranged. 


COCKFIELD, BROWN & COMPANY 
1164 MELVILLE STREET 
VANCOUVER 5, BRITISH COLUMBIA 
CANADA 
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DR. LEON ARONS, whose resignation 
as v.p. in charge of research for 
William H. Weintraub & Co. was 
announced recently, will become 
director of research for the Tele- 
vision Bureau of Advertising, New 
York, effective Feb. 1. 


White & Bagley to Dowd 


White & Bagley Co., Worcester, 
Mass., automotive and industrial 
oil and lubricant product manufac- 
turer, has appointed John C. Dowd 
Inc., Boston, and Dowd, Redfield 
& Johnstone, New York, to handie 
its advertising. Radio, newspapers 
and outdoor advertising will be 
used for consumer products and 
business magazines for industrial 
products. John W. Odlin Inc., 
Portland, formerly handled the 
account. 


PACKAGING AND SALES 
PROMOTION MAN 
Young man with experience in packaging 
and/or sales promotion. To establish new 
function in fast growing power tool ac- 
cessory company located in the Mid-West 
at present employing 350 people. Salary 
will depend on background and experience 
of applicant. Our employees know of this 
ad. Replies will be held in strict confi- 


dence. 
Box 201 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


The Midwest's 
i. outstanding placement 
pe tenes chy service for Adv. - Art & 

Executive allied fields. 

Placement By appointment only 


aE SOE. MADISON - SUITE 1408 
Counselors CEntral 6-5670 


WASHINGTON PR MAN 
Public Relations Consultant’ will 
represent ad agency client or out-of- 
town PR firm in PR assignments in 
Washington, D. C. Can make exclu- 
sive industry reports or handle 
Lek age, side of publicity cam- 
paign. Experienced in fund-raising 
and trade association PR. Knows 
construction and highway industries 
intimately. 

Box 231 ADVERTISING AGE 
480 Lexington Ave. N. Y. 17, N.Y. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s largest, most selective 

1 of finely-screened, high-calibre execu- 
ive rsonnel, you'll find men of tested 
abilities for every business and industry, 
in all phases of administration, manage- 
ment, finance, research, engineering, pro- 
duction, advertising, sales, marketing, 
merchandising, distribution, public reia- 
tions . . . and at no cost to you. Phone or 
write us about your requirements. 


There 's no substitute for experience. 


The famed 


FORTY PLUS CLUB 


in its 17th year 
220 Broadway, New York 38 BE 3-6086 


Promotion Man 
Drug Business Publication 


This man may now be working in an 
advertising dept. of a drug or cos- 
metic firm, or selling to the drug 
field. He may even be with a distrib- 
utor, or advertising agency handling 
drug or related products. 
He’s young enough to still have his 
head in the clouds, to be enthusiastic, 
energetic, hardworking and to get a 
real bang out of working with words. 
But he’s old enough to have his feet 
on the ground, have enough adver- 
tising know-how to plan, prepare 
and follow through brochures, pres- 
entations and sales letters. He's 
probably had some merchandising 
experience or at least knows the 
meaning of it. 
He’s creative, likes people, does not 
mind field work, and can command 
the respect of his associates. 
To such a man there’s a spot in New 
York that will pay between $5,000 & 
$6,000 to start. ere will be more 
when he proves himself worthy. 

Box 239 ADVERTISING AGE 
480 Lexington Ave. N.Y. 17, N.Y. 


In the nation’s capital, today’s favorite home 


newspaper —the Post and Times Herald 


in plus circulation alone...a . 
plus market of $850) million 


380,000 


daily circulation which is 


130,000 


more circulation than that of 
any other Washington daily 


7 out of 10 coverage in city zone 
3 out of 4 copies home delivered** 


lowest cost per 1000 families 
393,000 Sunday circulation 


** in the city and retail zone 


*Sales Management Survey of Buying Power, May 
1954 shows that in family net buying income, this 
130,000 plus circulation represents a plus market 
of $850,000,000 for advertisers using the Post 
and Times Herald. 


No wonder Media Records, for the last six 
months of 1954, shows that general advertisers 
are placing more linage in the Post and Times 
Herald than in the other two Washington papers = 
combined. ©. 


Get the facts before you buy / - 


—_ 
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The Washington Post and Times Het 
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Represented by: Sawyer, Ferguson, Walker Co.—The Hal Winter Co., 
Miami Beach—Puck, The Comic Weekly —Joshua Powers Co., Ltd., London 
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selling by the stars--on WRCA 


When you’re navigating your product through 
competitive waters in America’s No.1 market, you’d 


do well to let WRCA’s program-personalities help 
set your course. 


TEX & JINX for instance. The glamor of their per- 
sonalities, the interest and excitement of their two 


Food Products—“How we 
feel about Tex & Jinx for 
Savarin is best told by the fact 
that we are their oldest spon- 
sor. We are now on their pro- 
gram five nights a week in the 
8th year of a very happy 
association.” 


Mr. S. A. Schonbrunn 
for Savarin Coffee 


Beauty Aids —“Tex & Jinx 
introduced our new home hair 
stylist school with so much en- 
thusiasm that we are signing 
up new students daily. We are 
especially pleased to have 
reached such a large audience 
of career girls. We certainly 
look forward to continuing.” 


Mr. Victor Vito 
for Victor Vito, Inc. 


If your aim is to sell more of your product, faster, 
in the New York market—try selling by the stars 
on WRCA. Stars like Tex & Jinx. Stars with docu- 
mented records of sales successes. Come aboard! 


daily radio programs, and the warmth and sincerity 
with which they describe their sponsors’ products— 
all combine to make them star-salesmen for a wide 
range of contented advertisers. The selling power 
of TEX & JINX keeps winning them enthusiastic tes- 


timonials like these: 


Movies —“Tex & Jinx are 
without question two of the 
finest radio boosters of motion 
pictures in the New York area. 
Their approach is sincere and 
direct ; and their loyal audience 
has learned that a Tex-and-Jinx 
endorsement of a film puts that 
film on their ‘must see’ list...” 


Mr. Charles Einfeld 
for 20th Century-Fox 


Beverages—‘“Tex & Jinx were 
extremely helpful in making 
No-Cal New York City’s top- 
selling dietetic beverage. Their 
convincing delivery and believ- 
able commercials did much to 
help attain this goal. We have 
just increased our frequency 
schedule with Tex & Jinx for 


1955.” Mr. Morris Kirsch 
for No-Cal Beverage Corp. 


a eS eh Seen 


represented by NBC Spot Sales 
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